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5 Musical Flavors 
A new UMVD branding deal 
puts such faces as Jennifer 
Pena and Mya on 180 million 
Doritos bags this year. 




Lenny Kravitz's raw lyrics on 
"Baptism" relate what he has 
endured In the past few years. 




37 Bright Idea 

Red may be this year's black 
as artists like Keri Noble get 
behind a colorful trend in 
piano manufacturing. 
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MAPFUMO: FORCED TO flZl HOMEUND 



Banned! 

Music Censorship Spans Globe, 
And U.S. Is No Stranger To Trend 

BY NIGEL WILLIAMSON 

LONDO.N — ^.Afghanistan wa.s notorious for its outright ban on 
music under the deposed Taliban regime, but censorship 
remains a global problem. 

\ new surv ey declares censorship of music "alarmingly wide- 
spread." Kven In the United States, where the right to free 
expression is ingrained in the Constitution, a debate rages over 
entertainment content. 

(Continued on page 60) 




DIXIE CHICKS: SINGLED OUT 



AvrilGoes 
Back 
To Basics 

Mall Tour Kicks Off ' 
Album Publicity Blast 



BY DEBORAH EVANS PRICE 

Wtiere does ii teen;if<e f^irl pft after 
.selling more than H million copies 
of her debut album worldwidey 

Avril l,avif<ne went lo the mall. 

In fact, Lavi)>ne went to 21 
malLs in the United .Stales and 
three in her native Canada, inlro- 
ducin)4 music from her upcom- 
ing .sophomore di.sc. "Under My 
Skin." The album is due May 2.T 
on Arista in the l.nited States 
and one day earlier in most 
international markeLs. 

"We thought it would be | 
ciKil to put on a free .show and ' 
give biitk to fans." says Livigne. 
sounding a bit road weary 
(Continued on page 60) 
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Ringtone 
Rumble 
Brewing 

Key Players Jockeying 
For Expected $$$ Boom 

BY SCOTT BANERJEE 



The I'.S. ringtone pie is slill baking, 
and already battle lines are being 
drawn over how to divide it. 

.Among the parties reaching out for 
their share are wireless carriers, con- 
lent aggregators, billing agents and 
repertoire owners, including labels. 
artisLs. publishers and songwriters. 

"Everv'body's position is that they 
have incremental costs or inwstmenls 
that they have to cover with the rev- 
enue." says Carolyn .Schloeder. presi- 
dent of Faith We.st, die San I'rancisco- 
hased aggregator that operates the 
.^lodtonL•s sen'ice. 

It is clear that the ringtone business 
is just getting going in the l!nited 
States. Only 5''ii of f.S. cell phone 
users have downloaded a ringtone — 
whether it's a plinky 99 cent mono- 
phonic jingle or a $2.3 master clip. 

This compares with about 70','ii for 
.lap;inese cell phone users. 

,\s Americans upgrade to next- 
Jcneration phones with greater con- 
ii nl-.ser\'ing capacity, analysts predict 
Ihc ringlones business will soar. 

\\i II Idwide ringtone .sales of all kinds 
h italcd S:i..5 billion in 21)03. according 
(Continued on page 61) 
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SCDTT 5POCK 

Songwriter of the Year 



RLL I HRVE 

Ronald Bowser 
Jennifer Lopez 
David McPfierson 
Curtis Richardson 
David McPtiersongs 
Eagle Note Publishing 
EMl-Blackwood Music, Inc. 
Nuyorican Publishing 
Ron G Music 

RLL MY LIFE 

Dave Grohl 

Nate Mendel 

Chris Shiflett 

EMI-Virain Songs, Inc. 

Hying barform Music 

I Love The Punk Rock Music 

MJ Twelve Music 

BRE YQU HRPPY NOW? 

Michelle Branch 

I'm Still With The Band Music 

Warner-Tamerlane Publishing Corp. 

THE BOYS OF BUMMER 
Don Henley 
Woody Creek Music 

BRING ME TO LIFE 

David Hodges 
Amy Lee 
Ben Moody 

Dwighl Frye Music, Inc. 
Fortnefallen Publishing 
Zombies Ate My Publishing 

BUMP. BUMP. BUMP 

R. Kelly 

R. Kelly Publishing, Inc. 
Zomba Songs Inc. 



LRUREN CHRISTY 

Songwriter of the Year 



"THE GRME OF LOVE" 

Song of the Year 

writer GREGG ALEXANDER 

published by: Keepin' It Real How 'Bcxjt You Musk: Publishing 



BY THE WRY 

Flea 

John Frusciante 
Anthony Kiedis 
Chad Smith 
Moebetoblame Music 

CDMPLicRTED (snd Rward) 

Lauren Christy 
Scott Speck 
Mr Speck Music 
Rainbow Rsh Publishing 
Warner-Tamerlane Publishing Corp. 

CRRZY IN LOVE 
Rich Hanison 
Eugene Record 
Dam Rich Music 
EMI-Blackwood Music. Inc. 
Unichappell Music, Inc. 



Angle Aparo 

EMI-Blackwood Music, Inc. 
Potty Mouth Publishing 
Rounded Music 

DILEMMR 

Kenneth Gamble 

Walter "Bunny" Sigler 

Warner- Tameriane Publishing Corp. 

□I5ERSE 
Rob Thomas 

Bidnis, Inc. 

EMI-Blackwood Music, Inc. 
□□N'T KNOW WHY 

Jesse Harris 
Beanly Songs 
Sony/ATV Songs LLC 



FINE RGRIN 
Shaun Morgan 
Dale Stewart 
Dwight Frye Music. Inc. 
Seetner Publishing 

FOREVER RNO FOR RLWRY5 

Shania Twain 
Loon Echo, Inc. 

Universal-Songs of PolyGram International, Inc. 

THE GRME OF LOVE 

Gregg Alexander 

Keepin' It Real How 'Bout You Music Publishing 
GRNG5TR LOVIN' 

Jonah Ellis 
Lonnie Simmons 
Alisa Peoples Yart)rough 
Taking Care of Business Music 

GDTTfl GET THRU THIS 

Daniel Bedingfield (PRS) 
Revert) America Music, Inc. 

HERVEN (snd Rward) 

Bryan Adams 

Adams Communications, Inc. (SOCAN) 
Irving Music 

HEY MR 

Cam 'Ron 
Killa Cam Music 

I'M GONNR GETCHR GOOO! 

Shania Twain 
Loon Echo. Inc. 

Universal-Songs of PolyGram International. Inc. 



I'M WITH YOU 

Lauren Christy 

Scott Spock 

Mr Spock Music 

Rainbow Fish Publishing 

Wamer-Tameriane Publishing Corp. 

IGNITION 
R. Kelly 

R. Kelly Publishing, Inc. 
Zomba Songs Inc. 

IN R LITTLE WHILE 

Uncle Kracker 
Gaje Music, Inc. 

Wamer-Tamertane Publishing Corp 

INTUITION 

Lester Mendez 
Apollinaire Music 
EMI-Blackvw)od Music, Inc. 

JENNY FROM THE BLOCK 

Jennifer Lopez 
Michael Ian Oliver (PPS) 
Poke 

EKOP Publishing LLC 
EMI-Unart Catafog, Inc. 
Nuyorican Publishing 
Sony/ATV Songs LLC 

JUST LIKE R PILL 

Dallas Austin 
Cyptron Music 
EMI-Blackwood Music, Inc. 

LRNosLioE (and Rward) 

Stevie Nicks 
Welsh Witch Music 



CDNGRRTULRTIDNB! YDU'VE DONE IT HERIN...RHI5ED THE 5THNDRRD5 DF 
POPULRR MUSIC TO NEW HEIGHTS. YOUR SONGS RECEIVED MORE RIRPLRY 
LR5T YERR THRN RNY OTHERS. YOUR TRLENT RMRZES RNO INSPIRES US... 
SO YOU KEEP MRKING THE MUSIC RNO WE'LL KEEP MRKING IT WORK FOR YOU. 



WHRNER/CHRPPELL MUSIC BRDUP 

PUBLISHER OF THE YEAR 





TIMES LIKE THESE 

Dave Grohl 

Nate Mendel 

Chns Shiflett 

EMI-Virgin Songs, Inc. 

Flying Earform Music 

I Love Tlie Punk Rock Music 

MJ Twelve Music 



UNDERNERTH IT RLL 

Dave Stewart (PRS) 
Careers-BMG Music Publistiing, Inc. 



UNWELL 

Rob Thomas 
Bidnis, Inc. 

EMI-Blackwood Music, Inc. 

WHEN I'M GDNE 
Brad Arnold 
Todd Han-ell 
Chris Henderson 
Matt Roberts 
Escatawpa Songs 
Universal-Songs ot PolyGram International, Inc. 

WORK IT 

Paul Simon 

Paul Simon Music s 




BHI.COH I 



This O n « 



P55F-1AS-5QHU 



I LIKE H STONE 

■ Tim Commerford 

■ Tom Morelto 
I BradWIlk 

I LBV Songs 

Me Three Publishing 
1 Melee Savvy Music 

I LIKE I LOVE YDU 

I Pharrell Williams 

I EMI-Blackwood Music, Inc. 

■ Waters Of Nazareth Publishing 

LOSE YOURSELF 

, Jeff L Bass 

I Eminem 

I Eight Mile Style Music 

MESMERIZE 

ThomBell 
Linda Creed 
IrvGotti 
Ja Rule 

D J Irv Publishing 
Ensign Music Corporation 
Slavery Music 
Songs of Universal, Inc. 
Warner-Tamerlane Publishing Cofp. 

MISS INOEPENDENT 

Christina Agullera 
Matt Morris 

Careers-BMG Music Publishing, Inc. 
Logrhythm Music 
Xtina Music 

MISS YOU 
Teddy Bishop 
Noontime Tunes 

October Eighth Music. Incorporated 
Warner-Tameriane Publishing Corp. 



"WHEN I'M (BONE- 

College Song of the Year 
Brad Arnold, Todd Harrell, 
Chris Henderson, Matt Roberts 

.H'^ ijerfornied by 

published by Escatawpa Songs. Universal-Songs 
Of PolyGram International Inc. 



R MOMENT 
LIKE THIS 

Jorgen Elofsson 
(STIM) 
John Reid 

Careers-BMG Music Publishing, Inc. 
Sony/ATV Songs LLC 

NO ONE KNOWS 

Josh Homme 
Mark Lanegan 
Nick Oliven 
Board Stiff Music 
EMI-Blackwood Music, Inc. 
Natural Light Music 

ONE LRST BREBTH 

(and Rward) 

Scott Stapp 
Mark Tremonti 
Dwight Frye Music, Inc. 
Tremonti Stapp Music 

PICTURE 

Sheryl Crow 

Kid Rock 

Old Crow Music 

Thirly-Two Mile Music 

Warner-Tamerlane Publishing Corp. 

THE REMEDY (l WON'T WORRY) 

Lauren Christy 
Scott Spock 

Careers-BMG Music Publishing, Inc. 
Rainbow Fish Publishing 
Scott Spock Songs 
Wamer-Tameriane Publishing Cotp. 

F30CK YOUR BODY 

Pharrell Williams 

EMI-Blackwood Music, Inc. 

Waters Of Nazareth Publishing ' 



SEEIN RED 

Pat Kim 
UM2 Music 

SORK UP THE SUN 

(and Rward) 
Sheryl Crow 
Old Crow Music 

Warner-Tameriane Publishing Corp. 

SOMEWHERE I BELONG 

Chester Bennington 

Rob Bourdon 

Brad Delson 

Dave Fan-ell 

Joe Hahn 

Mike Shinoda 

Big Bad Mr Hahn Music 

Chesterchaz Publishing 

Kenji Kobayashi Music 

Nondisclosure Agreement Music 

Pancakey Cakes Music 

Rob Bourdon Music 

Zomba Songs Inc. 

STILL FLY 

Mannie Fresh 

Bryan "Baby" Williams 

Money Mack Music 

R THDU5RND MILES 

(and Rward) 

Vanessa Cariton 
Rosasham Music 
Songs of Universal, Inc. 



Billboard NO. 1 ON THE CHARTS 

ARTIST ALBUM PAGE 



ALISON KRAUSS + UNION STATION Live 



ERIC CLAPTON 



Mfi And Mr Jotinson 



KENNY CHESNEY When The Sun Goes Oown 



VIC LATINO & DAVID WAXMAN 



VARIOUS ARTISTS 



WOW Gospel ?004 



CONJUNTO PRIMAVERA 



Sotilhsrde Doutile-Wide. AcousitC Im 



DIANA KRALL 



The Girl In The Other Room 



The Very BesI 01 Prince 



ADAN CHAIINO SANCHEZ Amor Y laqnmas 



The Puiiishcr: The Album 



GIPSY KINGS 



TITLE PAGE 



MAROONS Thi8 Lo»« 

■!l!l|-!-!Jn l'.L'.!.M . 

FIVE FOR FIGHTING lOOYtiaTS 



RASCAL FLATTS 



Mavberfv 



KU1T1S M-A.NTaCMK PRESENTS CHAMONIX Hqw Did >au Mnpiv 



KYLIE MINOGUE 



Riid Blooded Womfln 



ANASTACIA 



Leil Outside Alone 



HOOBASTANK 



LUIS FONSI 



Abra/at La Vida 



Cold Hard Bitch 



ALICIA KEYS 



II I Ain't Got Yoii 



Oyerniqiil Celebrity 



Neuflhty Girl 



HAUNTED MANSION 



THE METHOD PILATESi TARGET SPECIFICS 



DO»A THE EXPIOIIEH: DORAS PBIVATE ADVENTUBg 



BEYONCE: LIVE AT WEMBLEY 



WRESTLEMANIA 20 



MASTER 8. COMMANDER 



PS2 HITMAN: CONTRACTS 



r 
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■lOSH GROBAN 



DIANA KRALl The Girl In The Olhgr Room 



NORAH JONES 



Coiim Away Wilh Mc 



THE CHEETAH GIRLS The Cheoiah Girls (EPI 



JIM BRICKMAN 
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Top of the News 

6 Videogame industry converges 
on Los Angeles for the Electronic 
Entertainment Exposition, bring- 
ing some new hardware and lots 
ol software. 

ft Clear Channel Entertainment's 
new Properties unit will produce 
live events and TV programming 
for advertisers. 

Music 

13 The Beat: Kimberley 
Locke steps off the "American 
Idol" platform and onto The 
Billboard 200. 
1 A Mnvix S, Miidr- Maiiin 
Scorsese visited the third annual 
Tribeca Film Festival to discuss 
the music in his films. 

15 Classical Score: Susan 
Graham changes her mind about 
singing Charles Ives' music. 

16 In The Spirit: FirstTribe 
Media's new record label will 
emphasize music ministry. 
la aUK: AHiill RAR radio 
embraces new material from such 





SUSAN GRAHAM 



veteran artists as PattI LaBelle, 
Teena Marie and Prince. 
22 Btats & Rhymes: TVT 
strikes a deal with 213, the all- 
star trio of Nate Dogg, Snoop 
Dogg and Warren C. 
24 l-atin Nnlav M usif Chnifp 
expands its Latin channel offer- 
ings with the debut of Miisica 
Urbana and Pop Latin. 
27 B«at Bo«: Ynkn Onn's-Hell 
in Paradise" martts her latest 
return to clubland with a series 
of remixes. 

29 Country: The grass gets 
greener for bluegrass, with such 
newcomers as Ollabelle and King 
Wilkie attracting younger fans to 
ttie genre. 



36 Songwriters & Publlshw: 

BMI's Film andTelevision Awards 
honor Mark Mothersbaugh for his 
innovation in movie &TV music. 

36 Shidio MonHor Viastar 
acquires Masterdisk. adding 
distribution to its one-stop service. 

Retail 

37 Declining piano sales have 
manufacturers reworking their 
approach to the market. 

3« Thg InHix' Initie lahpk are 
laying the groundwork for a new 
trade coalition. 
3g Rrtall Track: The latest 
developments in the class-action 
lawsuit against several big-box 
stores and the major labels. 



QUOTE OF THE WEEK 
6 I'm a really deep person and 
in touch with myself and my feelings. 
You can tell I'm older. ^ 



KIMBERLEY LOCKE 



AVRIL LAV1GNE 
Page 60 



AO Home video: Value-priced 
multl-DVD sets of classic films and 
TV shows offer surprising profits. 

Global 

43 Morrissev's new album is a 
U.K. hit in its first week, but does 
it have staying power? 

At rjnh»IPiik» Thprhjrlatjn« 

mark 14 years together with tlieir 
new Island release, "Up at the Lake.' 

Programming 

42 Tuned In: RaHio: Srntt 
Greenstein brings film-industry 
experience to his new post at 
Sinus Satellite Radio. 

Features 

1^ Rn«tfiirp 

32 Blllhoard PIdB 

34 The Billboard BackBfat 

^4 F»^iitivp Tiimlahip 

44 Hits Of the World 
47 riatdflpds 

40 Charts 

49 Chart Beat 

49 MaffcftWatrh 



THE CHARUTANS 





ARTIST & COMPANY INDEX 

(SICNIflCANT MEKTIONS IN THE NEWS) 




Artist 

213 


Page(s) 

22 


Company 

Apple Computer Inc 


Page(s) 

46 


Ahnjei Harris 


16 


Rro 'N Sis Miisir Inc 


3fi 


Alex Ubaqo 


27 


Broadcast Music Inc 


6, 36 


Avril Lavigne 


1 


Clear Channel Entertainment Inc 


5 


Barney Kessel 


6 


DRO Ea.?tWe.st 


27 


Rianrhp 




FirstTribe Music Croup 


16 






riiarl;itan'; 


45 


fiihsnn Musical Instruments 


37 








8 


Kanrier & Fhh Inc 


36 






Jav-Z 


20 


Masterdisk 


36 


Jennifer Pena 


24 


Music Choice 


24 


Kimberley Locke 


13 


Rebel Records 


29 


King Wilkie 


29 


Ilriiis Satelllfp Radio 




Lenny Kravltz 


13 


47 






Morrissey 


43 




62 


Patti LaBelle 


20 


The NPD Group Inc 


37 


Rick James 


20 


Tommy Boy Records 


38 


Sii<ian Graham 


15 


Treeline Films 


40 


Teena Marie 


70 


TVT Records Inc 


22 


Usher 


8. 56 


Universal France 


43 


Yoke One 


27 


Viastar Holdings Inc 


36 
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Outside Is In 
For Summer 
Tour Biz ^ 



T ilP OF THE NEWS 



Dcspitf ;i lins<i'i iTiii perception ^ 
amphilhcatcrs play host mainly to ^ 
acts past their coninit'i'L'ial peak. ^flM 
U.S. slieds are lookin^J lonvard to a A 
summer rich with current stars. 

Anion}< acts hitlinji amphithe- ^^^^m^ 
aters in the coniinji months will he ^^J^ 
No l)ouht/RIink-lS2. .lessica .Simp- 
.son. John Mayer. Dave Matthews vjb, i 
Band, liritnev Spears. Nickelback/.i J 



l.inkin Park l.see st(ir\\ paj^e 17). 

And sucli packaf^es as l.ollapaloo/'.a 
and Oz/.t'est will primarily play sheds ^ ^ 
this summer. 

"We find thai acts that haven't 

(Conlmiii'd (»} nai/c IS) ft 





Racy Tours 
OK With CCC 

Indecency Concerns Not An Issue 



BYSUSANNEAULT 

Clear Channel Communications 
may have zero totetance for indecency 
on ILs radio programs, but the media 
giant appears to have no problem allow- 
ing provocative content at concerts. 

Indeed, company executives make 
a clear distinction between an artist 
expres.sing thenvsclves over the radio 
and doing so at a live event 

"Clear Channel supports an artist's 
right to express himself or herself 
freely," says Brian Becker, chairman/ 
CEO of Clear Channel Entertainment, 
tile media giant's concert division. 

NO STRINGS 

CCE is promoting this year's Onyx 
Hotel tour by Britney Spears, who 
struts to a song about masturbation 
during the shows. 

The company also promoted the 
spring tour package of Beyoncc, Ali- 
cia Keys and sometimes explicit rap 
artist Missy Elliott 

"Clear Channel has provided us 
with an incredible opportunity to 
express — and more importantly, 
entertain — with no strings or restric- 
tions," says Violator Management's 



Mona Scott, who manages Elliott 

"I think they respect the individual- 
ity and artistry that each of the girls 
bring and have no desire to short- 
change the fans and censor what they 
came to see," Scott says. 

When it comes to radio standards, 
the picture is vastly different 

In February, Clear Channel is.sued its 
Respoasible Broadcasting Initiative fol- 
lowing the hoopla over Janet Jackson's 
breast being bared at the Super Bowl. 

The same month, Clear Channel 
removed shock jock Howard Stem's 
program from six of its stations. 
The company also booted Bubba 
the Love Sponge off several of its 
Florida stations. Clear Channel has 
since dropped Stern's syndicated 
programming. 

"I don't think we acted hypocriti- 
cally," Becker says of the shows his 
division ha.s promoted. 

"It is now known on a wide basis 
that Clear Channel is just trying to 
comply with the laws," Becker adds, 
citing the recent Federal Communi- 
cations Commission fine of $495,000 
against Clear Channel for a past 
Stem broadcast 

( Continued on page 59) 



Cwen Stcfani and licr No [)oubt bandmalcs are 
among tlie big names playing amphitheaters. 



Dorltos Has Taste For UMVD Acts 



BY LEIU COBO 

Starting this month. 27 artists in a variety of 
genres will haw a little more flavor in their lives. 

X [)oritos flawir tliat is. 

Under a deil witli l!nivers;il Music & Video Dis- 
tribution. [)< iritos vsnll feature artists from l&TO- 
distribuled labels on W million hags of its snack 
fcxxl through the end of the year. 

Nine acts — Smash Mouth. Kascal Ftatts, 
Paulina Ruhio. Jennifer I'ena. Reba McEntire, 
Musiq, Mya. 1 12 and Nick l.ache\" — already have 
been a.s.signed one of Doritos' nine flavors. 

For example, Muslci will be awKialed with tlie 
salsa verde chip. McEntire will haw toasted com. 
Mra will haw giiacamole. Each artist will be pic- 
tured on his or her respective bag, and album art 
will appear on the back of it 

Featured on a smaller scale on each bag will 



be twi) dcwloping acts. 

The campaign kicks off May ISwith the relea.se 
of Pcna's new album (.seeslon'. page24). The ini- 
tiative includes positioning promotions with 

"As her new release comes 
out, JoJo will be on 20 
million Doritos bags. " 

— LJ. HAYDEN. 
UNIVERSAL MUSIC & VIDEO DISTRIBUTION 



mass merchants. grcKCO' .stores and traditioreil 
music retailers. I>)ritos will ccAvr the cost of fi-ee- 
standing fixtures. 

"\Ve win bv' taking this relationship and expo- 
sure and creating retail programs that drK>e sales 



of our CDs," sa)^ l.J. Hayden. director of retail 
partnership marketing for liMVO. 

In Pena'scase. the release of her album will be 
lied to a aimpaign at mas.s-market chain T^et 
and a s\wepstakcs at dorilos.com. where fans can 
win an autographed CD. Pena Iwho will be mar- 
keted on the .salsa-flavored Doritos bag) will get 
special positioning at Target and will he featured 
in tile diain's circulars. 

Arti.sts were chosen to represent an array of 
genres, including pop. R&B. country, tjtin and 
urbiin cro.ssover. In the case of new acts or up- 
and-coming ones. UMVU went for artists it fell 
liad the best potential to build a .sales ha.se. 

"Agixxl evimplc is U'niwrsal artistj JoJo, who 
has huge momentum right now with a single at 
radio," Hayden says. "She's a new artist, and as 
her release is coming out. .she'll be on 20 million 
Doritos bags." 




MUSIQ: DORITOS' SALSA VERDE MAN 
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U l rtipnt 

E3 Show Mainly Hypes Software 

Gamers Await Next-Gen Consoles From Sony, Microsoft, Nintendo 




ALI IS FUNKED BY MICROSOR S ROBERT 
BACH. LEFT, AND EA S DON MAHICK 



BY scon BANERJEE 

LOS ANGELES— For all the noise 
that emerged from last week's 
Electronic Entertainment Exposi- 
tion (E3), the silence may have 
been loudest. 

Sony, Microsoft and Nintendo, the 
videogame industry's leading console 
makers, are in the fourth year of 
what is typically a six-year console 
product cycle. None introduced fresh 
platforms at the Convention Center 
here, so they jammed the vacuum 
with an array of new handhelds, 
games, price cuts, partnerships and 
game development software. 

"This is the last big push before 
the new platforms take hold," said 



Laurel Skillman, director of Marketing 
for gamcspot.com. a top gaming 
Web site. 

This full slate will certainly feed 
the staggering consumer appetite in 
this burgeoning $11 billion indus- 
try. But it is also an unspoken 
acknowledgement that the product 
cycle is shortening — or near its end. 

The next cycle will most likely reset 
when Microsoft unveils its "next-gen" 
version of the Xbox console. It is 
rumored to be debuting in late 2005. 

WHERE THE BIG THREE STAND 

Microsoft introduced Xbox four 
years ago. It plans to beat Sony 
and Nintendo to the punch and 
grab more market share in the 



next generation. 

Microsoft already leads the 
online gaming category with near- 
ly 1 million subscribers to its Xbox 
Live service, which allows players 
to compete against each other over 
the Internet. 

At its E3 press conference, Xbox 
Live strengthened its hand through 
a new partnership with Redwood 
City, Calif.-based Electronic Arts, the 
industry's leading game maker. 

This summer, more than 15 pop- 
ular EA titles will be available on 
the service. The announcement was 
made onstage alongside sports stars 
Muhammad AM, St. Louis Rams 
running back Marshall Faulk and 
( Continued on page 48) 



DreamWorks Now UMGN 



BY PHYLUS STARK 

NASHVILLE— Despite earlier pro- 
nouncements that it would remain 
autonomous. DreamWorks Records' 
country division has been merged with 
Universal Music Croup in Nashville. 

The move follows UMG's purchase 
of DreamWorks SKG for $100 million 
last fall. 

James Stroud, who was principal 
executive of DreamWorks Nashville 
becomes co-chairman of Universal 
Music Group Nashville (UMGN). 
sharing duties with current UMGN 
chairmarVCEO Luke Lewis (Billboard, 
May 15). The label group includes MCA 
Nashville, Mercury and DreamWorks. 

Five months ago, as the rest of 
DreamWorks was being merged into 
Interscope Geffen A&M, Stroud told 
Billboardlhe Nashville operation 
would continue as a stand-alone 
operation with its staff and artist 



roster intact. 

"We have been very successful and 
they didn't want to fool with that, " he 
said (Billboard. Dec. 6. 2003). 

While it is unclear what changed, 
the merger resulted in at least eight 
people losing their 
jobs. 

Stroud and Lewis 
declined comment. 

Those leaving 
include MCA/Mer- 
cury executive VP of 
A<SR David Conrad, 
UMGN senior VP 
of promotion and 
artist development 
Michael Powers and 
Mercury Southeast 
regional VP of pro- 
motion Rocco Cosco. 

Also out are DreamWorks publi- 
cists Summer Harman and Tricia 
Cramer, MCA Nashville publicist 



LEWIS: MERCER H STROUD: NOW 
COMPLETE ■ UMCN CO-CHAIR 



Heather Bohn and UMGN promotion 
manager Diana Klein. 

The merger also resulted in addi- 
tional duties for several key staffers. 

UMGN executive VP/GM Ken 
Robold adds DreamWorks to his 
sphere of influence. 
Scott Borchetta, 
senior VP of promo- 
tion and artist 
development at 
DreamWorks, is 
now responsible for 
MCA and Mercury 
as well 

UMGN senior VP 
ofsales and market- 
ing Ben Kline now 
has DreamWorks 
under his umbrella, 
where Johnny Rose remains VP of 
sales and marketing. 

UMGN VP of media, artist relations 
and creative services Jason Owen, will 



now oversee those functions at Dream- 
Works. Allison Jones, VP of A&R for 
DreamWorks, now serves that role for 
MCA and Mercury as well. 

Joining the UMGN staff are new 
publicists Regina Stuve and Amber 
Williams and new Mercury midwest 
regional promoter Charlie Dean. 
Stuve arrives from a similar position 
at Capitol Records in Nashville. 
Williams had been handling press for 
the Hallmark Channel. 

The combined UMGN roster 
includes Toby Keith, Shania 1\vain, 
George Strait, Vince Gill, Reba McEn- 
tire, Terri Clark, Tracy Lawrence and 
Trisha Yearwood. Keith, of course, was 
DreamWorks' top gun. 

Sister labels Lost Highway and Uni- 
versal South are unaffected by the 
merger. Lewis remains president of 
Lost Highway. Universal South contin- 
ues to be led by senior partners Tony 
Brown and Tim DuBois. 



Jazzman Barney Kessel Dies At 80 



BY CHRIS MORRIS 

LOS ANGELES — Jazz and pop guitarist, arranger, writer, pro- 
ducer and label exec Barney Kessel died May 6 of brain cancer in 
San Diego. He was 80. 

Born in Muskogee, Okla., Kessel began playing profession- 
ally at age 14. He was influenced by seminal jazz electric gui- 
tarist Charlie Christian and worked with the big bands of Benny 
Goodman, Chico Marx of the Marx Brothers, Charlie Barnet 
and Artie Shaw. 

Kessel joined legendary bop altoist Charlie Parker's group in 
1946. In the early '50s, he was a member, with bassist Ray Brown, 
of pianist Oscar Peterson's renowned trio. 

He also toured and recorded with Ella Fitzgerald and Lester Young 
and joined Norman Granz's "Jazz at the Philharmonic" stable. 

From 1956 to 1960, Kessel was head of A&R for Verve Records. 



He produced and played on many sessions for the label and 
signed vocalist Ricky Nelson (whose father Ozzie worked with 
Kessel during the big-band era). 

As a sideman, Kessel worked with such talents as Ben Webster, 
Sarah Vaughan, Art Titum, Anita O'Day, Benny Carter, Sonny 
Rollins and Billie Holiday. 

He also backed pop talents as diverse as Frank Sinatra, Judy 
Garland, Dean Martin, Barbra Streisand, Fred Astaire, Marlene 
Dietrich, Sam Cooke, the Beach Boys and Elvis Presley. 

He cut countless Los Angeles studio sessions, including many 
for producer Phil Spector He was also a prolific commercial and 
soundtrack player 

Kessel made more than 60 albums as a leader or featured 
soloist. He toured widely with Herb Ellis and Charlie Byrd as 
the Great Guitars. 

Kessel is survived by his wife Phyllis and sons David and Dan. 




BMI 
Honors 
Wilson, 
Matrix 



BY MARCO WHITMIRE 

LOS ANGELES— BMI honored 
Brian Wilson with its prestigious 
Icon Award during the performing 
rights organization's .52nd annual 
Pop Awards. 

BMI held the black-tie gala May 
1 1 at the Regent Beverly Wilshire 
Hotel here. 

As co-founder of the multi- 
platinum original surf-rock group 
the Beach Boys. Wilson co-wrote 
such Billboard Hot 100 No. Is as 
"Good Vibrations, " "I Get Around" 
and "Help Me. Rhonda " 

Wilson is the first Icon recipient 
to haw also won the BMI President's 
Award, which he received in 199.5. 

Wilson performed as part of his 
pre-sentation. as did Wilson Phillips 
and Fountains of Wayne. 

Lauren Christy and Scott 
Spock — part of songwriting/ 
production trio the Matrix (along 
with Graham Edwards) — were 
crowned BMl's pop songwriters of 
the year. Three of their songs 
appeared on the "most-performed" 
list this year. 

Christy believes the trio's success 
stems from a desire to connect with 
listeners: 'The first thing the three 
of us do when we're writing a song 
is we say. Is this emotional enough? 
Does this make us have that little 
thing inside?' If it moves us. we 
hope it will move other people." 

Gregg Alexander and Kcepin' It 
Real How Bout You Music Pub- 
lishing won the song of the year 
award for "The Game of Love." 
Recorded by Santana featuring 
.Michelle Branch, the single was a 
No. 1 hit from the artist's latest 
album. "Shaman " (/\rista). 

Co-written by .Alexander and 
Rick Nowels. the song had the most 
I Continued on page 59) 
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WHAT DOCS SO PLAYS A WEEK LOOK LIKE ON VNI? 




#1 album debut - tloss Stone Maroon 5 Jet 

over 1 million sold the Soles up over Soles up over Soles up over 

first week 30% 30% 40% 




••The 6UN6 HO Rotation That *'SUNRISE" Received Was An Integral 
Part To This Record Having The Mammoth Million Unit First Debut 

And Staying #1 For Six Weeks.^ 

I I - Zach Hochkeppel, VP Markedng / Blue Note Records 

MGUNG HO Rotation On VHI For "FELL IN LOVE WITH A BOY" Has Led 
To A 33% Sales Increase And Gold Certification For Joss Stone's 
SOUL SiSSIONS. Thanks«VH1« FOR YOUR Incredible Support. ^ 

- Steve Greenberg, President / S-Ciirve Records 

mMaroon 5 Had A GUNG HO Week At Retail With Sales Up 

Over 30%. Bravo GUNG HO! ^ 

- Richcurd Palmese. EVP Promotion / RCA Music Group 

mWhen GUNG HO Rotation Hit You Couldn't Turn On VHI Without 
Seeing Jet! We Saw Our Sales Climb Over 40% As A Result!^ 

j - Diane van Horn, VP Video Promotion / Atlantic Records 

SoJ!eTIMES...IT'S good to get PtAVEO. 

aerial 



VHI.COM 

070(>tViacMT>h4irmaltonalln( dJ righis fcieived 



Upfront 

Evanescence, Usher Got Buzz 



BY BOB SMITH 

Evanescence continues to make the most noise on 
The Billboard Buzz chart. 

The Wind-up act stays at No. 1 on the list of most 
popular acts among music fans ages 13-50. according 
to data provided by Promosquad. 

However, Evanescence falls from the top of the 
new Buzz breakout chart focusing on the 13-29 
demographic. 

On that chart, published here for the first time, 
Usher claims the No. 1 spot — as he does this issue on 
The Billboard Hot 100. 



The youth appeal of certain artists is apparent when 
looking at the differences between the two lists. For 
example, Alicia Keys, Jessica Simpson and Britney 
Spears are all top 10 artists for the 13-29 set but appear 
lower on the overall chart. 

At the same time. No Doubt, 3 Doors Down and 
Matchbox TVenty fare better on the broader chart. 

Matchbox TXventy tells the biggest story. The 13-50 
list has the band at No. 8, down from No. 6 last month. 
On the 13-29 chart, the band drops 21-25. 

Acts exclusive to the 13-29 chart are youth-targeted 
hip-hoppers 50 Cent (No. 16), Missy Elliott (No. 18) 
(Continued on page 59) 



The Billboard Buzz 



DATA PROVIDED BY 



i promosQuad' 







Ages 13-29 




April March 


AiUst 


Label 


1 


4 


Usher 


Arista 


2 


2 


OutKast 


Arista 


3 


8 


Maroon5 


1 


4 


6 


Eminem 


Interscope 


5 


1 


Evanescence 


Wind-up 


6 


3 


Linkin l^rk 


Warner Bros. 


7 


11 


Allda Keys 


J 


8 


5 


Christina Aguilera 


RCA 


9 


18 


Jessica Simpson 


Columbia 


10 


29 


Britney Spears 


Jive 


11 


7 


No Doubt 


Interscope 


12 


14 


Beyonce 


Columbia 


13 


12 


Blink-182 


MCA 


14 


13 


Coldplay 


Capitol 


15 


10 


3 Doors Down 


Universal 


16 


24 


50 Cent 


Shady/lnterscope 


17 


77 


Hoobastank 


IDJMG 


18 


19 


Missy Elliott 


Elektra 


19 


55 


Incubus 


Epic 


20 


16 


lustinTimbertake 


Jive 


21 


22 


Nickelback 


Roadnjnner 


22 


23 


Ludacris 


IDJMG 


23 


40 


Destiny's Child 


Columbia 


24 


27 


Simple Plan 


Lava 


25 


21 


Matchbox Twenty 


Atlantic 







Ages 13-50 




April March 


Artist 


Label 


1 


1 


Evanescence 


Wind-up 


2 


2 


Linkin F^rk 


Warner Bros, 


3 


9 


Maroon5 


1 


4 


3 


OutKast 


Arista 


5 


10 


Eminem 


Interscope 


6 


8 


Usher 


Arista 


7 


4 


3 Doors Down 


Universal 


8 


6 


Matchbox Twenty 


Atlantic 


9 


7 


No Doubt 


Interscope 


10 


5 


Christina Aguilera 


RCA 


11 


18 


Aerosmith 


Columbia 


12 


11 


Coldplay 


Capitol 


13 


22 


Jessica Simpson 


Columbia 


14 


15 


Alicia Keys 


1 


15 


20 


Beyonce 


Columbia 


16 


40 


Britney Spears 


Jive 


17 


12 


Bllnk-182 


MCA 


18 


19 


Nickelback 


Roadrunner 


19 


24 


Faith Hill 


Warner Bros. 


20 


58 


Creed 


Wind-up 


21 


16 


ShaniaTwain 


Mercury 


22 


38 


Elton John 


Universal 


23 


13 


Sarah McLachlan 


Arista 


24 


23 


Justin Timberiake 


Jive 


25 


73 


Incubus 


Epic 



The Biltt>oard Buzz Chart is a gauge of ailist popularity throiigh an Internet poll of musk fans. Scores are affected by every aspect of an artist's career. Marketirtg, 
airplay, retail, print media, touring,TV appeararxes and rumor all have an impact on Buzz Chart pertormance. Data is collected with the same strict attention to 
detail as all other PromoSquad research. A list of 250 artists is compiled based on airplay and sales. The artists are rated by Ihousarvfs of carefully screened music 
fans. Results are corT>pi(ed weeWy and monthly. The iofi 25 chart is based on a weighted positive calculation that takes into account each artist's popularity and 
buzz among the entire music-listening population. PromoSquad also maintains detaied format-spedfic charts (e.g.,lbp 40 Mainstream. R&B/Hlp-Hop. Country, 
etc.). For mofe information, contact buzz@pronx»quad.com. 



NEWSI/N£... 



m 



THE WEEK IN BRIEF 



Warner Music Croup, having significantly reduced its worldwide staff, is now 
turning its cost-cutting efforts toward its artists. .As part of the integration 
of Atlantic and Elektra into one label. WMC's new management team wants 
to pare its artist roster "from 180 to belmv 100." WMG L'.S. Recorded Music 
chairman/CEO Lyor Cohen tells Billboard. The company is attempting to 
reduce the roster to a size that is in proportion with the organization and 
respectful of the acts remaining on the roster, Cohen says. Some remaining 
artists will shift label affiliations within WMG. according to sources. Warner 
Bros. Records will take over marketing and promoting the next album from 
Elektra flagship rock act Metallica. Boutique label Nonesuch moves from 
Atlantic to Warner Bros. EDCHRISTMAN 

Federal lawmakers wTestled over updating the "fair use" sections of the 1998 
Digital Millennium Copyright Act during a day-long session May 12. 
Attending members of the House Commerce Committee's Subcommittee 
on Telecommunications and the Internet were split evenly over one is.sue in 
particular whether the law should be amended to allow consumers to cir- 
cumvent copy-protection encr>ption for non-infringing uses. The record 
indu!itr>' opposes the reform bill — H.R. 107. the Digital Media Consumers' 
Rights Act of 2003. "It is impossible to monitor private copying to assure 
tliat copies are made only for non-infringing purposes," testified Gary Sher- 
man, president of the Recording Industry Assn. of America. After the hear- 
ing, Sherman told Billboard: 'This bill isn't about fair use; it's about making 
[circumvenlionj black bo.xes legal." BILL HOLLAND 

OutKast Beyonce. Lil Jon. Usher and Kanve West lead the nominations for the 
2004 BET Awards. OutKast picked up six nods, including best group. Beyonce 
and Lil Jon followed witli five nominatioas. Be^-once's nods include best 
female R&B artist and best collaboration (for "Craz>' in Ixwe" featuring Jay-Z). 
Lil Jon & the East Side Boyz are nominated for best group. As a featured artist 
on Usher's "Yeah!," Lil Jon grabs three nods including best collaboratioa 
West and Usher are tied with four nominatioas. West's four nods include best 
male hip-hop artist and best ne\v artist. Usher's nominations include best 
male R&B artist. The ceremony will air live June 29 on BET GAIL MITCHEa 

Tlie Recording Industiv Assn. of Amtrka released its 2003 physical goods 
pirac>' roundup May 1 1 . It shows that new beefed-up initiatives resulted in a 
40% increase in seizures of counterfeit Latin product over that of 2002. Pira- 
cy is a disproportionate problem for the Latin genre, RIAA executive 
VP/director of anti-piracy Brad Buckles sa>'s. Seizures of counterfeit and 
pirate CD-Rs — a low-tech, street-level form of physical piracy — again sur- 
passed the 5 million mark in 2003. The RWA's anti-piracy unit made a sizable 
dent, seizing 1.4 million illicit Latin music recordings. BILL HOLLAND 

Taiwan qovefninent officials are upset that the U.S. Trade Representative has 
not removed the countn,' from its Priority' Watch List of nations with unre- 
solved copyright-infringement is.sues. Taiwan has improved its copyright 
laws and enforcement practices, but USTR is choo,sing to see if the nation 
will follow up on its promise to crack down on optical media piracy. If it 
makes sufficient progre.ss. U.STR could remove "feiwan from the list later 
this year The list includes Argentina, the Bahamas, Brazil, India, Egypt, 
the European Union, Indonesia. Korea. Kuwait, Lebanon, Pakistan, the 
Philippines, Russia and Turkey. EMMANUEL LECRAND and BILL HOLLAND 

For the latest breaking news, go to billhoard.hiz. 



New CCE Arm Targets Sponsorship Bucks 



BY RAY WADDELL 

Clear Channel Entertainment has 
created a new division geared toward 
producing live events and related 
programming in conjunction with cor- 
porate sponsors. 

CCE Properties will work with 
marketers to produce "branded 
entertainment," including music, 
sports and theatrical shows, and then 
develop them for TV or radio broad- 
cast and for recording and merchan- 



dising opportunities. 

Bruce Eskowitz, formerly president 
of national sales and marketing for 
CCE, is president of CCE Properties. 

CCE has a track record of creating 
multifaceted. comprehensive sponsor- 
ship packages for its venues and tours, 
including the recent Verizon Wireless 
Ladies First trek featuring Beyonce, 
Alicia Keys and Missy Elliott. The new 
division will take such sponsorships 
even ftjrtJier, according to Eskowitz. 

"We will be very much into creating 



intellectual property and new content" 
Eskmritz teWs Billboanl. 

As an example, he cites the divi- 
sion's involvement in the 100th 
anniversary celebration of the city of 
Las Vegas in 2005. 

"We'll be producing events, broad- 
casting some of these events, 
producing CDs and DVDs and market- 
ing them, creating merchandise, and 
doing licensing, " Eskowitz says. 'We'll 
be working with sponsors as well as the 
city of Las Vegas." 



The new division will allow CCE to 
generate new revenue fii^m existing live 
e\'ents and national tours. 

"But [these programs] will also cre- 
ate new revenue-producing streams for 
artists and opportunities for spoasors," 
Esikowitz adds. 

According to Eskowitz, the new divi- 
sion springs from increased demand 
from corporate America to tap into 
CCE's ready-made audience. 

"We produced 33.000 events last year 
and sold 69 million tickets." he .says. 




ESKOWITZ: CREATINC OPPORTUNITIES' 
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SUMMER 2004 TOUR 



July 30 
August 3 
August 6 
August 8 
August 9 
August 12 
August 14 
August 15 
August 17 
August 20 
August 21 
August 24 
August 27 
August 28 
August 31 
to>temt)er 1 
Shptemt)er4 
jBeptemljer 7 
September 8 
September 10 
September 11 
September 14 
September 15 
September 17 
September 1 8 
September 21 
September 25 



McAllen.TX 
El Paso, TX 
San Antonio, TX 
Houston, TX 
Dallas, TX 
Phoenix, AZ 
Los Angeles, CA 
Anaheim, CA 
San Diego, CA 
San Jose, CA 
Sacramento, CA 
Denver, CO 
Minneapolis, MN 
Chicago, IL 
Detroit, Ml 
Cleveland, OH 
Atlanta, OA 
Greensboro, NC 
Washington DC 
Philadelphia, PA 
Uncasvlile, CT 
Albany, NY 
Providence, Rl 
Boston, MA 
Atlantic City, NJ 
NevKYork, NY 
Miami, FL 



Dodge Arena 
Don Raskins Center 
SBC Center 
Toyota Center 
AmericanAirlines Arena 
America West Arena 
Staples Center 
AnDwhead Pond 
SDSA 
HP Pavilion 
Arco Arena 
Pepsi Arena 
Target Center 
United Center 
The Palace 
Gund Arena 
Philips Arena 
Greensboro Coliseum 
MCI Center 
Wachovia Spectrum 
Mohegan Sun 
Pepsi Center 
Civic Center 
Fleet Center 
Taj Mahal (Boardwalk) 
Madison Square Garden 
AmericanAirlines Arena 



ClearChannel 



ENTERTAINMENT 



O pinion 



Editorials / Commentary / Letters 




A Free And Open Dialogue 



If there was any doubt before, there 
should be no question now: The 
country is moving fast toward a 
debate over freedom of expression and 
media industry consolidation and 
whether the two can coexist in a world 
where issues are seldom black and 
white, only shades of gray. 

We saw the dilemma sweep into the 
music industry last year, when Dixie 
Chick Natalie Maines made a critical 
comment about President Bush at a 
London concert. She was certainly 
within her rights to express her views, 
but she reaped a whirlwind of nega- 
tive reaction. 

So far, nothing unusual. People 
are entitled to their opinions. But 
when Cumulus and Cox Radio banned 
the Chicks' music from many of their 
stations, the debate took on a whole 
new dimension. 

In one fell swoop, a media corporation 
demonstrated that it has the power to 
pull the switch and censor an artist 
largely over a political disagreement. 

The debate was no longer about free- 
dom of expression but whether there 
should be limits on the power of media 



conglomerates in the age of industry 
consolidation. 

In the months since then, other inci- 
dents have added fuel to the fire. 

Shock jock Howard Stern was 
dumped from six Clear Channel radio 
stations over the controversial content of 
his show. Bubba the Love Sponge suf- 
fered a similar fate. 

Then, Walt Disney ordered its Mira- 
max division to drop its distribution 



W^ere do you draw the 
line between prudent 
corporate decision- 
making and censorship? 



plans for Michael Moore's controversial 
documentary on President Bush and the 
Sept. 11, 2001, disaster. 

The most recent incident involved 
Sinclair Broadcasting, which owns or has 
affiliations with 62 TV stations, eight of 
which are ABC outlets. The company 
summarily pulled Ted Koppel's "Night- 
line" program, claiming its tribute to 
fallen soldiers was actually a politically 



motivated anti-war statement. 

Cumulus, Cox Radio, Clear Channel, 
Disney and Sinclair certainly have the 
right to control their content, but how 
and where do you draw the line between 
prudent corporate decision-making and 
political and artistic censorship? Can 
such a line even be drawn? 

In the age of media consolidation — 
when one corporation may control hun- 
dreds of outlets that are supposed to be 
operated in the public interest yet seem 
to be subject to the whim of the man- 
agement's politics — these questions 
must be addressed. 

By the same token, the question 
should be asked: Did "Nightline" go too 
far? Was its program less a tribute and 
more a play for ratings during a sweeps 
month, as critics allege? 

The one saving grace in all this is 
simply that the debate can take place 
at all. It is a testament to our coun- 
try's free and open marketplace of 
ideas. We don't profess to have all the 
answers, but we know a robust dia- 
logue will point us in the right direc- 
tion. In the coming months, make 
sure your voice is heard. 
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That Ringing Sound You Hear Could Be Money In Industry Pockets 

Mobilizing For The Mobile Era 



Over the past year, music fans 
demonstrated they would 
actually pay for digital music. 
Apple launched iTuncs, scores of 
other easy-to-use digital music 
offerings followed— from Napster to 
Rhapsody in the U.S. and 0D2 in 
Europe — and consumers responded. 

The music industry 

learned valuable lessons from 
this experience that need to 
be applied to another exciting 
new arena; music on mobile 
devices and services. 

Music's role in the mobile 
environment is growing. 
With more tfian a billion 
mobile phones in use world- 
wide, mobile technology has 
achieved mass consumer 
acceptance. However, all 
with a stake in the success of mobile 
mu^ic must remember a few of the 
lessons learned in launching the 
legitimate download market 

INSTANT GRATIHCATION 

Mobile is an immediate, on- 
demand medium, requiring music 
stakeholders to work together to 
expedite music's availability. A fan 
who hears music online or on the 
radio should be able to simultane- 
ously access it on mobile devices. 

When I first started in the 
music business, instant gratifica- 
tion didn't exist. Fans had to wait 
for new records to hit stores, wait 
for bands to perform on television 
or radio and wait for their favorite 
artists to go on tour. Music wasn't 



available on demand and couldn't 
be carried around. 

By contrast, the Norah Jones fan of 
2004 could buy music from her new 
album the same day it debuted on 
radio and in some parts of the world 
could get Norah's ringtunes, ring- 
backs and mobile videos. 



Taking 
Issue 

By David Munns 



1 



A kid once content to hang up 
posters of his favorite band can now 
take that band's ringtune with him, 
set up personalized ringbacks when 
his girlfriend calls, enter a contest to 
win tickets or send custom birthday 
greetings to his mother. 

That fan needs to be the first kid 
on the block, in the office or comer 
bar to have that new ringtune, that 
new photo, that message about a 
band's favorite cause. Real fans want 
it all, now, with an incredible sense 
of urgency. 

The recorded-music business has 
worked hard to make hundreds of 
thousands of recordings available for 
digital downloads and streaming for 
fned lines and mobile services, and 
some for mobile ringtunes as well. 



The mobile world is ushering in a 
myriad of new "uses" beyond the 
familiar three-minute track or 
album. Some of these uses are not 
yet clearly defined in artist con- 
tracts, and rights-holders are still 
working to define the framework 
for new products like ringbacks. 

The music publishers and col- 
lection societies have not yet 
arrived at the same conclusions as 
some labels, and we have yet to 
develop a consensus on these 
issues. We have to work out these 
rights issues if we want to deliver 
instant gratification. 

Just as we need to think beyond 
album or track formats with mobile, 
we need to think creatively about how 
mobile devices can change the way 
people buy and enjoy music. 

Mobile phones aren't just 
gadgets — they are customized 
lifestyle devices. Today's fans 
snap up ringtunes and images for 
their phones, but we are not far 
from making music available 
anywhere transaction technology 
exists: ATMs, airport e-ticket ter- 
minals, vending machines, gas 
pumps, even Starbucks. 

SMART PHONES, SMART DEAL5 

We've ako learned that digital 
music can drive a number of related 
businesses. In the mobile world, 
music is a proven booster of hard- 
ware and services. But the success of 
mobile masic doesin't just re,st on 
"smart phones, " but also on smart 
content deals. 



Entertainment companies want 
to sell and expose content to fans. 
Mobile operators want to recoup 
the investments they have made in 
infrastructure and customer acqui- 
sition — music can help do that. 

Handset manufacturers want con- 
sumers to upgrade to new phones; 
imbedding devices with music can 
motivate ttiose upgrades. 

But our music is not free. 

For music to have value for these 
businesses, we must protect what our 
artists create. 

We also need to stop grumbling 
that the lack of 3C [third-generation] 
networks is holding back the U.S. 
market Despite their availability in 
Asia and Europe, we can njove for- 
ward without 3G. 

By storing content centrally, we 
won't need to increase bandwidth 
requirements on the networks. And 
compression has improved, so ring- 
tunes and ringbacks are possible now 
without the 3G network. 

Think of phones not just as play- 
back devices, but as tools that can 
enable fans to discover new music 
and buy it wherever and whenever 
they want 

I'm skeptical that video on mobile 
devices (with their limited screen 
size) will be a mass-market success. 

But what If I could send a 30- 
second teaser of Coldplay's new video 
to fan-club subscribers on their 
phones and allow them to order the 
full video for instant delivery to their 
home computers, and charge it to 
their phone bills? That's a business 



with potential. 

Finally, we can't lose sight of 
what the consumer wants. We must 
work together to ensure that con- 
tent, products and services are com- 
patible. Unfortunately, as with the 
digital download world, some 
mobile interoperability issues could 
confuse consumers. 

UNIFORM STANDARDS 

Standards for media file formats 
must be appropriate for a range of 
devices. Fans don't want to select 
content based on what hardware 
device or software player they have: 
They just want the music and want 
to have it on all their devices. 

Proprietary systems are danger- 
ous. Some argue they instill healthy 
competition, hut I believe any 
advantages will be short-lived and 
will eventually backfire. 

Consumers are smart. They will 
gravitate toward products and ser\'- 
ices that are seamless and open. 

The opportunity with mobile music 
is e\'ident Today, fans brandish mobile 
phones — not lighters — at concerts. If 
we remember the biggest lesson of 
all — that the consumers should be 
the most important driver of this 
fledgling industr>''s development — 
we'll all have a lot to cheer about 

Dai'id Murms is vice chairman of EMI 
Music umldwide and chairman/CEO 
of EMI Music North America Thisarti- 
cle is an excerpt of his keynote speech 
at the recent Mobile Music Con&rence 
in Atlanta. 



otters 



If Music Didn't Pay, Who Would Bother To Play? 



In his letter regarding my anti- 
piracy ad, Dave Marsh "balderdashes" 
my contention that a society unwill- 
ing to pay for songs will soon see the 
production of that commodity cease. 

He points out that people have 
been creating free music "longer 
than we have used fire," mentioning 
folk songs and spirituals. Perhaps we 
are talking about two different kinds 
of music 

I have no doubt that many musi- 
cians will compose whether or not 
there is any money in it but at what 
level — "Whiskey in a Jar" or "Rhap- 
sody in Blue"? 

The bright promise of making a 
good living in a profession pro- 
foundly impacts both the number 
and caliber of people considering 
that profession. 

If writing songs doesn't pay, few 



will be willing or able to sweat bullets 
for years or decades in pursuit of 
excellence. 

In his newsletter Marsh has writ- 
ten approvingly that: "Throughout 
most of human history, music has 
been free . . . Now the further 
advarKe of technology is returning 
music to its original, free state." Ah, 
the longing for Eden. 

If communism did nothing else, it 
decisively proved that failure to prop- 
erly reward human accomplishment 
results in little or nothing being 
accomplished. 

A masical garden wherein bad 
music and great music go equally 
unrewarded will produce few roses 
arxl one hell of a lot of weeds. 

Hugh Prestwood 
Songwriter 
Long Island, N.Y. 



Fatback Band Was 
A Real Pioneer 

I read with interest the Q&A 
with Debbie Harry (Billboard, 
April 3). 

As a hip-hop producer and avid 
fan and record collector, I can state 
that her influence on music and 
hip-hop specifically is undeniable. 
She has been cranking out club 
bangers like nobody's business 
consistently for years. 

However, she is mistaken in her 
claim that "Rapture" was the first 
rap record to use original music. 

"Rapture" came out in late 1980. 
The year before, the Fatback Band 
released "VII," which contained the 
track "King Tim III (Personality 
Jock)," widely thought to be the 
first rap record. 



Fatback featured drummer Bill 
Curtis, trumpeter George 
Williams, guitarist Johnny King, 
bassist Johnny Flippin, saxophon- 
ist Earl Shelton, and flutist 
George Adam. The "King Tim" 
track featured King Tim III, a 
popular MC of the time. Fatback 
were true pioneers. The music 
was all original. 

Marc LIndahl 
president, bowery.com 
New York 

Cubanismo: State 
Dept. In Denial 

I find the State Department's 
denial of visas to Cubanismo to be 
unconscionable. 

We are not at war with Cuba, 



and all the actions against this 
sovereign country are excessive 
and in many cases, covert. 

There needs to be social interac- 
tion between Cuba and the United 
States. What is a better way than 
music? As an American, 1 object to 
the political aims of our president 
and his administration. 

As an American, I object to the 
travel restrictions placed upon me 
when my wife and I visit my in- 
laws in Cuba. I have written to the 
president and my congressmen 
stating my views with no satisfac- 
tory replies. 

I urge the readers of Billboard to 
contact their representatives and 
raise hell with them. 

Bernard Slebert 
Master Sgt, U.S. Air Force (retired) 
Las Vegas 
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Yol(o Ono's 
•'Hell in 
Paradise" 
makes a 
timely return 



The Show Is Just 
Starting For Locke 



Kimberley Locte confesses that 
she's a chart watcher. 

"I really like to watch the num- 
bers and see what's happening on 
the chart, " she says. 'It's all very 
nerve-racking." 

But she has to be pleased with her 
Billboard 200 debut this week. Her 
solo album, "One Love," is No. 16. 
The title sold 57.000 copies, accord- 
ing to NieUen SoundScan. 

And Locke has already logged her 
first No. 1: Debut single "8th World 
Wonder " bowed atop the Billboard 
Hot 100 Singles Sales chart in March. 

"1 hawn't gotten that chart framed 



The 
Beat 



By Melinda Newman 

innewinan@blllboard.com 



yet, but I will," she says. "I've been a 
little busy." 

Indeed. Locke has been criss- 
crossing the countr\' promoting 
"One Love." The day of this inter- 
view, she was in Modesto, Calif., 
opening for Bryan Adams at an 
Olympic trials event. 

Locke, who appeared on the .st>c- 
ond .season of "American Idol." knows 
she will always carry the "Idol" tag. 
She just hopes that one day it will 
diminish to a footnote. 

"It will always be a part of my life. 



because I'll have to talk about it for 
the rest of my life," she says. 

IxKke crediLi the shew' for intro- 
ducing her to the mainstream and 
creating a tremendous platform for 
her, but she adds, "Unfortunately, for 
someone like me. people think 
American Idol' came to town and I 
had no experience. I've been singing 
for years. " 

As it is now well known. l.ocke did 
not sign with 19 Management the 
firm that handles other 'Idol' contest- 
ants, including Ruben Studdard, Clay 
Aiken and Kelly ClaHcson. 
"The>' chose not to take me. That's 
fine." she says. "In hind- 
sight, I appreciate that 
they didn't take me. I 
may not have gotten the 
attention 1 needed." 

Locke inked a man- 
agement deal with 
Stiletto Entertainment, 
a bix)king pact with the 
William Morris Agency 
and a recording contract 
with Curb Reo)nls. 

And, most importantly, 

Locke says she got to 
make the album she wanted to make. 
"I picked all the songs. I co-wrote one 
song on the album." 

Howev'er, she adds that her focus is 
not on writing. "I'm a singer." she says. 

She's also a performer. .After a few 
domestic dates in August, tentative 
plans call for an international tour 
before returning for a major outing 
in the United States. 

SICNINGS: Jeff Tunmons. formerly 
with 98°, has signed with Savoy 

(Continued on page 14) 




THE AUCTION WE HAVE ADVERTISED FOR MAY 10'" HAS BEEN POSTPONED TO 
JUNE 7^" DUE TO CONTINUED INQUIRIES. IF YOU HAVE NOT RESPONDED AND ARE 
INTERESTED, YOU MAY TAKE ADVANTAGE OF THIS ADDITIONAL TIME BY 
CONTACTING US BY USING billboardfff^equitabletransitions.com . YOU WILL NEED TO 
PROVIDE YOUR CONTACT INFORMATION. THE AUCTION WILL INCLUDE CLASSIC 
MASTERS SUCH AS: ALTERNATIVE ROCK (BETTER THAN EZRA, VIOLENT 
FEMMES, AND VERUCA SALT), R&B (BLONDIE, GO-GO'S), AND ROCK (SAMMY 
HAGAR, YES) AS WELL AS A SELECTION OF OTHER ARTISTS AND SOUNDTRACKS. 





Kravitz Dips 
Into Ideals 
For 'Baptism' 

BY MARCO WHITMIRE 

Lenny Krawtz knows to heed the call when inspi- 
ration hits. 

The singer was in the middle of recording a 
funk album when he felt the urge to .switch 
directions. He aixindoned that project and. with- 
in a month, wrote and recorded "Baptism. " 

"It was pretty serious as far as channeling 
goes." Kravitz says of the May 18 Virgin 
Records release. "It was obviously the music 
that needed to come out. It just poured out in 
a very natural, spiritual kind of way. " 

Raw. enlightened lyrics on songs like ".^]in- 
ister of Rock 'N' Roll " and first single "Wliere 
Are We Runnin'? " are characteristically 
Kra\'itz when delivered against his signa- 
ture hard-rock guitar, but they reflect a 
more organic approach to his music 
than past albums. 

"The last couple of years were dif- 
ficult on me. I went through 
some depre-ssion, so this is all 
about coming out of it and 
feeling reborn." 

(Continued on page 15) 



Lenny Kravitz took an organic approach to writing 
^ the material on his new album. 
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In 1979, RED Distribution was started 
as Important Record Distributors, ship- 
ping music around the world. Today, 
RED Distribution celebrates twenty- 
five years of success with numerous 
career milestones and many more to 
come! Join us in celebrating RED 
Distribution's 25th anniversary with an 
ad in our June 26th issue. 

ad close: JuneJL_ 

• jmaimone@billboard.com 



„UPCOMING SPECIALS. 



JAPMI issue date: July 3 • ad dose: June 8 
ClUTIUINEZSTHANNIVBISAIir issue date: July 10 • ad dose: June 15 
TOURING MONTHLT «7 issue date: July 24 • 3d dose: June 28 
INSTRUMEMTS i STUDIO EQUIP, issue date: July 24 • ad close: June 28 



Billboard.com • Billboard. biz 



NYIiW.6M.W91 • U 321S25.»99 • NUHnUI 6I5J?I.4294 • UMDM U2t)7.420.ea75 



Musici 

Music A Major Focus 
Of Tribeca Film Festival 



Tlie third annual Tribeca Film 
Festival, held May 1-9 in the l^lan- 
hattan neighbortiood, liad plenty of 
attractions for music fans. Here are 
some of the highlights: 

Few directors blend music and 
film as brilliantly as Martin Scorsese 
has. So it was a rare treat to hear his 
insights on the music in his movies. 

In a May 7 Q&A session moderated 
by veteran music journalist Lisa 
Robiiuon, Scorsese said his earliest 
musical education came from listen- 
ing to classical, swing and pop music. 

Scorsese added, "The first time I 
heard music that was shockingly dif- 
ferent in movies was when my father 
took me to see 'Blackboard Jungle.' " 

Scorsese also noted that some of 
his earliest film-music influences 
were the 1946 western "Duel in the 
Sun" and Ebner Bernstein's scores 
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for "The Man With the Ckilden Arm" 
and "Sweet Smell of Success." 

"Music became my passion, 
because music would conjure up 
images for me," Scorsese said. "1 
didn't think I'd make movies. Ulti- 
mately, I started playing around 
with making films, and I would just 
cue up records to them." 

Clips from some of Scorsese's 
movies were screened to demon- 
strate his techniques in marrying 
music to film. They included the 
opening credits of "Raging Bull" and 
the final scene of "The Last Tempta- 
tion of Christ." 

For the latter film, Scorsese said 
Peter Gabriel was his first choice to 
create its music. "He understood 
this conflict needed in the music for 
it to be very spiritual but very much 
of the flesh. " 

Scorsese said his experience in 
making the 1978 concert film "The 
Last Waltz" was very much like "a 
family working together" He said the 
artists gave him total access, which 
allowed him the freedom to capture 
the film's stunning concert scenes. 

The director noted that he did not 
include much of the audience in the 
movie because he wanted the viewer 
to have the experience of being 
onstage with the artists. 



Next up for Scorsese is the 
Howard Hughes biopic "The Avia- 
tor," due later this year The film will 
feature music from Academy Award- 
winning composer Howard Shore, 



Movies 
Musicr J 

ByCoriaHoyH H 
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the recent restructuring at Warner 
Music Group. 

The festival also featured its annual 
all-star concert. Performers at this 
year's show, held May 8 at New York's 

Battery Park. 

were Vm Morri- 
son. Macy Gnty. 
Steve Winwood 
and Bbdt Eyed 
Peas. U2 front- 
man Bono gave 
an introduction 
at the concert. 

Several 
music docu- 
mentaries were 
screened at the 



who also spoke at the festival. 

Shore discussed his work on the 
"Lord of the Rings" trilogy in a May 8 
Q&A session titled ""TVibeca Talks: 
Music Fit for a King. " 

To prepare for the task of scoring 
all three films. Shore said he spent 
months reading the J.H.R. Tolkien 
books. He added that it ultimately 
took more than three years to com- 
plete the music. 

"Working from Tolkien was like a 
dream," Shore said. "The density of 
his work became a gift It just kept 
revealing itself in layers." 

Shore praised Academy Award- 
winning director Peter Jackson for 
being "a great ringmaster/leader. We 
trusted him. Our goal was to get all 
of it right." 

Working on the "Rings" films 
was such a great experience. Shore 
said, that most of the creative 
team has reunited for Jackson's 
next film, a remake of "King 
Kong" due in 2005. 

Shore revealed that there are plans 
for a boxed set containing all of the 
"Rings " music. He didn't know when 
the set would be released, because of 



festival, but perhaps the one with the 
most buzz was "I^t's Rock Again!" 
The film focuses on the late Clash 
frontman Joe Strummer. 

The May 7 screening attracted 
Red Hot Chili Peppers' Anthony 
Kiedis, Randd's "Tim Armstrong and 
director Jim Jarmusch. 

A Q&A session followed the 
screening. Director Didc Rude said 
that before Strummer's death, the 
singer had planned to perform at 
the 2003 Rock and Roll Hall of 
Fame induction alongside his for- 
mer Clash bandmates, who were 
inducted that year. 

Rude said that at first Strummer 
did not want to reunite with the 
band. But the singer changed his 
mind, because he did not like the 
idea of anyone else performing in 
his place. 

According to Rude, Strummer did 
not plan to work with the Clash after 
the Hall of Fame reunion. "He didn't 
want to tour for a quick buck." 

Any possible Clash reunion. Rude 
said, would have happened only for a 
new Clash album. He added, ""Joe 
knew that v«xild be very difficult" 



The Beat 
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Label Group. His album comes out 
Aug. 10. 

I^mguard Records has signed Car- 
bon Leaf. The Richmond, Va.-based 
band will release "Indian Summer" 
July 13. 

AtmJMN ROCKS!: Fall looks like it 
will be prime time to rock, as a num- 
ber of gold and platinum acts are 
back at work on projects slated for 
release later this year. 

System of a Down is in pre- 
production for the follow-up to 
2001's "Toxicity." The album 
debuted at No. 1 on The Billboard 



200 and sold 3.3 million, according 
to Nielsen SoundScan. 

SCAD expects to head into the stu- 
dio this summer, with a new album 
out on Columbia by year's end. 

Mudv^ne is in preproduction on 
its successor to "The End of All 
Things to Come" with producer Dive 
Fortman. The Epic album, which the 
band will record at the Plant in 
Sausalito, Calif., is due this fall. 

CheveOe, whose Epic debut "Won- 
der What's Next" garnered the band 
three hit modem rock singles in "The 
Red," ""Send the Pain Below" arvd "Clo- 
sure, " is co-producing its new album 
with engineer Michael Elvis Baskette. 

One sure inclusion on the album? 
"Still Running," which is featured on 
"The Punisher" soundtrack, although 
the band says it will appear in another 
version. Release date is the ^11. 
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^^^^^^^^^—M Music 
Ives Thrives On 50th-Anniversary Release 



Even with a long string of acco- 
lades behind her, (\merican mezzo- 
soprano Susan Graham confides that 
at first she had resen'atioas ahout per- 
forming the music of Charles Ives. 

"His music varies so much," she 
says, "from hymnlike simplicity to 
these u'ild harmonic and inter\'allic 
experiments that are ver>' difficult 
to sing. I had doubts about finding 
my way." 

Pianist and fellow Warner Classics 
artist Pierre-Laurent Aimard was 
game, howcN^r. "He's a great lover of 
Ives," Graham says. "And he had 
already wanted to record Ives in time 
for the 50th anniversary of Ives' death 
on May 19." 

Eventually. Graham and Aimard 
teamed for an all-lves recording, 
released May 1 1. The di.sc includes 
the enigmatic Piano Sonata No. 2. 
"Concord. MA: 1840-1860"— better 
known as the "Concord Sonata"— 
and 17 .songs of enormous emotional 
range, from the tender, poignant 
"Thoreau" to the childlike, bubbly 
first half of "Memories (Very Pleasant; 
Rather Sad)." 

"1 had read through some of his 
songs before." Graham says, "but it 



was really in working with Pierre- 
l^aurent and in the course of study- 
ing, rehearsing and recording this 
music that 1 started sinking my teeth 
into these songs." 

As time went on. Graham says, 
she became immer,<ed in and 
enchanted by the American maver- 
ick's musical language. 

"W'hat 1 knew before this project 
was K'es' sound paintings of New 
England scenes. But what 1 discov- 
ered is the wonderful and ver\ 




distinct text painting that Iws does. 

For example, his song I'lu- Cage' is 
not even 45 seconds long, and yet 
Ives completely captures Ilk' smooth, 
cur\'ed movement of a lcop;ird pacing 
in a cage." 

Despite her initial uncertainly, 
Graham's clarion tone perfectly suits 
the contours of 



won an Avery Fisher Career Grant 
four years ago. 

EMI released Biss' first album 
May 4 as part of its budget-priced 
Debut series. 

Biss' choice of music is prettv' 
audacioas for a newcomer 
Beethoven's famed ".Appassionata 



GRAHAM: ENCHANTED BY IVES 



Ives' material, 
and her lyrical 
sensitivity draws 
out the songs' 
character. And, as 
Graham herself 
observes, "Pierre- 
Laurent fuses 
teclinical mas- 
tco' — miracu- 
lous technique, 

really— with a 

sonority and graceful ti >uch." 

A 'BISS'-FUL DEBUT: With string of 
dazzling performances subsliluting 
for such artists as Andreas Haeiliger 
and Peter Serldn, Jonathan Biss 

stems to be classical niusic'.s newest 
overnight piano sensalion. But the 
23-year-old has quietly been build- 
ing an impressive career since he 



Classical 
Score 



By Anastasia Tsioulcos 

atsioulca$@biliboard.com 




Sonata, " Schumann's "Davids- 
hundlertiinze. Op. 6 " and the 
Beethoven C-minor "Fantasy." 

"1 went back and forth with EMI 
about repertoire." Biss saj-s. "1 really 
wanted to include the 'Appassionata.' 
even though I know that the label 
already has plenty of versions in tlieir 
catalog. But it's a piece that's been 
important to me throughout my life. 



and after hearing me perform it in 
concert the folks at EMI agreed that 
it should be on this recording. " 

His parents were his earliest 
coaches: Father Paul Biss is a 
noted violist/violinist; mother 
Miriam Fried is a violinist in the 
Mendelssohn String Quartet. Both 
teach at Indiana University. 

i\nd if that isn't enough cachet, 
Samuel Bather dedicated his Cello 
Concerto to Biss' grandmother, 
Raya Caihousova. 

"I grew up in a house that breathed 
music. " Biss says. 

The young pianist has found other 
mentors as well. First among these is 
Leon Fleischer, with whom Biss 
studied at Philadelphia's Curtis Insti- 
tute of Music, as well as James Levine 
and Daniel Barenboim, under whose 
batons Biss has played. 

Though his technical command is 
impressive, Biss also shcuvs expressive 
maturity. Like his teacher, he has a 
gift for peeling back layers of sound to 
explore the music's core. "What I 
want to play, " he say's, "is the kind of 
work yau can wrestle with all your 
life. That's the pleasure — and 
pain — of making music." 



Kravitz 

Continued from page 13 



Kravitz spent much of his 15-year 
Virgin career working with former 
vice chairman Nancy Berry, who left 
the label in 2001. "BaptLsm" is 
Kravitz's first project under chairman/ 
CEO Matt Serletic. 

Describing Berry as "like family," 
Kravitz says his experience with Ser- 
letic is "a new relationship that we're 
still feeling our way into," 

"We're getting to know each other, 
but I respect him and he respects 
me," Kravitz says, "and that's the way 
to start." 

Kravitz. who produces and arranges 
his own material and played almost 
all of the instruments on "Bap- 
tism." jokes that people call him a 
control freak. 

"1 just love doing what 1 do." he says. 
I love the whole studio experience." 

Kravitz did enlist Jay-Z, who raps 
on "Storm." 

Kravitz has two more albums to 
complete under his Virgin contract. 
He is not sure what will happen 
after that. 

'There's going to be a new model 
for how things are happening [in the 
music industry!, and 1 don't know 
where things are going to be in that 
amount of time," he says. "We'll have 
to see." 

In contrast to the success of his 
2000 greatest-hits compilation and 
1998 studio album "5," Kravitz's most 



recent relea.se, "Lenny" (2001), had a 
mediocre reception. 

"Lenny" sold 716,000 copies, 
according to Nielsen SoundScan. 
The greatest-hits set sold 3.9 million 
and " 5" sold 3 million copies. 

Kravitz considers "l>enny" to be the 
lead-in to "Baptism." "It's all ongoing, 
we're all a work in progress," he says. 
"|"Lenny"| dealt with the ideals 1 
wanted to achieve, and this album is 
sort of it all coming to fruition." 

"We're cautiously optimistic 
after the last record." says Vince 
Szydlowski. senior director of prod- 
uct for Virgin Entertainment Group 
retail chain. 

""This one seems to be on the right 
track at radio, but there's still a bit of 
caution," he adds. 

Virgin Records introduced the 
album with the retro-sounding 
"Where Are We Runnin'?" because it 
felt it appealed to the widest audience, 
senior director of marketing and 
product management Michael Pon- 
tecorvo says. 

Indeed, "Where Are We Runnin'?" 
has gained weekly in spins and radio 
audience since its March release. Virgin 
introduced the song through AOL's 
"First Listen " program. 

It ranks No. I at modem rock station 
WEQX in Albany, N.Y., and No. 2 at Los 
.Angeles' adult top 40 KYSR 

In this issue, the tune is No. 21 
on the Billboard Adult Top 40 chart 
and No. 33 on the Mainstream 
Rock chart. 

Virgin Records is planning a long- 
term, multiphase marketing strategy 
with this album. 



"Historically, [that] is what has 
worked with Lenny," I'l inleci ir\'o says. 
"He has always developed over time, 
and our goal is keeping llu- record 
active and keeping Lenny in the fore- 
front of the consumer's |mind|." 

Initial marketing im ludLS appear- 
ances on "The Tonight .Slmw With Jay 
Leno" May 14, "Today" >\'jy 20 and 
the WB's "Pepsi Smash" in May. 

In addition to TV, Virgin plans 
major visibility at retail with circu- 
lars, endcaps and listining stations. 

An imaging campaign with NASCAR 
is being finalized. 

Currently on a Eunipean promo- 
tional tour that kicked off in 
Amsterdam. Kravitz n turns mid-May 
for a few radio station festivals, 
including KIlS-FM's Wangu Tango 
May 17 in I/)S Angeles. 

Virgin will start phase two of its 
media campaign around llie kickoff 
of Kravitz's American tour, which 
is slated for sometime in late July 
or August. 

The campaign will focus on addi- 
tional appearances and working the 
second single. ""California. " to radio. 

Kravitz also continues lo develop 
his Roxie Records imprint, which 
Warner Bros, will dislrihute. 

Roxie will release its first project a 
set from singer/songwriter Dan Dyer, 
in late summer, Kravitz has also 
signed Sarah Killer, whom he 
described as '"a inodc ni day Nico." 

"We just find each other." Kravitz 
says of his artists. "I don't have an 
A&R department. I just let things 
happen. Whoever is supposed to be in 
my life will come." 
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SOth Anniversary Tribute 

30 Years of RUSH, 
unique mk sound witli 
enduring impact! 

PRE-ORDER NOW! 

Billboard salutes the rock-radio power trio 
RUSH, with a 30th Anniversary Spotlight. 




US 
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In our May 15, 2004 special spotlight. 

• Overview of RUSH'S career with comments from industry insiders. 

• Q&A interview with Geddy Lee, Neil Peart and Alex Llfeson on the 
past, present and future of the band. 

• A timeline of noteworthy milestones in the history of RUSH. 

• Report from the road on the success of RUSH as a touring act. 

• Exclusive Billboard chart analysis of the top RUSH albums of the 
past 30 years. 

• Plus much, much, morel 

(U.S./Canada only), S&H Included. For International orders please 
add $3 lor shipping. All orders In U.S. funds only. 
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Music 

First Tribe Launches Label; 
Crouch Gets Hollywood Star 



Veteran publisher/manager 
Edwin J. Oliver III has launched 
First IVibe Music Group, a divi- 
sion of his First TVilx Media. The 

former creative director in Dis- 
ney's publishing division plans to 
release product on the new label 
this summer. Distribution is cur- 
rently being negotiated. 

Oliver has specific goals for First 
Tribe. "Our true desire here as a 
label is to place emphasis on music 
ministry, because, unfortunately, 
ministry sometimes takes a back 
seat, and that's kind of disconcert- 
ing to me," he says. 

Based in Signal Hill, Calif., First 
Tribe Media is owned by Oliver and 
his wife. Michele. 

Oliver was instrumental in the 
career of EMI Gospel artist Smolde 
Norful. He served as executive pro- 
ducer on Norful's "I Need You Now " 
album. I le had also managed Nor- 
ful early in his career. 

First Tribe has signed Ahnjel 



OLIVER: FIRSTTRIBE A MUSIC MINISTRY 



Harris and minister Vernon 
Chappel. Harris recently 
appeared on Broadway as Nala in 
"The Lion King." 

"She's only 20 years old, and 
her desire is to really reach her 
generation," Oliver says. "She 
has songs on her album that are 
very Sunday morning-ish, but 
she's going to have a very wide- 
range appeal." 

Oliver plans to work Harris to 
the mainstream market as well as 
the gospel market. He thinks she 



has the same kind of crossover 
appeal as an act like Mary Maiy. 
"She appeals to young girls, and 
the album retlecLs various styles, " 
he says. "She's a great songwriter 
as well." 

Chappel is currently musical 
director/worship leader at the 

River church in 

Raleigh, N.C. 
"He's a prolific 
songwriter," 
Oliver says. 
Chappel's 
album, which 
was recorded 
live, will be 
released this 
summer. 

First Tribe 

.Media includes 

a management 

division and a film and TV produc- 
tion company. The management 
arm represents record producers 
Logan Reynolds I Norful. Helen 
Baylor. Sheryl Frazierl, Antonio 
Dixon (Norful. Brian .McKnight. 
Backstreet Boys) and Mano Hanes 
(Andrae Crouch, Marcus Cole). 

Why does Oliver feel now is a 
good time to start an independ- 
ent label? 

"We are seeing an environment 
within most major record compa- 
nies that is unstable," he says. 
"There has been a lot of staff and 
roster cutting like we've never seen 
before. What it has done is create a 
veritable boom for independents. 

"You have more and more estab- 
lished artists available, because 
they are being dropped. " he contin- 
ues. "Both established and starving 
artists are realizing they don't nec- 
essarily need to be signed to a 
major label to have a successful 
recording career. 

"More artists are realizing jthat] 
getting signed with the right inde- 
pendent label Icould give them] 
personalized attention they might 
not get at a major label." 

CROUCH JOINS WALK OF FAME: 
Andrai Crouch will receive a star 
on the Hollywood Walk of Fame 
June 4 in Los Angeles. The 61- 
year-old gospel music patriarch is 
only the third gospel artist to 
earn such an honor, following 
Mahalia Jackson and the Rev. 
James Cleveland. 

In addition to his music career. 
Crouch is pastor of the New Christ 
Memorial Church of God in Christ 
in LA 

The veteran singer/songwriter is 
best-known for penning such clas- 
sics as "To God Be the Glory " and 
' I've Got Confidence." His songs 
have been recorded by a variety of 



artists including Elvis Presley and 
Pat Boone. 

Crouch has had a major influ- 
ence on the current crop of gospel 
and contemporary Christian artists. 
He also has worked with some of 
the top names in mainstream 
music, including .Michael Jackson, 
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Quincy Jones. Diana Ross. Elton 
John and Vanessa Williams. 

Crouch has also contributed his 
writing and production skills to 
numerous TV and film projects. 
His work has appeared in "'The 
Color Purple, " "The Lion King" 
and "Free Willy." 

Crouch was honored with a 
1996 multi-artist album, "Tribute: 
The Songs of Andrae Crouch." 
The recording netted a Grammy 
Award for best contemporary 
gospel album. 

His new music project, "Mighty 
Wind, " is slated for release in 
August. It will feature appearances 
by his hvin sister Sandra, as well as 
Karen Clarlt-Sheard. Marvin 
Winans. Fred Hammond. Crystal 
Lewis. Tata Vega. Tanisha Daniel 
and Daniel Johnson. 

BABY LOVE'S FAVORHTS: On June 
15. the Right Stuff/EMI will 
release "Walt Baby' Love's Gospel 
Tracks 2." The 15-song compilation 
features contemporary and tradi- 
tional gospel songs selected by 
Love, host of syndicated radio show 
"Gospel Traxx. " 

An ordained minister in the 
African Methodist Episcopal 
church. Love is best-known as a 
veteran broadcaster with more 
than 30 years of experience in 
R&B radio. 

Love syndicates four shows out 
of his Los Angeles studios, includ- 
ing " Gospel Traxx." Executive-pro- 
duced by Love s wife, Sonya, the 
weekly three-hour " Gospel Traxx" 
is heard on more than 200 stations 
in the United States. 

The Blind Boys of Alabama. Dar- 
win Hobbs, Al Green. Dorinda 
Clark Cole. Smokie Norful, Keith 
"Wondetiroy" Johnson, Paul Porter 
and Dottie Peoples are among the 
acts included on the collection. 
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The Season In The Skeis 

Amphitheaters Expect Brisk Biz From Summer^s Variety Of Tours 



BY SUSANNE AULT 

This summer's amphitheater concert 
season in North America is packed with 
tours. But promoters are not sweating 
the competition. 

Unlil<e last .summer's focus on main- 
stream rock, promoters say this year's 
variety of tours presents little risk of 
overlapping shows. 

Promoters, agents and managers say 



that in 2003, Ozzfest arguably butted 
heads with Lollapalooza and the Sum- 
mer Sanitarium outing. Ozzfest 
included Korn in its lineup, Jane's 
Addiction headlined Lollapalooza and 
Summer Sanitarium featured Metallica 
and Linkin Park. 

But this year, the perennial metal of 
Ozzfest (July 10-Aug. 4) will not 



directly compete with Lollapalooza, 
which Morrissey will headline. And a 
third major amphitheater tour. Projekt 
Revolution (July 23-Sept. 5), offers the 
unique package of Linkin Park, Korn 
and Snoop Dogg. 

"it looks to be a pretty solid year with 
a lot of different acts." says Neil Jacob- 
sen. e.xecutive VP of booking/director of 
the Northeast region for Clear Channel 
Entertainment. "It can be tough with 
programming |in the summer] to keep 




\ 



eveiything spaced out so you don't can- 
nibalize each other, but this is the best 
variety I've seen in a while. " 

Jacobsen books such amphitheaters 
as the Tweeter Center outside of Boston 
and the Tweeter Center in Camden. 
N.J. He is impressed with the sheer 
number of elite acts hitting the shed 
circuit, and he believes that slumping 
album sales are spurring artists to 
make up the dollar difference by per- 
forming for longer periods of time. 

(Continued on page 18) 
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Towring 

Sheds 

Continued from page 17 

"Touring has definitely benefited 
[from] things going on in the music 
business." he says. Artists that previ- 
ously avoided the concert circuit or 
toured only ever other year are playing 
more shows, Jacobsen observes. 

FiniNG EVERYBODY IN 

Britney Spears (June 22-Aug. 10) is 
coming off an extensive spring arena 
tour. Yet her agent at Evolution Tilent 
Agency. David Zedeck. believes that 
demand will still be high for the 
singer's summer shmvs. He specifical- 
ly routed her to cities that she missed 
during her arena tour. Those markets 
include Dallas; Houston; Washington. 
D.C.; Buffalo. N.Y: Milwaukee; Colum- 
bus. Ohio; Nashville: and New Orleans. 

Others reporting fa.st-paced ticketing 
include Kevin Lyman, creator of the 
Warped tour, and Pete Katsis. senior VP 
of music for Linkin Park and Kom's 
management company, the Firm. 

Lyman is predicting a sales splash for 
Warped's 2004 edition because Inter- 
net presales in March increased 30% 
over last year. 

The lineup has been the key, he says. 
Acts booked for the tour that were 
under the radar earlier in the year "are 



now just bubbling, like Story of the 
Year and Yellowcard. It was weird 
being at South by Southwest |in 
March]; all the taxi drivers were talking 
about was punk." 

Katsis agrees that "smart packaging" 
will be the big factor ultimately deter- 
mining which tours will make it or 
break it this summer. 



LENNOX; DOUBLE BILL WITH STINO 



The Firm intentionally slotted 
those acts that could reel in a wide 
range of fans — Linkin Park, Kom and 
Snoop Dogg. 

"Not orily will we be able to attract 
all three audiences (of each act], but 
there is something about each of them 
that touches the other audiences. The 
Linkin Park guys have a DJ onstage. 
Kom has done recording projects with 



Ice Cube. And Snoop is definitely reach- 
ing broader |aowds with] his records 
and films." he says. 

Katsis adds that this third install- 
ment of Projekt Revolution is the 
"most ambitious bill" yet So the talent 
choices needed to be top-notch to fill 
the doubled capacities in switching 
horn lO.OOO-seat arenas to 20,000-seat 
sheds for the first time. 

INTERESTING PAIRINGS 

Packaging dates by Chicago with 
Earth, Wind & Fire and Sting with 
Annie Lennox also offer powerful com- 
binations, promoters say. 

"I look at it like it's one plus one will 
equal four. It's going to be so enter- 
taining, it's going to be that kind of 
equation," says Peter Schivarelli, man- 
ager for Chicago. "Earth, Wind & Fire 
and Chicago, like Billy IJoel] and Elton 
IJohn], is an awesome package." 

Chicago will perform songs onstage 
with Earth, Wind & Fire for a good por- 
tion of each concert 

Clear Channel's Jacobsen says the 
Stin&l/ennox shows are selling swiftly 
because of the inspired pairing. 

"This is one of the most interesting 
packages," he says. "Annie doesn't work 
in the U.S. that much. She just won an 
Academy Award. So you really have two 
A-list acts together." 

The Firm's Katsis is thankful that 
"there are less acts out in the rock veia" 
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He believes the hot selling point for Pro- 
jekt Revolution is its mix of blue-chip 
acts for a relatively economical price. 

"At $49.50 for the top ticket, [audi- 
ences are! getting to see Linkin Park, 
Kom and Snoop, who have sold mil- 
lions of records each. I think it will be 
the best value," Katsis predicts. 

He notes that the acts agreed to 
lower fees to keep a lid on ticket prices. 

Ozzfest will be underscored by the 
reunion of Judas Priest It will top out 
at $75 per ticket in a lot of markets. But 
its promoter, CCE, has ensured that 
lOO-plus $10 lawn tickets are sold at 
75% of the venues. 

"The dates are still quite a ways away, 



but I think it's going to be another 
strong year," CCE VP of touring Jane 
Holman says of Ozzfest, which typically 
lands on the Billboard list of the 25 top- 
grossing treks of the year. 

"We were out ahead of the game," 
Holman adds. "We routed really early. 
So we have people looking out for us 
[when planning tours] rather than us 
having to dodge others." 

Lollapalooza confirmed its lineup 
in late March, so it goes on sale after 
Ozzfest. But promoters say that a 
lower ticket price for the event will 
boost its chances for success. Day 
passes are $30 to $50 for one show on 
sale in Northern California. 



Summer Visitors 



Big-name touring acts on the shed circuit this summer include Sting 
and .Annie Lennox (June 27-Oct. 131, Vans Warped tour (June 2.'>-Aug. 
19). Fleetwood Mac (May S-July ID. Chicago and Earth. Wind & Fire 
(June lI-.-\ug. 15), No Doubt and Blink-182 (June 1-26), John Mayer (July 
2-Aug. 29). Dave Matthews Band (June 17-Sept. 8). Nickelback/Three 
Doors Down (June 30-July 30) and the Cure (July 24-Aug. 27). 

"There does seem to be more balance this summer than there has been 
the last couple of years." notes Bob Shea. VT of I louse of Blues Concerts, 
who books the Blossom Music Center in Cuyahoga Falls. (Jhio. "That's good 
news when you have diversity that goes from Diana Krall [May 2-.Aug. 24] 
to Projekt Revolution. You are appealing to a lot of different folks." 

Shea al.so reports excitement for the Dead (June I2-Aug. 19). which returns 
to Bk)s.som July 28 for the first time in years, and such trawling counti>' artists 
as Toby Keith (dates not confirmed) and Tim .McGraw (June Il-Aug. 6). 

Organizers believe they will he able to add six to eight major acts 
to this summer's list of tours in the next .several weeks. A band not 
confirmed but likely to add icing to an already large talent cake is the 
Beastie Boys, sources say. SUSANNEAUU 
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1. 


Tweeter Center far the Performing Arts, Mmslield, Moss. 

19,900 S25,4B4,366 581.076 751,994 


38 


6 


2. 


Tweeter Center at the Waterfront, Comden, N J. 

25,000 523,751,618 625,913 


908,566 


51 


11 


3. 


Toamy Hilfiger at Jones Bea<h Theater, Wontogh, N.Y 

14,000 $19,498,192 407,163 


565,298 


41 


2 


4. 


PNC Bonk Arts Center, Holmdel, N.J. 

17.000 518,138,494 435,995 


719,104 


43 


0 


5. 


DTE Energy Mvsk Center, Ooritstan, Mich. 

15,274 516,415,912 833.634 


1,083,543 


72 


19 


6. 


Veriion Wireless Music Center, Nohlesvllle, Ind. 

18 000 515.078.343 462 234 


706,450 


33 


3 


7. 


Wolf Trap Nolnnol Poih, Filene Center, Vienno, Va. 

i,m $14,438,238 462,012 


667,89) 


94 


9 


8. 


Shoreline Amphitheotre, Mountain View, Calif. 

22,000 514,157.871 445.288 


694,269 


31 


0 


9. 


Nissan Pavilion ot Stone Ridge, Bristow, Vo. 

22^00 513,989,304 438^77 


iSO.420 


30 


2 


10. 


Smirnoff Musk Centre, Dallas 

20,177 512,956.476 307,462 


360,871 


31 


3 
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VENUe/ 


CROSS/ 


ATTiNOANCf/ 

CAI^ftCtTV 


PROMOTER 




CEUNE DtON 


Hi* Colosseum M Cansn 
Palac*. Las Vogn 

May 5-3 


S2.662.550 

522^1 7Ek/S1 27.SO/S87.50 


19.474 

five sellouts 


Concerts West 


METALLICA. GOOSMACK 


Nassau Vaterans Mamorial 
Coliaaum, Union data, NY. 

April 20-21 


$78/S56 


34,196 tATO shows 


Metropolitan 
Presents 


Talent 


ELTON JOHN 


Anna at Harbor Ymi. 
Bridgaport. Coim. 

April 27-28 


t1.fitt.748 

S95.S0/S8S.5D 


two sellouts 


Clear Channel 
EnlertainmenI 


SHANIA TWAIN. EMERSON DRIVE 


Ball Cantra. 
MoHlrail 

May 6 


$1,219,5«6 

1$I,B7S.774 Canadian) 
$83.6a'$85.l3/S4«.94 


18ja92 

sellout 


Glllett Entertainment 
Group, House of Blues 


MARY J. BUGE. MUSKX 
MAHOGANY 


Radio City HIaue Hall, 
Naw York 

April 22-24 


$1.1«.100 

sss.TSk'Ssa.so 


1&S38 

17344 three shows 


Clear Channel 
Entenainment 


JIMMY BUFPETT 


CharloCM CeliMum, 
CbarlofM. N.C. 
April 24 


si.in,Gsi 

S59-50^1.50 


23270 
sellout 


Clear Channel 
Entertainmont 


PfHNCE 


Philips Arona, 
AtlaiKa 

April 30 


t1.16a.3S3 

S77/$49.50 


17,977 
sellout 


Concerts West 


JIMMY BUFFETT 


Colonial Coolar, 
Columbia. S.C. 
April 2S 


f1,037JM 

S91/S31 


10^9 

sellout 


Clear Channel 
Entertainment 


PRINCE 


Gay lord EnlarlainnMnl 
Cantar. Nashvifla 

May 6 


SSB3.42S 

S77 50/W950 


16.610 

sellout 


Conceits West 


PRINCE 


Sanis Canter. 
St Louis 
Mays 


S953A1 

S77/S49.S0 


17,393 

sellout 


Concerts West 


SHANIA TWAIN, EMERSON DRIVE 


Collsoa Papsi. 
Quebec CHy. Quebec 
Mays 


(S1.IS2.341 Canadian) 
S83 t6/S64.72/S50.2B 


12Jt7 

13.000 


Gillett Enlertainmonl 
Group, House of Blues 
Canada 


PRINCE 


Biraiinghani Jaffersoa Convantian 
Caraplu. BimMaghani Ala. 

Apnl29 


Sa26,669 

S67/$49.50 


16,009 

sella ut 


Concerts We 


It 


SHANIA TWAIN, EMERSON DRIVE 


John Latastt Centra. 
London, Ontario 

May to 


S7S1.Sa9 

(S1.081,021 Canadian^ 
S83.15/S64 71 


10JN 

sallotft 


Hease of Blues Canada 


METAUJCA. OODSMACK 


Van Andal Arena. 
Grand Rapid*. MicI). 

April 29 


S754J60 

S77/S57 


12.SS0 

sellout 


Clear Channel 

Enlortalnment 


PRINCE 


Kaoiper Anna. 
Kansas City, Me. 
May 4 


t»2.1ZS 

$76/S49.S0 


14441 
MNout 


Conceits West 


ELTON JOHN 


Cumberland County Civic 
Center. Poittand, Maine 

April 24 


S85.Sa/S65.50 


0J41 

saNout 


Clear Channel 
Enlertainmem 


METALUCA. QODSMACK 


Freedom Hall Colisaum. 
Louisville. Ky. 

April 28 


S6«&,9n 

$75/S55 


11JDZ 

17,726 


Clear Cbanrtel 
EnlertainmenI 


AEROSMfTH, CHEAP TRICK 


Rasch Canter. 
Green Bay, Wis. 

April 24 


S&25J43 


IMZ 

9,4^ 


Clear Channel 
Entertainment 


PMNCE 


Missiaaippi Coast 
Coliseum, Biloxi, Miss. 
Mayl 


Se06.474 

$77/549.50 


lOiaaE 

MllOUl 


CarcertaWe 


■i 


MORRtSSEY, ELEFANT, 
THE KILLERS, OfOS 


Wittam Thoater. 
Los Anealas 

April 22-27 


671.190 

S&S/S60/S50 


11.5S0 
five sellouts 


Clear Channel 
Entertainment 


ALAN JACKSON, 
MARTINA McBRIDE 


Allan County War Memorial 
Coliseum. Fort Wayne, Ind, 

April 29 


SS69.S10 

$84»VS49.50 


91703 
9^11 


Police Productions. 
AEG Live, Outback 
Cone arts 


YES 


Wachovia Center, 
Philadelphia 

May 10 


S77/S57/S37 


MM 

10,000 


Clear Channel 
Entertainment 


ALEJANDRO SANZ 


American Airlines Arena. 
Miami 

April 24 


U74.2SB 

S86.5(VSS1 ,50 


6310 

7.S30 


Clear Channel 
Entetlainmeni. 
NVK Productions. Viveh) 


ANDRE RIEU 


Ball Centra, 
Montreal 

May 10 


(S544,793 Canadian) 

SS7.48/S43.02 


7214 

7,500 


Gillett Entertainment 
Group 


thalIa 


Auditorio Nacional, 
Mexico City 

April 29 


(349,605 

(3,933.188 pesosi 
S39 60 


9,683 


FR Productitms 


DAVID BOWIE, POLYPHONIC SPREE 


Key Arena. 
Seattle 

Apnl 14 


S31S4W 

S7e.5a/S46.MI 


6.1165 

6,500 


Clear Channel 
Entonainmenl 


DAVID BOWIE, POLYPHONIC SPREE 


Same Barbara Bowi 
Santa Barbara, Calif. 

April 19 


ni4.6S 

$89/$44 


4,562 


Clear Channel 
ErDcrtainmenL 
Naderlander Organiralion 


ALABAMA 


Vetereas Memorial Arena, 
Jicksonvillo. Fla. 

April 24 


014.400 

SI.00(V$35 


7.013 
11.814 


Clear Channel 
Entenainmeni 


OArTHER HOMECOMING 


Nationwide Arena, 
Columbus. Ohio 

April 24 


S310.913 

$33.75«15.75 


12219 

13.500 


Clear Channel 
Entertainment 


VAN MORRISON 


Wang Center (or (he 
Performina Arts, Boston 

AprH9 


S30EJ63 

S1l2.5(VS&5-50 


3.S52 
Bailout 


Clear Channel 
Entertainment 


CLAY AIKEN & KELLY CLARKSON, 
THE 8EU SISTERS 


KevArena, 
Seallla 

Aprils 


004,025 

S45/S35 


un 

8,910 


AEGLivn 




A PERFECT ORCLE, 
THE MARS VOLTA 


Bill Gr^MiCivIc 
AadHorlum. San Francisco 

April 3 


(297,500 
S35 


sellout 


Clear Channel 
EnterteinmenI 


CLAY AIKEN ft KEUY CLARKSON, 
THE BEU SISTERS 


Kemper Arena, 
Kansas City. Mo. 

April IS 


S46/S36 


6M0 

10,557 


AEG Live 




CLAY AIKEN » KELLY CLARKSON. 
THE BEU SISTERS 


Pepsi Center. 
Denver 

April 13 


paaqn 

$4aS39 


5.900 

10,080 


AEGUve. 

Hoaaa ol Blues Concerts 


50 CENT, DAVID BANNER. 
KARDINAL, MELANIE DURRANT 


Ball Ceetre. 
Montreal 

April 23 


9287.067 

IS3SB,»49 Canadian) 
S47.6(VS36.S3/S2S 46 


7,423 

8.500 


Gillett EnlertainmenI 
Group, House of Blues 
Co node 



Sheds Simpli^ 
Summer Touring 



The names may change, but for 
the most part amphitheaters are 
very much the same from market 
to market. 

In fact, in these days of TVveeter. 
Verizon, Best Buy and the like, some- 
times e\'en the names don't change. 

The similarity among sheds, of 
course, is often by design. 

"The NederUnder sheds are the 
oldest, then came PACE, then Cellar 

Door after that. " says 

Stephen T. GudU, pres- 
ident of the Production 
Department in Nash- 
ville and a wteran 
amphitheater produc- 
tion pro. 

"Most of the modem 
sheds are modeled after 
what PACE did," Gudis 
adds. "Of course, 
they're all Clear Chan- 
nel (venues] now. " 

Well, almost all. In 
August 2000. Clear Channel Com- 
munications purchased multiple 
promotion companies and their 
venues through its $4 billion acqui- 
sition of SFX Entertainment. 

And House of Blues Entertain- 
ment through its acquisition of Uni- 
versal Concerts in 2000 for $190 mil- 
lion, also joined the shed game. It 
now operates eight in North America. 

The result: Plenty of state-of-the- 
art amphitheaters with which to 
route a major concert tour from coast 
to coast. With this comes consistenci'. 

"If I'm a tour manager and I get a 
route sheet handed to me with 40 
amphitheater dates on it, I'm happ)'," 
says Steve Lawler, production guru 
for Clear Channel Entertainment and 
a PACE veteran. 

Gudis agrees. "It makes for an easy 
summer for a tour manager." he says. 
"There's a certain amount of consis- 
tency from venue to venue." 



aters were made to do shows." 

U)cati()ns outside urban areas are 
an advantage, particularly for a 
mid-morning load-in. Lawler 
prefers the venues that are well out- 
side of town. "That certainly doesn't 
hurt us on the production side," he 
says. "For one thing, it lessens your 
noise problem." 

Lawler says most shed designs fol- 
low a similar formula these days. 



On The 
Road 
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That consistency includes cater- 
ing, dressing rooms, production 
offices, limousine parking, loading 
docks, mixers and production specs. 
Unlike arenas, sheds are made only 
for concerts. 

"You don't have to deal with the 
circus loading out ahead of you or 
hockey ice, " Lawler says. "Amphithe- 



"Everybody has done the math, " he 
says. "A lot of us used the same 
design. The only thing that would 
change is the architecture, where the 
videosCTeens go and the mixer size." 

Starwood Amphitheater in Anti- 
och, Tenn.. near Nashville, opened in 
1985 as the prototype for the contem- 
porary shed. However, operators soon 
realized that the stage was too small 
and the lawn too steep. Both con- 
cerns have since been corrected. 

"When PACE built Starwood, we 
found out we needed to make the 
stage and the loading dock a little big- 
ger." Lawler says. "Now all amphithe- 
aters have a stage about 120-fcet wide 
and 60-feet deep, with a seven- or 
eight-truck loading dock." 

Jeff TVisler is senior VP for HOB 
Concerts and has b(X)ked and 
operated the Gorge Amphitheater in 
George, Wash., for the past 17 sea- 
sons. "The HOB and PACE venues are 
very consistent," he says. "The 
same architects worked on 
many of them." 

Sometimes, however, sheds 
are not ideal for a given mar- 
ket. Florida has been slow to 
develop amphitheaters, pri- 
marily for two reasons: heat 
and bugs, neither of which are 
an issue in arenas. 

"You are dealing with 
some weather, " Gudis 
admits. "Other than that, 
most of us would rather do 
an amphitheater tour." 
However, a new shed will soon 
open in l^pa, Fla. Clear Channel's 
Ford Amphitheatre plans to host its 
first show this summer. 



ZZ IN ly. ZZ Ibp wraps its 30th 
anniversary tour Sept. 24-25 at the 
Las Vegas Hilton. We had the dates 
wrong a couple weeks ago. 
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Radio Bets R&B Vets Still Appeal 



BY RASHAUN HALL 

The success of recent singles by Patti 
I jBelle. Teena Marie and Prince on the 
adult R&B airplay chart proves wteran 
R&B artists can still get radio attention. 

Cash Mone>' Classics released Marie's 
"La Dona" album May 1 1. Her previous 
album was 1994 s "Fusion Play." 

Marie's current single, "Still in Love," 
is No. 2 on the .Adult R&B airplay chart 
this issue. The keN' to getting airplay w'as 
reintroducing Marie to the market, sas-s 
TV-o>' Dudle\', Universal Records national 
director of promotions. 

"With new material, vit know that it's 
going to take some time, " Dudley says. 

"Our setup was to go out early and 
see if it was even a record urban AC 
would deal with." he continues. "We 
had the whole [promotions] staff play 
this record for a lot of PDs. mainstream 
urban as well as urban AC." 

Universal has also taken Marie on 
the road to help promote the single and 
"La Dona. " The label sent her to key 
cities like Washington D.C.. Detroit 
and New York. 

Marie recently appeared at WVAZ 
(V103I Chicago's Big Jam Slow Jam, 
where she "stole the show — hands 



down," WVAZ operations manager 
Elroy Smith says. 

"Her single wan just getting warmed 
up on V103," he adds. "To date, Teena 
Marie sits in a sub-power rotation. Our 
research shows that Teena Marie's sin- 
gle is still alive." 




"A New Day" is the current single 
from l-aBelle's Def Soul Classics debuL 
'Timeless Journey " (Billboard. May 81. 
Response to ttie single, which is No. 6 on 
the adult R&B chart this issue, is a sign 
of tfiings to come, says Thomas l^tle, Def 
Jam/Def Soul \P of promotion. 
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Airplay monitored bv 

TrrLE IMPRINT/PROMOTION LABEL 


Nielsen 

Bri>ailcaiil Data 
Systems 

Artist 




1 




:»! NUMBERIitJl 3 Weoks « Numherl 
OVERNIGHT CELEBRITY Twisu v 




2 




ALL FALLS DOWN Kanye West Featuring Syleena Johnson v 














3 




FREEK-A-LEEK 


Petey Pablo 9 




4 




GAME OVER (FLIP) 


UrFlip 1 




5 




■nPSY 


J-Kwon 'S 




6 




DIRT OFF YOUR SHOULOCR 


Jay-Z sr 








MY BAND 


D12 ■» 


■ 


IcT 




I'M STILL IN LOVE WfTH YOU 


Sean Paul FoBtiiring Sasha 1 


m 


8 




SPLASH WATERFALLS 

Disturb sij ■: !Avt:.,iinniaiMO 


Liidacria v 


(E> 


13 




SLOW MOTION 


Jmnnila Featuring Souija Slim 


11 


9 




ONE CALL AWAY 


Ckingy Featuring J. Wbav V 


12 


12 




DUDE 

SHOCKING ViBLSiVIRCiN 


Beeaie Man Featuring Mt. Thing 9 


<E> 


16 




ROSES 




O 


18 




JESUS WALKS 


Kanye West 


(D 


20 




ON FIRE 


Uoyd Banks v 


(D 


17 




CULO 

IVI 


Pidiull Feeturing Ul Jon v 


17 


14 




SALT SHAKER Ying Ymg Twills Fsi 


ilariniLilJon& The East Site Buyi 9 


18 


15 




HOTEL 


Cassidy Featuring R. Kelty 


19 


11 




WANNA GET TO KNOW YOU 


G'Unit Featuring Joe S' 






99 PROBLEMS 


Jay-Z 9 


a> 


22 




TEAR IT UP Yiag IMin Feat 


■ring DMX, Ul' Flip t Dayid Bannat i 




23 




THIS WAY Oil 


■tad Peoples Featuring Kanye West v 


23 


19 




RUBBER BAND MAN 


Tl. t 


€9 






GOT IT TWISTED 


Mobh Deep 'S 






GET NO BETTER 


Cassidy Featuring Meshonda "? 
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"Music is going through a transition," 
he sa^'s. 'The "classics' are becoming a 
bit newer. You have artists like LaBelle 
and Prince, who still haw a lot of fresh 
music left in them, working with young 
R&B prtxlucers." 

'The only opposition we've feced has 
been at mainstream," he says. "I'm 
hoping that once her single does well, 
the more conservative-leaning main- 
stream stations will embrace it as well." 

WWIN (Magic 95.9) Baltimore 
supported Marie and l-aBelle's singles 
and put Prince's "Musicology" in 
heaw rotation. 

"These are legitimate adult artists 
that people can relate to," WVMN PD 
Tim WatLs says. 

While many PDs jumped on these 
singles, some have hesitated. 

'"The basic philosophy for all oldie.s- 
based radio stations — and most urban 
ACs are oldies-based — is that folks \(m 



to hear all their fawrite songs, and they 
want to hear them over and over 
again, " says Derrick Brown, PD of 
WHQT (Hot 105) Miami. 

"V\Tien these artists come out with 
ne\\' stuff, .sometimes it is to their tien- 
efit to expose them. " he continues. "But 
most of the time, especially if wu're a 
mostly oldies-based urban AC, you 
want to stick with the classics. 

""Howe\>er, there comes a time when 
TOU do have to giw Teena Marie a shot. 
If she is an oldies core artist for >>our sta- 
tion, you should at least put it out there 
to see what the audience's reaction is." 

After a shaky start, ""Still in Love " 
became a solid record for WHQT. 
LaBelle's "A New Day," however, has yet 
to enter medium rotation, 

"Patti LaBelle is a different situation, 
because she has put out a fair amount 
of music owr the years," Brovm says. 
"Now Teena. this is her first major 



release in at least 10 years. " 

WWlN's Watts supported both sin- 
gles early on. but like Brown, he is 
reluctant to call this a nesv trend for the 
adult R&B formaL 

" A lot of these artlsLs are still having 
trouble getting record deals because 
people aren't buying records like the>' 
used to," Watts says. "These artists still 
want a lot from a record deal, and the 
labels are not able to deliver those sat- 
isfactory deals. 

"That said, an artist like Anita Baker 
still gets $75,000 to $100,000 a night 
when she performs. So, to some degree, 
many of these artists will not be produc- 
ing a lot of new stuff, " he says. 

Brown says, "The challenge is to give 
these records time. With the corporate 
programming struc"tures that most sta- 
tions have, they really don't want to 
leaw an\'thing to chance. But there are 
opportunities to put Ion] these records," 



ASCAP Honors Jay-Z, James 



0 mvmimc lop 40 
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TV'o R&B/hip-hop torch- 
bearers will receive their 
due June 28. Jay-Z and 
Rick James are the special 
honorees for ASCAP's 17th 
annual Rhythm and Soul 
Music Awards. 

The organization will 
bestow its Golden Note 
Award on rap pioneer Jay-Z, 
Among the songwriters/ 
ciimpasers he will join in 
that hallowed circle are Sean 
"P. Diddy" Combs. Stevie Wonder 
and Jimmy Jam & Terry Lewis. 

Punk-funk progenitor James will 
receive the Heritage Award. Pa.st 
honorees include Earth, Wind & 
Fire. Chaka Khan and Peabo Biyson. 

The ceremony will also honor 
the songwriter of the year and the 
songwriters and publishers of the 
top ASCAP R&B/hip-hop, rap and 
reggae songs in 2003. 

The awards take place at the Bev- 
erly Hilton Hotel in Beverly Hills. 

THIS JUST IN: Def Soul Classics has 
signed the Isley Brothers Featuring 
Ronald Isley. Ronald and labelmatc 
Patti LaBelle have already cut a 
duet. "Gotta Go Solo." 

IDEA MAN: Damon Dash doesn't 
get much sleep these days. 

"The life I have chosen right 
now is to take over the world, " the 
Roc-a-Fella Records CKO told an 
audience .May 7 in New York. 

The audience was attending a con- 
ference titled "The Next Big Idea; The 
Future of Branded EntertainmenL " 
Several VNU publications, including 
Billboard, hosted the e\'ent. 

Marketing mavcn Denny 
Deutsch interxiewed Dash, who 



Rhvthm 
(S(Blues 



By Gail Mitchell 

gmitchell@billboard.coni 



said his extraordinary success is 
based on "truth" in the products 
he markets, plus his ability to 
" make money off of fun." 

Reflecting on his conquest of 
such varied fields as music, movies 
and apparel. Dash said, " Can you 
imagine if Michael Jordan was as 
good at baseball and football as he 
was at basketball?" 

The 31-year-old admitted he still 
runs into roadblocks. He wanted to 
start a U.S. cable network ("I can't 
watch another reality show"), but 
" it cost about $30 million I didn't 
have." he .said. 




A 



JAMES, LEH. AND lAY-Z: RECOGNIZED 



Instead, he is trying to 
launch a TV station in 
London this fall. He did 
not provide further 
details. 

.Mttiough the confer- 
ence's subject was brand 
building. Dash wore a logo- 
tree white T-shirt, bleached 
i(;;ms and plain white athlet- 
ic shoes, plus a New York 
Yankees cap. Oh, there was 
thatbitofblingonhis 
v\Tist: a filet mignon-sizcd, diamond- 
encrusted watch, the first in his 
upcoming Tlret line of high-end time- 
pieces. The watches .start at $25,000. 

MUSICAL NOTES: Motown marks its 
45th anniversary with a special Apple 
ilXines Musk Store offering. Through 
May 25, customers can download the 
first 45 singles the label issued, as well 
as 45 hard-to-find albums from the 
Motovm vault. The singles date from 
1959's "Let's Rock," while the 45 
albums .span 1961 to 1971. 

CONDOlfNCES . . . :To the family and 
friends of John Whitehead. The 55- 
year-old singer/songwriter/producer 
was killed by two gunmen May 1 1 in 
Philadelphia. \Wth his McFadden & 
Whitehead partner Gene McFadden. 
Whitehead scored a No. 1 R&B hit in 
1979 with '"/\in't No Stoppin' Us Now." 

CLARIFICATION: Hollywood 

Records' June 22 release "It's About 
Time" is a new record by Morris 
Day that includes all the members 
from the original Time (Rhythm & 
Blues, Billboard. May 15). 

.Additional reporting by Ken 
Schlager in New Y'ork. 
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DJ KAYSLAY coLUMfliAnrar/mmMustciiKKiQCDi TkeStieel 


weeper Vol. £ The Peii From The Gania 


10 


1 


2 
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USHER A' LAfAaUMI/ZOMBAdl WIIW 


Confessions 


1 


51 


24 
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KIM ^VATERS SHAiHADtf ^itiiiftttcoi |it| 


In TIm Mnm fH 1 nu» 
in 1 m nORlV Ui LOVC 


24 
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D12 SHADY l]S4M'i1NTSISC0mUt1lW 


012 Worid 
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70 
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VICKIE WINANS vfittna;iA<;t)MU{n xum PQ 


Bringing It All Together 


38 
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PETEY PABLO jminHTOMUiUMCOi SC 


II Writing Ir My Otary: 2nd Entry 
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54 
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UL JON a. THE EAST SIDE BOYZ A Bwt ownvr niWTSii 


Kings Of Cruntc 
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MARIO WINAN5 BADBOfnmn'iiiMflGiawwm 


Hurt rio More 
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56 
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KEITH SWEAT LLuiunBMRHiNuntncai The 


Best 01 Keith Sweat Make You Sweat 


15 








PAl 1 1 ^ABELLE OEf £Oui ctASsicsoccmojuG tizjico^ 


Tinieless Jounwy 
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YOUNG GUNZ Roc AFutAVEf jAMi)»inrnojuGiiwii.M 


Tough Luv 
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PRINCE Nr&cauMBiA nwvsoMT music nasi eqcoi 


Musicologv 


3 




58 


58 




MONICA* j2ani*mG(iiwiaw 


After The Stem 
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KANYE WEST A roc * rtuAOCf jAMomv.'OjMii iiwtitti 


TTie College Dropout 
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TURK lABORATOFrr nnrocH iim cd) 


Penileatisry Chances 
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UL' FLIP* MCiiAni[ba)iuuBuni4]*<'soNvMusictii«Eacoi 


U Gotta Feel Me 
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WOW Gospel 2004 


19 


9^ 


11 


9 




ALICptA KEYS A j ttJi7*ffMs 




1 


m 


67 


63 




MICHAEL MCDONALD A MDirnmnmnnne'iiwcDj Molown 


17 


10 


10 


8 




^/VfSTA A AILAMTICKBV^Afi l1flW119it 


Keinjksze 


1 


& 


59 


71 




ELEPHANT MAH vfiAnANrKsmi'iMinncDi 


6ood2Ga 


14 


11 


9 


6 




JANET JACKSON vincMMiv4*ii7wiBKi 


Oemits Jo 


2 


62 


57 


57 




VAN HUNT cAF-itaiiuDiTincDi [M] 


Van Hunt 


38 


12 . 


13 


12 




OU FKAST a' LAfAd ui33~/2DMBA oj.m cot 


SpcfikortioxxK/ThQ Love Below 


1 




61 


41 




VARIOUS ARTISTS MiiuvmifivacwnuMEdUlcoi 


Molown 1's 


41 


13 


7 


4 






Ttie Pretty Tooey Album 


4 


® 


71 


69 




SOUNDTRACK music wuNiuniDLifWHiAsm'SDNVMiiSKiiuKaCDi 


The Rghting Temptatiotis 


14 










$ GREATEST GAINER 

LUTHER VANDROSS a' jsiiafiM{ii»»Ki 






65 


54 


45 




INFAMOUS MOBB iMimf MOMiF^ULnawiimnil 


Blood Thicker Then Water Vol. 1 


45 


14 


33 


35 




Dance With My Fadier 




66 


51 


37 




DEAD PREZ uotuMBiABnovsDNYMi/siciianiaci]) 


RBG: Revoliflionary But Gangsta 


14 


IS 


12 


10 




J-KWON • sosooFFuctriTUMBAiniicoi 


Hood Hop 


4 










m PACESETTER 




21 


16 


14 


n 




CARL THOMAS S B*J)B(JtMMB*iUMHDIill/llllt 


1 at** Talk Akniit b 


2 


Q 


95 






CECE WINANS njHESPfnNGS GosnuiMOMaivsaMT music in KEa/iiaii 


Throne Room 




17 


16 




JAY'Z a' MC a HIIAHCF JAM10ISn''inJMGlS9b1I VI 


llw BiacK AiDem 


1 


w 


76 


52 




Z-RO JP«tNa4K»IIAPAlOT«lKI179iCII| |H] 


The Ufe Of Joseph W.McVflv 


27 


18 


15 


15 




JUVENILE # CASH M(M(v(i)irir,*jMflG<i!iic[>) 


■kne The Great 


4 


m 


83 


75 




KINDREDTHE FAMILYSOUL HouNBucibfPicMi/nimyusicmiiEQCDi mi SaneoderTa Love 


29 


19 


8 






BEYONCE cotuMfiiAMUT.'sDtv music ii^ntainnimt 


Live At Wembley 


8 


70 


m 


67 




JAGGED EDGE • caLiMBiAncir/sDNVMuacmxanm 


Hard 




20 


18 


19 




BEYONCE A^ CaitlMBIAICK'i'SDNTMUSKIIZSitlVttW 


Pmefouily In Love 


1 


8> 






MR. POOKIE/MR. LUCCI cnAmiBAvnMnniaiCDt 


My Life 


59 


21 


16 


14 




CASSIDY • ruiiUji>iACL'jiD'r,fMG|izw»n 


Split Peraonality 


1 


72 


63 


64 




BKj TYMERS • cASHMONr«ooKis'(UMnGii:sicD> 


Big Money Heavyweight 




22^ 








■ mjJCI DI/~UIC -~-,.-,„^,tifi\t±^rrr. 

LmncL Ki\.nic stil ,>;.^<^idjueiiuicoi 


Jest Fof You 


22 


© 


75 


85 




MARY J. BLKSE A 6Ef(ENaaMM-mTE(iscon:ii.wim 


Love & Life 


1 


23 


21 


17 




G'UNIT A' . .11. :i»:r>i;- ■.■;^;,i;uPi|i8»il«i 


BsgFor Mercy 


2 


74 


62 


62 




EMINEM A" MfB^AmnMATH4»nirnNiiHscaPEi8wii» 


The Emiiwm Show 




24 


23 


23 




ANTHONY HAMILTON 9 sosoMFsjMijTDUBAimicO) 


Geinki' Froet Where I'm From 


6 


75 


34 






JAGGED EDGE cn.uMeiAHii»soNrMusiciKaEQom»i 


The Uhimate Video Collection 


34 


25 


22 


18 




MASTER P MEWHOUMiTjnr'^ocHittacoi 


uood aide beo sioe 


3 


76 


68 


54 




THEODIS EALEY iFGAMivoiirMOH 


Stand Up In It 


54 


26 


19 


13 




TAftrtIA f LiKTHAfi2W7,'AG lU-tt COt 





4 


77 


60 


65 




GOAPELE wmmKOLDmik nnrnms immrium [iijieq cm [h] 


Even Closer 


60 


21 ^ 


30 


32 




BLACK EYED PEAS A AHMatmnwTtRscaitiizKciii 


Elephunk 


23 


78 


69 


72 




DAVID BANNER sRCiUMtvEKuiwifn-fUMfWdiMCOi 


MTA2: Baplired In Oiny Water 




28 


20 


20 




LUDACRIS A oisTURBiw tha nuxiov jam south oion^MuuQ (m^j w 




1 


79 


72 


59 




CYPRESS HILL soot A5SAssiN&i:oiuMBiA<ani-)UWMUSiciiuitacD) 


Till Death Do Us Part 


23 


29 


26 


22 




T.I. • r.RANOHUsnE/AnAMricoEsr^ABiswtm 


Trap Nwzik 


2 


o 






NB RIDAZ NAsrvooi nmuPSTAws him cdi ml 


nbridaz.com 


62 


30 


25 


24 




AVANT ft MA6ICJOHNHNAw*iv'0OitB'*ANTEftSCD^ 


Piivele Room 


4 


m 


96 


77 




WILL DOWNING ^ir^aasamoimm 


Emotions 


9 




35 


31 




MUSIQ* »HNiHmrffUMB«ntMi 


tMilstar 


3 


& 


86 






ADINA HOWARD lyuuMAU nKvn#ntFW«iiiJiCM 


TIm Secoed Coming 


76 


32 


28 


26 




PASTOR TROY khaotk OMBAiiDKWNivtfiSAi OHTsi'iUMfloi 1 j si cot 


By Any Moans Nncassniy 


7 


S3 


74 


81 




ANITA BAKER* ATiANncrmwRHmofi'vcot 


The Best Of Anita Baker 


29 




27 


21 




VARIOUS ARTISTS 9 sADeorciRiii'iijMRGiswiiw Bsdl 


oy's 1Mb Anniversary.- The Hits 


1 


84 


65 


53 




WESTSIDE CONNECTION • mOBANowTwiirMmnowiMn 


Terrorist Threats 


3 




38 


30 




Dl IDEM CTI innADn A i..«iui-..'>>_..>u 


CntiHiil 

aouniii 


1 


m 


89 






STEVIE WONDER MorowNiuivMiibvuMcittiicDi 


The DeHnitive Collection 


26 


35 


37 


29 




DILATED PEOPLES ASBUWfCAMToiiitncDi 


Nciyhbortiood Walch 


16 


86 


73 


68 




MEMPHIS BLEEK RocA-FiitADEFjAMoaioa'iiojMattiviuM 


MADE. 


5 


36 


29 


25 




N*E*R^D STAH I^K VKV/VMCW I1B9C0I 


Phi fir riia 

ny ui uiB 


5 


87 


80 


91 




CAM'RON PRESENTS THE DIPLOMATS* mcAnutmummB 


i';(iJMeii»a» OiplomHtic liiitnuniTy 


1 


37 


31 


27 




TtMl lull 1 C/l II CrOADOV i—.i- IkKlfin 


01 CnrnkA BME Record m^s Present 


3 


88 


J2 


82 




TOO SHORT SHORTiJivEMJaTOMMdiMCOi 


Married To The Game 


7 


..' 


42 


43 




R. KELIY A JIWE SUTTJZDMIIAItlHCDl Tilt 1 


^ in nnD lawmciim. VDiinm unn 


2 


m 


91 






JAHEIM A DWIW MI[L«I14iWfA«MNRM5 IllllCm 


Still Ghetto 


3 


39 


45 


40 




JOE jnrt UniJJZOUBA (It A CDf 


Ami TliBB 

ram iiiBn... 


4 


90 


61 


79 




CALVIN RICHARDSON ficiumtHOii»Mi««CDi 


2:35 PM 


8 


— < 


40, 






JUVENILE CASH MONEY nUXIIilMHG III CD) JUW 


Tlw Gi4al Screwed & Chopped 


40 


& 






DONNIE MCCLURKIN vranAswDMBAniwun 


Bonnie McClerkin... Again 


12 














46 


46 




TINu TAIMu TWINS • cniiPiURMD'.TVTnrsta)! 


■ .... ~ .' 

Me & My Droner 


4 








RAULA CAMIimi luwnMinansacoi 


Who GotNaxt? 


92 




47 


48 




50 CENT A £HAaV,iAfTtMMrH*nSU'i1NTERSC0miM/11.4H 


Gel Ridi Of Die TrYin* 


1 


93 


88 


76 




DMDC A aWFimettMJMignavMUHeiiwTiw 


Grand Champ 


^ 




55 


50 




KEM lUntDWKIKmUUMflGIEWlI.Kl (M) 


Kcinislry 


14 


94 


77 


83 




ULJON ft THE EAST SIDE BOYZ tmswmnymcmmt 


Pan II 


7 




43 


49 




SEAN PAUL A^ vfiUMdKaosrmaisiixtm 


OultyReck 


4 


© 






Z-RO J PWMCE xh;iup-a loi * lite in « CD,! The life Of Joseph 


W. McVey: Screwed ft Chopped A-Lot 


95 


45 


53 


44 




SMOKEY ROBINSON ROBsatnnAnuniiiivcDi 


Feed For The Spirit 


44 


96 




« 




VARIOUS ARTISTS mhm iiLOuini'NjMiLiiNNuMiirMCai 1 


olliin' II Lose Everylhing II Gain: Stage II 


25 




48 


51 




R. KELLY a' jMiiiu'Z0M&A(tt«CDi 


Chocolate Factory 


1 


® 








VARIOUS ARTISTS HuonaiXKninivcoi 


The Down Low 


22 




44 


38 




JOSSSTONE* scuRvttmmwcDiim 


The Soul SetsioRS (EP) 


38 


98 


78 


60 




ANDRE WARD AWAKDsnM'Dw^KusiiiHCOi 


Steppin' Up 


51 


m 


39 


36 




CEE-LO i*FAr.ruiii-^(iMeAii}»iini Cm 


Lo Green... Is The Soul Machine 


2 


99 


84 


«0 




GERALD LEVERT [UKiHAbnuAGinwiani 


Stroke Of Genies 


1 


■ 


50 


34 




EAMON • JIVtWDaTOMBAIUHCOl 


1 Don't Wanl You Back 


3 


100 


/I 


84 




FREDDIE JACKSON martiami 'i5ani«cn 


H's Your Move 


45 



- Billboaid TOP R&B/HIP-I 


HOP CATALOG ALBUMS - 




i 

V) 

3 


Sales data compiled from a national subset 

panel of core Rae/Hip-Hop stores by NielSen 

SoundScan 

ARTIST IMMIMT a NUMBEF/i}tsriiiBunr4G lAecL Title 


TOTAL 
CHART WKS 


1 


I 


ARTIST IMraiNr a NUMBEft/DrSTRIBUTING tABCt 


Title 


TOTAL 
CHART WKS 


■ 




ai NUMBER 1 s w,.ii»iNu..,hi.( 1 




13 


fa 


EUlNEh^ »• ... ... .. ...|...; 


The Marshall Mathers LP 


168 




NAS A ...III ^11.'=^ ...... '.1 >/ .;ic iieai'DaK lllmatic; 10 Year Anniversary Platinum Series 


95 


14 


m 


PRINCE AND THE REVOLUTION * wUMI>nosKill.i>.n >i 


Purple Rain 


130 


w 


1 


PRINCE e... . ! 1 The Very Bust Of Prince 


24 




19 


ALGREEN A « 


Greatest Hits 


466 


m 


7 


THE NOTORIOUS B.i.G. ♦ 6*OB0rrU3»i-/tiM«i ^' « Life After Death 


325 


if.' 


14 


BONE THUGS N HARr/ONY a' ,r^ti«uj7Si>«t»us«:iii«I<wi.l 


E. 1999 Eternal 


322 


4 




2PAC »• . ■■ -■ AIIEyeiOnMe 


422 


1 7 


16 


JAYZ A's.it4i| ..,.«„. 


The Blueorint 


" 78 


5 


"a 


BOB MARLEY & THE WAILERS *'* j» r,c»uis>A»iw»»ijMSi>sti<>i Legend 


392 

281 


IB 


20 


JUVENILE A*c*SHMiA<riui4;.ijMiii,iw.Hiba>i 


400 Deqreez 


211 

394 


7 


9 


2PAC A' ■ 1. , I. Greatest Kits 

LAURYN HILL A 1 ,i ...u , ryj,i in .[ai.ir The MiMdiKation 01 Lanryn Hill 


163 


ll'i 




2RAC A AMiaurjivi«!»ruwBktit m'i'm 
BARRY WHITE A MDiiajin9i«awMGm»ir» 


Me Aoainst The World 
All Time Greatest Hits 


269 


8 




THE NOTORIOUS B.I.G. A' i^inHorrmni'iuMflr.MiwiBwi Heady ToOie 


442 




6 


SADE A'mcnsisoiitiBisiciiiaionta 


The Best Of Sade 


418 


o 


22 


ALICIA KEYS A' ... .i* Sonus In A Minor 


85 




25 


JAHEIM A ONWUMluwr/MMMtRMOSntwirsii 


[Ghetto Love] 


159 


10 


12 


MAKAVELI *■ 1 . 1 1 ... . The Don Killuminali: The 7 Day Theory 


305 


■i. 


18 


DR. DRE A»MTfHM*TM«a>Mfi-.iMtp.;-ipf .'j*iiwi 


Dr Drc-2001 


201 


<D 


21 


OUTKAST A J ATliens 


47 


2.1 




TWISTA • I.I. . ...;.,„.. . ., ,,. «.|>l 


Adrenaline Rush 


155 


12 


11 


JAY-Z A Ri i - . .Ii 1 , , Reasonable Doubt 


329 


25 




OR. DRE A'nF,M.,n™»i«...,in...« ..... 


The Chronic 


337 



* Album with ihe greatest sales gains iTiis week. Catalog albums are 2 ysar old liOct 1^Dt have tallRn b«low Ho. 100 on Tht Billbuard TCO or reiuuci ol older .^ 'tii 'lui Cluii Weelu colurrwi reltectscombtimlwHtAlHle has appeared on the Top Ft&B/H I p- Hop Albums and Top R&B.'Hip HQp Catalog Aitiums • RgciKding InduflFy 
Aun 01 AmoticB jflAAl cerUicaMiii lor nel thipmeni ol 500,000 album wHi iG(M) AfllAA cgrirficatioo fix net Ghipm«nt ol 1 million uniCt IPUMiuni) • RIAA [-rii.'ii:.iiinn to- 1 i<i ihipiiMDi ol 10 mitlKin unitt (OMiMd), NunMral lallowim PUUnum oi Diamond syrrtbol irtdicaEes album's muni-placinum lev«l For boied sets. an<l douM 
albums with a running unie ul 100 iiMiuiet u( mixt. rfie RIAA multiplies shicmms iMltia numlKi ol discs an<ti'ar tapes. RlAA Lalm awards ^- CorTilicBtKin lor n«t -.■iirnn'ii ol 10IK1>.1 uniis (arol Cnnificalwi ol iOOJHIOuMti jPtaWiol. CefVlicaiiDn ol 400.000 urvis (Mulu-Ptaiinol. 'Asiensli irvlicates LP li available Most tape prices, 
and CD prices loc BMG and WFA labdt. are uiggetled hits Tapepneei marted EQ. and all omer CD prices, are equivalani prices wtuch are proieciad from .i^n >' pnces GTOd:c--i Game< shmn chjrfs torgM unit incnue PacesMlcr indicates biggest percentage groMiti Heatsit^ket Impact Uidms alb-.im re^ored from Heai- 
leeksiitlwswMk. [H] indicates past or prnseni Ha itsoakgi irtte 2004. VNU Busincu Media, Inc , and Nielsen SoundScar>, he All righu reserved 
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Billboard HOTR&B/HIP-HOPAIRPIAY: 



THIS WEEK 


LAST WEtK 




rniE 

ABTI^r MPRINT ''("lOMOTION lABEL) 


THIS WEEK 


UJ 
UJ 

5 
3 




ARTiST (IhmiNT/PROMOTION LABCl) 


k 


UST WEEK 


■ 


me 


I 


1 




If 1 Ain'l Gol You ^ iM.«i>«.i 




35 




Still In Love 

fLfNAMn;"!! ;jl^(.MC'i(T :^A:;iiL'A-,iMftf- 1 


m 


53 




Gel No Better 

'IMStiirUI WASHDNDA 'niUSUWACt'iflMEt 




2 






27 


16 








55 




IW<;'.AfIAI ft UiLI (AriANICI 


o 


4 






28 


30 




I'm Still In Love With You 

SWNf*JlR4I MSMA :i'P,*TLAMiCi 


® 


58 




Selfish 

SUM VXIAC^ IBAHMUnTOU 


o 


5 




All Falls Down >^ 

•ASY! .SIS' IHrX a ^!l^AO(f .IfcMlDJMGI 1** 


29 


36 




Think About Yon 




60 




This Way 

MATFDPFflPlf.'; rAHUt AMI)) ,■ 


s 


3 




1 Don't Wanna Know 


30 


31 




Hotal 




47 




Ffidav Nioht * 


1 






.,„... i!r 


31 


27 




■ TWIN TIM A. 




'56 




You Oofl'l Want Orama 

(LiAil *V(i(,i|flf PIXIUV IBAIUKHiUMBGI 


1 


~ 




Frsek'A-Lcsfc 




49 




Southside 




63 






E 


11 




Confessions Psfl ll.^tk. 

l:-hhi iLWALL/aMUAi l*r 


33 


34 




The Way You Move 

fnnAf-rtiAT SiffFYBWlSW ilAf*a,7nMR*l 




66 




Culo 




















Pl-Fi.ai (TAI 1IIJ0»I nvD 


I 


9 




Gsins Ovsr IFlip) 

;H tiip i^iOiA'?ff,raLlMBA5UMl 


34 






My Bano -4^ 

n.'Ffll (M|tJ[M ISKUIY ISTTSSCDPt; W 


59 


48 




1 Can't Wiit 


I 


8 




Naughty Girl a 

fii-i ■,. ■ 1 1.. -.■ w 


© 


44 




99 Problcnis 


60 


57 




What If » 

Rt,F.ifiSTiir<i»Jir< jHMKi Ml 


1 






Din OH Your Shoulder 

ji- . ii'L .■. .:j_;kJi- j;,Mi[;jMi,l 




39 




Step In The Name Ot Love 




61 




U Saved Me 


W 


13 




HsppY Poopio 

" "Ll' ..tv'LjrwpiAl 


€D 


52 




Jook Gal (Wine Wine)^4^ 




69 




T \r .W.I :"nil')FWUl,TVTI 


13 


12 




^'f^. . , ,. ,., ■£/ 


€3 


43 




U ShoLild've Known RttttBt 

vi.-, ■ nr 


63 


64 




Push A. 

■ •,.„.„«,«, iJr 


14 


IT 






39 


24 




■ 1 ■■ ^ ■• itariAtLomco 








The New Workout Plan 


CD 


IT 




Jasus Walks 


40 


32 




Rubber Band Man 


1 


65 




Hold On 




28 




ll'-f |.|'.A\> 11-. i.Nn.WTtRSCCfl 


Q> 


40 




Got ll Twistetl 

WnHI! ; f r . . Ik'- , IMHAI 


■i 


59 




What's It Like ^ 


17 


16 




Oude 

tif.if M.v\ iL-".rct.iv:.'.i«svtflj(Ui 


CD 


38 




Questions a 

\XWJ. ILiMHftallANIin W 




74" 




She Wants To Move 

'■.■.-.MRQM 


(D 


20 




Slow Motion 


43 


33 




Salt Shaker 


© 


68' 




Bring It Back 


19 


15 




Splash Walsrlalls a 


o 


4^ 




Tear ll Up 4, 

tjui, M-\ .FiiiL ■vmcbmintvt 


GD 






Blow ll Out ^ 
uf 


Q!> 


19 






45 


37 




Make l( Alright 

uj^: ■ . ■ ■ . ■ ■ 


0 






ujm.f \.\\i..<.:> lyiui.wEftSAi.ywimi 


CD 


29" 




Move Va Body ^ 

HIV.->»> .'.'•XTPlAKAUUNMHSAJ.MMRfil W 


*6 


23 




Ride Wit U 


71 


67 




E.I. (ReinventionI 

■;Fi.. ■■r. F.|-:i 1 1'. VFR&ALWRCl 


22 


17 




Sorry 2004 ^ 


47 


42 




You Oori'T Know My Name^ 


€D 


72 




What's Happenin' 

■.!! ■ ■■ ■ r- .mmjum 


€D 


26 




Whoknows 


CD 


51 




Musicoloyy 


ra 






Times Up! Remix 




TT 




Talk About Our Lovo ^ 


O 


54" 




Time's Up! 

;:]'(ai w.r( ccgg *iH trrM«»<TiiiSCWt) 








Yeah. Yeah. Yeah 


m 


22 




Me. Mysell And 1 


ife 


50 




New Day 








Act A Fool 



• RBanli with it« jr>uneU imiiie^s<omirKnue. C 2004. VNU Busirwu Media, Inc All n^ts rewnwO CfirripiM tnim a natKHia' u'rvto cri »n>t«^ niEvl>«0 by NhjIw Broadcast 

Ir«ck wvtce 139 SUIWOS etectrooically monilond 21 noun a day: 7 days a week. Sorgi wiliad by poss iinproHiGnt. compulrd by cinu rrlrrrncingeuct timo of aiipliy «nUi AitoiMn liitena data. 

Thadala » usud to compil* the Hoi R&B/Hio- Hop Singh!* & Tracks chairt. 4indicat(s liOe earned HilPrcdidM &Uim in rewntcn lUld urovided tjf FYomosquM. 



T04" R&B/HIP-HOP Toi' RHYTHMIC 
Billboard SINGLES SALES.- Billboard AIRPLAY™ 



LAST WEEK 1 




TITLE 

ARTIST (IMPWNT/fHOMOTlON LABctl 


1 




Make II Up villtEfEttn^ T^Ats.. 

.VL •.[•:.'.:iMt?Pn:'SUMl 


7 




Stand Up In tt 


0 




Move Ya Body 


r 2 




Naughty Girl 


3 




Tipsy 


6 




Happy People 

II 'i.-V ..-.t.-jMBA. 


1 5 




F.U.R.B.IFU Right Back) 

(HANHtl .lAAIWaiANtlSUDLWinLOClO 


8 




Fraak-A-Laak 


10 




Dude 


IB 




Got ll Twisted 






Free 


14 




All Falls Down 

■AVIMSI «0C A-mUUDtlJAMiQJMG' 


9 




GaiiiaOm(FU|i) 

1 1 nip (sucuHCERnuiniA'siiMi 


16 




Jock Gal (WintWiMl 

EltfMANTMM IVfrATlANlin 


20 




Yeah! 


17 




Overnight Celefarity 


y 




Talk About Our Love 






Milkshake 






What's Happenin' 


Din OH Your Shoulder/Encore 


24 




Push 


26 




99 Problems 


11 




Time's Upl 

.A.'.A>'^^EFAT >tAt{00GBinun<nDe(&iNnnstmi 


2r 




Get No Befter 

I-a:-.!! .:;.-i «i-;i^i'.-ii iKH.l«J<»ACliJ«MSI 


43 




Whats Happnin' 



1 

i 


s 

3 




}^ Nielsen 

Hiowlr^i D.ii .1 

mu 

A«riST IIMPRlNT^I^MOTWfJ LADt- 


0 


4 




■ NUMBER 1 ^> 

NaughtyGIrl ^ imi.-. 
umtta icauMUASuMi uT 


0 


2 






3 


3 




1 Don't Wanna Know 


4 


1 




My Band ^ 


5 


5 






0 


6 




Overnight Celebrity^ 
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I Wanna Thank YaRMG 
MURPHY LEE 
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RECSNTIY TISTID SOWS WITH lOP « CAUOUT POTSNTIAl 
YUNG WUN 
Tear It Up rmg 



LUDACRIS 

Blow It Out IDJUG 



RUBEN STUDDARD 
What If RMG 



JAYZ 

99 Problems iDJMG 



Latest TVT Signing 
As Easy As 2-1-3 



Chalk up another key signing for 
TVT Records. The New York-based 
indie conflrms it has landed West 
Coa.st supergroup 213. 

The all-star trio of Nate Dogg, 
Simop Dogg and Warren G will 
release its long-awaited debut. "The 

Hard Wav," July 

20. 



I was blown back. I had no clue, 
being from the States, that the beats 
were that dope and the MCs were 
that serious about it That spawned 
the idea of putting an international 
section on a mix CD, because it 
hadn't been done before." 



NU-MARK SHOWS 
HIS 'HANDS': DJ 
Nu-Naifcof 
Jurassic 5 .steps 
out on his own 
with "Hands On," 
the latest from 
Sequence 
Records' Mixtapc 
Sessions series. 

Previous Mix- 
tape Sessions include Babu the 
Dilated Juidde's 'Duck Season Vol. 
1," Tony Touch's "The Last of the Pro 
Ricans" and the X-ecutioners' 
"Scratchology." 

The opportunity to join the 
Sequence family came at just the 
right time for Nu-Mark. 

"I was talking to some of the guys 
in the group and my manager |Dan 
DaltonI about how I wanted to put 
out a mix-CD, " the DJ/producer 
says. "I'm always making mixes for 
friends but I've never released them 
to the public." 

He continues, "Ironically, 
(Sequence Records president] 
Patrick Moxey called my manager 
because he used to manage Babu. So 
they had that relationship. I was get- 
ting ready to put out a mix-CD, so 
what better way to do it? " 
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'■ If I Ain't Got You RMG 

, JAY-Z 

99 Problems iDJMG 

. YUNG WUN 

' Tear It Up RMG 
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"Hands On" features a host of MCs 
from around the world, including 
Jeru the Danuqa, Schlechta Umgang 
and the Beatnuts. 

Nu-Mark says inspiration for the 
mb(-CD came from French group 
Shurik'n. whose track "Samurai" is 
included on the set 

"In '97 or '98, the first time J5 
toured in Europe, we made our way 
to France. I was checking out the 
French hip-hop scene out there, and 



In addition to readying "Hands 
On, " Nu-Mark and his partner Pomo 
recently put the finishing touches on 
'Blend Crafters " for Up Above Records. 

"It's basically a beat project that 
came about from getting beat CDs 
from people on the .street and think- 
ing to myself that these are great as 
they are — they don't even need an 
MC." he says. 

On the Jurassic .5 front, the group 
is already three songs deep on their 
next Interscope set, while members 
Charlie 2na and Cut Chemist have 
scored solo deals with Interscope and 
Warner Bros., respectively. 

The group also signed a partner- 
ship deal with Marvel Comics creator 
Stan Lee for his new "Super T 
cartoon, due in 2005, They are .still 
working out the details of the venture. 

"That's really cool for us becaLise 
three out of the six of us collected 
comics growing up, so we've always 
wanted to see the merge of hip-hop 
and comics come into play," Nu- 
Mark says. "Cut Chemist and I will be 
doing beats for the cartoon and 
Charlie 2na might be doing the voice 
for one of the characters." 

STRAIGHT, NO CHASER: MTV recently 
celebrated its fourth annual hip-hop 
week with "Direct Effect Presents: 
Straight Up Hip-Hop All Week. " 

Throughout the week. "Direct Effect" 
the channel's hip-hop show, featured 
live performances fi"om Method Man, 
TVrista and Kanye West as well as video 
premieres from Slum Village and 
Uoyd Banks. 

The channel's executive VP of music 
and talent programming Tbm CaUenne 
.says the programming was crafted to 
highlight hip-hop's different styles. 

"This is the first time in a while 
that you have everything from the 
Roots to the Beastie Boys to D12 all 
coming out at the same time," he 
says. "It's just a really cool moment 
in hip-hop, so we wanted to celebrate 
that diversity." 
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Jennifer Pena Polishes Her Pop Appeal 



BY L£ILA COBO 

Following the success of her pop 
breakthrough album. "Libre," Texas- 
born Jennifer Pena is preparing to 
expand her mainstream appeal. 

New album "SeduccicSn," due May 
18 on Univision Records, is more 
pop-oriented than its predecessor. 

It signals Peiia's desire to entrench 
herself in that market ewn as she pre- 
serves her grupero Tejano fan base. 

A marketing campaign with Dori- 
tos aims to widen her visibility (see 
related story, page 6). The campaign, 
which also launches May 18, will put 
the artist's face on nearly 20 million 
Doritos Salsa bags through the end of 
the year 

Tlie campaign includes a retail pro- 
gram with Target. Customers who 
purchase Pefia's CD will receive a free 
bag of Doritos. 

"Because we had Jennifer's release 
coming up, the timing was perfect to 
implement the program and give Jen- 
nifer her appropriate position as a 
star." says Zulma Jimenez, national 
marketing director for Universal 
Music & Video Distribution Latin. 

UMVD struck the deal with Doritos 
on behalf of 27 artists from its distrib- 
uted labels (see story, page 51. 

In Pena s case, Jimenez says, her 



transition from child star to adult I 
artist made her the perfect candidate ' 
for the campaign. 

"I've seen her evolution, and she's 
already at a place like Selena was. 
She's at that mature stage in her 
career," Jimenez says. 

At one point, people .saw Pena as 
the "new " Selena. She first caught 
the public's attention while per- 
forming at a Selena tribute in 1995 
and, like Selena, she was known for 
singing cumbia nortena. 

"In the beginning, I kind of didn't 
have a name," Pena recalls. People 
would say, " Mira, the next Selena." 
And I [said], 'This is me. I'm not 
Selena. We have similarities, but 
we're different.' " 

Today, Pena says, the compar- 
isons have stopped. "People are def- 
initely supporting me for my music 
and my talent. " 

Indeed, Pefia, 20, built a loyal fol- 
lowing among Mexican-American 
teens and preteens through a sue- L 
cession of albums. But she's looking 
to move beyond her Tejano and 
regional Mexican fan base. 

That process began with 2002's 
"Libre," her first album on Univision 
Records, which included several pop 
tracks. Among those, "'El Dolor de Tu 
Presencia " topped the Billboard Hot 




PENA: CATERING TO TWO FAN BASES 



Latin TVacks chart for eight weeks. 

"Libre" would go on to sell more 
than 130.000 copies in the United 
States, according to Nielsen Sound- 
Scaa It also garnered a 2003 Grammy 
Award nomination for best Mexican/ 
Mexican American album. 

"Seduccion" pushes the artist's pop 
appeal even further 

"I wanted to be more involved in 
the pop part of it," Pena said during a 
phone interview while on a promo- 
tional trip in Puerto Rico. "We did a 
good job of mixing it up." 

"Seduccion" includes several 
cumbias. as well as nortefia versioas 
of two of its pop tracks. But its over- 
riding feel is that of a pop album, 
down to the sleek production of Rudy 
Perez and Kike Santander. 

IN THE EYES OF FANS 

A CD/DVD version of the album 
includes three videos, a "making of 
segment and photos. 

"We felt that the time was right to 
offer her visually to the fans." says 
Lupe De U Cruz, senior VP of nation- 
al marketing for Univision Music 
Group, ""And it helps us fight piracy." 

Pena, De La Cruz adds, is a Univi- 
sion priority, A national TV campaign 
on the Univision, Telefiitura and Galav- 
ision networks will back her project. 



The first single. " Vivo Y Muero 
en Tu Piel." is No. 13 on the Bill- 
board Hot Latin Tracks chart after 
four weeks. The song is getting air- 
play from regional, pop and tropi- 
cal formats. 

"Jennifer is a natural talent. We've 
seen her expand her fan base from the 
Southwest to a national level, " De La 
Cruz sa)'s. Although regional Mexican 
is the strongest-selling genre of Latin 
music in the United States, De La 
Cruz says Pena is "an artist who can 
do both [regional and pop]. And she 
does it everj' weekend." 

De La Cruz is referring to Peiia's 
touring schedule. According to Arman- 
do lAina of Apodaca Promotions, which 
books her tours, the singer plays ap- 
proximately 130 shows per year in the 
United States and Mexico. 

Peiia says that such a schedule 
allows her to maintain two distinct 
fan bases. 

""Of course, there's the pressure of 
having two markets to please." she 
says. "But at the same time, my people 
make it very eajsy for me. I just do my 
best in any way that 1 can, and 1 guess 
they see that and they appreciate it 
For every gig I kind of read the peo- 
ple, see what versions we're going to 
do and hope for the best. It's always 
the people who finally decide." 



Digital Service Offers IVIore Latin IVIusic Choices 



Digital music programmer Music 
Choice will debut two Latin music 
channels July 7. 

The addition of Miisica Urbana 
and Pop Latino brings the service's 

Latin channel offerings 

to seven. Music Choice is 
carried on cable and 
satellite TV networks and 
reaches an estimated 
32.7 million homes. 

The two channels 
join Mexicana (Mexican 
and regional Mexican 
music). Tejano, Salsa & 
Merengue, Rock en 
Espanol and Latin Love 

Songs, which is essen- 

tially adult contempo- 
rary and pop. 

"We like our channel names to be 
very specific, " says Regla Gonzalez, 
Music Choice associate manager of 
programming for Latin. 

Latin music has been part of the 
service since its start, and the 
number of channel choices has 
gradually expanded. 

Miisica Urbana will feature all 
forms of urban music, firom urban 
regional to reggaeldn, rap and reg- 
gae from Argentina, 

Likewise, Pop Latino will solely 
be a pop station. 

For those unfamiliar with Music 



Choice, its programming is available 
through digital cable or a satellite 
service like DirecTV. As the music 
plays, the screen displays artist infor- 
mation and album covers. 



Latin 
Notas 



By Leila Cobo 

lcobo@billboard.com 



Gonzalez oversees programming 
for all l^atin channels, which are 
available 24/7. Programming is 
updated every Wednesday. 

Normally, Gonzalez says, a single 
channel will play approximately 20 
songs per hour. Each channel has 
between 600 and 700 songs in rota- 
tion at any time. 

"We're not as repetitious as 
radio, because we have such a big 
library, and we want to play all the 
songs," she says. "We certainly 
play the hits, and we play them a 
little more often. But it's not like 
radio, where (It will) play a song 



every hour And unlike radio, we 
do play the B-sides." 

Utin labels, she adds, have been 
increasingly receptive to Music 
Choice's service. 

"They re beginning to under- 
stand that we have a bigger reach as 
opposed to radio," Gonzalez says. 

Music Choice is also adding 
Latin performers to its concert 
lineup. The concerts air on differ- 
ent channels for each local cable 
company. The first Latin show to 
air on the service will be a Robi 
Rosa concert taped in Los Ange- 
les. It airs nationwide June 14-17. 

SHETAIXS, SHE SINCS: A talkative 
Thalia performed in Miami while 
on her High Voltage tour. The 
singer's chitchat proved to be an 
asset for the Mexican diva, who 
came across as accessible to fans, 
many of them teens and younger. 

Thalia, whose name wasn't 
listed in the program guide for the 
Billboard Latin Music Conference 
& Awards, was a four-time finalist 
in this year's awards. 

Nods included "Me Pones Sexy," 
her duet with Fat Joe, which was 
up for Hot Latin track of the year, 
vocal duet. And her popularity in 
clubs was underscored by two nods 
in the dance single of the year cate- 



gory: for Pablo Flores' remix of "I 
Want Vou " and for Boris & Beck's 
remix of "Baby, I'm in Love. " 




Thalia also was a finalist for 
Latin pop airplay track of the year, 
female for "A Quien le Importa?" — 
also the encore song of her tour 



MENUDO MANIA: The William Mor- 
ris Agency will represent Menudo 
Entertainment in its massive tal- 
ent search for new members of boy 
band Menudo. 

Earlier this year, Menudo Enter- 
tainment announced plans to 
launch a series of open calls in the 
United States. Puerto Rico and 
Latin America this summer to put 
together the next incarnation of 
Latin pop's most successful boy 
band [Billboard, March 27), 

WMA will oversee development 
of a TV show that will track the 
Menudo search. It will also handle 
merchandising, licensing and en- 
dorsement opportunities. Once the 
group forms, WMA will handle 
booking and label negotiations. 

Last month, Menudo Entertain- 
ment secured the rights to the 
Menudo name from record executive 
Oscar Llord. founder of Ole Music 

Ole Music is slated to release the 
new Menudo album. The label is 
also releasing an album in June by 
Tic tic, a newly formed band that 
original Menudo creator Edgardo 
Diaz put together. 

Much like the new Menudo, Tic 
T^c will target the preteen set. 
The quartet comprises four Puer- 
to Rican boys between the ages of 
11 and 13. 
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Americatoffna. . 

NEWS FROM SOUTH OF THE BORDER 



In Colombia: It has been musical chairs for executives 
at several major labels. Maria Isabel Ramirez has been 
appointed mariager of international product for Sony 
Music Colombia. Ecuador and Venezuela, reporting to 
president Carlos Gutierrez. She was international 
product manager for Universal Music Colombia. C&ar 
Mancipe replaces Ramirez and reports to marketing 
director Alvaro Lahidlaga. Mancipe was marketing 
director for Sum Music Colombia. Sony also names 
Claudia Garcia manager for Latin international prod- 
uct, reporting to Ramirez. Garcia was l.atin product 
manager at Warner Music Colombia. GUSTAVO GOMEZ 

Indie label Ameba Records is hosting the third annual 
Rock Bajo la Septima (Rock Below Seventh) festival. 
So named because it takes place at Sala de Artes El 
Sotano. located directly below Bogota's central Sev- 
enth Avenue, the fest highlights new alternative and 
urban music. TV'enty-four acts — 12 amateur, 12 pro- 
fessional — will compete for a range of prizes, includ- 
ing an all-expenses-paid professional recording of two 
original tracks at Ameba Records' studios. The winning 
band may use the tracks for any purpose. Rock Bajo la 
Septima performances will be taped fora compilation 
CD of the lop 10 bands, set for release later this year. 
The fest takes place during four Saturday's in June. 

LEILA COBO 



In Cuba Artists from several Caribbean nations will join 
Cuban and Spanish musicians at the CubadLscu music 
trade lair May 23-30 in Havana. The Caribbean is the 
lair's "guest country " this year. More than 50 concerts 
in Havana will feature an array of regional music, from 
the steel-drum sounds of TVinidad & Tobago to the 
bachata of veteran Dominican Republ ic star Victor Vic- 
tor. Key events, co-sponsored by Spain's authors and 
publishers society SGAE. include a concert by copla 
singer Martirio and a preview of tlie album "Lagrimas 
Negras." The set of traditional Cuban and copla songs 
b>' Cuban pianist Bebo Valdfe and flamenco singer 
Diego el Cigala was released in Spain last year by BMC. 
It will make its U.S. debut next month. Valdfe, 85. is 
too frail to travel to Cuba. His Grammy Award-winning 
son Chucho Valdes. who lives in Havana, will take his 
place at the piano. HOWEa LLEWEavN 

InMedco: Mexico City hosted music and fashion event 
Fashionistas MTV last month. MTV I .atin America pro- 
duced the show and will air it regionwide May 20. The 
event featured local celebrities modeling the clothing of 
Mexican designers while acts Molotov, Aleks Syntek, Juli- 
cta Venegas, Toy and Cartel de Santa performed. The 
show signals an increasing interest in marrying music 
with fashion in the Latin worid. much like MTV and VI 1 1 
have done in the United Slates and Europe. l£ILA COBO 



Unlikely Star Ubago Hits 2M Sales 



BY HOWELL LLEWELLYN 

Eyebrows rose last year when 
Warner Music Spain president Mariano 
Perez promised to duplicate in Mexico 
the Spanish success of Alex Ubago s 
"Que Pides TU?" album. 

The singer's debut recording sold 
close to 1 million copies in his home- 
land. But reaching that number in Mex- 
ico, which is besieged by piracy, seemed 
impossible — especially since Ubago was 
unknown outside Spain. 

Shy, thin and awkward, the young 
crooner hardly appeared bound for Latin 
stardom. "Que Pides Tu? " shipped just 
7,000 copies when Warner imprint DRO 
East West released it in September 2001. 

But Ubago and his intimate, roman- 
tic music exploded, thanks to norLStop 
touring and the personal appeal of his 




well-crafted acoustic albums. 

Last month in Madrid, Perez watched 
Ubago receive a double-diamond disc 
for sales of2 million woridwide. includ- 
ing 700.000 copies in Mexico and the 
United States. 

That number includes sales of 
Ubago's second album on DRO East 
West, "Fantasia o Realidad." 

According to the label, it has sold 
350,000 copies in Spain since its release 
last November and 100,000 copies in 
Mexico and the States since its release 
in February. 

It sold 27,000 copies in the States 
alone, according to Nielsen SoundScan. 

"We are on course for the 1 million 
sales in Mexico 1 promised," P^ rez says 
with a smile. 

The .single ""Aunquc No Tc Pueda Ver" 
has propelled sales of "Fantasia " on this 
side of the Atlantic. It reached No. 4 on 
the Billboard Hot Latin TVacks chart and 
headed airplay lists in Mexico, Argenti- 
na and Chile. ("'Sin Miedo a Nada," the 
single from Ubago's first album, only 
charted on the Pop Airplay subchart.) 

PROMOTING WORLDWIDE 

Ubago also visited Argentina for a 
week before spending three days in 
Texas, including an April 30 showcase 
in Houston. 

"He was never worked nationwide in 
radio before," says Gabriela Martinez, 
VP of marketing for Warner Music 
Latin America. 

Now Ubago is among Warner's top 
priorities in the United States, Martinez 
says. A .second single, "Dame Tb Aire." 
went to radio in late April. 



Ubago started a 65-date tour of Spain 
May 7. He will interrupt the dates in 
June for two weeks of promotion and 
concerts in the Slates, Mexico and Cen- 
tral America. 

After finishing the tour, he returns 
to tlie States in September for more 
promotion and concerts. 

"The idea is to lay the groundwork 
this year and make 2005 the big year in 
Latin America and the U.S. for Alex 
Ubago." says manager Ifiigo Argomaniz, 
who also handles La Oreja de Van Gogh. 

"He's started well and is shaping up 
on airplay and sales. " 

Like Argomaniz and La Oreja. 23- 
year-old Ubago liails from the Basque 
city of San Sebastian, near the French 
border. Having already sampled audi- 
ences outside of Spain, he is taking his 
upcoming shows in stride. 

"1 did 120 concerts on my first 
Spain tour in 2002. and after playing 
in Mexico and Argentina, I don't think 
there are big differences between 
fans."" he says. 

'"In Mexico, I found tranquility in 
Guadalajara and Monterrey and pa.s<;ion 
in (Mexico City]. In Argentina, the peo- 
ple are incredible, very respectful. But 
it all depends on the day." 

Argominiz, who is heavily involved 
in his artists' tours, says Ubago's sim- 
ple demeanor translates to the stage. 
"It is partly the Basque aesthetic — sim- 
ple and honest 

"There'll be no big stage sets, no fire- 
works, nobody throwing themselves 
around the floor," he adds. "Just a great 
musical event When you want a circus 
show, you go to the circus." 



Music 

A Timely Return 
To 'Paradise' 



In 1985, Yoko One released " Hell 
in Paradise." The disco/rock jam. 
which appeared on the artist's Bill 
Laswell-produced album 
" Starpeace," peaked at No. 12 on the 
Billboard Hot Dance Club Play chart 




Fast forward to now, and "Hell in 
Paradise" is the latest vintage Ono 
track to be remixed for today's club 
culture. It follows in the footsteps of 
" Open Your Box," "Walking on Thin 
Ice" and others. 

The timing could not be better to 
revisit " Hell in Paradise." 



Fortunately, the remixers — 
Orange Factory, Chus & Ceballos, 
Murk and Minge Binge — ably 
balance that tension. 

In this issue, the "Hell in Paradise" 
remixes debut at No. 43 on the Hot 
Dance Club Play chart Because of 
the quality of this rembi package, we 
emision this track quickly ascending 
the chart 

Orange Factory's funk)' house mix 
spotlights Ono's vocals, as well as 
tho.sc of backing singers Nona 
Hendiyx and Bemanl Fowler. 

Ceballos' version travels down a 
tribal path, while Murk offers a 
decidedly dark and intense ride. 

Tho.se hankering for retro-flavored 
Detroit techno keys will surely 
respond to Binge's re-rub. 

Currently a promotional single, 
"Hell in Paradise"' will be commer- 
cially released June 29 by Mind 
TVain/IWisted. 

/Vccording to Mind Train man- 
aging director Rob Stevens, a .second 
batch of remixes may surface around 
election time. 

" OutKast and Jay-Z have both 
expressed an interest in working on 
new versions of tlie song," he says. 
"But nothing is confirmed. " 

Wholly confirmed are remixes of 
yet another Ono recording: "Every 
Man Has a Woman Who Loves 
Him. " which is culled from John 
Lennon and Ono's 1980 album 
"Double Fantasy." 



Consider the song's first 
verse: "This is hell in 
paradiseAVe're all asleep 
or paralyzedM'hy are 
scared to verbalize/Our 
multicolor dreams." 

Now, consider the 
song's second verse: 
"When will we come 
to realizeAVe're all 
stoned or pacified/ 
While the boogie men 
organize/Their multi- 
level schemes." 

Timely stuff, eh? 

Sure, tracks like "Walking on Thin 
Ice" offered observatioas on the 
world. But " Hell in Paradise" is more 
pointed. It's as if today's headlines 
inspired the lyrics. 

"The song is much more appro- 
priate today," Ono tells Billhotird. 
■"There is a certain chaos in the 
world today." 

Ono says it feels as though she 
wrote the song yesterday. " When I 
wrote it I wasn't quite sure what I 
was writing," she says. "The main 
emphasis, for me, was recognizing 
that we are able to change things for 
the better" 

Ironically, "Hell in Paradise" could 
provoke tension in an 
environment — clubland — where 
people go to release tension. 



Beat 
Box 



By Michael Paoletta 

mpaolettci@billbocird.com 



For its new incarnation. Ono recut 
vocals in light of the current gay 
marriage debate. So. in addition to 
its original title, there is now "Every 
Man Has a Man Who Loves Him" 
and "Every Woman Has a Woman 
Who LoN'es Her" — as well as "Every 
Woman Has a Man Who Loves Her." 

"In such difficult times, we 
should be celebrating those that 
want to consummate their love for 
each other," Ono says of the 
controversy surrounding gay mar- 
riage. "We should not be adding to 
the suffering." 

Labels take note: The track and its 
feisty remixes — courtesy of Blow-Up, 
Basement Jaxx. Dave Aude. the Pas- 
sengerz, Ralphi Rosaiio, DJ Vibe and 
Murk — are currently without a label 
to call home. This should be rectified 
now, not later 
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o 


23 


341 1 


I'M READY (D. AUDE. S. NICK, M. RIZZO. & DUMMIES MIXES) 


lAvA miMu Cherie 1 


37 


2 b 






ELECTRIFY '■.w^'T^m/.^-jimmsnm (iTS Tearurmq Hei^oTaai 


14 


5 


6 p~[ 


YOU MAKE ME FEEL BRAND NEW (REMIXES) unnucwnawwi 


iw Simplv Red v 










HORNY AU THE TIME aami Banana & BanuFealiiiiag Triple Uao 


o 


19 


27 [ 1 


THE FORCE OF GRAVITY Nmwmmsn 


BT Featuring X Chasez 


!9 


44 






FEELS GOOD *ciin»MusicruMT Detea 


o 


20 


281 1 


A DAY IN THE UFE (2004 REMIX) aNnxuiiiMacfun Fn 


scia A Lanboy Vs. Todd Terry 


40 


40 


44 




IF YOU WANNA uwuniiM RorDariaJiFMlariaglanTDaalar 








STRICT MACHINE (REMIXES) mmmm 


Goldlrapp 


41 


Ml 


w 




HEAR MY NAME TnMMVBorsiWKMaMOtaHHraor AmMd Ma HaUeaFealuriog Spalding RadnMllv 


18 


12 




STRAIGHT AHEAD nwniuiiiiitainiias MttBai 


fM Fnhirim Omssia Hyade 9 




HE 


w 


■ 


DAHYPE Mtimoniawi Janar Jack FaauriaglMaitSaiai 




22 


m *. 


SANCTUARY roHuiBmstiiBttAiiawwmMraor 


Orifant 


43 


ME 


■ 


■ 


HELL IN PARADISE PT. 1 >>«ini»iF«>«>ivni» Om 




24 


29 


LET IT GO DEnNiiwLfimvtnsflixaRASMTioN 


NartyCoMa 


44 


37 


24 




LOVE PROFUSION (R. ROSARK), CRAIG J, RASSENGERZ, 1 aLOVHlP MnES) Maammaaa tWaai V 


21 


14 


13^1 


1 UKE LOVE (1 LOVE LOVE) ttmHsmm 


SoUMira 


45 


34 


19 




NOT IN LOVE ID. AUDE, MINGE BINGE, 1R.H.VISSXINMIXB) aemnia [M^ lyleiiei rae>lia| 1 


22 


21 


26 


THIS LOVE (JUNIOR VASQUEZ MIXES) txnmimmimm 




46 


35 


25 


■ 


FRIDAY MARSHMALLOW i».nK»i»ii<s>:>UM Seaiba La Case 


23 


16 


Qiol 


BROKEN WINGS uam 


TbnAiMtm 


47 


32 


16 


TRULY wnwEMjun IMiriMl Feallnng Nefiiia Pallol 


o 


25 


32^a 


DON'T LOOK BACK (REMIXES) Ei«un><i«>uvii»»i 


Thalia 


48 


"is 


~45 


B YOU HAVE A WAY unuMuaiciuia UfeaiqCala 


25 


11 


~9^y 


AMAZING (FULL INTENTION AND JACK 'N' RORY MIXES) men 


OHO George Michael 


49 


47 


42 


U YA NO ERES EL MISMO (NORTY COTTO MIXES) nmmtm-i IMa v 




50 


43 


37 


Ul TOXIC (REMIXES) jivtsiunau Britoertpaanv 



t Tittvj witti tFi« g'litBit ul«f or club p'«v 
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Bluegrass Spreads Among Younger Fans 



BY JIM BESSMAN 

May is bluegrass month, and con- 
tributing to the celebration is the 
emergence of younger artists in the 
^'enerable genre, as weW as the younger 
audience needed to nourish it. 

Not all of the new acts fit in with 
the purely acoustic country character 
of bluegrass pioneers Bill Monroe. 
Lester Flatl & Earl Scruggs and the 
Stanley Brothers. But the varied likes 
of Mountain Heart. King Wilkie and 
Ollabelle have followed the path of 
Nickel Creek in reinvigorating the 
format. Small bluegrass labels and 
major record companies alike are wel- 
coming such acts. 

"There's a whole wave of new 
bands. " says Tom Garber. sales and 
marketing rep at Charlottesville. Va.- 
based Rebel Records, home of blue- 
grass patriarch Ralph Stanley and new- 
comers King Wilkie. (The latter's new 
album. "Broke," arrived last month.) 

Garber says several other bands are 
blazing a similar trail. 

"Open Road's another band that's 
playing the hardcore bluegrass stuff 
and helping bring in a younger audi- 
ence." he says. 

"And there's the Steep Canyon 
Rangers from western North Caroli- 
na, who lean more toward the mar- 
ket that Del McCoury and Leftover 
Salmon are getting. And Old Crow 
Medicine Show is certainly pulling off 
(the old-time string-band style] and 
getting a lot of older folks watching 
them with the younger folks. " 

Garber notes that while King Wilkie 
is traditional, the group attracts a 



younger audience because of its 
youthful look and a sound that owes 
as much to Nirvana and the Pixies as 
it docs to the bluegrass pioneers. The 
group is named after Monroe's horse. 

Peter Kuykendall, the longtime 
editor of Bluegrass Unlimited maga- 
zine, says King Wilkie "reminds me 
of the John.son Mountain Boys, a very 
traditional 1 1980s] band composed of 
younger people — which I think the 
music needs." 

Kuykendall also lauds Pine Moun- 
tain Railroad and Chris Stuart among 
the young, traditional-sounding 
bluegrass acts. 

ROOM ATTHETABLE 

Eddie Stubbs. who played fiddle for 
18 years with the Johnson Mountain 
Boys and is now an air personality at 
country WSM-AM Nashville, says 
groups like King Wilkie are bringing 
a new audience to bluegrass because 
its members are in their 20s. 




"There's room for everyone at the 
table." Stubbs says of the genre. 

"One of the greatest things about 
bluegrass music is it's very open for 



people exploring new boundaries 
without turning their backs on what 
made the music special in the first 
place," he explains. "So you can see 
Nickel Creek and Ralph Stan- 
ley at a festival and people HT 
embracing both of them." rf 

Bluegrass star Ricky Skafifis 
agrees. Pointing to such acts as 
Old School Freight Train, 
Melanie Cannon and .^lecia 
Nugent, he says, "There's all 
kinds of bluegrass out there 
now, vuith new faces and images 
Uiat 1 think it needs." 

With its new self-titled 
album displaying a blend of 
gospel, blues, bluegrass and coun- 
try, DMZ/Columbia group Olla- 
belle represents the furthest pro- 
gressive end of the bluegrass 
boundaries. 

The group is on the road as part of 
the Great High Mountain tour, which 
stars artists from the "0 Brother, 
Where Art Thou?" and "Cold 
Mountain " soundtracks in- 
cluding Alison Krauss + Union 
Station, Stanley and the Whites. 

"We all admire the tradition- 
al style, though we don't play 
traditional," Ollabelle vocalist 
( .\my Helm says. ""But bluegrass 
has surely influenced us as 
much as everything else." 

The New York-based group 
is drawing a mixed age demo- 
graphic. Helm notes. Tellingly, 
its name derives from late bluegrass 
singer Ola Belle Reed, 

Reed is also the focus of New York 
country/bluegrass act Elena Skye & 



the Demolition String Band's new 
Okra-Tone album, 'Where the Wild, 
Wild Flowers Grow — The Songs of 
Ola Belle Reed." 




Speaking of the band Ollabelle. 
Skye says. "I think the record will be 
really big, because it's really gentle. 

" Traditional bluegrass will always 
have its core audience, but the stuff 
that's hitting big like Alison Krauss 
and Nickel Creek is all very soft and 
gentle music, whereas traditional 
bluegra.ss is so driving. But people 
really react to the acoustic sounds 
now. since the world's got so crazy 
and violent." 

Even four years after its release, 
the film "0 Brother, Where Art 
Thou?" and its soundtrack arc still 
largely credited for the broadened 
base for bluegrass-rclated music. 

'"There's been a big change in the 
demographic that's spending money 
on bluegrass or acoustic music, " says 
Mountain Heart singer/guitarist 
Steve Gulley, whose band's latest 
Skaggs Family Records album, 
"Force of Nature." was recently 
released. 'There's a bigger slice of the 



pie for pure, uncluttered music that's 
not overly commercialized radio pab- 
ulum . . . It's not a fad. " 

Gulley notes that bluegrass stars 
like Skaggs, Krauss and McCoury 
are drawing a college and jam-band 
following. 

MAKING THE GRASS GROW 

Still, there is little radio airplay for 
these artists outside noncommercial, 
Americana and bluegrass specialty 
programming. And Skaggs believes 
there is not enough potential play at 
country video outlets to justify the 
high production cost for clips. 

"Thank God for satellite radio." 
Skaggs says, citing the dedicated 
bluegrass channels available on satel- 
lite networks Sirius and XM. 

Skaggs is also wiring Skaggs Place 
Studios with an ISDN line with the 
intention of doing Internet broad- 
casts. Rebel is using the Internet in 
promoting King Wilkie at cmt.com. 

Columbia Records Group execu- 
tive VP John Ingrassia points to a 
""three-pronged approach" in support 
of Ollabelle. The plan calls for exten- 
sive touring, intensive media and air- 
play on noncommercial radio. 

"They were a top 10 group on 
Amazon the week they went on 
National Public Radio the first time, 
so we know there's an audience that 
wants this music," Ingrassia says. 

"Clearly it's not the traditional, 
major-record-company kind of 
plan, " he adds, "but it's clear to us 
that there's an adult audience out 
there that's interested in roots and 
acoustic-oriented music." 



Buffett's 'Chill' Boasts A Cool List Of Guest Stars 



Jimmy Buffett is no stranger to 
the country charts. But he's prepar- 
ing to go after mainstream country 
acceptance in a big way with the July 
13 release of his RCA album "License 
to Chill." 

Nine of the 
album's 16 tracks 
feature Buffett In 
duets with many of 
country music's "A" 
list artists. Alan 
Jackson, Buffett's 
partner on last 
year's eight-week 
No. 1 hit "It s Five 
O'clock Some- 
where." joins Buffett 
on "Boats to Build." 

Other artists featured on duets 
with Buffett are Kenny Chesney. 
Ibby Keith, Martina McBride, 
George Strait Clint Black, Bill With- 
ers and Nand Griffith. 

The first single, a cover of Hank 
Williams' " Hey Good Lookin,' " fea- 
tures Buffett with a whole bunch of 
pals: Black, Chesney, Jackson, Keith 




and Strait. It has just shipped to 
country radio. 

RCA Label Group chairman Joe 
Galante says Buffett hand-picked all 
the guest artists. 
"It's about the music for him," 
Galante says. "He 
just likes these folks 
musically and per- 
sonally." He adds 
that listeners can 
feel "the artists' 
enthusiasm and 
affection for Jimmy." 

Galante says Buf- 
fett approached him 
with the idea for the 
project last fall. After 
hearing some of the tracks Buffett 
was working on, Galante says, "we 
decided to move forward. We were 
very excited about the music." 

In addition to targeting country, 
Galante says there are tracks that can 
be worked to tripIe-A radio and other 
formats where Buffett "has a history. " 

But, Galante says, "the primary 
focus is to get country fans activated 



about this project ... A lot of what SIGNINGS: Mark Chesnutt has 
his fan base is is what our jcountry) signed a recording contract with 
fan base is. Nashville-based Vivaton Recording 

"If you're a Parrothead. there are Artists Croup, 
songs like Coastal Confessions' that Chesnutt debuted on MCA 

resonate with the 

fans," Galante 
adds. "And if 
you're a country 
fan. you can't get 
much better than 
Kenny, Toby, 
Alan, Martina and 
George Strait, " 

Galante calls 
the album "a 
record that will 
introduce [Buf- 
fett] to country 
audiences." 



Nashville 
Scene I 



By Phyllis stark 

pstark@blllboard.com 



But Buffett likely needs no intro- 
duction. He has charted 1 1 titles on 
the Billboard Top Country albums 
chart and 15 singles on the Hot 
Country Singles & Tracks chart 
since 1973. 

Mac NcAnally and Michael Utiey 
produced "License to Chill." 



Records in 1990 and later moved to 
sister label Decca. He most recently 
recorded for Columbia. 

He has placed 35 singles on the 
Billboard Hot Country Singles & 
Tracks chart, including eight No. Is. 
He has four platinum albums and 
one gold one. 

Chesnutt is in the studio with pro- 



ducer Jimmy Ritchey working on his 
Vivaton debut, tentatively slated for a 
SepL21 release. 

In other news. TVick Pony has 
signed with Asylum/Curb Records 
on the heels of the group's departure 
from Warner Bros. 

The group's self-titled debut 
album is certified gold. Its 2002 fol- 
low-up. "On a Mission," did not fare 
as well. On the Hot Country Singles 
& TVacks chart, the group has scored 
four top 20 hits. 

Trick Pony's first album for Asy- 
lum/Curb is due in the fall. 

ON THE ROW: J.D. May will exit 
his position as executive director 
of the American Music Assn. 

when he finishes his term at the 
end of 2004. May is in his fourth 
year with the trade group. He will 
become a partner in Nashville- 
based Echomusic. which provides 
business services for the enter- 
tainment industry. The AMA board 
will do a search to find a succes- 
sor to May. 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 
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im NUMBER 1 / GREATEST GAINER » w,.ksAiN„mt«,ri 




1 


1 


1 




KENNY CHESNEYl' 




WlMfi The Sun Goas Dawn 


1 


■ 








.r: HOT SHOT DEBUT 


1 




B 


I 






LEE ANN WOMACK 




Greatest Hits 


2 


m 


3 


2 




KEITH URBAN A 




Golden Road 


2 


4 


2 






LORETTA LYNN 

iMms(;(;*1aani3i1iacI» 




Van Leaf Rose 




5 




4 




TOBY KEITH A' 




Shock'nTMl 


1 1 


161 

i 




6 




ALAN JACKSON l' 




Grealest HHsVoIum II 


2 






5 




TRACY LAWRENCE 




Strong 


2 1 










MARY CHAPIN CARPENTER BatwaM Kara And Gone 

COtLMBi* BItll SO'.' MUSIC ■ H M [Q CC 


5 








CAROLYN DAWN JOHNSON 

MlSU NiSHVill i JWIULG ' II « CO 




Dress Relwarsal 


"9~ 


r 








PACESETTER O 






10 


11 


11 




MARTINA MCBRIDEA 

fiC»M»r i.t-iii '« iH^i 






1 


1 


6 


3 




JOHN MICHAEL MONTGOMERY IMUn Fmn Hom 

wARNcRBHOs <«'nv(RMteseCDi 


3 


12 


9 






JOSH TURNER • 

wo >JkSHh'llLi KmiVUMGN iH^9ei [H| 




Lmi| Black Jt»h 




13 


10 


8 




RASCAL FLATTS a' Milt 

irniC STRICT ituTi.HCamDODiiianiHI 




14 






BIG & RICH 

WARMRHROS MSSWM II) 91 CCD 




Horee Of A DHfermI Color 


14 


15 


13 


10 




SHANIA TWAIN 4° 

MTRCURV l7in'».UMi;>i III* CDl 




Upl 


1 


16 


14 


13 




BRAD PAISLEY • 

RRISTRMSHVILLCS(«%«RG IllWItin 




Mud On The Tires 


1 


12 


9 




BROOKS & DUNN A 

ARISTA VASHviLCEtl11.'a«!:G i]7«iaM 




Red Dirt Read 


1 




_ 
15 


14 




DIERKS BENTLEY • 

CARII(X3WI) ■ 1 ■» 




DIorfcs Bendey 


4 


19 


19 


19 




ELVIS PRESLEY A* 

RCAUDTTi'HMG l1I»19St 




EM«:30«1Hite 


1 




17 


15 




TOBY KEITH A' Unlasikail 

11 ' 111 .'i vcHscipci'i )m » 


1 




16 


12 




GARY ALLAN • 

MCANASMVlUf milT'UUCSIBWTlNj 




See H 1 Care 






,a 


18 




GEORGE STRAIT • HodhyMlnilto 

MCJk NASMVUli mCTIAiUUCS IBK'lIiei 






23 


21 




TRACE AOKINS • 

CAPiT0i«siIii7»'iiin 




Comin' Oe Streng 


3 




21 


20 




DIXIE CHICKS • 

v;-, I'.iii.i 'i.ie ... 1 - .i.iMUJiCiowio.'O 




Top Of TW World Tour Uve 


3 




22 


22 




BUDDY JEWELL • 

COAUMtlA WTI SCM ML i 1 1 1 i » EO/TBW 




Baddy Jtwoll 


1 




28 


25 




ALISON KRAUSS * UNION STATION A 

ROyNCXRi.-i- 1*11 




Uve 


9 


27j 






WILUE NELSON 

SMITH MUSIC GmuRia»ITT9)CW 




live At Biliy Bob's Texas 


27 




27 


30 




CLAY WALKER 




A Few OiMetiom 


3 




24 


16 




VARK3US ARTISTS 

LISMRSAI SOUTH nuuOilDtCDl 


SoBflS hHpInd By Th« Passion 01 Tlw Ckritt 


7 






24 




TIM MCGRAW A' 

CURBi"." '. n 1*1 


Tim McGraw Aid Tha Dancaliall Dodafs 


2 






17 




RON WHITE 

PAJUHECillR DOOIWUWilllHCIl) IHl 




Drunk hi PuUic 


17 






29 




SARA EVANS RMImi 

HCAUIITARL6 ;* 


3 






23 




MONTGOMERY GENTRY A 

COI LMBcA gis:aS0v> MUSIC 11 1 Si {a iTSBI 




My Town 


3 




36 


37 




REBA MCENTIRE • 

MCA».ASH.TI1: MM!I UMGMI9nIS«l 




RoemToBreetfie 


4 


35 


39 


36 




ALAN JACKSON a' 

ARISTA SASH^'ii If SFDrHlS llim'TBIK 


SraaMil Hits Vblans II And Sana OOiai Stud 


1 




31 


32 




LONESTAR A 


F 


ran TiMn To Hera: Grootoit HNs 


1 



S 
i 

3 


2WKS Aiii 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 


TW* 


z 

o 


30 


26 




LEANN RIMES • 

cuRe TiRni'iwcDi 


GraaMHila 


3 


32 


27 




SOUNDTRACK 

iVlAMH G-^S AM^AiARRtllBSail 


Blaa Collar CoBiiedy Tour Tlie Movio 


16 


37 


39 




RANDY TRAVIS 

MHE CU^9KiilWAHNUBNIK IIBMCSI 


Wonhip & hMl 


9 


35 


28 




TRACE ADKIN5 • 

CARiT0illSlM*1»TBBBI 


Graataat HHs Callaction. MlaaM 1 


1 


38 


34 




JOHNNY CASH 

- iir.rfAAYiimcoi 


MyMoUwr'sHyiniBaak 


27 


42 


38 




ELVIS PRESLEY 

Rca 1 FNb RMroTHATEOlC MAMUTINO aaOUPIttIi COI 


Elvis: UWiTOla Gospal 


30 


33 


33 


_ 


JOHNNY CASH A «nirieailK1l»MnCaiBaa«naiid 

RltHWA» .'«LP1 


2 


lo" 


31 


CLINT BLACK 


SfandMyUmo 


3 


34 


35 




CROSS CANADIAN RAGWEED Saul Bnvi 

LM'.lRSAl SCUIH.^OIiKinsaCOi 


5 


44 


40 




JIMMY WAYNE 

CRiAMAtlRlS (SmSSTSTtHSCOn IITH CHI 


Jinny Wayiia 


7 


43 


46 




TRACY BYRD 

RCAiRinilG 1 ^ 


ThoTrtfkAboetMen 


S 


41 


41 




RODNEY CARRINGTON 

CAPiTOl 44164 ;i»SBC0l 


GreatoftHili 


11 






JOHN ARTHUR MARTINEZ 

ri.lA,TCNEQTlM'i4l«C0l |N| 


Lone Starry WgM 


49 


45 


42 




CHRIS CAGLE • 


Cliris Cegle 


1 






VARIOUS ARTISTS 


Country's 20 Classic Gospel Songs Of The Centery 


SI 


49 


47 




JO DEE MESSINA SraataalHils 

CCRB .'rrx i6ifli.:i 


1 






VARIOUS ARTISTS 

A'AHNtR S iRATtGiC MAWETINB TRlB/TMt UH ITRH COI 


Gallia' Rowdy: A Ctassic Coantty Calloctiaa 


S3 


■17 


45 




JOE NICHOLS • 

LiSMRiAl SC'ilTH imnSlBSUIIW IN] 


ManWHhAMaimrT 


9 


52 


52 




RANDY TRAVIS • 

M'.nRCi iiJRB M;:RiV.AKSfR SMOS ill|S1))H 


Rise And Shine 


8 


46 


43 




WAYLON JENNINGS 

RCA]T2BI'euG»tRlTAI»|)(MCl)l 


Ultinale Wayfon Janningt 


16 


51 


48 




TOBY KEITH Tka Bast 01 To 

MEHCURT injs- LiwGMIIiaCOl 


by Kehh: 20lli Century Masten Tlie Milloiinium CelloctioN 


S 


50 


50 




RAYMOND HARMS 


Hurt By TlM Best 


SO 


55 


70 




JEFF BATES 

RCAi-i. i.i„ii-*:,i'.»i IHl 


Rainbow Man 


14 




49 




WYNONNA 

CURBTVTT llII&TBSil 


What TlM World Maodt Now Is Lav* 


1 




51 




GEORGE STRAIT • 

MCA SA^Ki'll 1 F iiICTikUMOMllJRI'TBBBI 


Far The Lett Time: Uva From The Astrodome 


2 




44 




BLUE COUNTY 

CURB TBtUilsa) CD [H| 


Blue County 


32 


56 


53 




KEITH URBAN 


KoiMi Urban II The Rancli 


34 


59 


56 




ALABAMA 

-(AM3^iRCG r4fecC3l 


Tha Amartcan FarowHI Tour 


6 


58 


61 




BILLY CURRINGTON 

■■ 1"! 


BiHyCurringloa 


17 


66 


54 




VARIOUS ARTISTS TaMf Caiia*TM.3 

AAASCR BROS 'GM<l'CtiRBi1i3T4> MUSIC n8MWUWERSTIUnG4CMUIUTIM III BB ail 


2 


62 


60 




DOLLY PARTON 

Blue ETC - - 9B 


For God And Country 


23 


60 






MARY CHAPIN CARPENTER 

lEGAC'CGC JMBCA XTTZtOHl lAJSIC IT19B EQCOl 


The Essoutial Mary Chapii Caipantor 


60 


63 


58 




DOLLY PARTON 

f;i ■, 1 ■ i-.i- -- -;-,f iijjtcc 


URliian DoBy Parten 


20 


57 


55 




JOHN MICHAEL MONTGOMERY 

rtASIfRliRCI 7>SlliH^NlTI1BC0l 


The Vary Bael 01 John hHehaal Montgoimry 


11 


71 


68 




DIXIE CHICKS A' Hana 


1 


65 


57 




PAT GREEN • 

RERCETIIC ln]S61I.M>iTRSAL SOUTH IBWTiai 


Wave On Wave 


2 


64 


59 




CUNT BLACK 

RCASJSil BVra HERITAGtllBBCOl 


Ulltmate Clint Black 


39 


68 


62 




JEFF FOXWORTHY 

tVARF4tReRCS T39DSRHIK0IIB58CC«V0| 


The Best Of Jeff Foxworthy: Double Vlfide, Single Minded 


10 


74 






HANK WILLIAMS JR. 

CClRBmS F^. 77 


I'm Due Of You 


24 
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BEER MAN 
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Trent Willmon 
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THANK GOD I'M A COUNTRY BOY 
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REDNECK WOMAN 
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MEN DON'T CHANGE 
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YOU'LL THINK OF ME 
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BREAK DOWN HERE 

B ROWAN U BROWN PJ MATTHtWSI 


Julie Robarli 
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LETTERS FROM HOME 
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WHEN THE SUN GOES DOWN 
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Gtorgs Strait 
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BLAME rr ON MAMA 
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Tfie Jenkins 9 
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WHEN SOMEBODY KNOWS YOU THAT WEU 
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Blake Shehan 
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BACK OF THE BOTTOM DRAWER 

J flUSIllNS.C WRIGHT 11. MSE.C WRIGHTI 
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WHISKEY GIRL 
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Toby Keith-? 
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IN A REAL LOVE 
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PhilVaiiar 
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David Lee Murphy 
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SWEET SOUTHERN COMFORT 
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Buddy Jewell 
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YOU ARE 
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Sara Evans 
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WHAT IT AINT 
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SOMEONE TO SHARE IT WITH 
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Rodnay Atkins 

cum x,iiut* CUT 


41 


18 


|l8 


19 




IT ONLY HURTS WHEN I'M BREATHING 
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SWEET SUMMER RAIN 
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rynomaWWiNaoMlJiidd 

ASTIUU-CURB ALBUM CUT 


33 


21 


22 


21 




LAST ONE STANDING 
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SICK AND TIRED 
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GIRLS UE TOO 
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Terri Clark 
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Lane Turner 
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1 WANNA MAKE YOU CRY 
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SON OF A PREACHER MAN 
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Julie Roberts 
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Johnny Cash 
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Scotty Emerick With Toby Keith 
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Kid Rock Featuring Allison Moorer 
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Joe Nichols 
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7 




IF HEARTACHES HAD WINGS R , 






Rhonda Vincent 



Jiegreiiest seles ^Qirs this weeli- •RecardmginijflrY Ann Of >bnenca <nAA> ceitf cauai 
t'2IX>l VMJ B<,sneisMed>i.lnc_andN#sen SoundScan. iTic Al nghUreiarved. 



Ivnol thipmertol SOOOOOabum unci D' 25.0X1 OVDsniglBu-iti^Gadj ARlAAcertfcabon (or rat sli«>tiom ol I milo-iur 



o IF^annuTnl.tmiltrtUTitiiJlKirMlitindii^edCrf Bn^filfdliwngilieiYr<<bc' |H| indicain pad or prasant 



BILLBOARD MAY 22. 2004 



www.blllboard.com • www.bIllboard.blz 



31 



Billboard ricks 



ALBUMS 

Edtted by Michael Paoletta 

POP 



★ GOMEZ 

Spin the Difference 

PRODUCERS: Gomez. Tchad Blake 
Virgin 98492 
RELEASE DATE: May 18 

Gomez is the British answer to 
Fountains of Wayne. Its albums are 
filled with smart, catchy pop/rock 
tunes that the mainstream music 
world inexplicably manages to 
ignore. But Gomez's new album fea- 
tures a slew of tracks that might 
blow apart that description — just as 
"Stacy's Mom" did for FoW. A charm- 
ing chameleon, "Split the Differ- 
ence" shifts from breezy guitars 
("These 3 Sins") to clever melan- 
choly ("Me, You and Ever>'body"). 
Crazily sounding like Eddie Vedder — 
considering the guy is British — 
frontman Ben Ottewell has some fun 
with wordplay on the latter. Ever so 
calmly, he sings of holding "a hope- 
less memory that you remember 
me." Gomez does show off a classic 
Brit-pop style with "Extra Special 
Guy," wherein boppy instrumenta- 
tion sweetly flits with a tale of 
romantic flirtation- — SA 

★ THE SECRET MACHINES 
Now Here Is Nowhere 

PRODUCERS: the Secret Machines. 
Jeff Blenklnsopp 
Reprise 48544 
RaEASE DATE: May 18 
Imagine the Flaming Lips putting 
their avant-garde kiss on today's 
punk rock scene. The result would 
be the Secret Machines' high- 
octane, major-label debut. Tracks 
manage to be beautifully spacey and 
searingly brash all at once. The disc 
grinds into action with "Sad and 
Lonely." where hard-hitting drums 
perfectly capture the angrily 
depressed mood of the lyrics. This is 
followed by the quiet ballad "Leaves 
Are Gone," a psychedelic swirl of 
voices and lush guitar instrumenta- 
tion. Then, "Road Where It's Led" 
delivers such a fun, ego-pumping 
chorus ("Blowing all the other kids 
away") that you won't mind when it 
embeds itself in your brain. The 
Secret Machines are unlikely to be a 
secret much longer. — SA 

R&B/HIP-HOP 

★ TEENA MARIE 
LaDoAa 

PRODUCERS: various 

Cash Money Cbsslcs/Unlvenal 

B0002S52 

RaEASE DATE: May 11 

Teena Marie released her debut 
album, "Wild and Peaceful," 25 years 
ago. Through the years, she has 
scored numerous hits, including "I 
Need Your Loving," "Portuguese 
Love" and "Lovergirl." After being 
away for too long, Marie returns 
with "La Dofia." Already, the set's 
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MORRISSEY 

You Are the Quarry 

PRODUCER: Jerry Rnn 
Attack/Sanctuary 86002 
RELEASE DATE: May 18 

It's been seven years since his last 
album, but it's mostly the same old 
Morrissey on "You Are the Quarry": 
unlucky in love {"I'm Not Sorry"), 
begrudgingty affectionate (the 
bouncy "I Like You") and cursing 
the heavens for his very existence 
("I Have Forgiven Jesus"). At limes, 
the miser>' borders on cliche, but 
luckily. "Quarry" sports some of 
Morrissey's most direct vignettes in 
years. "America Is Not the World" 
takes his adopted homeland to task 
for its imbalance of power, while 
"You Know I Couldn't Last" trans- 
forms years of critical drubbing into 
inspiration for a nearly six-minute 
epic of soft verses with emphatic 
choruses. The accompanying music 
is brighter thanks to Jerry Finn's 
production, which fleshes out rock- 
ers like "Irish Blood, English Heart" 
and resists laying it on too thick on 
story songs like "Come Back to 
Camden." There are no real surpris- 
es here, but at least it's honest, — JC 



ALANIS MORISSETTE 
So-Called Chaos 

PRODUCERS: Alanis Morissette, John 
Shanks. Tim Thorney 
Maverick 48555 
RELEASE DATE: May 18 
"So-Called Chaos" actually finds Ala- 
nis Mori.ssette as a woman becoming 
more comfortable in her own skin. 
While more musically complex than 
previous set "Under Rug Swept." 
"Chaos" has less experimentation and 
fewer vocal intricacies. Still, it re- 
flects the artist's knack for smartly 
combining various seasonings into 
her rock-pop essays: Witness the 





electro-scribbled "Eight Easy Steps," 
the discordant title track and the 
sitar-kissed "Knees of My Bees." Her 
unique phrasing and lyrical confes- 
sions remain the magnets that draw 
listeners in; here, the words are more 
analytical than reactionary (such as 
on "This Grudge," where she at- 
tempts to shake an old grievance). 
For classic Morissette, spin "Every- 
thing." where she beautifully realizes 
the blessing she has in a lover who 
completely accepts her. — CLT 



GEORGE MICHAEL 
Patfence 

PRODUCERS: various 
Epic EK 515402 
RELEASE DATE: May 18 

"Patience" is C^orge Michael's first 
studio album in eight years. It follows 
"Older." which entered The Billboard 
200 at No. 6. Like that album. "Pa- 
tience" arrives without a hot comrriod- 
ity at American radio, as its song 
"Amazing" failed to click — ^just like 
the bubbly "Outside" (from "Older"). 
So, if history repeats itself, expect a 
healthy U.S. debut for "Patience." For 
this primarily lackluster album. 
Michael splits his time between being 
self-righteous ("My Mother Had a 
Brother") and getting down on the 
dancefloor ("Amazing"). That said, a 
song like "Precious Box" merges both 
worlds. "See, everything has changed/ 
And all this hatred may just make me 
strong enough," Michael sings on the 
album's pensive closer. "Through." 
While this may be. the strongest cuts 
here are zesty club jams like "Amaz- 
ing" and "Flawless (Co to the City)." 
But the downtempo "American Angel" 
does soothe with heartfelt lyrics and a 
sparse arrangement. — MP 



lead single, "I'm Still in Love." has 
reintroduced the artist to an audi- 
ence starving for sophisticated soul. 
"La Doi^a" will not disappoint those 
that have responded to that song's 
retro vibe. And hip-hop-shaded 
tracks like "Off the Chain" and 
"Recycle Hate to Love" may well 
introduce her to a new, younger fan 
base. Signature track "Makavelli 
Never Lied" finds the singer/song- 
writer keeping it very real. In the 
process, she pays homage to Stevie 
Wonder, Joni Mitchell, Bob Marley, 
John Lennon, Chaka Khan and oth- 
ers. Old school? New school? "La 
Dona" is soul music. Period. — MP 

it VARIOUS ARTISTS 
Tme Notes Vol. 1 
PRODUCERS: various 
Okayplayer/Decon OKP/DC 001 
RELEASE DATE: May 18 
Serving as the first offering from the 
Roots' recently launched Okayplayer 
imprint, "True Notes Vol. 1" features 
a host of like-minded artists, many 
of whom took part in the recent 
Okayplayer Winter Break tour. The 
result is a collection that will please 
fans of intelligent hip-hop. The 
Roots bring their trademark live 



vibe with "Y'all Know Who." Black 
Thought's crafty lyrics fit Leonard 
Hubbard's chunky bassline and 
?uest!ove's snapping snares like a 
glove. Little Brother doubles fans' 
pleasure with "On and On" and 
"Shake It." In "Okay," Dilated Peo- 
ples team up with Defari for a high- 
octane anthem. Other highlights 
include Nicolay & Supastition's "The 
Williams" and Blackalicious' "Just 
What Can Happen."— JfH 

DANCE/ELECTRONIC 

P- AnKXELT SOUND SYSTEM 
Pod 

PRODUCERS: Simon Emerson, James 
McNally. Mass. Martin Russell 
Real World 7243 597526 0 0 
RELEASE DATE: May 4 

While the Afro-Celts have wandered 
to nearly every continent to scoop up 
sounds for their trademark fusion, 
the band has always called electronica 
home. So a disc of remixes by band 
members and friends (plus a bonus 
DVD of videos and live concert 
footage) seems inevitable. Joined by 
such vocalists as Sin^ad O'Connor 
and Peter Gabriel, the band rambles 



around the world, from the gospel- 
tinged inspirational anthem "Rise 
Above" and the viscerally propulsive 
African drum beats of "Full Moon 
Low" to the Irish reels of "Whirly 3" 
and the lushly Bollywood-csque 
strings of "Lagan." World music 
purists won't be necessarily pleased, 
but this album isn't for them: It's a 
sleek, sophisticated and very worldly 
dance record. "Pod" clocks in at 70 
minutes, however, which is a bit too 
long a trip for all but the most com- 
mitted fans. — AT 



COUNTRY 



^ GRETCHEN WILSON 
Here for the Party 
PRODUCERS: Mark Wright, loe Scalfe 
Epic 90903 

RaEASE DATE: May 11 

This may be Gretchen Wilson's debut 
CD, but this girl is no rookie. 
Unapologetically unrefined, Wilson's 
slightly trashy party-girl persona is 
refreshing on rowdy fare like the 
smash lead-off single "Redneck 
Woman" and the exquisite barroom 
shuffle "When It Rains." Even if she's 
tremendous as a high-steppin' 



"Bocephusette. " Wilson is also a 
stone country torch singer on such 
sterling cuts as "When I Think About 
Chealin" " and the edgy romance of 
"Holdin" You." A credible songwriter 
in her own right. Wilson also demon- 
strates a keen ear for material by 
other writers. She is simply hella- 
cious on the Leslie Satcher/John 
Caldwell Trans-Am rave-up "Chari- 
ot." Later. "The Bed" (featuring Big 
& Rich) would do George Jones 
proud. Wilson wraps things up in 
Waylon-esque fashion with the 
thumpin' bio "Pocahontas Proud." 
Wilson isn't just here for the party — 
she is the party.— iflf 



WORLD 



★ JUANA MOUNA 
Tres Cosas 

PRODUCER: Juana Molina 
Domino 017 
RELEASE DATE: May 4 

Molina's U.S. debut album, "Segun- 
do." drew a good many well-deserved 
raves. The Argentine actress-turned- 
electronic-musician returns with 
"Tres Cosas," a CD she recorded in 
her home studio during the past few 
years. Molina's voice is again the 
primar>' ethereal focus of her dis- 
tinctly Argentine/Brazilian tunes. If 
anything. "Tres Cosas" has an even 
more pronounced chill vibe than 
"Segundo." Molina's electronic 
groove is appeatingly unpretentious, 
and that holds whether she's doing a 
tune as minimalist as "No Es Tan 
Cierto" or intricate as "Yo Se Que." 
The alluring texture of every track 
on "Tres Cosas" makes it a winner. 
Racked by Caroline in the United 
States.— 



BLUES 



1r POPA CHUBBY 
Puce, Love & Respect 
PRODUCER: Popa Chubby 
Blind Pig 5089 
RaEASE DATE May 11 
New York-based blues artist Popa 
Chubby is bacit, and he's speaking 
his mind. Popa's not pleased with 
the war in Iraq, and he's no happier 
with the Bush administration. Sev- 
eral of the songs on "Peace. Love & 
Respect" are politically pointed. 
They include "Young Men," "The 
Man on the News." "Top Ten Reasons 
Why I Can't Sleep at Night" and 
"Un-American Blues," a bluesman's 
laundry list of current American ills. 
As he shares what's on his mind, 
Popa stays on top of his music. "The 
Man on the News, " set to a reggae 
backbeat, is one of the strongest 
tunes on the album. He imbues 
"Keep On the Sunny Side of Life" 
with a speedy punk energy, and, in 
the process of imparting a bit of 
urban philosophy, Popa knocks back 
one of the best blues songs of the 
year with "Like the Buddha Do." 
Some of the material on this set is 
certainly controversial, but nobody 
can accuse Popa of not having the 
courage of his convictions. It is a 
powerful blues record.— PW 

(Continued on next page) 



pBHraiBBTaBB. Susaniie AuH, KcHh CauMeM, ioiuthan Cahen, Deborah Evans Price, Rashaun Hall, Gall Mitchell, Michael Paoletta, lana Schiowltz, Chrlsta L Titus, Anastasia Tsloulcas, Philip van VIcck, Ray Waddell. 

' HIBV I VRU. csSENT1At5: RtluMS dcencd by ttw revlnv tdnon to datnt iptdil eOtnOon on the tasH ot mifiiul mtftt and^or SfttoartfctMrl pG4cnU«l. VITAL REISSUES: Rfn(cja«d alxtms ol ipttiit adstic. <rdifval atKt OHiimmid inttml and ouburdin^ coicctions of woric by one or 
nwre ntEb. PICKS New nkase prcdklbl to hit the lav luH of ItK ch«t in tfK cortspo^ 

(jopki and un^ln miew cofHts to MkJwl PKitru {BmtHunl. 770 Bnudway. 6th fkwr, Ncw>W(, N.Y. 10003) or to the wrUm in tfie appmfii3/lt buruus. 



32 



wwtiv.blllboar4.com • www. billboard. bii 



BOIBOARD MAY22,20MMal 



Music 
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JAZZ 



^ JOE LOVANO 

I'm All for You: Ballad Songbooh 

PRODUCER: Joe Lovano 
Blue Note 7243 5 91950 2 5 
RaEASE DATE: May 4 

Tenor sax wiz Joe Lovano admires 
ballads, so it's no surprise he's in 
great form on a whole album of 
them. He's joined by polished, inven- 
tive sidemen George Mraz (bass). 
Paul Motian (drums) and Hank Jones 
(piano). The emphasis is on one 
memorable sax solo after another, 
yet there are some especially elevat- 
ed moments. The Lovano and Jones 
solos on "Early Autumn" are wonder- 
fully measured and elegant. The 
leaders interpretation of Dizzy Gille- 
spie's "I Wailed for You" offers an 
extended meditation on mood. Just 
sit back and get lost in the quartet's 
performance on "Don't Blame Me." A 
prime jazz release. — PW 

CHRISTIAN 

^ KATHIE LEE GIFFORD 

A GenUe Grace 

PRODUCERS: Phil Slllas. Rob Mathes 
Maranatha 38597-1766-2 
RELEASE DATE: May 4 

Gifford's first studio album in three 
years finds the former TV hostess 
returning to her gospel roots. She has 
a warm, expressive voice and puts it to 
good use on these well-crafted songs 
of hope and encouragement. Cifford. 
who co-wrote seven tracks with pro- 
ducer Phil Sillas, handles the material 
with conviction and an affecting vul- 
nerability. The moving ballad "The 
Measure of My Life" is among the 
album's highlights. The title cut, "Our 
Loving Eyes" and "I Believe in You" 
are also standouts. Missing from the 
mix, though, are uptempo tunes, 
which would have surely added more 
variety to this ballad-heavy disc. Coin- 
ciding with this release is Gifford's 
devotional book "Gentle Grace: 
Reflections and Scriptures on God's 
Gentle Grace."— Z>fP 

CLASSICAL 

★ S_ PERCUSSION 
S_ Percussion 

PRODUCERS: Lawson While, S_ Percussion 
anbloupe CA 21022 
RELEASE DATE: May 11 

On their debut CD. the four mem- 
bers of S_ Percussion prove that 
they can really play. Not just play 
their instruments — which they do 
with expertise — but play with the 
genuine freshness and wonder of 
kids with their favorite toys. Here, 
their playthings are dizzyingly virtu- 
osic pieces by two restlessly inven- 
tive American composers, David 
Lang and Evan Ziporyn. Lang's "The 
So-Called Laws of Nature" is a com- 
plex matrix of ever-unfolding rhyth- 
mic patterns, articulated by instru- 
ments that include giant metal pipes 
and flowerpots. Ziporyn's "Melody 
Competition" takes its structural 
cue and sonority from his specialty, 
Balinese gamelan, resulting in a 
piece that extends from hypnotic 
delicacy to potent muscularity. The 
range of colors and voices that S_ 



Percussion coaxes from its 
menagerie is astonishing and 
entrancing. This is a must-hear not 
just for new music fans but for 
trance music and world music afi- 
cionados as well. — AT 

VITAL REISSUES 

TARIKA 

10— Beasts. Ghosts & Dancing With 
History 

PRODUCERS: various 
Triloka 82037 
RELEASE DATE: April 20 
Most world music fans would be 
hard-pressed to name several bands 
from Madagascar. But if they know 
one, it is probably Tarika. one of the 
hottest world music acts of the last 
decade and, indeed, natives of Mada- 
gascar. This release celebrates Tari- 
ka's 10-year success story, featuring 
17 songs from past albums, remixes, 
unreleased tracks, a live perform- 
ance from WOMAD and a pair of 
music videos. Tarika offers one of 
the most distinct sounds in Afropop: 
a mix of indigenous and Western 
instruments, strong melodies and a 
.sense of tradition influenced by 
both African and Asian elements. 
Tarika has taken Malagasy roots 
music, introduced it to the world 
and made it something special. "10" 
is a prize for fans while being an 
ideal newcomer's introduction to 
the Tarika buzz.— PW 



DVD 



DURAN DURAN 

Arena (An Absurd Notion) & the Making 
of Anna 
CapHol 99435 
RELEASE DATE: May 4 

DURAN DURAN 

Sing BhM Silver 1984 Tour Doonientxy 
CapKol 9943« 
RELEASE DATE: May 4 

While neither DVD is a traditional 
concert film, "Arena" and "Sing 
Blue Silver" provide intermittently 
entertaining takes on Duran 
Duran's 1984 North American tour. 
"Sing Blue Silver" is a documen- 
tary, splicing together live perform- 
ances with "behind-the-scenes" ele- 
ments, while "Arena" is an 
ambitious one-hour film. "Arena," 
directed by Russell Mulcahy, com- 
bines an Oakland. Calif., perform- 
ance with a story involving the 
character Duran Duran from the 
film "Barbarella." Those desperate 
for a straight-up concert film will 
be disappointed by both. But the 
band does explain in "The Making 
of Arena" that it found traditional 
concert films to be boring, which is 
why the group took a nontradition- 
al route. Released on DVD for the 
first time, both titles will appeal 
largely to the diehard fan. — KC 



Billboard.coin 

• The New Year, "The End Is Near" 
(Touch & Co) 

• The Good Life, "Lovers Need 
Lawyers" (Saddle Creek) 

• Lola Ray, "I Don't Know You" 
(Red Ink/DC Flag) 



SINGLES 

Edited by Michael Paoletta 

POP 



^ BEASTIE BOYS Ch-Check H Out 

(3:15) 

PRODUCERS: Beastie Boys 

WRITERS: Beastie Boys 

PUBLISHER: not listed 

Capitol DPRO 7087 18561 2 5 (CD promo) 

It was not so long ago that the Beastie 
Boys were considered the cutting edge 
of rap. Now, on the eve of dropping 
their first studio album in six years 
("To the 5 Boroughs"), the boys are 
curiously sounding a bit retro. Lead 
single "(Th-Check It Out" sounds a lot 
like the group's past efforts. The cho- 
rus "Check it, check it. check it. check 
it out" matches pretty cleanly with "So 
whatcha whatcha whatcha want" from 
the trio's 1992 track "So Wat'cha 
Want." Jazz>' horn inflections coupled 
with a hefty boh-your-head bassline 
make for much fun. Whether or not 
the track s familiarity will stick in fans' 
heads remains to he seen. Still, with so 
many hits in their stable, it seems near 
impossible for the Beastie Boys not to 
compete with themselves with each 
successive track. — 54 

MODERN ROCK 

★ LACUNA COIL Swamped (3:48) 
PRODUCER: Waldemar Soiychia 
WRITER: Lacuna Coll 
PUBLISHER: Magic Arts Publishing 
(ASCAP) 

Century Media CMR PRO 009 (CD promo) 

Lacuna Coil is gaining steady ground 
in the States. Besides earning radio 
and video play, the Milan sextet will 
perform at this year's Ozzfest. 
Because of this. Century Media is 
releasing a special double-CD Ozzfest 
version of the band's latest album, 
"Comalies." Lead track "Swamped" is 
a less grandiose rocker than earlier 
single "Heaven's a Lie." But the taut 
songwriting is very rich, crafted with 
a throbbing rhythm braced by key- 
boards. Cristina Scabbia lets her voice 
soar above the prog-rock bent of gui- 
tarists Cristiano Migliore and Marco 
Bia2zi, while the other singer, Andrea 
Ferro, gives the lyrics a raspier treat- 
ment. The bottom end (bassist Marco 
Coti Zelati and drummer Cristiano 
Mozzati) keeps the beat securely 
anchored. This song is one reason 
why the music press is keeping close 
tabs on this band. — CLT 

CENE SIMMONS nrestartcr (3:20) 
PRODUCER: Rob Overseer 
WRITERS: various 

PUBLISHERS: Period Muslc/SPZ Music/ 
Zomba Songs 

Sanctuary GBAIE 0400383 (CO promo) 

Kiss bassist/vocalist Gene Simmons is 
an entrepreneur of the grandest 
kind — magazines, coffms and con- 
doms are just a few of his enterprises. 
So it's no surprise that his experimen- 
tal nature takes a drastic musical turn 
by covering the Prodigy song 
"Firestarter," the lead single from his 
solo album, "♦•*hole" (due June 8). In 
the course of the song, Simmons 
chants that he's "the bitch you 
haled/nith infatuated/the pain you 
tasted/feel intoxicated." Merging ele- 



ESSENTIAL REVIEWS 



KEVIN LYTTLE Turn Me On (3:13) 
PRODUCERS: Adrian Bailey, leremy 
Wtieatley, leremy Harding 
WRITERS: various 
PUBLISHERS: various 
Atlantic PRCD 301448 (CD promo) 
With a soca rhythm and a dancehall 
feel, Kevin Lytlle's first single is a 
catchy, club-rattling song. The Car- 
nival-hued track proved itself 
throughout much of Europe last 
year, where it was a top 10 hit. Now 
it's time to repeat the process in the 
United States. Lyttle's smooth 
vocals — which recall those of label- 
male Craig David— are a perfect 
match for the track's incessant R&B 
beats (which borrow from 1 12's "All 
My Love") and Caribbean rh>'thms. 
Artists like Lil' Kim and 50 Cent 
have been so impressed with Lyttle's 
style that they have performed with 
him onstage. While the original ver- 
sion is not lacking, the bumped-up 
remix featuring Spragga Benz is 
poised to get the bulk of the atten- 
tion: there is no way to sit this one 
out. With a self-titled album due in 
July, Lyttle's "Turn Me On" is well- 
poised to become one of the first 
radio anthems of summer. — /S 




COUNTING CROWS Accidentally In 

Lan (3:08) 

PRODUCER: Brendan O'Brien 
WRITERS: A. Durltz. D.VIckrey, 
D. Immergluck. M. Malley 
PUBLISHERS: Songs of SKC/EMI 
Blackwood Music o/b/o Itself and 
lones Falls Music. BMI 
Gcffen GEFR-1 1151-2 (CD promo) 
By agreeing to write the opening 
song for anticipated movie sequel 
"Shrek 2. " Counting Crows likely 
experienced a bit of pressure in 
their quest to make kids every- 
where happy. But the Crows can 
rest easy. "Accidentally in Love" — 
the perfect kickoff to summer — will 
tickle the tots and their parents 
too. With its simple guitar strokes 
and sugary harmonizing, though, 
the pop/rock melody could burn 
out quickly. Still, everyone needs 
that light and breezy book — or in 
this case, sing-along song — for the 
beach season. UTien Crows front- 
man Adam Duritz belts the sunny 
chorus. "Come on. come on/Turn a 
little faster , . . Because everybody's 
after love," just try not surrender- 
ing. Sure, the song is a little sappy. 
But it sounds just right.— S>l 



ments of industrial, house and elec- 
tro — and cut with a squalling rock 
riff — "Firestarter" doesn't have quite 
the beat dancefloors require to keep 
bodies moving. However, that's noth- 
ing a few club remixes couldn't cure. 
One can't help but wonder how hard- 
core Kiss Army members will react. Of 
course, knowing Simmons as they do, 
they'll likely be good soldiers and give 
this a listen. — CLT 

R&B/HIP-HOP 

★ ANGIE STONE FEATURINC SNOOP 
DOGC I Wanna Thank Ya (3:47) 
PRODUCER: lazze P)ia 
WRITERS: A. Stone, R Alexander, 
C. Broadus, I. Sims 
PUBLISHERS: various 
J Records JlDJ-59963-2 (CD promo) 
It's a love-struck Angle Stone who 
greets listeners on the first single 
from her third album, "Stone Love" 
(due July 6). The bass-driven, hand- 
clap-accented arrangement is a per- 
fect let's-swing-into-summer record. 
The midtempo jam owes its charm to 
Stone's lilting vocal, as well as its 
smart lyrical reference to Joyce Sims' 
late-'80s club hit "Come Into My Life. " 
A second version of the song features 
inimitable rapper Snoop Dogg. Such a 
pairing isn't something that may 
immediately come to mind. But it 
works. As Stone proclaims, "Your love 
is gangsta" (read "cool"). Snoop Dogg 



weighs in with his own street-bred 
ode to fmding that right significant 
other. The song's voice-over intro 
("Ladies and gentlemen, this is a Jazze 
Phizzle product-shizzle") may be off- 
putting to some. Don't let that detract 
you from the rest of the song's good- 
time groove — CM 



COUNTRY 



^ BLUE COUNTY That's Cool (3:35) 
PRODUCERS: Dann Huff, Doug Johnson 
WRITERS: A. Benward, S. Reeves, 
L.T Miller 
PUBLISHERS: various 
Asylum-Cuib CURBD1858 (CD promo) 
Blue County's debut single, "Good Lit- 
tle Girls," peaked at No. U on the Bill- 
board Hot Country Singles & TVacks 
chart — an impressive bow for a new 
country act. The group follows that 
light-hearted uptempo tune with this 
lovely little number. Blue County's 
Aaron Benward and Scott Reeves 
penned this song with Lee Thomas 
Miller, and it's got the perfect one-two 
punch: a great lyric combined with a 
pretty melody. The song is picturesque, 
evoking nostalgic memories of baseball 
cards in bicycle spokes, teenage cur- 
fews and BB guns. It's a tender homage 
to the past and a celebration of what's 
most important in the present. Suc- 
cessful careers are built on great songs 
and potent performances. These guys 
are off to a strong start. — D£P 
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EXECUTIVE 
TURNTABLE. 



PEOPLE ON THE MOVE 



RECORD COMPANIES: Legacy 
Recordings in New York pro- 
moles Steve Berkowitz to senior 
VP of A&R. He was VP of A&R. 

Sony Music Licensing in New 
York appoints Keith D'Arcy senior 
director of music licensing and 
integrated marketing. He was 
director of music resources 
at EMI Music Publishing. 



PUBLISHING: Universal 
Music Publishing 
Croup in Los .\ngeies 
names Heather Brown 
director of marketing 
and communications. 
She was account super- 
visor at Hellkat Enter- 
tainment Marketing. 

ASCAP in New York 
promotes Jason Silber- 
man to director of 
pop/rock membership. He 
was associate director. 

CONCERT PROMOTION: 
House of Blues Concerts 

in Los Angeles appoints 
David Hart senior VP of tal- 
ent. He was a senior agent 
at the Agency Croup. 




RADIO: XM SatelUte 
Radio in Washington. 
D.C.. promotes Caiy 
Hahn to senior VT of 
advertising and brand 
management. Rebecca 
Hanson to senior VP of 
business affairs/deput>' 
general counsel and Ann 
Kotner to senior VP of 
human resources. They 
were VTs of their respec- 
tive departments. 

XM also promotes John 
Archer to VP of opera- 
tions, Doug Coodner to 
VP of design and product 
development. Alex Kon- 
dracki to VP of marketing 
and John Kramer to \'P of busi- 
ness operations and ad sales. 
They were directors of their 
respective departments. 

XM also ups Brian Shea to 
VP of product marketing and 
distribution. He was director of 
retail channel. 

Mainstream R&B KBXX and 
adult R&B KMJQ in Houston 
promote Tom Calococci to opera- 
tions manager. He was PD of 
KBXX. K1>UQ also promotes Sam 




Choice to PD. She was music 
director/morning show producer. 

Mainstream rock KECL in 
Dallas names John Roberts PD. 
He adds those duties to his title 
of Clear Channel Radio VP of 
Dallas operations. 
.\dult contemiiorary WLTQ in 
Milwaukee appoints Jeff 
lynn PD. He adds those 
duties to his title of PD of 
oldies WRIT Milwaukee. 

Modern rock KFMA in 
Tucson. Ariz., promotes 
MattSpiytoPD. He was 
assistant PD/music director. 

Mainstream rock 
WXMM in Norfolk. Va., 
names Jay Slater PD. He 
was PD of active rock 
WZZP Clarksville. Tenn. 

Country WKXU in 
Greensboro. N.C.. and 
oldies WPCM in Burling- 
ton. N.C.. appoint Howard 
Nemenz GM. He was 
VT/GM of Greensboro's 
country WTQR and main- 
stream rock WXRA. 

Mainstream top 40 
WABB in Mobile. .Ala., 
appoints Tom Naylor 
PD/afternoon host. He 
was PD of mainstream 
R&B KWID 1^ Vegas. 

Active rock WRQC in 
Fort Myers. Fla.. names 
Lance Hate PD. He was 
I'D of modem rock WLRS 
Louisville. Ky. 

Modern rock KLEC in 
Little Rock. .\rk.. pro- 
motes Adroq to PD/music 
director. He was assistant 
PD/music director. 

MUSIC VIDEO: MTV Net- 
works Latin America in 

Miami promotes Charlie 
Singer to executive VP 
of programming, cre- 
ative and strategic mar- 
keting. He was senior VP of pro- 
gramming and production. 

VHI in New York ups Nigel 
Cox-Hagan to senior VP of cre- 
ative group and consumer mar- 
keting. He was senior VP/cre- 
ative director. 

PRO AUDIO: Studer t'SA in 
Park Ridge, .N.J., names Clayton 
Blick national sales manager. 
He was a sales executive at 
Sony Electronics. 
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Inducting 
The Cure 

Veteran modern rock 
band the Cure gathered 
April 30 at Guitar Cen- 
ter in Hollywood to be 
inducted in Guitar Cen- 
ter's Hollywood Rockwalk. 
The Cure recently signed 
a new recording deal with 
I Am/Ceffen Records, 
which releases the Cure's 
new self-titled album in 
lune. Pictured immortaliz- 
ing their handprints during 
the induction ceremony, 
(rom left, are drummer 
Jason Cooper, bassist 
Simon Gallup, lead singer 
Robert Smith, keyboardist 
Roger O'Donnell and 
guitarist Perry Bamonte. 
(Photo: Maryann Bilham) 



Jazz Fest 2004 

Macy Gray (pictured above) 
and Lenny Kravitz (pictured 
below) were among the pcr- 
fomicrs at the 2004 New 
Orleans Jazz & Heritage Festi- 
val, which took place April 23 to 
May 2. Other pertomiers at the 
event included Harry Connlcfc 
Jr. B.B. King. Etta James, 
Steve Winwood. Stanford 
Marsalls, Dr, John. Santana 
and the Dave Brubeck Quar- 
tet. (Photos: Michael WeintiDh/ 
Croovetographycom) 





Now; Hear This ...BiH[ 

Artists to Watch 

Blanche is the latest act to emerge from the birthplace of Motown.Tbe five-piece group follows in 
the footsteps of Mice Cooper. MC5. Madonna. Kid Rock. Eminem. John Lee Hooker. DonakI 
Byrd, the White Stripes and others who hail (torn Detroit.Tbe countiy-spacklcd modem rock 
band's debut album,"IIWcCan'tTnjstthe Doctors. . .."is equal parts X and Bobbie Gentry.Tbe 
album came out Marcti 23 on Detroit-based Cass Records, which is distributed by Revolver and 
Carrot Top. U.K. label Loose Music issued the record one day earlier in Europe. It was preceded 
last (all by the single "Who 'i to Say . . ."rSupcrstition.'lhefomier features a guitar solo by White 
Stripes frontman Jack White. (TbeWhite Stripes covered "Who's to Say . . ."for a European 
release.) In recent months, Blanche — fronted by husband-and-wife team Dan John and Traces 
Mae Miller — has become a favorite on the European tour circuit. In addition to touring with 
Calexico. the Handsome Family. WIIco, Loretta Lynn and the White Stripes, among others, 
Blanche recently completed headlining dates in Dublin, London and F^ris.Thc next single.'DoYou 
Tnist Me? .'with a video lensed by Kevin Carrlco. will amve at radio and video outlets in the com- 
ing weeks.The single's release coincides with several North American gigs in May. 

MICHAEL PAOLOTA 
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RJ Is OK With 
Billboard 

Fomicr"American Idortinalist RJ 
Helton stopped by Billboard's New 
York headquarters April 2 for a Bill- 
board Cafe performance. Helton 
sang cuts from "Real Life," his debut 
album on B-Rite/Gospo Centric 
Records. Pictured, from left, are 
Billboard editor-in-chief Keith 
Cirard, B-Right/Cospo Centric 
founder and president Vickl Mack 
Latalllade (in front of Cirard), 
Helton, B-Right/Cospo Centric CFO 
Qaude Latalllade, Billboard presi- 
dent/publisher John Kllcullen and 
Billboard senior writer Caria Hay. 
(Photo: Mary Ann KinJ Billboard) 
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Jennifer Lopez, center, poses with two of her favorite designers, Stefano Cab- 
bana. left, and Domenico Dolce at the 2004 Costume Institute Gala. Lopez 
wore a Dolce & Gabbana gown at the high-profile fashion event, which took 
place April 26 at New York's Metropolitan Museum of Art. (Photo: Dimitrios 
Kambourii/Wirelmagccom) 



2004 SESAC Awards Bow Wow picked up 

two trophies at the eighth annual SESAC New York Music Awards, 
held May 6 at Studio 450 Penthouse in NewYoris. Bow Wow's "Let's 
Get Down" and "My Baby" were among the SESAC songs honored in 
the R&B/hip-hop category. Other winners included Bryan-Michael 
Cox (songwriter of the year) and Trapt's "Headstrong" (song of the 
year). Pictured, from left, are SESACVP of writer/publisher relations 
Trevor Gale, Bow Wow and SESAC co-chairmen Ira Smith and 
Stephen Swid. 



By George, 
Radio Loves Him 

U.K -based Phonographic Performance Ltd. 
recently honored George Michael as the most- 
played artist on British radio in the past 20 years. 
PPL compiled the data from information collected 
from more than 600 national and local U.K. radio 
stations. Michael accepted the award at the Radio 
Academy's Music Radio Conference April 28 in 
London. Pictured, from left, are Michael and PPL 
chairman/CEO Fran Nevrl<la. 




.1 




Singing For Stinq a sicwot celebrities tumed out 

for the 12th annual Rainforest Foundation Benefit Concert, held April 21 
at NewYori(s Carnegie Hall.Tlie Rainforest Foundation, co-founded 
by Sting in 1989, supports protecting the ecosystems and people of 
endangered rainforests. Pictured above, James Taylor performs with 
Sting. Other artists who performed at the event included Elton John, 
Billy Joel, lndla.Arie and Bette Midler. Pictured at left. Sting hangs 
out with Midler at the show s after-party, held at the Pierre Hotel. 
(Photos; Kevin Mazur/Wirelmage.com) 




Country Honors The Country Music Hall of Fame in Nashville 
inducted Carl Smith and Floyd Cramer at its annual Medallion Ceremony, held 
May 2 at the museum's FordThcaler. Artists who performed at the event included 
Klx Brooks, BR549, Chuck Mead, Joe Nichols, Charlie Louvin and Melba 
Montgomery. Pictured, from left, are Brooks. Smith and Mead. 
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BMI Hands Out Film, TV Honors 



BY MARCO WHITMIRE 

LOS ANGELES— Composer/artist 
Mark Mothersbaugh was the top 
honoree at BMI's Film and Televi- 
sion Awards, held here May 12 at the 
Regent Beverly Wilshire Hotel. 

BMI presented the founding mem- 
ber of Devo with the Richard Kirk 
Award for career achievement for his 
compositions in film, TV', interactive 
media and commercials. 

Mothersbaugh has translated his 
innovative approach to music into a 
diverse resume of film and TV scores. 
They include "Thirteen." "The Royal 
Tenenbaums, ' "Rushmore," "200 Cig- 
arettes," "Happy Gilmore, ■ "The Adven- 
tures of Rocky and Bullwinkle," "The 
Mind of the Married Man," "Power Puff 
Girls," "Pee Wee's Playhouse" and 
"Beakman's World." 

The composer is working on the 
upcoming films "Lords of Dogtown" 
and "The Life Aquatic." He co-owto the 
composing and editing company Muta- 
to Muzika. 

BMI president/CEO Frances W. Pre- 
ston and BMI VP of film and television 
relations Doreen Ringer Ross presented 
the award. 

Composer Mike Post collected the 




most nods of the evening for "Law & 
Order," "Law & Order: Special 
Victims Unit" and "Law & Order: 
Criminal Intent." 

Don Davis, David Newman, Theo- 
dore Shapiro, Rolfe Kent, Teddy 
Castellucci, Pete Townshend and Rob 
Cairns rounded out the black-tie 
event's multiple honorees with two tro- 
phies each. 

BMI honored the winning musical 
selections based on inclusion in the 
past year's top-grossing films, top-rated 
prime-time net\vork TV series and 
highest-ranking cable TV shows. 

The organization also recognizes 



composers who contributed to Emmy 
Award-vwnning TV shows. 

A complete list of award winners 
follows. 

Richanl KiHc Award: Mark .Motherstxiufjh. 

iMost-perfonned song from a motion pic- 
ture: "Did My Time ' from ""Lara Croft Tomb 
Raider: Tlie Cradle of Life," written by 
Jonathan Davis. Da\id Silveria, Munky, Field>' 
and Head; published b>' Stratospherioxiness 
Masic. E\ileria Music, Musik Munk Publish- 
inR. Fieldy,snutzz Music. Gintoe Music. 

FDm Music Awards: Da\'id .VraiU. "2 Fast 2 
Furious": Tedd>- Castellucci. "Anger Manage- 
ment" and "50 First Dates": Don Davis. "Tlic 
Matrix Reloaded" and "TtK Matrix Revolutions": 
Danny Elfman. "The I lulk": Steve Jablonsky. 
"The Texas Chainsaw Massacre": Roife Kent. 
"Freaky Friday" and -UgiWy Blonde 2: Red. 
White & Blonde": Mark Mancina, "Brother 
Bear": David Nevvinan, "Dadd>' Day Care" and 
"The Cat in the Hat": Tliomas Ne\^'man. "Find- 
ing Nemo": John Ottman. "X2: X-Mcn United": 
Tre\'or Rabin. "liad Boys U": Graeme Revell. 
"Freddy Vs. Jason": Theodore Shapiro. "Aking 
Came Polly" and "Starsky & Hutch"; Edward 
Shearmur. "Charlie s .Angels; Full Throttle": 
James Venable. "Scar\- Mo^^e 3": Craig Wedren, 
"School of Rock." 

TV Music Awanls: Kenneth Douglas Berry. 
"My Big Fat Obnoxious Fiance": Walter Brandt. 
'The Simple Life"; William Brandt. "The Sim- 
ple Life"; Tim Bright. "Scrubs"; Rob Cairns. 
■The Bachelor" and Tlie Bachelorette": Char- 
lie Cbuser, "Las Vegas": Martin Davich, "ER": 
Mac Davis. "1^ Vegas": Kurt Farqutiar, 'The 
(ting of Queens": Chad Fisclier, "Scrubs": Ken- 
(Continued on page 591 



Consolidating Kander & Ebb 



Carlin America's BMI subsidiary 
Bro 'N Sis Music has entered a 
five-year exclusive worldwide 
administration agreement with 
Kander & Ebb Inc. 

Kander & Ebb owns the songs and 
theater scores that legendary Broad- 
way composer/lyricist team John 
Kander aiid Fr«d Ebb have published 
since 1981. These include the scores 
of such musical theater landmarks as 
"Woman of the Year " and 'Kiss of the 
Spider Woman," as well as such song 
classics as "Colored Lights, " 'The 
Grass Is Always Greener" and '"Some- 
times a Day CKies By." 

Also included is "I Move On, " the 
2002 song written for the film ver- 
sion of "Chicago." The movie was 




based on the 1975 Kander & Ebb 
stage classic. 

Carlin America continues to rep 
other Kander & Ebb Inc. holdings, 
as it has for several decades. These 
include the theater and TV shows 

"Cabaret, " "Liza 

With a "Z"," "The 
Happy Time, " 
"Zorba" and 
"Flora, the Red 
Menace." 

Then there are 
the numerous 
show-tune stan- 
dards, including 
"Maybe This 
Time, " "Money, 
Money, " "A Quiet 
Thing" and "Sing 

Happy," as well as the pop song stan- 
dard "'My Coloring Book."' 

"We're very happy to be signing 
with Carlin America, " Kander & 
Ebb said in a joint statement. "This 
affiliation makes good business 
sense because we are consolidating 
our newer catalog with our earlier 
works. And one of the greatest 
pleasures of developing our associ- 
ation with |chairman/CEO| Freddy 
Bienstock is that it feels like com- 
ing home again." 

Carlin America marketing VP Bob 
Golden says, "Both the authors and 
their works are true American 
musical treasures, and this deeper 



relationship with Kander & Ebb gives 
us an extraordinary opportunity to 
generate even wider visibility and 
licensing success for them within 
the film and television and advertis- 
ing communities.'" 



Words8< 
Music 



ByJimBessman 

jbe$sman@billt>oo rd.com 




SWEET HONEY, TOO: Our recent note 
of Sweet Honey in the Rock's new 

lineup (Words & Music, Billboard, 
May 8) should have included Amae 
Burton, who with Louise Robinson 
has joined longtime members YscQie 
Maria Baniwell, Aisha Kahlil, Nitan- 
ju Bolade Casel, Carol Maillard and 
sign-language interpreter Shirley 
Childress Saxton. 

Ama^ , who uses just her first 
name, is a New York cultural 
historian/organizer, studio session 
singer, globe-trotting vocal ar- 
ranger and performing artist. She 
has also been a Sweet Honey substi- 
tute singer for the last 10 years. 
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Masterdisk Hooks 
Itself To Viastar 



Viastar, a music, film, distribu- 
tion and production company based 
in Mesa, Ariz,, has acquired New 
York mastering facility Masterdisk. 

For Masterdisk CEO Doug 
Levine, who has been with the 
six-studio facility since 1975, the 
acquisition is a timely shot in the 
arm as recording and mastering 
studios look for new sources of 



labels and distribute labels who 
all need mastering and DVD 
services. That will all be fun- 
neled to us." 

Masterdisk, Levine says, will 
essentially become Viastar"s New 
York office, A distribution deal 
for audio books on CD, he adds, 
is in progress. 

"This gives us a new opportu- 



"I need to be 
less dependent 
on being just a 
service busi- 
ness for the 
major labels — 
which I"m not 
giving up," 
Levine ex- 
plains. "I love 
to service the 
major labels, 
but we all know 

about the [music industry] con- 
solidation and reduction in artist 
rosters, so there's just less work 
to go around." 

In recent years, commercial 
recording studios have implemented 
diverse strategies for keeping rooms 
booked. These have run the gamut 
from launching production compa- 
nies that develop and record artists 
and offering audio engineering 
classes to providing replication and 
graphic design services. 

Though not alone, Masterdisk 
was in the forefront of this effort 
to diversify with its 1998 expan- 
sion into DVD authoring and 
mastering. Those services have 
since been supplemented with 
package design and replication 
for CD and even vinyl. 

"We"re becoming a real one- 
stop," Levine notes. 

An association with the multi- 
faceted Viastar, he adds, seemed a 
natural fit. 

" When Viastar came along," 
Levine recalls, "it became, 'If 
you want to be a one-stop, why 
not add distribution?" — which Is 
what Viastar offers. Besides dis- 
tribution, they have their own 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@blllboard.coin 




nity to participate in the distri- 
bution of content," Levine says, 
" And it brings more service work 
and more streams of revenue. 
We're very excited about it.'" 

DIG! GOES UVE: It seemed only a 
matter of time before Digidesign, 
manufacturer of the Pro Tools 
digital audio workstation, entered 
the realm of sound reinforcement. 

That time has come: Digidesign 
has announced a new digital mix- 
ing console for the touring, the- 
atrical, corporate and house-of- 
worship markets. The system will 
feature a recording and playback 
pathway to Pro Tools, according to 
the manufacturer. 

The .sound reinforcement in- 
dustry has gradually warmed to 
digital consoles, though analog 
consoles remain the norm for 
large-scale tours. 

Digidesign, which has success- 
fully introduced a wide variety of 
hardware interface products, 
launched the large-format ICON 
(Integrated Console) at the 
National Assn. of Broadcasters 
spring convention last month. 
As with its console surfaces for 
the recording and post- 
production industries, 
, Digidesign's sound rein- 

I^^^M forcement products will 
J^^^H almost certainly be 
^^^1 expandable to accommo- 
^^^H date a variety of applica- 
^^^H tions and budgets. 

The manufacturer's 
sound reinforcement 
product line is expected 
to debut at the annual 
Professional Lighting 
and Sound Assn. show, 
set for Sept. 12-15 at 
Earls Court in London. 



VIASTAR CEO JOHN AQUILINO. LEFT, AND LEVINE: 
MAKING MASTERDISK MORE OF A ONE-STOP 
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Tommy Boy" 
Tom Silverman 
predicts solid 
future for a 
new indie 
trade group 



Retail 
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Attorney Max 

Blecher's law 
firm moves 
forward in 
suit against 
major labels 



Piano Cos. Tune 
To Flat Sales 



BY CHRISTOPHER WALSH 

/\reyoubeltt!r(ilTUi.ui)'i>u vsvrt' four 
years ago? \ fyou asked acoustic piano 
manufacturers and retailers, the 
anftver most likely \TOuld be no. 

Aside from being a musical instru- 
ment, the piano is a luxury item and a 
piece of furniture. Various market con- 
ditions affect its retail viability. In 
recent years, those conditions have 
challenged well-known piano manu- 
facturers. 

The economy obviously influences 
piano .sales. Sales of grand pianos, 
which can retail for $fi(l,{M)0, are espe- 
cially vulnerable to dwindling con- 
sumer confidence. 

More vexing for established miinu- 
facturers is the double-digit increase in 
pianos imported from China and 
Indonesia last year compared with 
2002. 

These imports contributed to a 6.8% 
decreiise in dollar volume, according to 
Music Trade.s magazine, which com- 
piles statistics for Ni\MM, tlie Interna- 
tional Music Pnxlucts Assn. 

Also troubling retailers is the 



increasing quantity of imixjrted used 
pianos. Distributors of used Asian- 
made pianos were prohibited from 
exhibiting at the 201)4 Winter NAMM 
show, held in .Anaheim, I3alif. 

"The piano market is unfortunate- 
ly not growing like we hoped it 
would." NAMM president/CKO Joe 
l^mond says. "There's a number of 
|reasons|. including a huge glut of 
ased pianos out there." 

REVAMnNG THE LOOK' 

Manufacturers are responding to 
these challenges, however. 

One approach is to attract and 
retain arti.st endorsements, which, as 
with guitars and drums, can greatly 
influence brand recognition and sales. 

I lenr>' Juszkiewicz's ideas for the 
142-year-old Baldwin brand might be 
considered blasphemous. 

Juszkiewicz is CliO ofGibson.Musi- 
cal Instruments, which bought Bald- 
win out ofbankruptcy in 2001 — when 
U.S. acoustic piano sales had dropped 
16% below the previous year. 

Juszkiewicz doesn't feel bound by 
(OintiniiL'd nu puuc .IS) 




Why shouldn't a piano look like fun? Manhattan Records artist Keri 
Noble plays a red Baldwin grand that nearly matches her lipstick. 



Online Gaming Rises 
As Broadband Expands 



4 



HOUSE: 2.6 MILLION PS2 PUVERS ONLINE 



Videogame players are becoming increasingly entan- 
ijled in the Web. 

The number of people playing games online is rising as 
ijame companies introduce new products to txmst the 
t rend and broadband Internet access spreads. 

Broadband access reached 23 million U.S. households by 
Uie end of 20(0. according to the Yankee Group research 
firm. Of tile 186.4 million console games sold in the U.S. 
last year, more than 2:i million were Web-enabled for 
online playing, according to the Entertainment Software 
Assn. and the Nl'f) Group. 

"Broadband has created a better environment for 
primarily sports-driven, multiplayer console games," notes 
Richard Oiv. senior analyst with the NPL) Group. "At the 
same time, most computer games are by their nature Web- 
enabled for online play. " 

Sony Computer Entertainment America shipped its 
latest PlayStation 2 March 2.'! witli a 40-gigab\'te liard drive. 



pre-loaded with "Final Fantasy XI." The game can be played 
online with other PS2 or PC users. The new PS2 coasole 
sells for a suggested retail price of S99. 

"We've brought an a.stounding V)% of our iastalled base 
online. " Sony executiw \T Andrew House says. That rep- 
resents .some 2.6 million PS2 pla>'ers, a 239% increase in 
the past year, he notes. 

lixlividual game manufacturers set subscription fiees for 
their online games. More than 60 PS2 games can be playwJ 
online, and tlic number will likely reach KM) by year's end. 

Microsoft marketing director Bill Nielsen reports that 
more than 70 .\box \,iw games are available for online play- 
ing, and the company expects the number to rise to 100 
this summer. 

Since the launch of Xbox Live in November 2002 
through last December, the number of paid subscribers 
had grown to nearly 750,000. Microsoft aims for 1 mil- 
lion subscribers by June. STEVETRAIMAN 
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The Definitive Source for Industry Information 




INTERNATIONAL BUYER'S GUIDE: 

Jam-packed with key personnel and other 
information atx)ut every major and independent 
record company, vkleo company, music publisher, 
digital music company and seller of products and 
services for the entertainment industry worUwide. 
A powerful tool. $179 



TALENT & TOURING 
INTERNATIONAL GUIDE: 

The leading source for those who promote or 
manage talent. Over 22.000 listings from 60 
countries including: artists, managers/agents, 
txx>king agencies, facilities, services and 
products. $139 



TALENT& 
TOUraNG 




AUDARENA INTERNATIONAL GUIDE: 

Complete data on over 4,100 arenas, auditoriums, 
stadiums, exhibit halls and amphitheaters 
worldwide, as well as listings of companies offering 
sendees and supplies to the industry. $99 



INTERNATIONAL LATIN MUSIC 
BUYER'S GUIDE: 

The most accurate reference source available on 
the Latin Music marketplace. Over 3,000 business- 
to business contacts in 20 countries. $119 
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RECORD RETAILING DIRECTORY: 

The essential tool for tliose who service or sell 
products to the retail music community. Detailed 
information on thousands of independent, chain 
store and online operations across the USA. $215 



THE RADIO POWER BOOK: 

The ultimate guide to radio and record promotion. 
Detailed informatron about every major radio sta- 
tion, record label and radio syndicator. Includes 
ArtMlron information on top 100 markets. $139 





MUSICIAN'S GUIDE TO 
TOURING & PROMOTION: 

Today's working musician's guide to clubs, 
tape/disc services, A&R, music services, industry 
websites and more. $15.95 (stiipiwig induoed) 
$18.95 overseas 



ORDER ONLINE: www.orderbillboard.com 

or call 1.800.745.8922 • International: 815.734.1244 

Fax; 740.389.S574 • By Mali: Send payment plus $7 shipping ($15 (or Intemalional 
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Indies Build Label Group 
With 'Substantial' Base 



The Indies rang up Tom Silver- 
man, chairman of Tommy Boy 
Records, for an update on efforts to 
organize a new American indie trade 
group (.Billboard. April 17). 

Silverman is one of the point men 
for the proposed organization, which 
is trying to fashion itself along the 
lines of the U.K.'s highly activist 
Assn. of Independent Music 

Silverman says about 20 repre- 
sentatives of high-profile indie 
labels attended a groundwork-laying 
meeting April 26 at Soho House in 
New York. 

Names of attendees are being kept 
confidential. But sources indicate 
that rcpre.sentatives from at least 
two companies that also operate dis- 
tributorships — Koch Entertainment 
and Rylcodisc — were present 

"We re trying to get the most sub- 
stantial labels," Silverman .says. 
'Basically, there's a core group of 20 



SILVERMAN: CAUCINC INTEREST 



to 25 that represent five to six points 
of market share. 

"It was pretty much an explora- 
tory meeting, but there was a lot of 
intere.st," he continues. "No deci- 
sions were made, but there was a 
very good turnout," 

Silverman says the trade group 
plans to be label-based, though there 
will be associate memberships for 
distributors, manufacturers and 



other independent operators. 

The group will define "independ- 
ent" on the basis of ownership, so 
free-standing major-distributed 
companies would he eligible for 
membership. {Billboard 
defines an independent 
label as one not handled 
directly by any of the 
five majors, although it 
does recognize as indies 
those labels moved 
through major-owned 
distributors like RED.) 

With the groundwork 
in place, the organizers 
plan to hold another 
closed meeting in June. 
"At the next meeting, we 
expect an even better turnout, " Silver- 
man says. 

DEEDS, NOT WORDS: A couple of 
indie labels have put their money 
where their mouths are on the 
charitable side. 

Sub City Records, the charity arm 
of Van Nuys. Calif.-based Hopeless 
Records, raised $57,000 for South 
Central Los Angeles youth center A 
Place Called Home. 

The funds derive from sales of 
the band Thrice's album "The Illu- 
sion of Safety." 

A Place Called Home has estab- 
lished the Sub City/Thrice Scholar- 
ship, which will provide six stu- 
dents from the center with a year 
of professional music theory and 
performance lessons. 

Red House Records in SL Paul. 
Minn., raised more than $50,000 for 
the Breast Cancer Fund through 
sales of the album "Going Driftless: 
An Artist's TVibute to Greg Brown." 

The 2002 set features such per- 
formers as Ludnda Williams, Ani 
DiFranco, Shawn Cohrin, Gillian 
Welch and Iris Dement covering 
songs by longtime Red House 



artist Brown. 

Brown requested the album's pro- 
ceeds be donated to the Breast Can- 
cer Fund in memory of his friend 
Widdie Hall, who died from the dis- 



The 
Indies 



By Chris Morris 

cmorris@t>illboa rd.com 




ease. Hall founded New Hampshire 
venue the Folkway. 

A HAVEN FOR HAVENS: Ryko- 

distributed MRI has signed a dis- 
tribution agreement with singer 
Richie Havens' label Stonny 
Farms Productions. 

The deal kicks off with the July 20 
release of Havens' new album, 
"Grace of the Sun." MRI and Stormy 
Farms are also discussing represen- 
tation of the label's catalog. 

Navarre handled the vocalist's 
last release, "Evangeline." 

SHVNNINC THE GUWE: New York- 
ha.sed Globe Star Media & Entertain- 
ment has signed an exclusive North 
American distribution agreement 
with Navarre in New Hope, Mina 

Globe Star's focus is Cuban and 
world music. The company distributes 
all releases from London-based DM 
Ahora. including recordings by Juan 
de Marcos Gonzales, musical director 
of Buena Vista Social Chib and Afirv- 
Cuban All Stars. 

The first release under the agree- 
ment will be the All Stars' "Live in 
Japan." out June 22. 



Pianos 

Continued from page 37 



tradition, an attitude that has helped 
Baldwin gain traction among record- 
ing and touring musicians. 

"You go into the piano hall at 
Frankfurt and see this massive sea of 
black stuff," he says, referring to 
Musikmesse. the world's largest 
musical instruments trade show, 
held in March. "There are all these 
guys dressed like funeral directors, 
and there's this spooky music. I 
personally love classical music, but 
we have to be relevant to the 
younger generation. 



"While I think black is a beautiful 
color," Juszkiewicz adds, "there's a 
huge spectrum of possibilities, par- 
ticularly in the grand piano area. I 
want to introduce modern styling 
into the business." 

As part of that strategy, Baldwin's 
custom division allows buyers to 
choose from colors like "Jubilee Red" 
and "Beale Street Blue." along with 
other bright options. 

Baldwin also makes the Gibson 
Studio, an upright piano featuring 
the cherry sunburst finish of a 
Gibson Les Paul electric guitar; and 
the Elvis Signature model, featuring 
the gates of Graceland etched into 
the upper frame. 

"They have a great selection," says 
singer/songwriter Keri Noble. She sits 



at a red Baldwin grand piano in a pic- 
ture from her Manhattan Records 
debut, "Fearless." 

"They're revamping their look. 
There are optkms to have a hipper cotor 
and all kinds of things. It's a fun com- 
pany, and a fun piano to play. " 

Amy Ijee of Evanescence is another 
fan. "Baldwin is just a great, standard 
classical playing piano," she says. "We 
do rock music, but what I really like is 
bringing the classical influence to it" 

SERVING ARTISTS 

Yamaha, the largest musical instru- 
ment manufacturer in the world, 
maintains its roster of high-profile 
artists with a comprehensive artist-sup- 
port network. 

(Continued on page 39) 
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Suit Against Big Boxes, Majors IVIoves Ahead 



home-entertainment-software pack- 
aging designers to submit entries for 
the second annual Entertainment 
Packaging Awards. 

Award categories for CDs include 
illustrated cover, photo cover, alterna- 
tive packaging and boxed set. 

There are also awards for DVD, 
VHS and \nnyl and for disc decoration 
and promotional design. 

Submissions should be 
.sent to United Entertain- 
ment Media in New York 
by June 18. Por informa- 
tion, contact Lany Jaffee 
at ljaffeefeumedia.com. 



SPEAKING OF AWARDS: 1^ 

named EMI Music Marketing its 
music vendor of the year and EMiM 
major account manager Alan Navar- 
rette iLs sale representative of the year, 
an EMI executive reports. 

(Ml of which reminds me that I 
never reported IVans World Enter- 
tainment's vendor awards. 



ART FOR ART'S SAKE: 

Speaking of packaging, 
veteran album designer 
Spencer Drate lias organ- 
ized an art show at 



Retail 
Tracl( 



By Ed Chrisfman 

echrlstnian@blllboard.com 




Things are getting interesting in 
that Los Angeles courtroom where 
David is taking on Goliath. 

A federal district court judge has 
denied the motion by several big 
boxes and the five majors to dismiss a 
lawsuit against them. The amended 
clas.s-action suit alleges that they 
engage in unftiir business practices. 

"The next step will be to move to 
certify the class." says attorney 
Max Blecher of LA-based Blecher 
& Collins. 

Blecher's firm filed the lawsuit Aug. 
6, 2003, in the U.S. District Court for 
the Central District of California, West- 
em Division, on behalf of Califomia 
retailers Mad Rhino, Boo Boo Records. 
Lou's Records, Dimple Records and 
Rand Foster of Fingerprints. 

The suit initially alleged that Best 




BtECHER: TAKING SUIT TO THE NEXT STEP 



Pianos 

Continued from page 38 



The manufacturer will open its 
third Yamaha Artist Services location 
this month in midtown Manhattan. 
The facilities .serve resident and vis- 
iting artists who use Yamaha pianos 
and band and orchestral instru- 
ments. They also support performing 
arts organizations. 

"We support our artists very well," 
says Paul Calvin. GM of the piano divi- 
sion of Yamaha Corp. of America. "If 
they haw a problem when they're on 
the road, we take care of them. The 
seasitivity of the touch, the sound, the 
overall performance, [and| knowing 
they're not going to have problems in 
the middle of a concert — that's what 
we offer them, top-quality products 
and services." 

Yamaha's impressive roster includes 
Ray Charles, Norah Jones, Michael 
McDonald, Sarah McLachlan, Chick 
Corea and Elton John. 

An artist endorsement "speaks to 
the product quality and prestige of 
the product," Calvin says. "If you 
know somebody like Elton John or 
Chick Corea is playing a Yamaha, 
[you thinki, 'It must be good enough 
for me,' " 



Buy's business practices violate 
federal and California state law. It 
was amended Jan. 26 to include Tar- 
get Wal-Mart, Circuit CHy and the 
five majors. 

Blecher says the suit also broad- 
ened into a class action to include 
independent retailers from other 
parts of the country. Among these 
are IVrist & Shout in Denver, Ear X- 
tacy in Louisville, Ky.. and Music Mil- 
lennium In Portland, Ore. 

The suit alleges that the majors 
giw big boxes preferential pricing 
through promotional allowances, 
kickbacks and/or rebates ttiat are not 
provided to independent merchants. 

According to the plaintiffs, these 
"secret payments" allow the big 
boxes to sell superstar product at a 
significantly reduced price, if not 
below cost, thereby diverting busi- 
ness from competitors. 

The complaint charges that 
these practices violate the Robin- 
son-Patman Act and Section 
17043-17045 of the Califomia 
Business and Professions Code. 

The amended suit seeks only 
injunctiw relief not damages, Blech- 
er says. Such an injunction would 
prohibit the defendants from engag- 
ing in the aforementioned conduct. 

CALUNC ALL CONTENDERS: The 
International Recording Media Assn. 
and Medialine magazine are calling 



"I am exceptionally happy with the 
Yamaha pianos that I play on tour and 
in the studio," John says."The long- 
term relationship with Yamaha has 
been fantastic. I even give (the pianos) 
appropriate nicknames." 

Yamaha made a nine-foot concert 
grand piano for John's Las Vegas show 
at Caesars Palace, "The Red Piano." 

"She's |called| Nikita, by the vizy," 
he says. 

"Yamaha makes a beautiful 
acoustic piano, " Michael McDonald 
says. "It's a real world-class instru- 
ment. We've found that they have 
continued to research all the different 
things that make an acoustic piano 
sound beautiful." 

For Steinway & Sons, which 
recently marked its \50th anniver- 
sary, inexpensive imported pianos are 
not affecting sales. Nor. says senior 
director of communications Leo 
Spellman, is anything else. 

"None of that is relevant to Stein- 
way." Spellman says. "Our sales have 
been up for the last couple of years. 
We're not competing with Japanese or 
Korean or Chinese piano product — 
they're competing amongst them- 
selves. We attract a different audience." 

Indeed, a vast majority of symphony 
orchestras use Steinway pianos. Stein- 
way's impressive artist roster also 
includes Billy Joel. Diana Krall. McCoy 
Tyner and Randy Newman. 



CBCB's Galleiy. Opening 
May 26, the show features posters 
from Drate's recent book ' Swag: Rock 
Posters of the 'gOs." 

Drate compiled 250 posters by 
more than 50 designers for the book. 
About 40 of those posters appear in 
the show, which runs until June 25 
at the rock landmark on the Bower^' 
in Manhaltin. 



The retailer named Joyce Bruce of 
Ryko Distribution independent music 
sales rep of the ^var. Maiy Ashley 
Roberds and Jodi .Manning of BMC 
Distribution won the major label dis- 
tributor sales team avmd. 

TVT snared indie label honors, and 
RED won for distribution. 

.Among the majors, Interscope won 



label of tlie year, and WEA picked up 
the distributor's honor. 

CONDOIENCES: Retail Track sends con- 
d<ilences to the family of Billy Getz. 
who died May 3 in Cleveland from an 
undisclosed illness. He was 5^. 

As owner/president of Scene Spe- 
cialties, Getz was a music industry fix- 
ture for many years. His company 
specialized in designing promotional 
tchotchkes for record labels. 

Getz al.so organized one of the 
industry's oldest golf tournaments, 
held each year at the end of the 
National Assn. of Recording Mer- 
chandisers convention. 

"He was a good friend, and he will 
be mis,sed," says BOl Piohlich. execu- 
tive VP at Sony Music Distaributton. 

"Billy took interest in and helped 
out a lot of people in the industry," for- 
mer sales executive Bob FVees adds. 

Getz is survived by his wife, Peggy, 
and daughters Sanuntha, JiOian and 
Alexis. Peggy will continue to run 
•Scene Specialties. 

Friends are .setting up a college 
fund for Getz's daughters. Donations 
can be made in care of Billy's Girls 
and sent to Scene Specialties, 13(X) 
Alliens, Lakewocxl, Ohio 44107. 




Online Courses Enrolling Now! 

Visit www.berkleemusic.com to learn more. 
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'vVccks At Number 1 
DORA THE EXPLORER-DORA'S PIRATE ADVENTURE 


2004 








THE LION KING 11/2 


2004 


24.98 


5 




DORA THE EXPLORER - RhfYMES AND RIDDLES 


2003 


998 


3 




SPONGEBOB GOES PREHISTORIC 










WHAT 3 NfcW bLitJUDT W\Jf SArAKI SO uOOD 


2004 


14 38 


9 




SESAME STREET: WHAFS THE NAME OF THAT SONG? 


2004 


998 
















mjKA 3 cuu MUNI 


2004 


9.96 






CDmuf^ca^u c/^i i adcdakitc tuc ccac<*ade f^AOCDC 
srUNubcUo bUUAKcrAIMIb • IMb bcAKArE CArcIO 




9.98 






\Ai1KIAlkC TkJC D^^~\LJ. CDDIAI^TIKAC VAitTLJ t)(^/~\ 

WINnilt 1 Mt rUI_/n: irKlniU 1 IMC Wl 1 n KUliJ 


2004 


22.98 


12 




DORA THE EXPLORER: WISH ON A STAR 


2001 


99B 


14 




DORA'S BACKPACK ADVENTURE 


2002 


9.9B 


13 




HOME ON THE RANGE - SING ALONG SONGS 


20CM 


14.98 


15 




LEAPFROG: LETTER FACTORY VIDEO 


2003 


896 


16 




THOMAS & FRIENDS- BEST OF GORDON 


20O4 


1298 


17 




BABY EINSTEIN; BABY MACDONALD 

,i.ifM331M 


2004 


14.98 


18 




KIM POSSIBLE-SUCH IN TIME 


2004 


14 98 




ELMO S WORLD ELMO HAS TWO) HANDS, EARS & FEET 






ELMO'S WORLD: WAKE UP WITH ELMO 


2002 


9-9B 


70 




TOM AND JERRY: WHISKER'S AWAY 






TT 




COLD SPAGHETTI WESTERN 


2004 


1298 


23 




BARNEY: MOVIN' AND GROOVIN' 


2004 


12-96 


24 




POWER RANG ERS: NINJA STORM VOL 3 UAHUMNfi STMKt^ 


2003 


14.98 




LEAPFROG: TALKING WORDS FACTORY 


2003 


89B 


22 '■ 
i 


CARE BEARS TO THE RESCUE 


2003 


998 
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Value DVDs 
Hit Big 



BY JILL KIPNIS 

LOS ANGELES— How much H^ould 50 
movie DVDs cost if you bought them 
all at once? 

Independent home video company 
Treelinc Films is offering 50 classic 
films for less than $35 with its May 25 
slate of Megapack releases. 

Each of the five themed sets will 
contain 12 double-sided discs holding 
50 classic films from the family, horror, 
mystery, science fiction or Western 
genre. Each set retails for $34.98. 

Treeline president Ian Warficld says 
the company will make a profit. "Obvi- 
ously, at this price point, the movies 
are in the public domain," he says. "We 
do have a profitable method. A lot of it 
is geared toward 
being efficient 
in the way we 
manufacture 
and package." 




Rt'taiitT-s say 
great opportuni- 

ties exist in the 

f "■"■""--^■ -^ DVD value-pack 
"■"■"■"""*• arena. "There's a 
lot of rixim for more value-based col- 
leciions," says Dave Alder, senior VP of 
marketing and strategic development 
for Virgin Megastores. 

Each Treeline Megapack includes 
well-known titles without bonus fea- 
tures. The horror set, for example, 
includes "Metropolis," "Night of the 
Living Dead ' and "Nosferatu." 

Warfield says the Edina, Minn.-based 
Ti'eeline had success with the Mega- 
packs in nontraditional retailers after 
introducing them last November. "We 
have moved through several hundred 
thousand units | total]," he says. 

The May 25 release date targets 
mainstream retailers. Treeline s maji- 
ter distributor is Minneapolis-based 
Digital! Stop. 

TVeeline will target consumers who 
recently bought their first DVD player. 
Warfield says, "We thought there was 
an iastant market for people who want 
to build their library." 

Multi-pack competitor Newbury 
Park, Calif,-based BCI Eclipse started 
releasing value-packs in 2001. 

BCI Eclipse releases such titles as 
the "Action Arsenal" 10-pack and 
"Attack of the Monsters" 10-movie set 
Prices range from $19.98 to $24.98. 

To "prevent copycats from stealing 
our market share," BCI Eclipse senior 
W Greg Glass says, "we are licensing 
independent films and mixing in 
some public-domain content." 

The company's top sets sell more 
than 100,000 copies. Class says. 

Treeline plans to release at least six 
more Megapacks by year's end. 



S.l..d.t. compiled by J{ 

SoundScan 

TTTLE 

LABEL / DrSTRIBUTtNG LABEL A NUMBER 



Prir>cip«l 
Perform*™ 



1 




NUMBER 1 'l^;: WntiAtNumbnl 
UVEATWEMBLfV catiMBUMuucviDfusimrMuscFNnRTiuNMfftTwa 8eyonce 
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2i38CDiDVO 




NODOUBTTWVIOEO&nS-ZID ri^nKOKtiiaiiMBttHiKitceaEiBm FtaDait 


14.98 DVD 


5 




UVEIN1CXAS wuuaHMUHcviaHW) UfMn Pivlt 




3 




ft Off THE RECORD • FPic WMF vioE&soNVMijsctNmnuiMBfT 9110) Shskn 


1&S6DVD 


7 




COMER.YWITH IME «l'liiauustcvlDEavwumiRfliFnsEvn«4wi MichaBi BuUe 




4 




DEJANDO HUEUA FimMSAuiMitsAtMusick^vcoosixiM ConjmloFMnwQB 


17.9BC(VDVD 




U)STINTT€BEfaMUDATnANGl£^MuscM»MMflgD A Pefled Crete 


9.96 DVD 


e 




WTHEZONE* jwzoMBAviDcaMGviDtotBn Brttney Spears 


laSDVQCO 


6 




PDQES 4MWGGCIIS GROUT IW PfXiSS 


19.98 DVD 




LIVE M CHICAGO sAKTUARYFSNewixonK Wmn 




11 




imTKOKBrriMflmiMauM) wwMBMinutB^^ BobisnM 










14.98 DVD 


14 




WHEN THE SUN GOES DOWN * wvoMcvnEosnM KennyChesney 


6.98 DVD 


15 




ROAD CASE shKWKivtxoim KennyChesney 


6.96 DVD 


9 




PASXPKSBVT&RnUE G9IOIHOUEMKlHjM>BltM.H(IK<MOtODISTI7lKl WblOTlUB 


t&SBtXbOVD 


10 




PMTTII TVTRi£OM)&'miiz37i Lil Jon & Tlw East Side Boyz 


IIACMIVD 


2 




THEWlltfEVBtOOffllKTWfl couuMMSctw^aMviascwBnwHHTwi .tfjjw^Frj^jf 


1498 DVD-CO 


13 




IKCTfflWrMRHISVBWHeiirSOUTieilCIMKn i^T«MD«m» fMa 


1838C&OVD 


12 




^1E ftf EL ME # mc muhc voco'swv music cntehtwnmfht ioist Jenntfef Lopez 


133DV[VCD 










ip)y ttnHpwinHlOVf;nf VIPTO w%i«fsTmwwit[hTrrirarn"Mt ljJfEr\(nklBS 


14.98 DVD 


16 




LED ZEPPELM a "ATuwncwocoOTiM LmI Zfippelin 


29.96 DVD 




JOSHCROBANWCOflCUn a* ^o/mmttvxmofiiimawxmtm-a Jotfidnban 


21 XCD/OVO 


17 




YDU DO YOUR THMG nxiA^MMJSCwsiswviAiSCwifHtMiytHTmi MOf^onc^GBrty 


7 96 DVD 




UlJIMXTlPMMUWUV^RKMTfCKOOMTHEXTBI wevnawn BaiyhMow 


19.98 DVD 


33 




U\ 1 Mill H III IM 1 MWI HMmiMlllir MfTgniMtfnimig l ■— ~ — — RiaRaMwr 


14 96 DVD 


30 




WlTTHtilHtHlTlW WMBBffOIT iii mohm wHiiiiii.Hiiwiiiii'w^ HsiyConnict^Jr. 


14.98 DVD 


27 




UPfLIVEMCHKAGO A iiSKunwtHniivnQumsBMMJBtftWBiDcisM JuiijTiujil 


19.98 DVD 


22 




LIVE AT DONINGTON a 'ek music vntowA musk cNmuiNiiKNi^n ACDC 


14.96 DVD 


18 




"nC COMP nf PflMf Tfli Wl MP ^ iiin»»»jr»m^iMn Gkc Mbt (Viif) 


14.96 DVD 


24 




CONC0IT mow hUOSON SQUARE GAiDB< :aiMuu^>nowi VacktWi 


14.96 DVD 


21 






14.96 OVD 


20 




WHXSHAXE ARISU (sums MCiSMG VDCO 54K) KbHS 


12.96 DVD 


23 




COUJPIAV LfOT200S A* CAPiToiTOCOMM Coh^toy 


24SDVIVCD 


34 




CONCERT FOR GEORtt a 'mMOHOMvoanzii VaftousAftlStS 


29.96 OVD 




GREATEST IffTS VOLUME l-DISC2sMSTAKcoiD5iicMov>E0Bni AonJEXiaDn 


6.96 DVD 


35 




lAHIST0RIAC0ffT1NUA-im[MS4.wwiMui^ MnoMorfoSofe 


le^ecuovD 




UVEANOSWmcm' ^'^w«mmim»Mmimi RlliSMlOanMrtitSin^DMi 


25atC[VDVD 


38 




THIS IBTFS^RtGHT LIVE tsi*N0v«0AiNM>SAii*isK:»vwDtx5T(o«B BonJovi 


16.96 DVD 


25 




MTVUNPLl)GGED ciXiiMBUMLnvnEO'simvMugcENTEinMtiiMBrTBK Bob Dylan 


14.96 DVD 
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BIG FtSH 

Ca.UM81A TWSTWl HOME WTlRTAINMtVT KKJJ 


Ewan McC^or 
Albert Finrwy 


PG 13 


7898 






LOVE ACmAUY^(WlDESCREEN) 


Hugh Grant 
Martine MctAitcheon 


R 


26 98 




2 




HAUISTTED MANSION (PAN & SCAN) 

oanii Haut ENttnuiwwNi.BJtNA visu home emtmwimmni no? 


Eddie Murptty 
Jenniter Tilly 


PG 


29 98 


I 


3 




KILL BILL VOLUME 1 

MWMM HOME {NTERUJNMENT.SUESA VIST* KGMf ENTERUJNMINI IZZID 


Uma Tliurman 
Daryl Hannah 


R 


29-98 


1 


1 




MASTER a COMMANDER (WIDESCREEN) 

Humoeomn 


Russell Crtwe 


PG-13 


29.98 






LOVE ACTUAUy (MM « 9CAN» 

uMMRMSiuonc Hcw wntMn 


Hwfi Grant 
Martlne M^Mijim 


R 


2a9> 




4 




HAUNTED MANSION (WIDESCREEN) 

VWL' OlSridHUMt l-S'I(l<IAISMlNT<l<IJ(P('VIStaHUMltS-ILFTAMaNISnM 


Eddie Murphy 
Jennifer Tilly 




PG 


29 98 






LOVE DONT COST A THING (FV^N ft SCAN) 

WARNFR HUM VtWO Men 


Christina Milian 
Nick Cannon 


PO-13 


Z7 98 




5 




MASTER & COMMANDER (PAN & SCAN) 

FaxvnFo ]t4» 


Russell Crowe 


P013 


29.98 




6 




CHEAPER BY THE DOZEN (2003) 

FOVVWEOZISM 


Steve Martin 
Bonnie Hunt 


pe 


2198 








STUCK ON YOU (WIDESCREEN) 

F<tirviOE02iei 


Matt Damon 
Greg Kinnear 


K-\3 


27 98 




n 




CHAPPELLE'S SHOW SEASON ONE 

PAIUMOUNT HOME fflnRTJunMexT srw 


Dave Chappelle 


NR 


2898 


13 




LOVE DONT COST A THMG (WIDESCREB4) 

VUUtUn HOME VIDf 0 MHO 


Ctiristina Mlllan 
NKk Cannon 


PG-13 


2J98 




7 




BROTHER BEAR (2 DISC SPECIAL EDnX>N] 

MM)DISNI''M0WilNTlR1AJf<ML'il.1IL(MraUKJMl LMinlO/NMLST EZM 


Animated 


G 


29S8 




8 




MATRIX REVOLUTK)NS (2 DtSC WIDESCREEN EDmON) 

WAB^s nam ^ic€d jjjm 


Keanu Reeves 
Laurence Rshbitfne 


R 


29.96 


16 




STUCK ON YOU (PAN ft SCAN) 

FOXVCtO tl r« 


Matt Damon 
Greg Kinnear 


PG-13 


27 98 






COOLER 

UO*S GATE HOME EME^ITAINMNT OUC 


WUUam H. Macy 
Alec Baldwin 


R 


28.90 


w 


9 




SOMETHING'S GOTTA GIVE 

riXUMBU inSIU mm {NTEnT*JNIitE)iT Dtau 


Jack Nicholson 
Diane Keaton 


P1j13 


28 96 


1» 




WRESTLEMANIA 20 (3 DISC SET) 

SONY MUSIC VDEQ'SOHV MUSIC ENTEHOiWlKNT K*T1 


NotUstBd 


NR 


34.96 






GHOSTS Of THE ABYSS 

WLI DOrtEV HOME ENtHUMWMmVmHMIKIEinUNMENT HW 


KHPaxion 


G 


29.96 




12 




MATRIX REVOLUTIONS (2 DISC RAN & SCAN EOmON) 

wwnEfi HOME Via to ziau 


Keanu Reeves 
Laurence Rshbume 


R 


29.96 




10 




MASTER ft COMMANDER {2 DISC COaECTOR-S EDTHON) 


Russell Crowe 


PG-13 


39.98 




24 




RESERVOfR DOGS: SPECIAL EDmON 

AffTlSAN MPME ENTIHIAIWrlBrt ina 


Harvey Keitel 
Tim Roth 


R 


14.98 




37 




GLADIATOR 


Russell Crowe 
Joaquin Ptioenlx 


R 


1998 






FRANKENSTEIN: LEGACY COLLECHON 

UMMBS*. SIUCIOS MO* «)tO [»■? 


Boris Karloff 


NR 


26.98 




15 




TEXAS CHAINSAW MASSACRE (WDESCREEN) 

KCW LINE tllME ENTERU1MMEN1.V»R»CII HOME VIDEO MOt 


Jessica Biel 
Ertc Bartour 


R 


27.96 






DRACULA: LEGACY COLLECHON 

UNMRSAL STUDIOS MOME VDEO fiMM 


Beta LugosI 


NR 


26.98 




32 




BLUE COLLAR COMEDY TOUR 

WARMX HOM VOfO MS? 


Jeff Foxworthv 
Bill EngvafI 








23 




FRIENDS: COMPLETE SEVENTH SEASON 

/ii'mii'. HLt/t vno »7n 


Jennifer Aniston 
Matttiew Perry 


NR 


44.98 






MONSTER LEGACY GIFT SET 

uN^tflSM ^Tunios home video ewasa 


Various Ardsts 


NR 


79 98 




20 




IN LTVING COLOR: SEASON ONE 


Kaenen Ivory Wayans 
Jim Carrey 


NR 


39.98 














■ 




TTTANIC 


Leonardo DiCaprio 
KateWinslet 










PG-13 


1498 






nUMAUUN 1 HOMl IN I IRIAMMtNT IS2II 


1 


25 




FINDMG NEMO Mmated 

WALT DISWY HOUl ENTERTAINMeT.'BLSNA MSTA HOME FHTiRTAnMBT Om 


G 


29.98 


1 


22 




THE RUNDOWN (WIDESCREEN) 

UWlBISAL SnjDHlS NOME VIDEO 13m 


The Rock 


PG-13 


2698 


35 


13 




WIN A DATE Wnn TAD HAMILTON (RAN ft SCAN) 

□« AWWnMS HdM FNrCfirAluuENT,U«VERS*l STUDIOS HOME VIDEO «ini 


Kat8 Boswoftti 
JosltDuhamel 


PG-13 


26.98 


36 




WOLF MAN: LEGACY COLLECTION 

LftlWRSAl ?tl,wns MOME WIOEOOiWI 


Claude Rains 


NR 


26.98 


37 


36 




MONA USA SMILE 

CauMBU mSTAfl tout FNTtFTAJNMFWI ICBTt 


Julia Roberts 


PG-13 


28.96 


38 


16 




KING OF NEW YORK (SPECIAL EOmON) 

Wm&M HOWE ENTEtnAlliMENT 14m 


Christopher Walken 
Laurence FistitMjme 


R 


1996 


39 


14 




Wm A DATE WITH TAD HAMILTON (WIDESCREEN) 

MEAMVDRX3 HOME EMrfltTAlW«KT<TMIV[IIM STUDIOS HOME VKXO tlOT 


KateBosworth 
Josh Duhamel 


PG-13 


26.96 


40 


18 




TIMEUNE (PAN ft SCAN) 

KAHAMOJNt HiME ^^^'l}^^MUtlt^}^^ mi* 


Paul Walker 
Bill Connolly 


PG-13 


29.96 
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Biboaid TOP VHS SALES,. 






llASTWEEjcl 


:^ ■ 


Sales data compiled by . , 

Nielsen 

TITLE VidSOSCSn Principal 
LABEL/DISTRIBUTING LABEL & NUMBER PeHorm«ra 


< 2 


IS 

z 


PRICE 


1 




NUMBER 1 .V.e..A,N. :k . 

HAUNTED MANSION Eddie Murphy 
wAj csNF> unMF r^^lnAHMFv^■Bl^NA «srA momf f>>teriaismeni jmii Jennifer tSiv 






24.98 


3 
2 




DD^TUCD DEAD 

BKV 1 n tK DCAK hrAm^teA 

iVJ_tL ;r.l'>t;jMLLSIlr'IA/,M[S(mj(NAVlST*M0M[[HTWT*«MEm»2M WHmaiwi 


2003 


G 


24.98 


3 


CHEAPER BY THE DOZEN (2003) Sieve Martin 

for.i«c-)i«c Bomie Hunt 


2003 


PG 


22.98 


4 




t«ivwsALsiiJt.Dstta«^\otD»i« Martine McCutcfwon 


2003 


R 


22.98 


5 


5 




DR SEUSS' CAT INTHE HAT 


2003 


PG 


24.98 


6 


4 




KlU. BILL VOLUME 1 Uma Tliurman 

MiHAj^A. ■iiM^.BiFw. v.-iAKiMEimtHNgNMCTrinii Daryl Hannah 


2003 


R 


24.98 


7 

a 


S 




DORA THE EXPLORER-DORA'S PIRATE ADVENTURE 

«HAM,-i.. .„.»..,, s;H-t««w«B AnmialBd 


2004 


NR 


9.98 


7 
6 




RNDING NEMO , 

lVALlC<3r(D't0t«EVILflr*l>A«NI.BUtN»VlStti*0Mt£WrtBTAIt«NTMIt AnmBtBd 


2003 


G 


24.98 


» 




THE LION KING 1 1/2 . ^ 


2004 


G 


24.98 


10 


11 




"••'CIV wKe Myers 

IWEAMWOnAS HOME ENTIRTAWMEST SSn EtidlB MtFptiy 


2001 


PG 


14.98 


11 


13 




DORA THE EXPLORER - RHYMES AND RIDDLES 

wRftxiou^t HOME tNitfliA.««Ki 1^ Arnmaled 


2003 


NR 


9.98 


12 


9 




SrVnIUtlMjB IntcniS I^MK. CrwmMiw* Cniivonanlv 

fARiiMiiij'jr 'toME [MitATAitjMfHi rfM opwigBoou aqiaBpanis 


2004 


NR 


9.98 


13 
14 
15 


12 


WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 

^ void wm Scoofty-Doo 


2004 


NR 




14.98 


10 
19 




Kurtuuvvni Th«Bry* 

LWlvUtiA, STJCi&SllOSH ^'CEOtlta "™ 


2003 


PG-13 


22.98 


SESAME STREET: WHAT'S THE NAME OF THAT SONG? e— «*. chui 

snNYv.o«)(ftsi:«yMu»c entehtajnmfst hiia Siesaine Street 


2C04 


NR 


9.98 


16 


15 




CITY OF LOST TOYS 

i>AHAMuu».T MiiMt wi tiiui««Ni nwii 1^ Explorer 


2003 


NR 


9.98 


17 




RADIO rjtfvi fVirvfann ir 

COLLWBl* -HlSlflfi 'ti:W ENTEB-AmWMTWSBS Ed HafTiS 


2003 


PG 


14.98 


18 
19 




WRFdl FMAMIA 9n 

SDMV ML5;iC '.IDfOSOVi W ISC FMIPlAISMeWSiai 


20O4 


NR 


19.98 


17 




DORA'S EGG HUNT 


2Q04 


NR 


9.98 


20 


18 




PIRATF^ OF THP rARIRREAN- THE TURSE CiH THE Bl.AfK PEARL intmnu narw 

rtfllT i:(SNEf MflMf FSTFKTAlWNi EUmA tfl$TA UDMt EMItRTAWMENr 3HI6 OlaridO BlOOm 


2003 


PG-13 


24.98 


21 


21 




SP0NGEB06SQUAREFVVNTS- THE SEASCAPE CAPERS _^ 

fAWMOUM HtlMt L\rEKIAlM*NI n»3 AfflmatOd 


2004 


NR 


9.98 


22 


22 




COYOTE UGLY f^ny Porahn 
TOJCKSTDNi t'OME VWOfiUEM VIST* HOW INIHUINMNI HIM MUm GafdS 


2000 


PG-13 


9.98 


23 


25 




GOOD BOY Llam/ltan 

MGM'inMFE><TFmAi>AK>j7««ii Mo6v 81131110(1 


2003 


PG 


24.98 


24 


14 




WINNIE THE POOH: SPRINGTIME WTTH ROO Winnie Die P0<* 


2004 


NR 


22.98 


25 




DORA THE EXPLORER: WISH ON A STAR AntolMM 


2001 


NR 


9.98 









• RtAA goU cen. loi ulea ul 50,000 utini ur SI milkni m salci » niggtsiKl rcuM A RIAA pladnutn rert lor solus nl 100X00 i^ris or J2 milkon m saiss «1 suggsslHl rgtsi 

# [RMAgold ceit^icsiion lor a mnmum ol I2!^000un>tsor s<lallBr volumacrilSniilion al rouil for ili«Bi(icatv r(<(r»i«(] proqramt, or of *i Isau 25,000 units aixIS) tnAooat 
nig!}«Mui) WBil Iv noitffiaatncal Irtin IRMA plHnuin c«nif>C«kMi tar I minimuin mI* ol 2*10000 untt or a iJoMt rokima d Sit mition al retail for ItiNlnHllv rslaaisw] pro- 
giatRi, and ol at Imsi SOOOO unts and S2 m*on at Mingeatsd fMail liiriwndiHlrkal hom iT 2004. VNU Business Media. Inc and r*eton WeoSnn. All ngho WMrved 



Billboard TOP 



■ 


i 




jljl^ P'ouiSec Dy Mnn-e Video Essant-als, T 20O(, flenifs* Coiporaiic i 
LABEiyDISTRIBUTING LABEL & NUMBER WmW 


r QnsriimLS Parfi>rm«r4 


s 


■ 






1^ NUMBER 1 


2 WeoksAl Numboi 1 




■ 


1 




MASTER & COMMAN 

fCJ'-icEC i-a^ 


Russefl Crowe 


PG-13 


■ 




BIG FISH 

C0,11MB.A t>([5tAH WClMt tNTtSTANMtW DKP 


Ewan McCregof 
Albert Ftnni!y 


PG13 


I 




STUCK ON YOU 

FOKi-tlEO Zl»i 


Matt Damon 
Greg Kinnear 


PG-13 


I 


2 




HAUNTED MANSION 

WAII OIS%E> HOW f NTEHTAINMFNTfiUEMA VI5TAH0W EMIBTOUMMFNT MM 


Eddie Murpliy 
Jennifer Tilly 


PG 


I 


3 




KILL BILL VOLUME 1 

^altAMAK l<IML LN 1 LN lAjNMLVI UUMA VQIA HOMt tNltRItJNMENI &2M 


Uma Tlmrman 
Daryl Hannah 


R 


I 


4 




CHEAPER BY THE DOZEN (2003) 

H3I^■DE0 71608 


StGve Martin 
Bonnie Hunt 


PG 


■ 




LOVE ACTUAUY 

USfVWSAl STUOOS MOME VIOtO CEUW 


Hugh Grant 
Martine McCiitcheon 


fl 








1 


5 




SOMETHING S GOTTA GIVE 

CCLUMBIA TRSTAA HOW [NIERIiUNMEWT 0130 


Jack Nictiolson 
Diane Keaton 


PG-13 






LOVE DONT COST A THING 


Christina Milian 
Nick Cannon 








PG-13 






IWUrrfR HOMt VIDEO 24M 


■ 


6 




TIMELINE 

raftAMOUUI HOWffMtNtAJNUtNlnm 


Paul Walker 
Bill Connolly 


PG-13 


# IMM (CM zftcmtr t> 

• nvnn uU fl atn iMi 


■ntri'it ISjn m n i oAr "iTk V rAK K -WM kr TMoiifi rMuM anj'ra a ct « iHa Sin mi M 11 i«Am ji 






MAY 22 
2004 


Billboard TOP VIDEO GAME RENTALS , 


- 


■ 






Provided by Home Meo Euaniiate. 100*. Rentrek Ci;'ii'>'iitinr> A 

TITLE Omnmi 


rights He*?TV8d 

G^SSnrULS Manufacturer 


i 








NUMBER 1 


1 Week At Number 1 




■ 


2 




PS2-HITMAN: CONTRACTS 


Eidos 


M 


■ 


1 




PS2-NaA BALLfRS 


Midway Entertainment 


NR 






XBOX-HFTMAN: CONTACTS 


Eidos 


M 


■ 


4 




PS2-NEED FOR SPEED: UNDERGROUND 


Electronic Arts 


E 


s 


3 




XBOX-TOM CLANCY'S SPUNTER CELL MNDORA TOMORROW Ubs 


T 


6 


5 




XBOX-NBA BALLERS 


Midway Entertainment 


NR 


7 


6 




PS2'TOM CLANCY'S RAINBOW SIX 3: RAVEN SHIELD 


Utn 


M 


a 


7 




PS2nIAMES BONO 007: EVBIYTHINO OR NOTHING 


Electnjnic Arts 


T 


9 


8 




PS2-MAFIA 


Tai(e 2 Interactive 


M 


10 




PS2-FK3HT NKjHT 2004 


Eiectronic Arts 


T 



BILLBOARD MAY 22, 2004 



www. billboard. com • www.blllboard.biz 



41 



THEMOST-PIAYED CLIPS AS 
'New Ors' are those clips with 



MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
six or more plays tor the first time in the chart week 



For week ending 
MAY 9, 2004 





1 


m 


1 QjE * 


B SfMLNCWutinilMiDC mil 1 






1 M'.H-. >l.^1:.t n-'XM 


1 HKEir.HApf^ptom 

1 ULFUP.&AMCrAR 

1 jotiecwiiu 

1 KANVEWEST.AUfMlSOOWM 

J 0-um.sMiiF 
J TWinA.ovrBwrHTCFifennv 
1 OMiranofus. THIS WAY 
K CASaov.cui soBtiTtn 

y. MMMWWANS.iiyjNIWANMi.'WW 

USMEILvf,vii 
'" J-KWON T 

" MOWCA. 1. SITr.H r, 'rt KNWN SftrtB 
P«i(CI.Mii5.i:rtir.:y 
lKJSlavdH^n^™:; 

■': llSMEJl.ii.iH« 

MASnit P, *rr i FDtx 
J NIMSXV.MgviTguRB(»f 

□ VDUHCfiUMLmiDATMiMT 

□ «Mm0OkrTTMUn)UHtDVtJMiA<r 
JT LUOAORS. SPIASH VMJENFAIU 

EICPHAMT MlW. .mCM HAl IWIW WINH 

C UKtT -ij r;n jtwrwu 

jAf Z -AH- 1 " I'iiU^ SHOlNOtR 
Oil::- .LV, . 
LLDYDBANKS. JN)>« 
LUOACMS.ULC/Jr[OUI 

_J AUCWKEYlinAINTQOrroU 

JANFF JACKSON. 1 WWfT TQV 

UOrD BANKS. WAfHCn 

PrE'K'D, SHi ViANTSIOMOVt 

ATI, MWilUP WITH LOU 

MMVJ BUGt DSAVVWP 
j FEmPABUXfHEEK A-lfB 
■J BMOSTTACtlUSH 
3i CMlTHOIMlUWfnMMeKT 

JUVBUBaUNUBACK 

JADAKIS$.IIWSUP 

liOVD raUTE. SOUIKSlDl 


cnnoiiN tmsoH. hiohkk woman 

ENEDAISY. PASSE StAt 

CAROmi OAMM JOHNSON . SIMPIE iJH 

KEmt URBAN. YDU U 1 HMC OF Mt 

MIS mUUK JL ■« tM ' « Ui mr ST ^ UK Ma 

TDtYKEnKWIMSKDCIHl 

JOHN BBDMaRBMTeORBIt imBQ FKM MM 

MOKTSOMnV BOnHT. P >0U E^ ^ LWNS UE 

CUT MAua. 1 CAN 1 51EEP 

NOMV CHBNn UVE THOS SONGS 

BRIT CURHMET1M. 1 GOT A ftEUN 

tBmtmmkmtamaBimamtM-.aiiOHn 

JUIK MHRTS. B«KU DO«m HBH 

JOSM OMCH 1 WINT TO IM 

AMY tMUlEV. MEN DON T OlANCt 

EMOSOM OMVE. LAST ONE STAWIMC 
! liaAMCtNT«IE.saMEBO0T 

MmOY SMnX, COME TO JESUS 

CHDSS CANAOUN RAfiWEl SICK AND IIKBI 

GAfTY AUAN, U)H6S ABOUT RAH 

SAKA EVANS. :;iXlS M tHE Buaci 
, TDBTKEini.*MENCANSOUllER 

' UAHJKiiaNiJMHV.iTtmtraociiounMii 

! MERKSBEMTUV, WHAT WAS ITNIMM 

TRACE WmU. HOT MAMA 
. NORMIJONU.SUnRISE 

JOSM TURNER. lOMG black tmjn 

KHIH URBAN. WHO WDUIQNT VWIWA BE M 

* TRBITMUJ«M,S£E)>IMAN 
JBKM BLAME II ON MAMA 

' MBKSBamfT. Mr LAST NAME 
, eMaT«MaHT.&ACK Of THE BOTTOM OAAMit 
. nJOOVJEWKLLSWEFTSOimCflMCOUFORT 

* AUUIJ*CnOII.TOOOWHAIin 
KBMTGMnn NO SHOES. M) »<lin.lM) PKatOIS 
SHAMA TVUn. fOnCVBt AM> FOR AtMMVS 
fiART AUAN. TOUGM imu BCrrS 
RRSCURATTliMaT 

, jHttoiwiNnaiuaiarm'Miunfincw 

SmVl CROM. THf RRST cm IS THE 


USHER. BURN 

BiAsm Bon CM c»co( iToirr 

aUTXAXT.flllSES 
DU. Mr BAND 

JCSSKA SHMPSON. TAtt Mr BREATH AWW 

BnOKCIMXHTvGinL 

HDOeASTANK. THE REASON 

AUCU KEYS. IF > «NT DOT mu 

TWISIR. DVEHNIGHI CEIERNITY 

UNTE WEST. AU FAUS OCWN 

NOV POIMD BUXr. AU DtMNMia (ROM HERE 

BRITNEV SPEARS. MRYTME 

MAMHIWINAMIIDONTVMNNA (.MOW 

YBIOWCRM). OCEAN AVENLE 

HTETPRaLO.Hir£i:ME{K 

JH. COUl HAW BUCK 
' IM HJP, GAMF OifK 

CMRttTMUMlMN. OiP IT LOW 
, AVRUlAVIGME.OaNTmiM£ 

HANSOM. PtNN* AMD ME 
J JOJO.aA^f 
' JAY-Z. It PRQBaMS 
' LUDACRKBlOWiraiiT 
I BLAOt EYED PEAS. HfVUUU 
• pmNCCMUSicaoG* 
. OD NCR. JAOaiN MISSISSIPPI 
' ROOMCV, 1 M SHMJN 

BRANDY. ABIU! l!UR ICM 

L10YD BANKS. MFIRL i 
' ORUAUUENHMICAMOLMAXINMYWAV f 
1 aAYARC£N.rHEWAr | 
- YNG YANG TWnNE.SAV inn h 
' tEANMULBFIRUSf 9. 

, SiCEMliHOAaue | 

, DL'DIRTT BASTARD. SHIMMT SHIMMY >A 1 
JAT-Z,C«MlGOA 1 
< MODEST RWUStFlOAT Oft 1 
. uaiER.<EAH 1 
VEIVn REVOUER. SI ithfr ? 
LMKM RMIK. LYit^ RQM >IXJ 


■ DAVE MAHHEWS :,: l:.i.M',ii 
1 BnCMO. NAUGHTY GIRL 

1 HOOBAITRMt. THE REASON 
1 USHaFDSLUOACM.vtAH 
1 JES9CA SMPSON. TAtX Ml BREATH AHWY 
3 ■UROON&.THISIXM 
1 OUTUStROSfS 

J JOSS fTONE. FELL VttOVI WITH A BOY 
J LBNIT KRAVTTZ. WHERE AM WfRUNHN 
J LOS LONEIT ROYS. HEAVIN 
J EVAHESCENCL MY IMMORTAL 
PflWCE. ML^CftQGT 

uSMBietjns 
[ AlANKMOnSSETTLEVERrTMNG 

■ BRnKVSKAR&EvpnTM 

AMM. lAHNIK. DOKT TELL ME 
; RtAOIEVH) PEAS. HEV MAMA 
GAVMDECRRHtlDaNTVWWT IQBE 
AUCIA RETS, IF 1 AKT GOT YOU 
RUMBO WMRHS. 1 DON'T VMNNA KNOW 
T WdEaMOL SOMEDAY 

- BEORaMRtlAa. AMAZING 

> aWfTCtffOOt MEANT TO LM 
JOHN MATOLMWr 6E0RGU 

- BUNI-m.1 MISS YOU 
ltAMSaN,PtWAM3MC 

^ KIDROCX.JJ)^XSCINMISasapPt 

JANET JAdtSONfAANT YOU 
" FIVEmiRCHTING.II»nARS 

NO DOUBT. (TiMV lift 

UI PMAIR. f <T=WnHOK«r» 

OinKAST, Ih.F IVAY YCU MDV( 
". VINES. FtlUF 

^ JESSKASIWSON. WITH YOU 

t OUTKAST.MfY¥A 
3 JDOORSOOIAN.KREWTHOUTY0U 
3 SHOtYlPIOW. THE HRST CUTS THE DCt*tST 
'j TOOT UCKTHAMOEVItS AMP ANGfIS 

r SARAMRKUQilAN.ST\iP1Il 
VEIVHREVOIVBLSUTHEH 


NINA SKY. M(M>ABIXIt | 
novo BANKS, m nH[ 1 

LIOVD iAfNCS. mmon 1 

JAaA«SS.TM[Su^ 1 

UOYO. ^n(misi« 1 


H JBWaiACM.IWA»TTOLM j 
I SAIACVAHLSLOSINTKBUOSI j 
I THE JEHKMS. BLAME IT ON MAMA 1 
I AlANJACXSON.TDDaWHiATIDO 


■ DmTMARNlUN.OiPITL0W k 

■ «D ROCK. JACKSON. MSS^SIPPI 1 

■ BHANDT. TUt AAOLF Dl»l LC^T 1 

■ LiOYOBANKSLDNFFE 1 




1 S 1 


1 JM'^s I 


1 ®|2 1 

1 tt1SBr«a«w*t NfWVdrt.NYIDDn 1 


1 na biMn Si WmI. TniMa OiMno MMTi 


1 iWO»W«l(McMnoniwi«iiD»fD.N:ira, 
THE siiiaas.REPriiiA 

LMKM HUB. vma FRDU YUU 

ami PlAd OtWT mHM IH»« am,,] yuu 

AUTDrurrorr. WHAT 1 WANT _ 

1 HOOUStHK, THE REASON | 
1 USmOrtETX. LAST TRAM HOliK 1 
J MOMlMtfiAUIMAIUAC 1 
J rUHVEAHTEMILhlAK 1 

J RMt'lClMlSSYDU 1 
^ MOOfST MOUSE. nOAI DM 1 
" nimHEVOUftlLSUTHER 1 

JET, COID MAUD Bliat 

USHUX. SMUXMS 
OUniAST. HHiLS 
AF.LGlli'[RflN{JCOUI 
VEUOWCAftO. n-^tM AVENUE 
MAJtOON&THlSiail 

OtlMYBAMn 

STOmr Of THE riAR. uwrii tw oat ids 

SUGAKIKT. PAMCCrr 

PUDDLE OF MUOOl HEa OVfH HEAD 

svmcMFOOT. am du id Mo^t 

VWES. KOI 

VON BONOCS. C-UON C UOH 
A POtRCTOKU. IHE OUISlDtn 

TifflEEDi«naiAa.JusTua<Du f 

SMILE aiFTT SOUL SlMOUETTfS 1 


^ GRnoeHMLSMtREDWCKWOMUJ ] 
TIWYKErTM,W«lSMVGlHl 
TRACY lAMIEMCE. mtr ML A BinMINGKOM 
JOMI NKtUta MOVTSOBRT LfVm EIOM HOW 
BUDDY JEWfiL nV^fT SOUTHED CDNVORT 

iaMr(iRsKiiKU«*aa.*»fiii>f sAttttsixim 

KOm URBAN. nXJU TWNK OF Ml 

SHBUUST. PASSENOEA SLAT 

CAROUm OAIMN JOMPitON . SIMPLE Ufl 

QRirr AUAK SONGS ABOUT RAM 

ROARKCMTRK. SOMEBOOV 

HUKMUIMS JL Ml UMIMI Ml .tSt (HTl IMtta 

BHIT CLMRMeTOH. 1 GOT A FtEUN 
^'^ DIEMUBOmfY.MYLASINAME 

OAT WAUn 1 CANT Sl£EP 

CHELY WRIGHT. BACK Of THE BOHOM DRAMTR 

BLUE COUNTY, MTO irmf OIBIS 
S MKHEUf PQE.JUSTONEaFTXBI}TS 
^ AMVDiUlCY.MEN[>ONTCHArtU 

MomGOHBrr GBmr. Ficv wsHp 1 QYNs VB 

* SIUMUTWIMN.nONLymW11«W«<MBHUTXNe 

TRENT muMDN. B£LR MM 

JWK mMRTS, aniAK oown Htm 
' ALAN JMXSSM. REMEMBER W1CN 

ZONA JOKS. »tOUSE OF NEOOTWeU AHf CTIOKS 
~ SARA EMIRHS. PERFECT 

UMESDUL MY FFCMT PORCH 100KIM6 n 

SMBROEAUSTBLOAMN INTO THE SUN 
" SHMUTWMBLlMGONMOtTCIUQOaO' 

POUT nUmmwtLCOME HOME 


J DtZ BAM] 

J HOOBASTAMLIHERtASDN 

3 OimUUT, ROSES 

J BEASTCBOYS,CHCKCKiT0UI 

J JET. com HMD BITCH 

J NEWFDIMDCLOItr.AlinCWNNILLFROMHERE 

3 TWISTA. DS^HNISHT CEUBHITT 

J* LR. FUP. SAME OVER 

J KAMTE WEST. ALL FALLS OCMN 

J PETIT PRBLa.ERE£i; A-LLiK 

Tl MODEST RKHntaOAT ON 

J DIUTQIPH)n£$.TXlsmY 

J LMKM PRM. LYING FTOM YOU 

T] LUOACMtBLmnOUT 

J VaLOWCARD.OC£ANAVENiX 

J JRT-lHPflOaLlMS 

T| EiaWirTHUlJOaKGALnMNtMmEl 

J SUBAKUa. MEMORY 

J Tit On-S>RMa..CAWTCfTMn HEAD «WLWD1W 

J BfYONCtNALCmOM. 

*1 VElvn REVOLVER. SLJTHBI 

J USMER.BUFM 

J TRAPT,ECHO 
n USMBLftAM 

J IWntMHXrC DANE YOU TO MOVE 

U BRANDS TMA ABOUT OUR LOVE 

n VOUMMOKSLrMDNCMON 

Tl T1IEIMMIMaS,GR0WMG0NME 

n RIARIOWHIMM1IO0N7WAANAKNOW 


S AVRA LAVieW, -ir-.'^MiMI 

3 BRnMEYSPEAKEVlfrnM 

'S HDOBASTAMC. THL RUSUN 

11 OUT OF TOUR MOUTH. MUSIC 

11 JESSICA SWPSON.TAn MY BREATH AWAV 

~S TREWS. NOT RFAOl TOGO 

£ REASTKBOYl CHCICCKIiain 

3 sancR.BN»fN 

"1 D12.MYBAMD 

■; RIAROONiTHiSLCTrt 
7 BlUYTAlHIT.TMEFK 
" OUTXAST.HDHS 
*J KYPWOlIMSISMTHn 
|J BLACK EVHI PEAS. HEY MAMA 
Ji JAIlCTJAacSON.JUSTALJTTlf WMU 
3? >KWON,*lf^V 
J. JAT-i «l PRCfllfMS 
_j USHER. rtAH 
jfi MlAItMFniMTO THE WALLS 
*J KANVE west; AIL FALLS DdWN 
J JET. CDLO MUni BI10I 
1 OCMiAX THROW ri ALl AWAY 
3 MRHHOU' DAYS. AUMT HEAL FWND3 

3 aSMACIMNTE.BAOBOY 
1 JRNETJACnOKiWWTYDU 

J CMHR ONE CAU AWAY 

1 vaWTRIVOiyBLSliIICfl 
J RUM[-IRLlMISSnXJ 
J THE tUROKSS. GROWING ON ME 
1 SLMNOIOUAIITY 


H AV—ET KVBWDUL imHOlT CWKSSlONS h 
H CnMVI)FraErEMI.AMn<MaF(lUR0V1MGQAT 1 

M MmEwwJLTDunmAfs 1 

1 * THE STl«ra.flT BUT VOU KNOW rr 1 
1 DAOWMIM POOL SUP UP 1 


JOSH GlUCItt 1 WANT 10 LIVE | 
R IH( JENKINS MI LMI riDNUWA 
■ JOHN BERRY, WILITOUMAARY ME 


B BRANDY. lALIi ABOUI OUR LOVt | 


inUSmACWANI^AOBO^^^^^^^^^ 

■ JANET JACKSON. i'.M.riT>:it. 

1 VELVET REVOLVER SlITHDt 

p, THE DAftKNtSS. 'i:>VM>ONM( 

s- SUPKNOT . 

r MOOIST MClUSE.RnaiCW 

: USHER, 111 «s 

k STEnESMOaCllNHUMNKALAMER 


THFCUPUST 


A SAMPLfNG OF PLAYUSTS SUBMITTED BY 
^^M- NATIONAL VIDEO OUTLETS FOR THE WEEK 




m 

1 ieurope] 


m 

1 L^TTI AMERIU | 1 

C.>rl.r.,u.i I.Hi::^.Mj 1 
1 nu new »). Muni R»a[^ RaiS 1 


▼A A 

H imMetia Piit LiUnilaln.Gvinany 


L. W OMJa'dE^AN GOGH ROSAS 
tm T1ZUU«0FEMO.'^'JL:>%tL>:s. ;l 
CHAVANW.3INIAaAAUUI(NMIAlAU 1 

■ AUKS SYNTH. li SOM 1 

■ nCAJtnO AUOMA. KlClf WHTE 1 

■ incinri«imN.TTaDOflutoAFNNAOA 1 

■ OBK BOUIMUZ, AMTFS 1 

■ CAKTACUU.EKS 1 

■ SMMmBULQUEliORO 1 

■ VKTMMAHUElitllNGOGAMAS 1 

■ OMRO ■IMTAMAMTE. tHVUELVUIE EL AJM 1 

■ BUCK CYED PUS. SHUT UP 1 

■ JIJUCTAVENHAS.ANIWIC0MUO0 1 

■ mu>YSCmSMA.PORQUEN0 1 
H MMD IISML DUWJOATt UUJEA 1 

■ AMDYVUIUS. SONDE AMDKS 1 

■ SM UNOaiA. MIENItS TU BSN 1 
H THMU. CIRCA OE Tl 1 

H OKBO TORKS. Cantah hakta MOniR 1 
H ROBI ROSA. MAS V MAS 1 


nVHil LAVir,«J£, [lONTTELlME 
USHER. Ti,V(i 
^ BLACK EYED PUS. HETMAMUk 
1 BltrTNETSKAn.IOUC 

■ AHASTACtA. LEFT GI/TUIE ALONE 

I ftURIOWMUm.lDONTWANNAi:NDW 

I UIMTaAVTTZ.WKREAi«mRiiNNiN T 

I EA«IGN.F*^n(IOONTWANTTOUBACKI 
I BEASTIEBDYlCH-CHECXfTaUT 

■ mt. MY BAND 

I HUUBHIOIIUm.MAIlNU 
I HVOiKE. NAUGHTY GIRL 
I RWlt SING FOR USOlllTION 

I NaiYrWTAMTRY 
I DIDO. D0N1 LEAVE HOME 
I 6E11MEWCMH.AMUING 

■ im*O.SI«WANIST0M0V{ 

■ KEAJClVWraOOYSCHAMING 

■ BABY BAIHXLJDA SUM 

■ SISTRRS. Sunu 


SlAOt EYED PEAS. HET MAMA 1 
AUX UaAM. A;iMQUF W If PUFM VFFt 1 
HEUTFURTAM.TRY 1 
BlMK-m.lMiSSTOU 1 
KOIM,rAUWANTASINGa 1 
AVUlAVKNCOONtrEaME | 
UWER.YUHI 1 
JUUCTAVENEBAl. LENTO | 
AFLSILVfRANOCOID 1 
BaMOA. ANGEL 1 
■*rRT),S»t WANTS TO MOVE 1 
SMPlf PIAH. OOM T WAMNA TMlhK ABOlFT TOU 1 
BIAMKMR. THIS LOVE 1 

nAcso«ico.imMa( 1 

HKUBUS. MEOALOMANIAC 1 
JOU STONE. Ff LI M LOVE WIT>t A BOY 1 
nrTKVSPEAISLmRVnME 1 
AUnSYNTBLItSONE 1 
OUnCAST. ROKS 1 
WLMY DUH. SO vtstthday I 


■ RURH) W1NANS. I OtM I WAMNA KNOW 

■ EARMM, F~< 11 • ' ami WANT TOU BACK] 

■ USKta VEAHI 

■ DtZ.M>&ANI> 

■ DA8V BASH. SUGA SUQA 

■ AHASTAClA.Ll(TOinSIDEAlQNE 

■ miE.BWAII4LASY 

■ ZEICHENOERZET.ElNWEtTERERMORGEN 

■ H-BLOCXX. UA>.-E ME ALONE 

■ IMUN PARK. SnEAKlNG THE HABIT 









Film Vet Scripts 
Sirius Stuff 



Tuned In: 
Radio 



ByMaicSchiffman 

mschlffnian@blllboard.com 



Sirius Satellite Radio has turned to 
a veteran film executive to lead its 
programming and marketing. 

Scott Greenstein was named pres- 
ident of entertainment and sports 
May 6. 

Greenstein had already been work- 
ing with Sirius on a consulting basis 
before the appointment I le had 

helped the service 

cut a deal with 
the National 
Foodnll League 
to carry games 
and had brought 
"Little Steven" 
\^ Zandt — and 
his focus on 
garage bands — to 
the company. 

Prior to his 
work with Sirius, 
Greenstein was 

an executive with such major film 
outlets as Miramax, USA FUms and 
October Films. He worked on such 
movies as "The English Patient," 
■Traffic" and "The Apostle." 

Speaking with Billboard a day after 
the announcement of his hire, Green- 
stein says his background gives him 
the ability to work with talent and 
writers and help develop new ideas for 
the programming and 
marketing of Sirius. 

But he allows that 
parts of his film resume 
simply do not apply to 
the radio world. 'I'm 
here to look at every- 
thing fresh," Green- 
stein says. 

The Sirius program- 
ming department 
already has a fresh per- 
spective itself following 
internal executive shifts 
and channel changes 
during the past year. 

Greenstein likes the team he has 
inherited, with executive VP of pro- 
gramming Jay Clark and VP of music 
programming Steve Blatter reporting 
to him. 

He touts his industry relationships, 
citing strong ties to talent and major- 
label executives that will allow him to 
develop new programming ideas and 
connect those people with Sirius. 

Van Zandt's involvement with 
Sirius is an example of that 

Greenstein envisions getting more 
of that kind of talent in the door to 
"hand over to an extraordinary pro- 
gramming department so they can 
make great radio." 

He adds, "1 Intend to make this a 
very artist-friendly place. " 

Aixl he acknowledges that ele- 
ments of that were already in place 
before he took the helm. 

"Meg Griffin here has relationships 



with any artists that have ever played 
a guitar," he says, citing just one of 
several examples among the staff. 

Sirius' national reach allows it to 
offer the same kind of niche program- 
ming that consumers have in their 
homes through cable. Greenstein says 
that "is the kind of thing that grew 
cable television." 





Although Greenstein does not see 
any pacts in the near firture that will 
have the same economic size of the 
NFL deal, he says he is working on 
some music-focased endeavors that 
will make a big impact 

He also hints at working on deals 
that will merge the worlds of sports 
and music. 

"There's an awful lot of people in 
this world who listen 
to music and watch 
sports," Greenstein 
says. ""They are the 
same people. " He looks 
to go after that inter- 
section of interests in 
the coming months. 

Greenstein Is coy on 
whether the growing 
concern in Washing- 
ton, D.C., about Inde- 
cency might net his 
company such high- 
profile controversial 
talent as Howard Stem, Opie & 
Anthony or Bubba the Love Sponge. 

"We're a logical place for everybody 
to discuss the purest example of free- 
dom on radio," he says. "We'll see how 
that develops." 

Satellite radio Itself has been stir- 
ring controversy with the Natknuil 
Assn. of Broadcasters. Sirius and 
rival XM offer locally targeted infor- 
mation on several of their national 
channels. The NAB maintains that in 
doing so, the services are acting out- 
side of their charter and are compet- 
ing unfairly with terrestrial radio. 

For Instance, a listener can hear 
weather and traffic reports for Boston 
or 20 other major markets. But 
Greenstein insists satellite radio is still 
a national service. He likens it to the 
weather map In USA Today. 

"We're not doing local for local, 
we're doing national for the major 
cities, like USA Today jdocsj," he says. 
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U.K. modem 
rock act the 
Charlatans 
return 
with eighth 
album, 'Up 
at the Lake' 




Global 



IMI president 
Vijay Lazarus 




backs Apple 
Computer's 
stance against 
the PlayFair 
program 



UNITED KINGDOM / EUROPE / ASIA / JAPAN / 



Will Morrissey's 
U.K Sales Stick? 



BY PAUL SEXTON 

Few obsei-vers doubt Morrissey will 
return to the U.K. album chart top 10 
witli his new .set. "You .^re the Quany." 
But his chart position the weekafter its 
May 1 7 release could be a better reflec- 
tion of his fan support. 

From his seminal work | 

with the Smiths onward, ^tk^ \^ 
Morrissey's records have ^SjH \ 
been first-week favorites i^Hji^ ' 
in the United Kingdom. 

IVo Smiths releases. f 
198.'5-s -Meat is Murder" 
(Rough Tradel and 1992s M ^ 

"Best ... I" (\VE.A), were 
instant U.K. No. Is. The 
singer's fan base ensured similar 
results for his 1988 solo debut. "V'iva 
Hate" (HMWEMI). and 1994's "Vaux- 
halland I" (Parlophone/EMIl. 

Morrissey's new label. Sanctuar\^ is 
attempting to secure prominent 
opening sales for "Quarry."' 

The label has been 'Working closely" 
with its European distribution net\TOrk 
through BMfi, says Julian Wall. Sanc- 



tuary Records Croup \'P of interna- 
tional marketing and promotion. 

The .Attack imprint will release 
"QuariT" in the I'nited Kingdom and 
internationally .May 17. The U.S. release 
date is May 18. 
Executives w'\\\ be watching what 
happens after Sanctuary 
liilfills core fans' imme- 
diate demand. 

■The initial signs are en- 
■44^' .« couraging. " HMV U.K. 

rock and pop man- y 
k ager Gary Rolfe 
if M .says. "Whether jf^, 
^ it crosses to " < I 

I a more main- ^ , _ 

stream audi- l^i 
ence to sell consistently over vO 
the year will depend as \\ i\ 
much on continuing lev- \'\' 
els of media promotion as | i 
it will on word-of-mouth." I 

Morrissey's last studio 
album. 1997's "Maladjust- 
ed" (Island), debuted at No. 
8 in the I'nited Kingdom but j 
(Continued on page 46) // , 




/ CANADA 



J' * ■ ' Morri 
V r ' Theal 



Morrissey performing to a sold-out crowd at the Wiltern 

Theatre in Los Angeles. , , 

^ 11., I >U I 




French Downloaders Beware 

SNEPAds Threaten Legal Action Against Illicit P2P Sharing 



BY JAMES MARTIN 

PARIS — P'rench labels are .set to make thi.s a hot summer for 
music consumers who download illegally. 

Local International Federation of the f*honographic indus- 
try affiliate SNEP says it will follow the Recording Industry 
.■\ssn. of America's lead and take individual downloaders to 
court this summer. 

A 1 million euro ($1.21 million) press campaign already 
underway will precede any legal action. "We don't like the idea 
of suing our consumers." Universal France CKO Pascal Negre 
says. "As we respect them, we want to inform them of the risks 
of piracy first. Then we'll take legal action. " 

The national and local press campaign's tag line is 
"Free music: There is a price to pay." The ads began run- 
ning May 7. 

The ads also spell out the possible penalties facing tho.se who 



download illegally: a maximum of three years' imprisonment 

and a 3(XI.000 euro ($363.0(301 fine under French intellectual 
property laws. 

SNEP launched the campaign shortly after announcing that 
French music shipments fell 21.4% in value, to 223 million 
euros ($269.8 million), in first-quarter 2004. Album sales were 
down 21% to 21.9 million units sold, representing the format's 
lowest volume in 10 years. 

"It's an extremely ten.se situation for us," says Gilles Bre-s- 
sand. SNEP president and CEO of French independent music 
group Xlll Bis. "We're told the drop in sales must be our fault, 
but you have to be blind not to see the similarities between 
the rise in broadband connections and the decrea.se in music 
sales in France. " 

The arrival this year of a number of paid download .services in 
France will offer online music consumer; siable altemati\'es to 
IConlinued on page 46) 
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^ Billboad HITS OF THE WORLD ^ 








HIKARUITTAO* TOSMIHUEM 




F*'K IT (1 DON'T WANT YOU BACK) 
fAMOM an 


1 


1 


DRAGOSTEA DIN TEI 

tHam MEOM SEAVICES/TIME 


1 


2 


F**K IT (1 DONT WANT YOU BACK) 
EAMON jrA 


2 


2 


HtTOMI O TOJtTE 
NiNHtRAi ocnru 


2 


nvM 


DIP IT LOW 

CHnSTINAHIUAN Df F JMAHEKUBV 


2 


2 


YEAHI 

USHER fTLUOACfllSAUlJOM ARISTA 


2 


1 


1 DON'T WANNA KNOW 

MAMOmNANSFTEHTASPEMOOV BAD BOYAJHRFBtSAl 


3 


3 


KABAN 

AIKD nmr CANTON 


3 


MEW 


SINGLE 

NAIkSIUBEOIMfiflfiD mOMOCENICVMG 


3 


5 


CALIFORNIA DREAMIN 

ROVAL GICOIDS SCEWnO 


3 


3 


YEAH! 

USHfin.LUDAUISAULJON AMSIA 


4 


4 


AYA AJA 

smmKfiNAiisiAu viaoH 


4 


NEW 


EVERYBODY'S CHANGING 

KEANf ISIAMD 


4 


3 


PARLE-MOl 

MAOIYA COLUMU 


4 


4 


MY BAND 

D17 FT EMINEM IMTtHSCOPE 


S 


5 


SOUND OF MUSIC 

TAMMOKUDA SWT MUSK 


5 


NEW 


LAST THING ON MY MIND 

iONAN KUTMG « LFANN RMHS CUU^irDOR 


5 


4 


DRAGOSTEA DIN TEI 

HAIOIKU UMVIRSO 


5 


5 


SUGA SUGA 

BABTBASH UNIVERSAl 


6 


6 


NAM IDA 

KCTSUMEISHI TOrSFACTMtV 




3 


MY BAND 

DlinUiniH MTEIISCOM 


6 


6 


1 DON'T WANNA KNOW 

MARIOWMANSFTEMVAftPMOOV SAO l»rAMIVUSAL 


6 


6 


LEFT OUTSIDE ALONE 

ANASTACUt EPIC 


7 
8 


7 
8 


DREAM X DREAM 

UNAAIUCHI GlUSTUDtO 

YASASHHUTA GA UTAENA! 

NORinm MAKIHAM TOSMBiVEMI 


1 


5 
6 


LEFT OUTSIDE ALONE 

ANASTAQA (PIC 

IN THE SHADOWS 

THE RASMUS PUrGROUND/UNIVaiSAL 


7 

e 


7 
8 


JE RESTE GHETTO 

TMBEOK UP MUSK 

PUMP IT UP 

DAH2EL UIM 


7 
8 


7 
8 


BREATHE EASY 
amc WHOCENT/msM 

CAN'T WAIT UNTIL TONKSHT 

MAI BABE 




9 


GO!!! 




7 


THIS LOVE 


9 


9 


MODERN TIMES 


9 


9 


MAD WORLD 






flDW KWOH 






UAJtOOK J/BMC 






J-Fm MSVET 






HKMATl AHORfWS FT GARY JUl£S AOVTITnjK/SAHCTUMrr 


10 


10 


MASCARAMATSUGE 

DREAMS COME TRUE UWVDISAL 


10 


4 


FIT BUT YOU KNOW IT 

THE STIEETS LDCKEO DNitn UCflftOMCS 


10 


10 


TOXIC 


10 


23 


DRAGOSTEA DIN TEI 
o-zoNE HBMA sannos/ivBE 



UTADA HIKARU 

UTADA HIiUFRU SIFKUS CmiCTION VOL 1 TQSHIBAitMl 

TACKEY 8, TSUBASA 

FWfNTT rW) AVET lAAJ 

MR. CHILDREN 
SHIFUKU Fta DTO TOrS FAaOBV 

YUTAKA OZAKI 

FVn-THEBESTStlEniON SOm MUSIC 

HIDE 

KMC OF PSYBDRC RDCX STAB UFRVIBSAL 

VARIOUS ARTISTS 

BUJF A TKlBUrF TO YUTAKA OZAKI SONY MUSIC 
SOUNDTRACK 

WIFFFTB SONATA (AIPAMVEBSIDHI UBBTBI AXUHFFUnAMWlIT | 

VARIOUS ARTISTS USA 

THE las UNtVEBSAl 

D12 

DtlWOBUI UFtUMITID 

SOULHEAD 

SONY MUSIC ASSOOATtO BECBBDS 



GUNS N' ROSES 

SBEATESTHnS GEFFFN 

MAROONS 

SONeS ABOUT JANE ilBMG 
ANASTACIA 
AFUSTACU EPIC 

D12 

012WOR1D mnBscopt 
THE WHO 

TFIFF4 AND Flow PULYIHM 

SCISSOR SISTERS 

SCISSOR SISTTRS POtYOW 
SHADOWS 

UFF STORY THE VERY BSST OF UMTV 

SNOW PATROL 

FIHAl STRAW RCTIOKrOLTOOfl 

USHER 

CONfESSIONS AMSTA 

FRANZ FERDINAND 

FmNZFLHDiNAFtO ODMIMQ 



MICHEL SARDOU 

OUPtAFSn AZAWIVEXSAl 

SOUNDTRACK 

LIS CHOnSTIS MARC MUSICAWEA 

KOOL SHEN 

DEBNKBBOUND IVMYPEOPtE 

DIANA KRALL 

THE GMLIN THE OTHEB ROOM VEBVE 

JANE BIRKIN 

BENDf2-V0US CAPnot 

CALOGERO 

] MEBCURY 

NORAH JONES 

HEISUKFHOHE 8tUE FIOTE 

BENASSI BROS 

PURRPHONIA ULM 

VINCENT DELERM 

NENSIFRGTON SOUAAE TOTOUTHBO 
DANY BRILLANT 




COME CLEAN 

HILARY DUFF HUFNA VISIAMIUYWOODAMIVERSAL 

NAUGHTY GIRL 

BEYONCE COLUMBIAAONTHIUSIC 

HEY MAMA 

BUEXEVtOPtAS AAAIAMTlRSCflnjUWVERSAl 

BA BA/TI KI/DI DO 



DON'T TELL ME 

AURIL LAVIGNE ARISTA 

TURN ME ON 

RtViN LYTTLE ATLANHC 

YEAH! 

USHERn LUDACBISALJLJOFI ARISTA 

CUANDO VOLVERAS 

AVEHTUFIA PtAFIETlFfiFHf 



DIANA KRALL 

THE GME IN THE OTHEIt ROOM VtBVEAJWVEBSU 

1 D12 

DUWOREO SHADY/IMTERSCOPEAMIVERSAL 

3 , MARIE-ELAINE THIBERT 

MAME-EUUNf TKISERT MUSK BI2Z/SmCT 

4 USHER 

CONRSSIOflS LAfACE^BMG 

6 GUNS N' ROSES 

GREAnSTHITS CFFFFN.njNFVERSAt 

5 BLACK EYED PEAS 
ELIPHUNK A&FA1NTTHSC0PEAMIVERSAL 

9 NORAH JONES 

(lELS LIKE HOFRE BLUE NOTI^Mi 

10 JOSH GROBAN 

CLOSER KSYLFPHlSEjWARFIER 

7 VARIOUS ARTISTS 

STAR ACAOEMIE HMH MUSFCQB/StUCT 




VASCO ROSSI 

BUOMI 0 CATTIVI CAPnOE 

PINO DANIELE 

PASSI D AUTORE RCA 



ANASTACIA 

ANASTACU EPIC 

PIERO PELU 
SOGGETTI SMARRFTI WEA 

TIZIANO FERRO 

IllCOFTOONCE CAPITDt 

RAF 

OUCH ceo 

RENGA F. 

CAMERECO« VISTA MEBCUBV 

MINA 

THE PUTINUW COLlfCnON EMI 

MICHAEL BUBL^ 

IRICHAa RUBLE EC KECOBDS/REPRISE 




SERGIO DALMA 

iMS-nwioMEjanOE uwvmAE 
ANASTACIA 

ANASTACIA EPIC 



MIGUEL BOSE 

POnvOSMUEBO WABNtBBROS. 

DAVID BISBAL 
BULERIA VALE MUSIC 

FANGORIA 

AAQUnECTUnA ETIMBU EMO 

LOS LUNNIS 

LOSLUNtllSNOSVAFROS A LACAIRA SONTM 

ESTOPA 

LACALLEESTUTA? ARIOIA 

MALU 

P0RUNAVf2 SDIfV MUSIC 

ANDY & LUCAS 
AMDV& LUCAS ARKMA 




MKHAEL BUBLE 

MICHAUBUBLE l«3 

ANASTACIA 

ANASIAOA EPK 
NORAH JONES 
FEELS UKE HOIBE BLUE IWin 



D12 

DIIWORIO WTIRSCOF^ 

PETE MURRAY 

EQUB COUIMBU 
JET 

GneOdN CAPITOl 

GUNS N' ROSES 

GHEATESTHITS GEFIIN 
SHANNON NOLL 

TFFArS WHAT FM lAULINi; ABOUT 

GEORGE MICHAEL 
PATIENCE AECEANjSONYMUSK 





IHE NETHERLANDS ■ 


SWEDEN 


■ NORWAY 


li 


SWITZERLAND 






(Gin (BFin-w 




CVERDEKS GANG HOftmn DS'IOH 


■ii 


IMEDLA CONTROL lOyiLAH 




F**K IT (I DON'T WANT YOU BACK) 
MY BAND 

DIIFT UnNEM IWTEItSCOIf 

YEAHI 

USHERFT lUDACniSaULJON ARISTA 

CAPTAIN HOOK 

CMIPZ GLAMUAM 



NORAH JONES 

f«LS IKE HOWE BlUENOTE 

PRINCE 

MUSKOIOGT NP&UM.UMBIA 

GUNS N' ROSES 

UEATISTHITS GEFFEN 

USHER 

CONKSSIONS AMSTA 




I PROMISED MYSELF 

A'THNS STDCXHOIM 

MIN KARLEK 

SHIRLEY CLAMP M&L 

GODMORGON VARLDEN 

JIMMY JAMSSON MAAIATW 



AGNETHA FALT5KOG 

HIT COinURlNr. BOOK WIA 

PETER JOBACK 

[»ET HAD AH riATSEN C0LUM6U 

GUNS N' ROSES 

GHEAIESTItlTS GtlTEN 

ANASTACIA 
ANASTACIA CMC 
PETTER 

RONIH RCA 




F"K IT (I DONT WANT YOU BACK) 

EAMON JM 

MY BAND 

012 fT. EMINEM WTERSCOPf 

NEMO 

NIfiKTWISH NUCIIAA BIAST 



ODD NORDSTOGA 
KATIE MELUA 

CAtL OFF TH( SEARCH OHAMATICO 

VARIOUS ARTISTS 

IDOL TOM OE CUiVC RNAUSnNE BMG 

GUNS N' ROSES 
GAEAnSIHITS GfFHN 

PRINCE 

MU5ICDL0GT NPG/COLUMBIA 



I 



YEAH: 

u^hm: -- lUDACRlSK m JON AMSTA 

SUGA SUGA 

BABTBASH UNIVEBSAL 

LEFT OUTSIDE ALONE 

AMASTACU EPIC 

MY BAND 

OU FT EMINEM HFTTRSCOPE 



PRINCE 

MUSIOHOGY NPOyCOlUIRBIA 

D12 

DlimiBLD IFEFTRSCOPf 
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Charlatans Regroup 
For Eighth Album 



Few British rock acts have sur- 
vived — and thrived — against the 
odds lil<e the Charlatans. The band 
has overcome evcr>'thing from jail 
time to tragedy (l<eyboardist Rob 
Collins died in a car accidenti during 
a 14-year career that encompasses 



THE CHARUTANS THEY RE STILL HERE 



six U.K. chart-topping albums. The 
band also endured living thousands 

of miles apart 

Singer Tim 
Burgess relcxated 
to America in 2000 
while the rest of the 
group remained in 
the United King- 
dom. Burgess' 2003 
solo debut. "I 
Believe," and gui- 
tarist Mark CoUuu' 
extracurricular 
activities with Star- 
sailor led some to 
believe that the Charlatans' eighth 
album would never happen. But "Up 
at the Lake. " which Island will 
release May 17. finds the five-piece 
roaring back to form. 'Things got 
difficult for us when I mowd to LA, 
but those differences count for noth- 
ing when we're together," Burgess 
says. "People thought it would be tlie 
end of the band, but I knew it would 
be a new beginning, " The Charlatans 
kick off a U.K. tour May 22. To 
Burgess' delight, it includes festival 
appearances with his heroes Bob 
Dylan and the Who. STEVE ADAMS 

DANISH INVASION: Danish quintet 
Saybia previewed a brace of songs 
from its upcoming album at a recent 
press conference that announced the 
lineup for this year's Roskilde Festi- 
val (July 1-41. The as-yet-untitled set 
will ship to European retailers in 
.August, following the summer 
release of a single, "It wnW be an 
important release for EM! Europe, " 
says Ole Mortensen, head of local 
repertoire at EMI Music Denmark. 
.Saybia's 2002 debut, 'The Second 
You Sleep, " is approaching triple- 
platinum in Denmark, with 126.000 
copies sold. The group has also 
enjoyed success in Germany, 1 lolland 
and Scandinawa, shifting 160,000 



albums outside Danish borders. The 
band will hit the road this summer 
for an extensive European tour. 

CHARL£S FERRO 

OVER A BARREL Enzo Avitabile is a 

huge pop star in Italy. On the interna- 
tional stage he has worked with Tina 
IWner and James Brown. But on his 
new album. "SaKamm'o Munno." 
fans will hear him as the>' never have 
before. .Vitabile combines the h'adi- 
tional drumming of group Bottari. 
which hails from rural Campania in 
southern Italy, with contributioas 
ft-om such world-music stars as 
Khaled. Manu Dibango, Amina and 
Hugh Masekela to create an album 
that fuses Mediterranean sounds with 
.Arabic and African influences. Bot- 
tari's drums are fashioned from huge 
barrels and are beaten with rustic 
farm implements in a centuries-old 
tradition, but they generate a surpris- 
ingly funky and contemponuy 
rhythm. "I wanted to create a .sound 



Global 
Pulse y 

Nigel Williamson, Editor 

nvvilliafnson@billboard.com ^^^^^^^^1 



that was rooted in tradition but 
entirely new." Avitabile says. II Mani- 
festo released the album in Italy. In 
the United Kingdom, where the 
ensemble will play the WOMAD fes- 
tival in July, the set bowed May 10 
on Wrasse. MACAU WILD 

POl£ POSITION: During a IS-war 
career, Warsaw quintet De Mono has 
released eight albums that have gone 
either gold or platinum and has dom- 
inated the Polish charts. Now comes 
the group's first hiLs collection. "Best 
Of" (BMG. May 24). Once dubbed "the 
Polish INXS," De Mono's founder and 
guitarist Marek Kosdkiewicz wTote 
the band's tunes for years. He left in 
21KI0. and sax plawr Robert Chqjnacki 
took over those duties, "Marek wrote 
sorrw golden hits for as, and llic "Best 
Of album features them all. But 
we've also proved that we can man- 
age on our ovm." Chojnacki says. The 
16-track set features a new song, 
"Najlepsze Pozostanie," BMG head of 
A&R Pawel Jozwidd sa\-s, Tlie album 
closes one chapter in the band's his- 
tory, but we look forward to another 
1 5 years of hits. " BMG also hopes that 
Poland's recent admission to the 
European Union will help its domes- 
tic talent reach new markets. 

ROMEK ROGOWIECKI 
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Apple: PlayFair Unfair 



BY NYAV BHUSHAN 

NEW DELHI. India— Indian record 
labels are lauding Apple Computer's 
decision to serve a cease-and-desist 
notice to an Indian Web portal. 

The portal, sarovar.org, had been 
offering free downloads of the Play- 
Fair program. PlayFair enables 
users to convert music files down- 
loaded from Apple's iTunes Web site 
into unencrypted files, allowing 
them to be played and distributed 
without restrictions. 

Apple served the cease-and-desist 
notice April 15, alleging copyright 
infringement. It is the first case of 
its kind to be pursued in India. 

"We support Apple in this en- 
deavor, because we see this case as 
a digital-copyright violation, which 
is recognized by the Indian Copy- 
right Act, " says Vijay Lazarus, pres- 
ident of national labels body the 
Indian Music Industry (IMI). 

The PlayFair program uses code 
developed by Norwegian program- 
mer Jon Lech Johansen; it strips the 
digital-rights management protec- 
tion from Apple's AAC:MPEG4 
audio files. 

Sourceforge.net initially hosted 
PlayFair. which an anonymous devel- 
oper released last month. Source- 
Forge, based in Fremont, Calif., claims 
to be the largest open-source software 
development site on the Web. 

Apple served a cease-and-desist 
notice to SourceForge April 8. 
claiming violation of the 1998 Digi- 



tal Millennium Copyright Act. 

SourceForge then removed Play- 
Fair from its site. 

PlayFair swiftly reappeared on 
India-based Sarovar, but the portal has 
since removed the program. A state- 
ment dated April 16 on sarovar.org 



LAZARUS: APPLE IS PROTEaiNC iTUNES' 



confirms "the project 'PlayFair' has 
been taken down from sarovar.org 
upon receiving a legal notice this 
morning from Apple's attorneys. " 

The statement adds; "We are await- 
ing to hear from our attorneys." 

Neither Apple nor Sarovar execu- 
tives commented before press time. 

Nitin Sen of Delhi-based law firm 
Remfry and Sagar, which represents 
Apple in India, sent the ceasc-and 
desist notice. 

FREEWARE DEBATE 

India does not have any legislation 
similar to the DMCA, but Apple's 
notice maintains that the PlayFair 
program is "against the express pro- 



visions of the U.S. Information Tech- 
nology Act. 2000 and the (Indian! 
Copyright Act, 1957." 

Sarovar is India's first portal to 
host projects under frec/open- 
source licenses. Linuxense Infor- 
mation Systems in TVivandrum, the 
capital of the Kerala province, 
maintains the site. Linuxense spe- 
cializes in security and manage- 
ment services for companies using 
the Linux (open-source) computer 
operating system. 

.As a noncommercial public oper- 
ation. Sarovar is not directly owned 
by any company. However, Linux- 
ense president C.V. Radhakrishnan 
covers its operating expenses. The 
cease-and-desist notice was ad- 
dressed to Radhakrishnan. 

The case has sparked debate about 
India's position on open-source soft- 
ware, or freeware. Proponents argue 
that PlayFair constitutes fair use for 
purchases from iTunes, as it enables 
the music to be played on hardware 
not authorized by Apple. 

The IMI's Lazarus says that 
Apple doesn't recognize PlayFair 
as an authorized delivery tool and 
that it violates Apple's proprietary 
technology. 

"I do not see Apple being monopo- 
listic in any way." he says. "They are 
just trying to protect iTunes. a service 
that has shown that digital delivery for 
music can be a viable business." 

Additional reporting by Tom Fergu- 
son in London. 



Morrissey 
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spent only two further weeks on The 
Official U.K. Charts Co. top 75 chart. 
Sanctuary is aiming for greater chart 
longevity with "Quarry." Wall says. 

"We've obviously got to do better. 
But artists are few and far between 
that can retain interest from the 
marketplace for a long time, almost 
independent of their commercial 
appeal. Not many [other U.K. artists] 
that came out of the 1980s still have 
relevance and staying power." 

The U.K. media has welcomed 
back the ever-quotable Morrissey 
with open arms, and the singer 
appeared on the cover of two recent 
issues of NME magazine. 

Sanctuary has several other 
weapons in its arsenal. The album 
has been preceded by U.K. single 
"Irish Blood, English Heart," re- 
leased May 10. The song has received 
major radio support from London 
alternative station Xfm, according to 
Sanctuary senior product manager 
Jennifer Ivory. 

Meanwhile, U.K. music TV spe- 



cialists MTV2, VH2 and the Box have 
picked up the Roman Coppola- 
directed video. 

STAND UP FOR MELTDOWN 

Morris.sey will raise his profile fur- 
ther as curator of the Meltdown arts 
festival this June. 

The annual event at London's 
South Bank venue/gallery complex 
appoints a different artist each year to 
book his or her favorite cultural icons. 

Morrissey's bookings include 
Sparks. Nancy Sinatra, English 
play%vright/humorist Alan Bennett, 
reunited glam-rockers the New York 
Dolls and English-born Franco- 
phone singer/actress Jane Birkin. 

Morrissey also will perform three 
concerts at Meltdown June 11, 25 
and 26 before heading to European 
summer festivals and U.S. shows in 
July and August. 

John Jackson at K2 in London 
books Morrissey. 

The singer's major U.K. TV book- 
ings include BBC shows "Friday Night 
With Jonathan Ross" May 14 and 
•Later With Jools Holland " May 2 1 . 

A May 19 studio session for top 
40 network BBC Radio 1 will begin 
on the evening Zane Lowe pro- 
gram and overlap into veteran 



tastemaker John Peel's show. 

"Morrissey still matters, because 
he's made a record that matters to 
our listeners," Peel's producer Louise 
Kattenhorn says. '"He's also coming 
back when young British bands 
inspired by his former glories are 
selling out venues and getting into 
the charts. [Sol new listeners are dis- 
covering his musical pedigree." 

Morrissey's commitment to live 
and promotional work was key to 
Sanctuary's involvement, according 
to Wall. 

"For an artist who's notoriously 
reticent, he's done an awful lot," Wall 
says. "It would have been difficult for 
us to put this out without him en- 
gaging in the media game again. " 

According to HMV U.K.'s Rolfe. 
"Quarry" prompted the chain to 
place ""one of the largest orders |forl 
a new album this year." 

"There's massive expectation for it 
from Morrissey's traditional fan 
base," he continues, "which is likely 
to translate into very strong day-one 
and first-week sales." 

Wall concludes, "It's a big release 
for Sanctuary, by a contemporary 
artist in the contemporary market- 
place. If you don't like this, you don't 
like Morrissey anymore." 
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THE INTERNATIONAL WEEK IN BRIEF 



Cernian autfiois-riqhts sodelv CEMA reports 2003 revenue of 813.6 million 
euros ($989.8 million), up from 812.5 million euros ($988.4 million) in 
2002. Total distributions to members was flat, at 694 million euros ($844.5 
million). Costs amounted to 14.7% of total revenue, against 14.6% in the 
previous year. The Munich-based body also reports greater contributions 
from the digital community. Ring tones generated income of 5.4 million 
euros ($6.57 million) in 2003. up 300% from the previous year. GEMi\ has 
60.000 members. WOLFGANG SPAHR 

Labets body the BfWsh Phonooraohlc Industiv (BP!) names Geoff Taylor from 
the International Federation of the Phonographic Industry to the new role 
of general counsel, effective June 7. Taylor takes responsibility for anti-pira- 
cy and legal issues. He is currently deputy general counsel and director of 
litigation and regulatory affairs at the IFPI. The BPI also names Steve Red- 
mond director of communications and development, effective immediately. 
Redmond is a former editor and publisher of U.K. trade publication Music 
Week. He has worked on a consultancy basis with the BPI for 18 months. 
Executive chairman Peter Jamieson says the appointments are part of a 
" refocusing of the BPI's services to the record industry." LARS BRANOLE 



Soiw Music Entertainment Japan names Kazutomo 
Enomoto CEO/representative director effective June 
17. Enomoto currently holds the same position at sister 
company Sony Culture Entertainment (SCE). He will 
succeed Masao Morita, who has headed SMEJ — Japan's 
largest record company — since April 1, 2003. Morita, 
son of Sony Corp. founder Akio Morita. will join Sony 
Corp. as a senior VP in charge of brand promotion. At 
press time, it was unclear who would replace Enomoto 
at SCE. In other news, SMEJ reports sales of 144.7 bil- 
lion ($1.3 billion) for the fiscal year ended March 31. up 0.2% from 
vious year. SMEJ does not release profit figures. STEVE 




the pre- 
McaURE 



StocKholm-bastd Bonnltr Music Publishing (BMP) has agreed to regionally 
represent local publisher Gazell Music's catalog through a new division 
called Bonnier Gazell Music (BGM). BGM now handles some 60 interna- 
tional independent publishers' catalogs that Gazell represented in the 
Nordic and Baltic regions. They include Sugar, Mute, Gallo and Budde. 
The pact was made jointly by Gazell Music owner/chairman Dag Hag- 
gqvist and BMP chairman Lars Wiggman, who launched BMP in Sep- 
tember 2003. Wiggman becomes managing director of the new division, 
as one of three staffers. BMP parent Bonnier Amigo Music will provide 
basic office and business services to the new venture. Haggqvist is named 
to the BMP board and will act as a consultant to the new operation. 

JEFFREY DE HART 

For the latest breaking news, go to billboard.biz. 
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illegal downloads, Bressand adds. 

"We were late to set up legitimate 
online offers, " he admits, " but this 
problem is now solved." 

The coming months will see French 
market-leading music retailer Fnac 
launch fnacmusic.com. Local services 
from Sony Music, Apple Computer's 
iTUnes Music Store and Napster are 
also due. 

SCARE TACnCS 

SNEP GM Hervc Rony says the new 
campaign aims to scare downloaders 
out of piracy. "The old moralizing mes- 
sages didn't work," he concedes. 

The central logo of the new cam- 
paign shows a raised middle finger — 
representing what Rony calls "a cer- 
tain proportion " of downloaders' 



disdain for the music industry — 
being put behind prison bars. 

The campaign's launch met an im- 
mediate backlash, with the appearance 
of "alternative" parody versions of the 
logo appearing at various online 
forums. One of those, ratatium.com, 
also carried a message urging file shar- 
ers to stop buying CDs. 

Action against illegal downloaders in 
France is likely to take place orKe new 
legislation incorporating the European 
Union's copyright and e-commerce 
directives into French law is in place. 
That is due within a matter of weeks, 
subject to final Senate approval. 

Among its provisions, the legislation 
would put responsibility for monitor- 
ing illicit content on the Web firmly on 
portals and Internet service providers. 

The record industry can sue individ- 
ual downloaders under current law. 
BMG France president Christophe 
Lameignere says. However, he adds, 
labels want 'to ensure ISPs' responsi- 
bilities are clear " before filing suits. 
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PUBLICATIONS 





If you ever thought about 

it's all k^^MlH^, we hat e your 
location. On 3rd, across from The Grove 
and far from any place j-ou've ever seen. 
Address TOur desires. 



we're giving the i{tl/a(/l ruUf/v/ 



COMMERCIAL REAL ESTATE 



A RUN FOR IT S 



866.466.5426 



BURBANK 
GREAT NNN INVESTI^ENT 

State of the art recording 
studios. Completely remodeled. 
Beautiful garden area. 
$3,615,000 7% Cap plus 

upside potential 
Broker 310-449-1989/ 
mleag@aol.com 



HELP WANTED 



VICTORY 




RECORDS 



Vklory Recofds b knUiq ior bKlviduak, to 
be based in Its Chicago office. Must have 
pievtous intkisby experience and relation- 
sMps to ADD to ib st^. WMe no spedftc 
positions are avrently ofwn wft wl always 
make room for carHfidates that can add 
vakje and make an impact tt >wj low the 
record business and want to work at a 

growing cotnpaiiy with artists that m~c 

poised to break, this b the place. Fax 
312-873-3889 



VOLUNTEERS 
NEEDED 

» you will be in the Miami area from August 
2nd-6lh and would like to 
volunteer lor the Billboard R&B Hip Hop 
Conference and Awards, please contact" 
Rosa Jaque2 bbevents@bjllboard.com 
646-654-4660 
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PROFESSIONAL SERVICES ■DUPLICATION/REPLICATION 



NEXT DAY COPYRIGHTS $50. 

You must submit app online by 

10am Pacific. Library of 
Congress receipt immediate, 

RegisterCopyrigfits.com 



NEED CDs? 

the choic* is 

CRYSTALCLEARU 




7000 CDs • smi 



lOOO Dmi-S1899! 
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MUSIC MERCHANDISE 



Call today for 
your tree catalog! 

1-800-468-9353 

www.dlscmakers.com/bb 



^DISC MAKERS' 



BUY DIRECT AND SAVEI 

Wniie other people are ratsina their prices, we 
are slashing oure. Major label CD's, cassettes 
arxj LP s as tow as 50<. Your chcxce from the 
most extensive IfSttngs available 

For fiee catalog call (609) 890-6000, 
Fa« (609) B90-0247 Of wrtle 
Scofpio Music, Inc. 
P.O.Box A Tranlon, NJ. 08691-0020 
•mall: tcorptomut^Ml.com 



COMPLETE 
DIRECTORY 
OF MUSIC 
INOUSTRY 
CONTACTS 




ONLY $15.95 - 

includes shtppinfi ($18.95 overseas) 
Includes; • City by city club directory • Tape/disc services • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: 
Do It Yourself! The Lowdown on Digital Recording • And much more! 

ORDER DY PHONE: 80D-745-80Z2 
OR ORDER ONLINE: www.ordepbillboaril.coni 




FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-isHlRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

C'hecic out our website catalog: 

WWW. backstage-fashion, com 

or rail for a free price Ust/pyer (dealers only): 

800-644-ROCK 

(outside the U S, - 520.443-0100) 



DO YOU NEED TO GET 
DISTRIBUTION? \ RECORD OR 
PUBLISHING DEAL? 

Get ytiur Cds put intti tlie stores! Let us 
shop your music. «(XI-K.1i).l»M> 
www,whiteeaglereeords.ea 

PROMOTlNi; RKt OKDI-NG .VRTISTS 
NOW ACCfTTINC .S()N(; Sl 'BMI.S.SI(>N.S 
mR NEW 20(M TAI J;|VT 
COMPILATION CD 



^Looking for 
record deal ?? 

Gelling s } le-J 5 le y n.nij lo do But vi« will 
get the record deal you are looking lot! Guar- 
anteed Service. Call now lo receive your 
FREE inlorinalion 
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Tour Biz 

Contsaued from page 5 



been out touring all that long are 
playing outdoor venues and doing 
extremely well. " says Dave Lucas. 
president/co-CEO of Clear Channel 
Entertainment, the world's largest 
promoter and amphitheater operator. 

At the same time, amphitheaters 
remain profitable venues for classic 
rock acts and other entertainers that 
have grown longer in the tooth but 
shorter in appeal at radio and retail. 

' Acts that have been out for a 
while are finding they can do 20% 
to 40% more business outdoors 
than indoors. " l.ucas says. 

The dK'ersc appeal is apparent, Lucas 
says, citing sales on upcoming shed 
tours by Spears, Dave Matthews Band, 
Jimmy Buffett and the Dead. "Those 
shm^ are all doing great." he reports. 

AMPHITHEATERS RISING 

Such concert promoters as Neder- 
lander Concerts. PACE Concerts and 
Cellar Door began developing their 
own amphitheaters in the mid-1980s. 
They were in search of ancillary rev- 
enue beyond what they could derive 
from arena concerts. These include 
concessions, parking and merchandise. 

WTien Robert Sillemian consolidated 
the concert business in the late 1990s 
by bu>'ing more than a dozen promo- 
tion companies through his llrm. SI'"X 
Entertainment, promoters who owned 
or controlled amphitheaters were his 
primary targets. 

In 2000. when Clear Channel Com- 
munications acquired SFX for $4 bil- 
lion, the company's concert division, 
CCE, became the world's largest 
amphitheater operator. 

Today there are amphitheaters in wr- 
tually ever\' major North American 
market, including CCE's new $23 mil- 
lion. 20,000-capacity Ford Amphithe- 
atre in Teimpa, Kla. 

Acts at all stages of their career 
have taken advantage of the easy 



routing and production consistency 
sheds offer. 

Dave Matthews Band is perhaps the 
best example of a current hit act that 
built its following outdoors and still 
routinely plays amphitheaters. 

"We just sold 42.000 tickets to Dave 
Matthews Band's Gorge shows and 
grossed nearly $2 million." says Jeff 
TVisler. senior VP in the Northwest for 
House of Blues (HOB). THsler al.so has 
been the booker/operator of the Gorge 
Amphitheatre in George. Wash., outside 
of Seattle, for the past 17 seasons. 

In the case of cla.ssic acts such a.s 
Steve Miller. James Taylor. Lynyrd 
Skynyrd and Aerosmith. playing sheds 
may have prolonged their careers by 
bringing in a new generation of fans. 
(Amphitheaters generally draw a 
)'ounger demographic! 

SHEDS VS. ARENAS 

Some in the business question 
whether amphitheaters haw the same 
gross box-office potential as arenas for 
a given show. 

Both types of venues t>'pically have 
capacities in the 15.000-20.000 range, 
but two-thirds of the capacity of sheds 
generally consists of lower-priced 
lawn seating. 

I lowever. because they are designed 
specifically for concerts, sheds often 
have more fawrable sightlines and offer 
more seats at premium prices. 

In fact, for arenas to reach full capac- 
ity, seats behind the stage have to be 
sold. But selling ".360 degrees " only 
wxirks with the biggest acts and requires 
additional production elements. 

'In many instances, " Trisler says, 
"the groiis potential is actually higher 
in amphitheaters when the capacity' is 
greater and the artist can command a 
solid lawTi ticket price. " 

Trisler says gross "potential" is irrel- 
evant compared with how many tickets 
will likely be sold in an amphitheater 
wrsus an arena during a given sea.son. 

In Seattle, he notes, "it has been 
proven over and over again for the past 
15 years that the public prefers to see 
shows outdoors in the all-too-brief 
warm summer months."" 
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CCE's Lucas takes a similar view, 
"The majority' of shows do 20% to 40% 
higher ticket sales in an outdoor situa- 
tion ttian indoors, " he says. ".\ni while 
the lawn ticket tends to be lower, the 
pavilion tickets are higher, and when 
you factor in the number of sales, we 
belie\'e the gross increases. " 

Dennis .Via. president of Writers & 
.Vtists Group International, agency for 
such acts as Billy Joel. Metallica and 
Linkin Park, sax's he ll route certain acts 
through sheds instead of arenas when 
tlie money is right 

Since promoters are also the land- 
lords at sheds and control the ancillary 
rights. the>' haw an advantage tKtt pro- 
moters for indoor shows. j\rfa says. 

" More often than not the amphithe- 
ater can win becaase they can be more 
aggressive and offer more money'. Sheds 
are looking for inwntory." .^rla says. 

Still, many of the biggest acts skip 
the sheds. In 2003. the top 25 tours, 
based on numbers reported toUillboanl 
Boxscore, were a mix of indoor and out ■ 
door outings. Bui seven of the top 10 
lours did not play amphitheaters. 

QUESTIONS LINGER 

There arc other lingering negative 
perceptions about amphitheaters. 

For example, some promoters say 
shows at sheds do not get as much 
individual marketing attention as 
arena events. 

""Inherently, when you play indoors, 
your show is sold as a .single event as 
opposed to one of a .series." says Scth 
I lurwitz. co-o\mer of IMP, a promotion 
company that presents shows in the 



Washington. D.C.. area. IMP owns the 
9;30 Club and also operates the Merri- 
weather Post Pavilion amphitheater in 
Columbia. Md. 

■"We probably pass on {booking! a 
show a day at Merriweather." Hurwitz 
notes. "We really try to buy into a "qual- 
ityversus quantity' mentality. The good 
thing is. I have a Clear Channel shed in 
my market and they don't pa.ts on any- 
thing, so I'm never under any pressure 
to book something bad." 

Lucas disputes the notion that shed 
showrs gel short promotional shrift. 

"That is totally incorrect," he says. 
"We've been trying to educate people 
laboutl the fact that a higher amount 
of dollars are spent on a per-show ba.sis 
outdoors than indoors. The reason 
why is sponsors help us out with our 
marketing efforts, which we don't 
have indoors." 

Like CCE, HOB promotes a variety 
of sh(R\'s in venues of all sizes, 

"We give 100% effort to each and 
every promotion we do," Trisler says. 
"I've heard from several sources that 
this is not always the case at some out- 
door venues across the country, but I 
can say with confidence that at all 
HOB outdoor venues, maximum 
effort is given to promote each and 
every event we do." 

There also is an industn,' concern 
that the proliferation of amphitheaters 
has forced Ihc bulk of concert traffic 
into the warmer months. 

Bui Lucas responds. "The artist and 
the public have decided when Ihey 
want to go to shows, and the market 
has reacted. " 



Thanks to amphitheaters, Lucas says 
a given market gets more shows in a 
summer season, and not necessarily at 
the expense of winter shows, as it does 
not detract from that season's business. 

"Before amphitheaters were built," 
he says, "nowhere in the history of the 
concert business did a market haw 20 
to 30 shows in the winter months." 

Then there is the question of pric- 
ing. Some believe concertgoers pay 
higher ticket prices at amphitheaters 
because of parking surcharges and 
other add-on fees. 

That's not the case, amphitheater 
promoters say. 

" When you go to a concert in a 
downtown arena, you'll see parking 
from a low end of about $8 to as high 
as $10 to $20 in some markets." 
Lucas says, 

"That's more than what we're aver- 
aging when we charge for parking on 
tickets. And with facility charges, is 
that any different than the rent charge 
at an arena? " 

According to Trisler, parking 
charges included in an amphitheater 
ticket are similar to and in some cases 
lower than what a customer pays to 
park at an arena. 

" The only difference is thai at an 
amphitheater, the parking revenue is 
added to the ticket price instead of col- 
lected on a car-by-car basis as patrons 
enter arena parking lots." Trisler notes. 

As for facility charges. TVisler says, 
"Many arenas now haw facility fees or 
surcharges added to their ticket prices 
as well, so facility surcharges are no 
longer unique to amphitheaters." 



E3 Show 

Continued from pape 6 



Denver Nugget Carmelo Anthony. 
Previously, only Sony s Play- 
Station 2 console users could play 
EA titles interactively. 

" Ijst year the buzz at E3 was all 
about how EA was not supporting Xbox 
liw." Jupiter Research analyst Michael 
Gartenberg wrote in a Web log. 

Last year. Micro.soft and E.^ had a 
falling out over how to share rc\'enue 
from the sen'ice. "What a difference 
a year makes," Gartenberg said, 

Richard Ow, senior industry ana- 
lyst at the NPD Group, says online 
gaming continues to see increased 
revenue in addition to allowing 
consumers to experience entirely 
new ways of playing videogames, 

Sony announced that it is adding 
100,000 new online users per 
month. The company also outlined 
initiatives to improve its current 
online capacities. 

Sony dominates the current 
generation of consoles with a 60% 
market share, according to NPD. 
The company provided E3's most 
anticipated announcement with 
the unveiling of its PlayStation 
Portable (PSP). 

The device allows users to play 3- 
D computer graphic games on a 4.5- 
inch LCD screen. It is slated for U.S. 
launch next spring. 

Though PSP is still in develop- 
ment, it will include built-in stereo 



speakers, a USB port and online 
gaming capacities through Wi-Fi 
LAN networking. 

.According to Jupiter Research, the 
audience for handheld game players 
was 23 million last year. It is expect- 
ed to grow to 43 million by 2009. with 
revenue approaching $2.7 billion. 

Not to be outdone. Nintendo, the 
established brand in the handheld 
market with its Came Boy and 
Game Boy Advance, broke out its 
Nintendo DS. 

The next model of its handheld 
legacy has two screens and features 
touch-screen input, voice recogni- 
tion and wireless communication. 
It is slated to hit the U.S. and Japan- 
ese markets before the year's end, 
slightly before PSP 

"It's too early to call how well DS 
will do against PSP." Gartenberg 
wrote. He mentioned that the DS 
has the holiday sea.'ion to prove itself 
before the PSP hits U.S. shores. 

George Harrison. VP of marketing 
for Nintendo of America, said his 
company's loyal fan base "is the first 
of many mountains Sony has to 
climb. By the time the PSP gets on 
the ballot next spring, more than 25 
million Americans will have already 
voted for the Game Boy Advance." 

These portable systems could 
strongly affect the console business. 

"New portable systems could im- 
pact how quickly the next console 
cycle starts and takes hold. It could 
affect conjiole prices," predicts David 
Cole, president of DSC intelligence, 
a research firm specializing in 
interactive entertainment. 



" These high-powered portable 
systems, assuming they start to do 
well, could affect the demand for con- 
soles," Cole continues. "This could 
affect the release date for the next 
round of consoles. Everyone from 
retailers to developers will be paying 
close attention to this. These new 
portables are feature-laden and will 
command a higher price." 

ALL THIS. AND MORE GAMES, TOO 

While Nintendo DS and PSP will 
keep game developers bu.sy until their 
respectiw launches, all three coasole 
providers — not to mention the pub- 
lishers — were basy touting new titles. 

Microsoft revealed that the highly 
anticipated Xbox game "Halo 2" will be 
on store shelves Nov. 9. "Halo 2" is the 
sequel to the 4 million-unit seller 
"Halo: Combat Evolved." 

The company also will release Xbox 
exclusive ""Doom3. " the sequel to the 
classic first-person shooter game dewl- 
oped by Id Software and distributed by 
Santa Monica, Calif-based Activision. 

Nintendo announced "The Legend 
of Zelda: Four Swords Adventures," 
which fuses elements from past 
"Zelda " titles into an all-new game. It 
launches June 7, 

Sony touted new titles "Gran T\ir- 
ismo 4," "Metal Gear Solid 3: Snake 
Eater, " "Kill Zone" and ' Gods of War. " 
The company also discussed its plan to 
cut the price of PlayStation 2 to $150. 

Each of the three console providers 
also announced initiatives to attract 
the casual videogamer with older 
arcade titles, card games, puzzles and 
trivia quizzes. 
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Mother's Day 
Delivers 



Good music executives honor Mom on Mother's Day, but 
the real celebration begins three days later when fresh 
Nielsen SoundScan reports allow them to see the impact of 
the gift-giving occasion. 
This year. Norah Jones. Josh Groban and a flock of coun- 
try artists, including Kenny 
Chesney and Martina 
McBride. benefited from 
Mother's Day shopping. 
That gift-buying traffic also 
helped deliver veteran 
singers Patti LaBelle and 
Carly Simon their best Bill- 
board 200 ranks in decades. 

labels target specific 
advertising efforts around 
Mother's Day, but in some 
cases, an artist's music car- 
ries its own momentum. 
Blue Note, on behalf of Jones, and Warner Bros., on behalf 
of Groban, did have retail campaigns in play during the track- 
ing week, with the latest by each artist tagged at $11.99 in a 
Best Buy circular. While both saw advances at that chain. 
Jones saw almost as large a spike at a department-store chain 
and more than doubled her prior-week sales at a national 
music chain, without ads running on either account's behalf. 



GROBAN: MOMS LOVE HIM 



Over the 
Counter 



By Geoff Mayfietd 

gmayflold@t>illboard.com 




Aside from current album "Feels Like Home " returning to the 
top 10 (11-8. up 63%). Jones' first set also rebounds (44-36. up 
38% I. Groban wias Greatest Gainer honors on two charts, with 
his latest marching 18-9 on The Billboard 200 (up 63%) and his 
first rising 7-2 on Top Pop Catalog (up 64%). His DVD/CD combo. 
"In Concert," re-enters Top Music Videos at No. 22 (up 92%). 

Nashville learned a while ago that country music can sell 
well during the Mother's Day frame, and labels there market 
accordingly. That CMT repeated its Flame Worthy Video 
Music Awards several times during the tracking week falls 
into the category of "it can't hurt. " 

It appears that among the hat crowd. Mom likes Ches- 
ney best. He wins Greatest Gainer at No. 1 on Top Country 
Albums; his 26% gain also pushes him 15-13 on The 
Billboard 200. 

McBride was one of the artists featured on a Mother's Day- 
themed cover of Redbook. A 70% spike moves her 94-67 on 
the big chart, 11-10 on the country list. A May 14 perform- 
ance on "Today" should help carry her momentum, as will 
the video bow for current track "How Far." 

ANTICinVTION: Although we did not ask the record compa- 
nies involved, we have to assume that Mothers Day helped 
determine the May 4 release for new titles from Patti LaBelle 
and Cariy Simon. The former enters at No. 18. her best rank 

(Continued on page 52) 



Market Watch 

A Weekly National Music Sales Report 





This Week 


Albums 

11,780,000 


Store Singles 

138,000 


Digital Tracks 

2,159,000 
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YEAR-TO-DATE OVERALL UNIT SALES 




2003 


2004 


Change 


Total 


214,437,000 


268,074,000 


0 25,0% 


Albums 


211,107,000 


227,569,000 
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Store Singles 
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3,005,000 
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Digital Tracks 
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Change 


CD 


203,398,000 


222,253,000 
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Cassette 
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4,620,000 


■ -34.4% 
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2003 


2004 


Change 


Current 133,200,000 


143,650,000 


• -7.8% 


Catalog 77.907,000 


83,920,000 


• -7.7% 


Deep Catato(j 55,042,000 


58,087,000 


• -5.5% 


Sieken StMndSam cwjnis iis current only siiU's within the tirsl IS iTtonths of an album s 
release ' 12 mtmlhi for classical and }uiz albums/ Titles that slau in the top half of The Hill - 
hiKtrti dff, hnuvtvT, remain ia* currml. TYIIes ttltkr than Ifi monihs are catalog. /.Vlt* cafa- 
toj is a subset of catalog for lilies out more than 3S months. 



Familiar Faces 
Atop Hot 100 

For the second liiiK- this year, an artist has succeeded himself 
at No, 1 on The Billboard Hot 100. 

It's still a rare enough feat that Usher is only the eighth act in 
the rock era to have t\TO adjacent chart-toppers. With "Bum" 
(LaPace) replacing '"Yeah!" at the summit. Usher joins an exclu- 
sive club that includes Eh^s Presley, the Beatles. Boyz II Men. P. 
Did(^. Ja Rule. Ne% and OutKast. 

It was only three monihs ago that OutKast had two No. 1 
songs in a row. when "The Way You Move" kncxked "He>' Yal" out 
of pole position. The latter had a nine-week reign while the for- 
mer stayed on top for only one week, giving OutKast a total of 10 
consecutiw fi'ames at No, 1. 

Usher has racked up 13 weeks in a row at the head of the list, 
as ">'eah!" remained No, I for 12 weeks, 

"Bum " will have to maintain its grip on the lead position for 
another six weeks to allow Usher to break the record-setting 17- 
week reign of Nelly, whose "Hot in Herre" and "Dilemma" were 
successive No. 1 hits in 2002. 

While "Bum " is No. 2 on I lot R&B/l lip-Hop Singles & Tracks, 
Usher also makes news on this chart. "Yeah!" holds at No. 6, and 
"Confessions Part 11" rises 12-8. giving Usher three songs in the 
top 10. 

The only other artists in recent R&B history' to place three 
songs in the top 10 are 50 Cent. Ashanti and P. Diddy But Usher 
is the only performer to have three simultaneous top 10 hits as a 
lead artist instead of in a featured role. 



Chart 
Beat 



By Fied Bronson 

fbronson@billboard.com 



^*?*f"^'"9^**W CamptBHIromBnatonal sample of .etaris)»e and K Nwlsen 



TALE OF TWO WOMEN: Two female artists with long careers 
make impressive debuts on The Billboard 200 with their 
latest efforts, 

Patti LaBelle debuts at No, 18 with 'Timeless Journey" (Def 
Soul Classics). It's her highest ranking since "Winner in You" 
spent one week at No. 1 in 1986. It is also the third-highest 
position of her career. "Nightbirds " by LaBelle peaked at No. 7 
in 1975. 

New at No. 22 is "Reflections: Carly Simon's Greatest Hits" 
(Arista/Rbido/Elektra/BMG Strategic Marketing). It is Cariy 
Simon's highest ranking since "Boys in the Trees" topped out 
at No. 10 in 1978. 

ACCIDENTS WIU. HAPPEN: The first taste of the ""Shrek 2" 
soundtrack, "Accidentally in Love" (Geffen) by Counting 
Crows, enters Adult Top 40 at No. 24. That's the highest new 
entry on this list since Jewel's "Standing Still" bowed at No. 
23 in October 2001. 

'TALK'TALK: Incubus picks up its eighth top 10 hit in a row on 
Modern Rock Tracks, as "Talk Show on Mute " moves 12-10. 

The group is now tied with Green Day for most consecutive 
top 10 hits counting from an act's first entry. Incubus and 
Green Day are tied with U2 for the fourth-longest streak of 
top 10 hits. The leader is the Smashing Pumpkins, which put 
16 tracks in the top 10 between 1993 and 2000. 
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ROOSTEWART A' hHldTaBaYN. 


Tbt Graat American Songbook 


4 


110 


72 


61 




TAMIA 

EUnMUMTlMIIINCOl 


Mora 


17 


111 


87 


82 




T.l.» 


Trap Muzik 


4 


112 


92 


94 




THREE DAYS GRACE • 

-Vi 53JWDAtHAiliiiCDl|Ml 


Tbraa Day* Graca 


72 


113 


in 


86 




SOUNDTRACK • 

!■ ■ MUSJCllRMtOOJI 


TTiaPaaafoaOtDiaCliriat 


17 


dD 


119 


120 




EACLES A' 

i^L^SER STRATT^ICUAnOTINGmilTSnCD'' 


TInVarrBaatOI 


3 


115 


109 


105 




COLDPLAY A' 


A Rak Of Btoad To Tta Haad 


5 




124 


97 




RUBEN STUDDARO A 

J u;»T 'p* 


Saaltal 


1 




127 


83 




VARIOUS ARTISTS 

MOTMWAJTVininuUWE 1129011 


Motown Vs 


83 


118 


86 


84 




MASTER P 

NfWWllM^ST1T*/1lOO<1l»Hail 


Good Side Bad Side 


11 


119 


97 


90 




AVANT* PiivauRoom 1 18 

MA£IC jDtASUI4'G(T<EN [Di*fi7MMU£CD*t llW IJIt I 


120 


115 


101 




YEAH YEAH YEAHS 

wmSCOK nw ft M CD) 


Fever To Tell 


55 


121 


85 


73 




EAMON* 

!0?fl7»ABA I im CD > 


I0on1 Want Voo Back 


7 


122 


106 


100 




TRAPT A 

WAmERBROS MIMIIIIICnINI 


Tcapt 


42 


123 


lOfi 


117 




KID ROCK A 

TOP faiis-AGifiKCDi 


HdHock 


a 


124 


81 


25 




HANSON 

miMlXl'IBCOl 


UndacneaUi 


25 


125 


108 


102 




YING YANG TWINS • 

COlltPAHK TUT . 1 m CD 


Me a My Brollier 


11 




137 


165 




SEAL* 

iVARNTR BRDS UW lltM Cll» 


Saairv 


3 


127 


101 


104 




AUDIOSLAVE A' 

Mti' '! - ' . WTW ICST MUliClllMECCC 


Aodiealava 


7 


128 


76 


30 




FEAR FACTORY 

[iOu:aRUia9<T!liCDl 


Arcbatype 


30 


129 


63 


8C 




THE DARKNESS • 

ATiA*rtc t-T- ' i ■ .V T ■.■*roiIMJ 


Paimisalon To Land 


36 


130 


96 


89 




DILATED PEOPLES 

«3e«m9''CAprauiB«ccii 


Neighborhood Watch 


55 


!ED 


138 


131 




VARIOUS ARTISTS • 

WD«l rMiCMr.i[fln-r S)*h7DARBAH*« CD' 


WOW Gospel 2m 


27 








MICHAEL BUBLE • MidlMl Bubli 

lUDERRISE MDVAVUmn BAOS. (IBNCDllHl 


47 


133 


m 






SO CENT A* 

• .'.I - AFTFHMATH4KIM4'TNTtRSC0PtdMT2ait 


SMRkkOrDltllyin' 


1 


(ED 


m 




JIM BRKKMAN 

WWOHAM HHABBBIBRICA MCIOn (ItlB C01 


Gtaalaat Hits 


134 


135 






SOUNDTRACK A 

WALTI '.TJtTIWIitlllBCOl 


The Cheetah Girls {EP| 


33 


(ED 


NE 




STYX Conn 

A&M'UTV miBWIMf m M COI 


Sail Away: The Styx Anthology 


136 


137 




■ 


DIERKS BENTLEY • 

CAPITIL A . '■ . I. '- I^HI 


Diaibs Baatley 


26 






1 


VARIOUS ARTISTS 

WMSfR SPECIk PRODUCTS I«Wt.«A7DR B TIEfllltCOl 


TheBozz 


138 


139 




■ 


ADAN CHALINO SANCHEZ 

MOaN'COSTAADt A IMH^SONT D'SCCS 113 SB EQ COI 


Amor Y Lagrimes 


70 


(ZD 


154 


156 




ELVIS PRESLEY A ' 


EI«1k30II1 HHs 


1 


141 


82 


62 




SOUNDTRACK 

A BAND APARTUAVERlCKABBTB-.WAflNtRBRDS nBNCOl 


IGII Bill Vol 2 


58 


(© 


140 


137 




TOBY KEITH A ' 

DREAfMDMSTMSHVIUilAIOlBA/INTEBSCOPEIIiakTBSil 


Ualaashad 


1 


143 


125 


122 




GARY ALLAN • 

MCA NASHVIUE W 1 1 1 UMCMt IB '! » 


See H 1 Care 


17 


!ED 


144 


151 




GEORGE STRAIT • 

WCA NA3HWI11L inillA'DRKM <B MT23tl 


Honkytenkville 


5 


ID 


151 


150 




ELTON JOHN A ' 


Greatest HHs 1970-2012 


12 


14« 


99 


76 




SUGARCULT 

fEAHUSSilS'i'ARTEABISIMBBCW 


Pahn Troaa And Pawar Umb 


46 


147 


116 


107 


■ 


CONJUNTO PRIMAVERA 

fDS«vlSA»iMUG n;iBCDI|Ml 


Dejendo Huella 


107 


148 


133 


130 


I 


LED ZEPPELIN A EBi1(DtviaUWf Da(i:TI»aMO(L 

ATLANTIC Of la AGTJM CD> 


ad 2appe4iB VoliinwB Oat And Two 


116 


{ZD 


168 


162 


■ 


TRACE ADKINS • 

CA.erol titSHHtLE.«8lJI129B'1l«l 


Comia' Da Strong 


31 



^178 
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Iiic 



J93J 

ri94i 
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ARTIST 

IMPRINT 8. NUMBER/DISTRIBUTING LABEL 


Tltl* 


PEAK 
POSITION 


[ll4 


67 




PATTY GRIFFIN 

AT0 2II2DIIBB1CO: 


lnp«t»lbla Dream 


67 


132 


149 




JEREMY CAMP 

BEC»l}llBIBCDI [Ml 


Carried Me: Tka Warallip Projoct 


102 








THE MAGNETIC FIELDS i 

hONiSUCh IB6BB AG 114 Rf CD I |M| 


152 


[l20 


98 




VARHXIS ARTISTS A' 

COIL«ABIA.-UNIVERSAl..IMirnMaAMTiiSnNY MUSIC DBM 10 


Now 14 

COI 


3 


|l26 


99 




STORY OF THE YEAR • 

RAAVlRIHtULHWAM'.l'ibHI]; . * CDIfHl 


Page Avenue 


51 


|l04 


40 




BLACK LABEL SOCIETY 

SP'TFRS 'WBl ;■( iflCOl 


Hangover Masic Vol. VI 


40 


158 


176 




VARIOUS ARTISTS A WOW Hits2m 

1 . . i< I 'lLi {'.T CHRISTUNiaillSRARRDW'IlNCDi 


51 


165 


158 




DIXIE CHICKS • 

MO'f.ttJINT.CDIiJMBIAnTWSain' MUSIC IIIMEQCDI 


Taf OITIlaWeridTawUva 


27 


pF 


116 




CYPRESS HILL 

SOIA ASSASSINS CGLUMBIAnTtl'.'SONrMlfSICllSBa EC CDI 


fill Death Do Us Part 


21 


147 


135 




ANTHONY HAMILTON • 

so so OCT S2ll]T'70MeA |12«a)l 


Comin' From Where I'm From 


33 


1^7 164 




BUDDY JEWEa • 

COLOMBIA ,T.; i-. lf »;i3'iSCV> MUSIC IIIBFIIIB'U 


Buddy Jewell 


13 








PIXIES 

>AP JTBAVBEGOARSOROU^MSMCOI 


Wave Dl Mutilatioa: Bast Of Piiies 


141 


po 


128 




THE WHO 

GfTTTSIC'WBiDMEIiIISCOl 


The Who Then And Now!: 1964-2004 


57 


187 


196 




ALISON KRAUSS -i- UNION STATION 


A Uve 


36 


fiiT 


142 




A PERFECT CIRCLE • 


HMMntfiStip 


2 


160 


159 




KEITH SWEAT 

ECtRTRA TnH'RRi'SO >ll N CDI 


The Bast Of Keith Sweat Make You Sweat 


31 


149 


178 




SHINEOOWN 

ATiATtTtCl»N.AG|l2nU]||H| 


Leave A Whisper 


149 


159 


154 




MELISSA ETHERIDGE 

ISIA^C aCia2£T0/UG 112 » CCI 


LBcky 


15 








WILUE NELSON 

SMITR MUSIC GROUP UZSIlfnCOl 


live At Billy Bab's Taiaa 


168 


[l36 


119 




KIDZ BOP KIDS 

BAJORBTiEnOTKiltt'llW 


Kidz Bap 5 


34 


166 


139 




RED HOT CHIU PEPPERS • 


GrMtastHhi 


18 








ELVIS CRESPO 

aiiaaiBiiiisiBCDi 


Sabaraalo 


171 


p71 


145 




MUSia* aoaMat 

Ilff r.nMl WIS16- i^.)MG>iSM2Sa( 


13 


152 


155 




UNKIN PARK • 

WARNER BROS iBiBS iH ■» CD CvCi 


UvalnTaKaa 


23 


98 


153 




VIC LATINO & DAVID WAXMAN 

JLTRA 11<n ncDitH] 


Ulna JIanca 05 


98 


142 


113 




VARIOUS ARTISTS Dianaynaoia 2: Music Stars Sing Disney ...Their Weyl 

WALT DlSNETIBIOOl 118 9B COh 


29 


163 


161 




R. KELLY A 


The R. In RftB Collection: Volume One 


4 


183 






CLAY WALKER 

RCA \ASKiTlLf tTCe&RLG «l WIBH) 


AFawQuastiona 


23 




-40 




VARIOUS ARTISTS 

i.iNivtHsac 3'?bTH njjsn :i ; IB CD! 


Songs Inspired By The Passion 01 The Christ 


59 


193 






YOYO MA WITH THE AMSTERDAM BAROOUE ORCHESTRA 1 TON KOOPMAN Vivaldi's Cello 

SOV U ASSICA: RCBtbSOVI MUSIC HI IS EO CD) 


175 


1R8 


187 

1 




TIM MCGRAW A' 

CURBTB746 i 


Tim McGraw And The Dancahali Doctors 


2 


[141 


124 




SHAKIRA 

EPICRlt»SOVlMUSIC<l|IBEa DITCVOl 


Lhre& OH The Record 


45 


129 


114 




LOS TIGRES DEL NORTE 

FBNE>VlSASI2l&'UGlliaaCD1 


Pecio Da Sangra 


75 








CECE WINANS Thiane Roam 

PL«TISP«IVGSG0SPTLIN0 9WI.>SBMTMUSICIIiSBianBIBI 


32 


145|l29 




FINGER ELEVEN 

LVmil UP 13ntl1bPHCJI[H] 


FiafarElaiwi 


114 






VARIOUS ARTISTS 

■S^RD r.l]BRie3iiWARNERBR0S IIBSICDI 


Dave Hits 2004 


185 


162 


M4 




RON WHITE 

PAMILELTIIP D90lll2TIMEI11IBDOltH| 


Drunk In Public 


144 


146 


133 




GOOD CHARLOTTE A' 

DAYUGHIiCPlCatMbSONi MOSlCdBEBEBCOl 


The Young And The Hopelass 


7 


170 


147 




JACKSON BROV/NE 

FlfniLATIOl'iRHINn l?tMC3l 


The Vary Bast Of Jackson Browne 


46 








ISREAL AND NEW BREED 

INTEGAITT GOSPEl'EPIC HiGlBOVT MUSIC (IBM EEL CBIIItl 


Liva From Another Level 


189 


139 


125 




YOUNG GUNZ 

ROC A rfLLADEFJAMail>]T*AOJM0nMi2MI 


Tough Luv 


3 


157 


148 




KORN A 

1MMDRTAUIPIC XOIB'^OWT MUSK IIBIB EOCOl 


Take A Look In The Mirror 


9 


134 


106 




DJ KAYSLAY 

CCLUMBIASDW SCST MUSIC 1 IIBI EC GDI 


The Streatswaepar VOL 2: The Pain From The Game 


27 






MICHAEL BUBLE 


Come Fly With Me 


55 






J. 


IUlfPB4(ISBU'AABNERBR0S I13BIC0^> 










DAVIO CROSS 

SUB PDP ICBIS 1 1 2 n CXI IIBI 


Ifs Not Fanny 


194 


153 


163 




EMINEM A' 

yi[U.ArTEBMATNAB32ir^NTIRBCCREanrl2IBI 


The Eminem Show 


1 


200 






MUSE 

TASTE WEOIAtfTnWUINBRBMIS (MBB CD] tMI 


Absolution 


196 


182 


- 




SARA EVANS Rasdaas 

BCA NASTfvlLLE inilAlfcG IIZMIBMI 


20 


178 


185 




MONTGOMERY GENTRY A 

1 " I.-. ..1 .1 KH^BLSOST MlfiClimEaillBl 


My Town 


26 


184 


179 




SOUNDTRACK 

M,ISIC WORTDiCOIUMfllA mXlSlfVf MUSK IIIBI 10 COt 


The Rgllting Temptations 


19 


161 


132 




TRILLVILLE/LIL SCRAPPY 

BA«,1=tPRlSJ mSt-VlAMER flPOS 11191 CD'- 


The King Of Crunk & BME Recordings Present 


12 
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ARTIST IMPfflNT A MMBEH/DISTRIBUTINC LABEL 
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IMPeiNT & NUUeEMMSnMUTMC LABB. 








ii NUMBER 1 £r- 


2 We«fcs Ai Numbar 1 












NUMBER 1 


B W»Blu At NumboT 1 
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DtANAKRALL ,mim^tx,^ii 


The Girl tn The Othir Room 


5 






! 




THE PUNISHER: THE ALBUM 


mm UP 1309) 




3 




NORAH JONES ULULScuMincr 


Fools Uko Mono 


8 






2 




13 GOING ON 30 


HOLLYV/OOO 16J*S« 




4 




RAYMONO HARRIS cmekio 


Hun By Tho Boat 


_ 










THE OC: MIX 1 


WARNEH SUNSn IKaVWARKit BROS 


a 






KIMBERLEY LOCKE cuRBTaMS 


OmLovo 


16 




T 


9 




LOVE ACTUALLY* Jse7W«l6 




,0 




JOSH GROBAN iuwpiiiSE4MsiAwwuiEfiBR0S Clonr 


9 




5 


3 




KILL BILL VOL. 1 


A BAT4D APARI'MAVtniCK OSTO'/WAnMER BROS 








PRINCE '.--J c.-.iLLiMBiAjaasowrMusic 


Mialcolofrv 


3 




i 


6 




THE PASSION OF THE CHRIST* 


lUTf GHITY 9J0»SO»JY MUMC 


2 




VARIOUS ARTISTS uinnucHonrsin 


Reck Against MVoll 


103 




7 


7 




THE CHEETAH GIRLS (EP) A 


WAii msNnneoin 




B 




ERIC CLAPTON ouciLiWpnu4M2r.wM«tnBAOs 


Mo And Mr Johnson 


38 






8 




O BROTHER, WHERE ART THOU? a' 


lOST HIGHWAir,'MFRCUFn iroom'lDJMG 




19 




LORETTALYNN trnKzonmin 


MnLnrRoM 


31 




i 


4 




KILL BILL VOL. 2 


A BUm APART MAVfAJCK AK?e-,WARN[fl BROS 






WEEN sAnnuAKVMn 


Livo in Chicago 
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THE FIGHTING TEMPTATIONS 


MUSIC WORl a'COlUMeiA WTBS.'SON'r MUS'C 


1 




MARY CHAPIN CARPENTER oxuuBuciMSHviuEitHikSomiwjsic 


Botwoin Mors And Gono 


• 






14 




SOMETHING'S GOTTA GIVE 


CDLUWeiA3(Bll.'&0N¥ WUSsC 






VARIOUS ARTISTS A EMi!r(cw.MMiiirsc»i,TiMELn Worship T»9eilwr.lCwd< Sing Of Yew Ion Forever 


70 




12 


15 




BLUE COLLAR COMEDY TOUR: THE MOVIE 


A'AflPtEH BROS INASHVUiE>4M3«WNN 


i 




USHER a' LAr.VCCU'lt.70MIM 


Confosstons 


1 




13 


12 




50 FIRST DATES 


UAVTRICK MtTVWARNEn BROS 






SOUNDTRACK lOMMtscnisBi 


Tho L Word 






14 


13 




SCHOOL OF ROCK 


ATLANIIC t38M>AG 






EVANESCENCE A^ wmo upins FalltR 


■ 1 




15 


10 




ELLA ENCHANTED 


ttDa*WOOD !fl!4l| 




9 




SOUNDTRACK ABANDVAflt/MAWlOiCKWSTrWMICRBAOS 


Kill BHI Vol 1 


99 




16 


17 




THE LIZZIE MCGUIRE MOVIE A 


mi- [iis\r« KOno 


> 


20 




NORAH JONES a" BiuENDnian- mi 


Come Away WHh Me 


36 




17 


19 




THE LORD OF THE RINGS: THE RETURN OF THE KING • n 


^pftlSLVAfG 53iJVDr«4CnS MUI V^AR'JFR BROS 


" 




SHERYL CROW a' AAuoaiuiiNnRscoff 


the Verv Bost 01 Sheryl Crow 


25 




18 


J*, 




CONFESSIONS OF A TEENAGE DRAMA QUEEN 










D12 ifAav ojjw.'^srEnscopi 


DUMtorld 
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CD 
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CHICAGO A 


EPIC S?0lll'SOhT MUSIC 








GUNS N' ROSES eErF{N«ti?ivwTER8Ct)PE 


Groitosl Hks 


20 




20 


20 




FREAKY FRIDAY* 


»OlL»W000 i«W* 




1 I 




PATTY GRIFFIN *Tom» 


Impossible Draim 


150 




€9 




NEW YORK MINUTE 


ELEKTRAUW&'AG 




17 




ANONYMOUS 4 HMMNiAUuNDtnoa m 


AmericM Angels 






22 
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TUPAC: RESURRECTION A 


AMARU 0OIUr;1NTERSi:0PE 






OUTKAST A' f . .'flA 


Speaherboxxx/The Love Below 


15 




m 




VAN HELSING 


DfCCA 007331 UWVFRSAl OASSICS GAQUf 


1 


21 




MODEST MOUSE (picaiia-iSONVMiisic IMI Good Now 


s For People Who Love Bad News 


34 




24 


18 1 


HONEY 


ElEKIRAGnnAG 




















COLO MOUNTAIN 
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MAROONS A JC)cr<L.iv)ni<-iiMG [HI 


Songs About Jine 


24 
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Trace Adkiftt 149 
AenKiTnth 49 
OayAikon 102 
Gary Alton 143 
Audiosiave 127 
Avani 119 

The Beacn Boys 8S 
D<ertis Bentley 137 
Beyonce 35.58 
eig4Ric*i 89 
Slack £y«d Peas 27 
Stack LAtxl Soaety 155 
Blmk-]82 56 
Jirti Bncliman 134 
Brooke & Dunn 105 
Jacl«3n Bmwne 188 
MtcfuH Buttle 132, 193 
Jereniy Camp 151 
Mary Chapin Carpenter 61 
Casutfy 95 
Casbng Crowns 59 
Kenny Chesney 13 

Eric Clapton 38 



OAJplay 115 
Cofi|ufito Prims vera 147 
Harry Connich. Jf, 52 
EhrtsCrespo 171 
DawJ Ocss 194 
Sheryl Crow 25 
Cypress HIH 158 

DI2 2 

Tte Darkness 129 
Dido 94 

Dilated Peoples 190 
DinieCtiKkt 157 
DJ KayMay 192 
Drcwnii^Pool B3 
Hilary Oufl 57 
Caglfis 114 
torrwn 121 
Errunem 195 
Mehs&a Ettwrtdee 167 
Evanescence 1 1 
Sara Evans 197 
Fear Factory 128 
Ftnger ElnQit 184 
Ff« For rigfiting 64 
Flaw 42 
Fraru Ferdinarx) 



107 



Gnosttace 55 
Godsmach 73 
GoodChariotte 187 
Patty GriFlin 150 
JosliGnsban 9 
G-Unil 63 
Guns N Roses 20 

Aninoi>y Hamilton 159 
Hanson 124 
Hoobastank 6 
William Hung 96 



Alan Jackson 48 
Janet Jackson 32 
Jay Z 43 
Jet 33 

Buddy Jev.«ll 360 
J'Kwon 44 
Elton John 145 
Carolyn Dawn Johnson 65 
Norah Jones 8. 36 
Juv«nile 98 
TobyKtttti 41.1*2 
R. Kelly 176 
AlciaKeys 21 



Kid Rock 123 
Kidz Bop Kids 169 
Kom 191 
Diana Krall 5 

AII»on Kraus» + Union SialKm 163 

PaniUBelle 18 

Vc Latino & DavKj Waxnun 1 74 

Tracy Lawrence 54 

Led Zeppelin 148 

UI Flip 26 

Ul Jon A The East Side Boyz 106 
UnUn Rwk 69. 1 73 
LosLobos 75 
Kimbertey Locke 16 
Los LonHy Boys 45 
Lostprophets 77 
Lixlacns 71 
LorettaLynn 31 

The MvntK Fiekts 152 

BanyManilow 62 

MannnS 24 

MaslerP 118 

John ^4ayv^ 85 

Yo Vo Ms Wilh Tr« Amsterdam 

Baroque Orchestra & Ton Koopman 

179 

Martana McBride 67 



Michael McDonald 92 

rnnMcGraw 180 

Sarah McLachlan 82 

MercyMe 40 

MoOCitMouw 34 

.lohn Mictiael Montgomery 74 

Mor\lEomery Gentry 198 

Muse 196 

Musiq 172 

Wlllw Nelson 168 

N-E'R'D 97 

Nicheiback 47 

NoDoubl 86 

OulKasI 15 

Petcy Pablo 4 

Brad Paisley 101 

A Perfect Circle 164 

Pixies 161 

Elvis Presley 140 

Prince 3 

Rascal FiaRs 84 

Rw) Ho( Chll> PQoo» 170 

Lionet RidM SO 



Sean Paul lOB 
Seiendust 90 
Shahira 181 
Shinedown 166 
Carly Simon 22 
Jessca Slrrvson 1 9 

SOUNDTRACK 

13 Going On 30 66 

The Cheetah G<rls <£P) 135 

The Fighting Temptations 199 

Kill Bill VU. 1 99 

Kill Bill W. 2 141 

LOM Actually 93 

The OC: Mix 1 68 

The Passion Of The Christ 113 

Ttw Punrshcr; The Altwrn 53 

Britney Spears 39 

Rod Stewart 80. 109 

Joss Saone 60 

Story Ot The Year 154 

Geo^ Strait 144 

Ruben Studdard 116 

Sty< 136 

Si^arcult ] 46 

Ke>1h Stveat 165 

Switchfool 51 

Tamia 1 1 0 



Third Day 12 
Carl Thomas 87 
Three Days Grace 112 
Tl HI 

Los Tipes Del Note 182 
TrBpt 122 

TnlMlie/'Lil Scrappy 200 
Josh Turtwr 79 
Snania Tmbio 91 
TwisU 29 



Luther VanOross 46 
VARIOUS ARTISTS 

Ameocan Idol Season 3: Greatest 

Soul Classics 23 

Bad Boy's lOth Annn^rsary... The 

Hits 81 

The Buzz 138 

Disneymania 2. Music Stars Sing 
Disney .-.T>i«ir Way! 175 
Dove Hits 2004 185 
Mo1o*n 1^ 117 
Mow 14 163 
Now 15 10 

RockAgatnsI Bush Vol 1 103 



Songs Inspired By The Passion Of 

TteChml 178 

Totally Hits 2004 14 

Women A Song: 18 Hits Rom The 

WjrWs Grastnt Femala Artists 76 

Wontvo TooeHwr; I Couh) SingOt 

Your Lme Fonwtf 70 

WOW Gospel 20O4 131 

WOW Hits 2004 156 

WOW M»hip (Red) 100 
CIsy Walker 177 
KanyeVM 17 
Ror^WMte 186 
The Who 162 
CeCeWinans 183 
Mano Wlnans 7 
leeAnnWomack 28 
Yeah Yeah veahs 120 
Veikiwcard 37 
Ying Yang Twins 125 
VbungGunz 190 



Over the 
Counter 

Continued from page 49 

since 1986, while Simon's hits set 
starts at No. 22. her best Billboard 
200 showing since 1978. 

Aside from prescient timing, 
each was assisted by TV exposure. 

LaBelle was one of the few 
artists booked who deserved the 
show's title on VHl's recent "Divas 
Live" special, and her song "New 
Day " bullets 7-6 on Adult R&B in 
sister magazine Airplay Monitor. 
Simon had release-week stops on 
"Live With Regis and Kelly" and 
"Late Night With Conan O'Brien." 

OPRAH'S ON: The Mother's Day- 
inspired edition of "The Oprah 



Winfrey Show " marked Luther 
Vandross' first T\' interview since 
his stroke in 2003. 

His mother, Mary, was one of 
the day's guests. We figure a lot of 
other Moms ended up getting 




copies of the singer's "Dance With 
My Father," because it wins the 
Pacesetter award on The Billboard 
200 (118-46, up 184%) and Great- 
e,st Gainer on Top R&B/Hip-Hop 



Albums (33-14. up 136% at that 
chart's core-store panel). 

".American Idol" winner 
Ruben Studdard contributed his 
Vandross-inspired take of the 
Leon Russell song "Superstar " to 
Winfrey's show. His album perks 
up 38-34 on the R&B list (up 
24%) and 124-1 16 on the big 
chart (up 21%). 

Winfrey's show has long been a 
catalyst for album spikes. Now it's 
time to add the name of one of my 
favorite sportscasters. Bob Costas, 
to a music publicist's lexicon. 

A few weeks ago, Costas' 
entertainment-focused HBO show 
"On the Record" delivered a 71% 
sales increase to Cassandra 
Wilson's latest. "Clamoured, " on 
Top Jazz Albums. This week, his 
show helps Yo-Yo Ma cement a six- 
week lead for his "Vivaldi's Cello." 

Ma's 27% spike, his second 
straight gain, is also attributed to 
PBS' "Live From Lincoln Center." 



UNFINISHED BUSINESS: With or 
without Mother's Day traffic, 
Usher took matters in his own 
hands to start a second chapter for 
his new "Confessions." 

Last issue saw the videoclip bow 
of 'Burn," his newest No. 1 on The 
Billboard Hot 100, deliver the 
album's first sales increase since it 
debuted atop The Billboard 200 and 
Top R&B/Hip-Hop Albums with a 
start of more than 1 million copies. 

This week, appearances on "Satur- 
day Night Live" and at half time 
during a San Antonio Spurs/Los 
Angeles Lakers NBA playoff game 
make that two gains in a row 1267,00 
copies, up .5,000). The man also has 
three hits in play at various radio for- 
mats (see Singles .Minded, page 56). 

His "Confessions" returns to the 
top step of both aforementioned 
album lists and would have done so 
even if his sales remained flat, 
because last issue's champ, D12. sees 
a second-week slide of 64%. No pity 



parties, though, as the resultant 
197,000<opy sum for "D12 World" 
would be large enough to top The 
Billboard 200 in most weeks. 

The big chart's Hot Shot Debut next 
week, and the next No. 1 on Top Coun- 
try Albums, will be by rookie Gretcfaen 
Wilson, who looks good for first-week 
sales of about 200.000 copies. 

Meanwhile, sophomore rapper 
Petey Pablo betters the standing of 
his first album with a 117,500-unit 
start, good for No. 4 on The Billboard 
200 and No. 3 on the R&B list. His 
first peaked on those charts, respec- 
tively, at Nos. 13 and 7 in 2001, with 
first-week sales of 103,000. 

This is also a landmark week for 
Christian band Third Day, which 
earns its best Nielsen SoundScan 
week (61,000) and best Billboard 200 
rank (No. 12). Of the seven albums it 
has placed on Top Christian Albums, 
six reached No. 3 or higher, but the 
new "Wire" is only the group's second 
to reach No. 1. 
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Sales daia compiled by ^* 

4> Nielsen 

Sou rxl Scan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 


1 


1 




''^ NUMRFR 1 5 Weeks At Number 1 
PRINCE • Th« V«fy B*st Of Prince 


7 


9 




S GREATEST GAINER S 

JOSH GROBAN A* Josh Groban 


2 


4 




KENNY CHESNEY a' No Shoes, No Shirt No Problems 


4 


3 




THE BEATLES A 1 


3 


2 


1 BARRY MANILOW A UWmate Manilow 


8 


6 




MERCYME A Almost Th«re 


6 


7 






5 


5 




CCACD ft. TUC CII%/CD Dill 1 ET DAUn A ' Ah«*a** U1*« 

aOu 5CUCR A THE sILVeK BULLei HAND A ufHtMI nitS 


11 


15 




li^UlU MAVCD A Dfutm Cj«v CHiiaMiK 

junn iviATcK A Koom ror souares 

■■■■ ll>.FOl.».|Nl 


10 

— 
9 


8 
11 




LAKKT 1 nc ^ADLC uu T i.ora, 1 MpOIOQIZe 

fi.-.'.lLH.HII' (1 X\in'ilUt liJMLUi 




rlNK rLwTD ^ uarK aKie L/T me Moon 


1. 


10 




SOUNDTRACK A O Brother, Where Art Ihour 


21 


14 




ROD STEWART A The Very Best Of Rod Stewart 


20 


20 




SnANiA TWAIN ^ Come un uver 


19 


17 




CDllLlI^ CtU ATDA A rikHu f , > , Lr„ /^te^ ft 1 1 r II 1 iM? 1 QiJ\ 

rKAnKalNATHA A UMIK MWDi: tlH iMat WTOnrunCM iV3>1 VHf 


13 
17 


12 
16 




SIMPLc PLAN A No Pads, No Helmets... Just Halls 




AWDC w DACK In IHaCK 

.1 ...1 . ■ ll'PC M?6fVS0N» MUSC |1«H EQCPI 


23 


24 




U A DTI Al A AA^DDmE A ^ /^Ma4&K» 

'..r. :i)H'ii«6i 


16 


13 




LiNKlnJ rAKK A [nyDnd Iheory] 


18 


19 




METALUCA Metalliu 


22 


22 




ABBA A* Gold — Greatest Hits 


15 


18 




KID nOCK A COCKy 


27 


26 




KclMNY CntbNcT A ureatvst nits 


25 


27 






24 


28 




illVt MCuKAW A ureatest riits 


14 


23 




iicucD a' fl7ni 


35 


33 




^Cl lAlE m^AI A ^ All TlftA lAf^ftd A n^^uJ^ Camh 

CcLiNc DlUN A All \Ti% wsv-.-A Dvcaoe v/i 9ong 

".-'/.I ' 1 ' i...'!ll^UMfMUSIC |linE[L'11MI 


26 


25 




AL GREEN A Greatest Hits 


31 


37 




QUEEN A Grvatest Hits 


34 






Ikl A 1 DBA A^MIAV ^ ACT DE^nSmAIA a — . LIE^I 

UnlulNAL DItOADWAT CA5T ReCORDiNu A Mamma Miai 

L ■ L .A ijwaanrtiT wi 'i I'lU GDI 


28 


30 




KtD ROCK D*vil Without A Cause 

T[- rniVli'.ilKJM'i-.AG ttI«18ni|H| 


29 


29 




AC/ DC a' Live 

lifACYFPiraKlt^OMt MUSIC 


44 






BARRY WrllTc A All Time Greatest Hits 


37 


35 




LENNY KRAVITZ A' Greatest Hits 


30 


21 




NAS A lllmatic 10 Year Anntverewy Platinum Series 

,. v.iiL,[:[:..tJF;-ira£ii;7';sDM Mirt* iirkeqCOI 


48 


41 




JOHNNY CASH A 16 Biggest Hits 

1;.-.;. i.sA^K.'iiiiiranisomMusic M9i£il'ii» 


33 


31 




jiivii MtriUKiA A EaperwfKt nenonxMnf Dfn (.n jNiM riffftariji 

. ■ nil, '.'I M ■, -KDi-liMt (li'itis'tf) 






PHILCOLUNS a' ...Hits 


43 


43 




TOM PETTY AND THE HEARTBREAKERS Greatest Hits 


38 


39 




SYSTEM OF A DOWN A Toxidty 


40 


32 




PRjNCE AND THE REVOLUTION Purple Rain 


36 


34 




SADE A The Best Of Sade 


32 


38 




EMINEM a' The Marshall Mathers LP 






JOURNEY Journey's Gr«atest HiU 

. iiiinti /,nfij-.'.i'i» MUSIC iimtaKMi 


45 


46 




COLDPLAY A' Parachutes 

■.'irv-iH> »:isM:At'inii (im'?)W'(HI 






X)HNLENNON* L«»mn L^end - The Very Best Of John Lefwwn 








39 


36 




POISON A Greatest Hits 1986-1996 

■.*Fiir. 'iVTi i: wi sei 






LUTHER VANDROSS • Greatest Hits 

.t^AL- :pii: (ML^l'. llNT MUSIC ODMElLIf 


49 


45 




SUBUME a'^^^ ,„.,i,p,TmroR tmrnw Sublime 


46 


47 




DEF LEPPARD A' Vault - Greatest Hits 1980-1995 
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Sales data compiled by IL* 

4> Nielsen 

.«-»„r-r SoundScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 










NUMBER 1 


3 Weeks AlNumbei 1 




1 






CONJUNTO PRIMAVERA 


Dejando Huella 










JEREMY CAMP Carried Me: The Worship Project 








T. HOT SHOT DEBUT ,n 

THE MAGNETIC FIELDS i 


■ 


D 


7 




SHINEDOWN 


Leave A Whisper 


I 


B 


3 




FINGER ELEVEN 


Finger Eleven 


■ 


5 


4 




RON WHITE 


Drunk In Public 


7 
S 






ISREAL AND NEW BREED Liv* From Another Level 

■ . . .'H ■■' V!L ■ C llSSBfdCC 






DAVID CROSS 

jt -Ml' .- tr; ii;w CD 


It's Not Funny 


9 

10 


8 


16 




MUSE 

1 ..-f.FRaBos (i*«cai 


Absolution 






THE BETA BANO^ 


Heroes To Zeros 


1 ^ 


12 


11 




JEM 

flrorM? Ill ai cot 


Finally Woken 


10 


18 




GAVIN DEGRAW 


Chariot 


■ 


6 


B 




ROONEY 


Rooney 




9 


10 




THE POSTAL SERVICE 


Give Up 










5 GREATEST GAINER S 




21 


32 




PASSION WORSHIP BAND Psssior: Hymns Ancient And Modern 














16 


7 


9 




TOOTS AND THE MAYTALS 


True Love 


17 


13 


15 




SNOW PATROL 

I ■ : ■ --riHiLL'i-l WCDi 


Final Straw 


OD 


16 125 




JEREMY CAMP 


Stay 








FRANCO DE VITA 

I.-. . ■ >'tQCDl 


Stop 


20 


15 


20 




MINDY SMITH 


One Moment More 








CONJUNIO AIARDECER Lol Ninliro Uno Dil Paiito Dunnguense 

F.' Ml. . .1 -.-..■-l lATIfin II3M CD 


eD 






DEMON HUNTER 


Summer Of Darkness 


23 


14 


21 




VAN HUNT 


Van Hunt 


Q) 






MISSION OF BURMA 


ONoffON 


25 


19 


29 




THE RASMUS 

'.nri!!s;:off iijitcr. 


Dead Letters 


26 


20 


14 




LOS HOROSCOPOS OE DURANGO Locot D< Amor 


27 


17 


26 




HIM 

JIWW tWAViC'I.M'iTHSAiaOIWJMHn lUMCC. 


Razort}lade Romance 


28 


23 


40 




NELLIE MCKAY 

1. ILLiMh 1 'iU^^'Mi MUSIC IlIU 1(1 CBi 


Get Away From Me 


29 


22 


24 




NB RIDAZ 

I".:i < im'V«^'4J^ I13WC0I 


nbridaz.com 


30 


26 


38 




LAOKEJADEVANQOCH^ LoOutTt C«M MMniTt HaoasU Ootrnida 


31 


18 


43 




THOUSANDFOOTKRUTCH 


Phenomenon 


32 


27 


28 




DAMIEN RICE 


O 


33 


11 






KIM WATERS^^ 


In The Name Of Love 


34 


28 


23 




IN FLAMES Soundtrsck To Your Escap* 

■,.:uti->_litc-:ii .:i«CDi 


€9 


45 


48 




CHRIS RICE Run Th* Earth, Watch Th« Sky 


CD 






DAVID BISBAL 


Buleria 


€S 






JOHN ARTHUR MARTINEZ 


Lone Starry Night 


38 


36 


19 




ANONYMOUS 4 


American Angeb 


39 


25 


34 




TOBY LIGHTMAN 


Uttle Things 


40 


39 


36 




VICENTE FERNANDEZ S« 1 

.■ . .. - .'1 !■ iacn 


Me Hizo Tarda La VkJa 


41 


38 






AKWID ^ ^ ^ Hoy, Ayer And Forever 


42 


30 


45 




BARLOWGIRL 


Bariowgiri 


(D 






PATRULLA 81 Como Pude Enamorarme D« Tl 


44 


24 






DANIEL O'TONNEU 


Faith & Inspiration 


en 






RIZEN 


RtZen 








1 . '.■ l-( ■M'COMI'tMII* IIBWCSI 


46 


29 


22 




AUTOPILOT OFF 

r,i v.. , -1 . /.I, 1, .jicoi 


Make A Sound 


47 


47 


30 




GIN NY OWENS 

H: CM-iV.'.KOJS llt«CDI 


Beautiful 


48 


31 


39 




ZERO 7 

J L LlMMJ,!Ll*r«A6llM".AG lUWCOl 


When W. Falls 


49 


43 






BYRON CAGE 

.!■ 1 . . •••ilA ilBWCOl 


Byron Cage 


€D 






AVENGED SEVENFOLD 


Waking The Fallen 



Blllbood 
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til 


1 


a 
o 
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Sales data compilfld by , 

4> Nielsen 


i 






ARTIST SoundScan 










IMPRINT & NUMBER/DISTRIBUTING LABEL 










- 'iJVBEi! V' ^'OT :HC' DEBUT g iw«tiiNuinb.ii 










SEVENDUST Southiide Double Wide: Acoustic Live 




2 


6 




WILLIAM HUNG Inspiration 




1 


5 




VARIOUS ARTISTS Rod< Against Bush Vol 1 




4 


9 




LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 




6 


8 




MASTER P Good Sida Bad Side 




5 


1 




HANSON^ Underneath 




10 


10 




YING YANG 'TWINS • Ma & My Brothar 




3 


2 




FEAR FACTORY Archatypa 




8 


7 




SUGARCULT^^ Palm Trees And Power Unas 




9 


3 




BLACK LABEL SOCIETY Hangover Music Vol. VI 








PIXIES Wave Of Mutilation: Bast Of PIxlas 


<D 






WILLIE NELSON Lna At Billy Bob's Texas 


13 


7 


11 




VIC LATINO 8> DAVID WAXMAN Ultra.Dance 05 








DAVID CROSS It s Not Funny 


<D 






THE BETA BAND Har««> To Zeros 


16 


12 


12 




THE POSTAL SERVICE Give Up 


17 


11 


4 




KOTTONMOUTH KINGS Fire It Up 


18 


14 


15 




SMOKEY ROBINSON Food For The Spirit 


® 


15 


18 




MINOY SMITH One Moment Mora 


20 


17 


16 




DEATH CAB FOR CUTIE Transatlanticism 


CD 






MISSION OF BURMA ONoffON 


22 


19 


14 




CLINT BLACK Spend My Time 


23 


18 


19 




LIL JON & THE EAST SIDE BOYZ Part 11 


24 


20 


21 




NB RIDAZ nbridaz.com 

'ji 'Tpit iii!ftMP5r*iH-5 ussBcniim 


25 


23 


24 




DASHBOARD CONFESSIONAL • A Mark. A Misilon, A Srand, A Scar 


26 


13 






KIM WATERS In The Name Of Love 


27 


24 


20 




IN FLAMES Soundtrack To Your Escape 

Ni [ ^'ir 1^1 1 lA ii CC i IKI 








JOHN ARTHUR MARTINEZ Lon* Starry Night 

.J |H| 


29 


25 


25 




SIMPLY RED ^ Home 


30 


26 


17 




ANONYMOUS 4 American Angels 

i :.,,,' ,-, ,-. 1,' iv . * MH.fl CC'IHI 




21 






DANIEL O'DONNELL Faith St Inspiration 












41 


44 




RIZEN RiZen 

- i.'i .|.ll.,l^;^^KI|■l;ljMfl^DIA |it»coi[Hl 








SOUNDTOACK The L Word 


34 


32 


30 




THE SHINS ^ Chutes Too Narrow 


© 






AVENGED SEVENFOLD Waking The Fallen 


36 


16 






JERRY GARCIA & DAVID GRISMAN Been Ail Around This WofM 


37 


37 


45 




RAYMOND HARRIS Hurt By The Bast 




29 


26 




IRON AND WINE^ Our Endless Numbered Days 


IP 


33 


27 




INFAMOUS MOBB Blood Thicker Than Water Vol. 1 

iMnAT yi:\ijf-i;>LEf wilHI 


40 


28 


32 




AIR Talkie Walkia 

SOUKCE 5BW)ASIWLM*S I19«CD) 


41 


27 


22 




DARK LOTUS Black Rain 


® 


45 


47 




MARTHA MUNIZZI The Bast Is Yet To Come 

v;..i|r-,. ■.' -. .1, ■ iih^tcOllm 


43 


30 


34 




GOAPELE Evan Closer 

v,.ii.-,?v riiilun f. '-..K.Mi(i)n lu^niiM tn^itticii'im 


44 


36 


29 




MADVILLJIJN^^^^^^^ Madvillainy 


« 


49 


50 




SEVENDUST Saasona 


M 


31 






DANE COOK Harmful If Swallowed 


47 


39 


28 




CLUTCH Blast Tyrant 

•j«l.-D l.tOilHI 


48 


22 






TURK Penitentiary Chances 

.A5L..l*'JH>95fbAUCM ItaMCCl 


49 


40 






THE STILLS Logic Will Break Your Heart 

.'■■l Wi- AlLA'.'li. :7WC0I 


@> 






DEATH ANGEL The Art Of Dying 



CbUIoo albutm are 2-ye3i-Di(l iiUes mat have iailan betm No too on Ths SJIboard 200 or ts issues of albvnt Toial WNks colivrm («n«cB c(xntiin«d >vv«kt tiHe has >pMire<) on Th« BiHbowd 100 and Top Pop Catalog Albwns 
appMfM) in the lop 100 ol The Bilttio»0 700. H a H«aae«kefi eOe reaches That level, it and the acfi subt«qu«nl albume are MTHTi«diat»V inetgiUe lo epoea' on ttie Heatwekeri chart Top kidvperxJanT Altxxits are cLrrem tMas that ar« ' 
eS sate gans ffia week a Recarding Inditslrv Assn. Of America IRIAA) ceitificaBon hx net sNvment ol 500X00 album units (GoWl A RIAA certficalion (or nvi sliioinent of I mllwn units IPIabnumI # RIAA ccrttlitatiiHi tor net shi 
For lx»d Mil. and double allxims with a rurwmgtinwollOO nwiutss or iTH)rs,1ta fllAAmulDplies shvnerA tFy the rwmbar o< discs aniVDrtapai RlAAlatm awards i : CtrtAcaoon lor rwt ihipmentol lOQjOOO i)n«s(OrDl ^, Cetttei 
tape pncei. and CO pnces tor BUG and WEA bbels. are suggestad ksti, T*p« prices marked EQ. and all other CO prices, are equivalent prKBs. wtuch are proieclBd Itoin Miiolesaie pnces. GreateU Ganw Shows charfs largest uim 
r>gl«iraiHa>»d. 



Th« HMtseeMrs chart litis ihn bosl selling albuns by rietv and developing arests, denned as thoM wrfio have new 
via indeperKlenl distribution, including tfiose that are luMled via maior brBr>ch dntnbutors SAtiurrts mnh Itie great- 
it ol lOiriiion units miamondl Numeral folloiMng Plabnum or Olamood symbol indicates atiuin's multi plaenum (ewl 

ulTOCian units IPIaanol A' CemftcationoiaOQIDO untstMuKi Platno) 'Astentk indicates viny LP is availaM Most 
[H] eidlcaies pest or presenl Heatseeto DOe. ZDH, VWJ Busaieta Media. Inc. and Nielsen SoiddScan, Inc AH 
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Billboard TOP BLUES ALBUMS. 



% 

i 


B 
It 

i 




Sales data compired by • • 

i> Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBGR/DISTniSUTlNC LABEL Title 


1 






ERIC CLAPTON 

fi.i.. |it''"i-^l JM.'J-'.VWMW BBOS 


NUMBER 1 '!£?■ 4 W,mk%AiriMrl;,- ■ 

Me And Mr Johnson 


2 


2 




AEROSMITH • 

1. . ■.■ WUSIC 


Honkin' On Bobo 


3 


3 




KEB' MO' 

r. IM1 


Keep It Simple 


4 


1" 




ST E V ! £ R AY V A J G H A N A N D DOUBIE TROUBLf Hit EtiMial Simt Rtr Vaughin M Doubft TmM 


o 


5 




CHARLIE MUSSELWHITE 


Ssnctuary 




6 




THEODIS EALEY 


Stand Up In It 














9 




VARIOUS ARTISTS 


GetTlia Blues Vol. 2 




11 




SUSAN TEDESCHI 

TONE UUniWARTtW.^ IH] 


Wail For Me 


■ 


14 




SOUNDTRACK 

UTVMnMWHf 


Merlin Scorsese Presents The Best Of The Blues 


10 


10 




WILLIE CLAYTON 

['.o:r:iM[ ^»i- 


Changing Tha Game 


a» 




STEVIE RAY VAUGHAN 


Martin Scorsese Presents The Blues: Stevte Ray Vayghan 


12 




HOUNG DOG TAYLOR 


Release The Hound 






MEL WAITERS 


A Nite Out 


<D 




JOHN MAYAU AND THE BLlfESBDEAKERS Jok MtriltS TW BIms inikuhi fmdt M BinMiv Cokm 


■ 




JIMI HENDRIX 

f I'sRifriCfc ititJEF. ".MCiODtiB'l.-V: 


Martin Scorsese Presents The Blues: Jimi Hendrix 



Billboard TOP REGGAE ALBUMS, 



1 

3 




Sales datci compiled by flt# 

Nielsen 

SoundScan 

ARTIST IMPttl'j: & NUMBefi/OISTRlBuriNG LABEL Title 


1 




SEAN PAUL k 


' NUMBER 1 fl ;i w.,Mk, 41 N Kio..- 1 
Dulty R[K:k 


3 




SOUNDTRACK 


SO Fir^l Dates 


2 




TOOTS AND THE MAYTALS Tnie love 

[HI 


4 




ELEPHANT MAN 


Good 2 Go 










r 6 




VARIOUS ARTISTS 


Strictlv The Best Volume 31 


5 




VARIOUS ARTISTS 


Red Star Souods Presems Del Jemaica 


7 




VARIOUS ARTISTS 


Power 96 fmmts: Dwcehell Ntce Afam 2004 Reggae Y Rengaeloii 


8 




VARIOUS ARTISTS 


Reggae Gold 2003 


r?" 




VARIOUS ARTISTS 


Reggaeton Biggest Hits 


11 




BOBMARLEY & THE WAILERS Bob Marloy & Tin Wailsrs Livo Al The Kmi 


piT 




TANYA STEPHENS 


Gangsta Blues 


nJ 




BOEIUHLETIWWAILEIK 


IhBMIMIlBlqinilMlttMbaatlliiaslWVIIiaiinMltaiii 


14 




WAYNE WONDER 


No HoMing Back 


10 




VARIOUS ARTISTS 


Putumayo Presents: World Reggae 




BERES HAMMOND 


The Ultimate Collection: Beres Hammond - Cant Slop A Man 



Biiibcoid TOP WORLD ALBUMS I 



USTWEEK 




Sales data compiled by flL # 

Nielsen 
SoundScan 

ARTIST IMPRINT S NUMBEIt DISTRIBU^ir*G LJVRf I Title 


1 1 




NUMBER 1 6 WphLs At N^mlmi l 

GIPSY KINGS Hoots 


1 2 




DANIEL O'DONNELL Faith & Inspiration 

UP. ,••.>::...», .|H| 


1 4 




SOUNDTRACK Tlie Triplets 01 Belleville 


1 3 


- ■ 1 -VlkS SWl!."lGMtRflCT*yE 


CAETANO VELOSO Foreign Sound 


1 5 




DANIEL O'DONNELL Classic Doubles: Songs 01 tnspiralion/ 1 Believe 




ANGELIQUE KIDJO Oyaya! 


13 




THE IRISH TENORS Heritage 


10 




DANIEL O'DONNELL The Daniel O'Oonnall Show 


1 ° 




DANIEL O'DONNELL GrealesI Hits 


\b 




VARIOUS ARTISTS Celtic Circle 


1 7 




DANIEL O'DONNELL Daniel In Bloe Jeans 




AFRO CELT SOUND SYSTEM Pod 


1 12 




KEALI'I REICHEL Ka'alaokamaile 

i't:-.»i.lLi ii:™|H| 


1 ' 




NA PALAPALAI Ke Ala Beauty 




VARIOUS ARTISTS Putumayo Presents Women 01 Atnca 



r7 13 

To" 



Billboaid TOP CHRISTIAN ALBUMS 





1 


o 
< 




Sales data compiled bv 


Nielsen 




s 




1 ZWXS 






SoundScan 










ARTIST IMPeiNTiNUI."BERfDISTH1BiniNG LABEL 






Title 


o 






■': NUMBER 1/HOT SHOT DEBUT 
THIRD DAY ■isiMi.Lniai'uL. ji'.' 




1 Week At Number 1 
Win 


& 


1 


1 




MERCYME ^J,..»:^^■a■D^lHl. 






Undone 


3 


2 


2 




SWITCHFOOT A ::,iwainptitHi.'Aitniiv:Mii 






The Beautiful Letdoiwn 


o 


3 


3 




CASTING CROWNS 3fACi'5rfiFfTB(i,>,gNr.T;tPR.7uic^Ni |M| 






Castinq Crowns 


o 








S GREATEST GAINER $ 






9 


9 




VARIOUS ARTISTS a FMir>»fci*i MwttfTSTiUf ii(f Minfw-wr. 








4 


5 




VARIOUS ARTISTS Fw;MGPRnviDtM»L»i-iWHncuRR 






WOW Worship IRedl 


7 


5 


4 




SOUNDTRACK • ■,n.Miir.iin-."«™ :,.»« 






The Passion Of The Christ 


8 


6 


7 




JEREMY CAMP i icisihmhus l»l 






Carried Me: The Worship Project 


9 


7 


8 




VARlOi^ ARTISTS A pB[7.^FViviwii-.iBR'spftspffls,TM'rMmqTiftr<«Mimir»ir. 






WOW Hits 2nM 


10 


8 


6 




VARIOUS ARTISTS jmvirsw jOLf;Haj3»iMiLMii 






Songs inspired By Tile Passion Of The Christ 


CD 


12 


16 




CECE WINANS ■ iNLSMiNGSiwsptLiNOmiawTjRoa'RB 






Throne Room 




11 


14 




VARIOUS ARTISTS /jlhu cjAa^vAnf^LASMOs m^wDAO aifts 






Dove Hits 2004 










ISREAL AND NEW BREED iiiTfGH!T< ^nsmmiy/totis cuaa iHt 






Live From Another Level 


14 


lEIIEIH 


VARIOUS ARTISTS A inir.Mr.-rt-iHP CLR^Swm'HoviptM 






WOW Worship (Yellow! 


IS 




VARIOUS ARTISTS . : ■^?-asm^lm.tmm 






Here 1 Am To Worship 


<D 




20 




RANDY TRAVIS i r v.'MfitR bbos KFJvrionn ciws 






Worship & Faith 


CD 


19 


28 




PASSION WORSHIP BAND sr^inm luiwcLii im 






Passion: Hymns Ancient And Modern 


18 


13 


12 




THIRD DAY • i.iH.i u iG7».ic.rav? 






ORerims II: All 1 Have To Give 




JA, 
22 


'S 
19 




JOHNNY CASH >wi>u»os:Bctosi «»>v«v 






My Mother's Hymn Book 


® 




AVALON .pwFju.K.iMitus 






The Creed 




20 


18 




ELVIS PRESLEY ' isr«««i/., s'PAUsicu»««'mGSimiF 






Elvis: Ultimate Gospel 


22 


17 


23 




JEREMY CAMP ^ a,ivi:«c [n| 






Stay 


® 






DEMON HUNTER sn, j st.i.tdi.p > imFMituo inl 






Summer Of Darkness 


24 


24 


22 




NEWSBOYS SPHFTV™.,FUICF»U 






Adoration: The Worship Album 


2S 


29 


31 




MERCYME iS:i«iiwnFntii«ii 






Spoken For 


26 




TODDAGNEW ..re.: ira.'^itm 






Grace Like Rain 


27 




THOUSANDFOOTKRUTCH i»tos>.«i, <i«hf ;>« IHI 






Pitenofnetion 


28 




STACIE ORRICO • ,■ .nsi'iiFmFuir.ur. Inl 






Stacie Orrico 




35 


l34 




CHRIS RICE : ,.T.rm-,Tj.iD£M|K| 






Run Tlie Earth, Watch The Sky 


GS) 








MICHAEL W. SMITH ^umjn'otofm.imm 






The Second Decade: 1933-2003 


31 


30 


36 




VARIOUS ARTISTS FOFttFFiDf.i atu fmcuq 






Veqqie Rocks! 


32 


21 


17 




VARIOUS ARTISTS accnMnoKTMaiuoK 






X 2004: 17 Christian Rock Hits! 


® 






VARIOUS ARTISTS MWHWENlBaMOVIDfNI 




Country's 20 Classic Gospel Sonos 01 The Century 


34 


25 


24 




KUTLESS i« .wcneHww 






Sea 01 Faces 


35 


28 


32 




BARLOWGIRL -■ ... .hi 






Barfowgirt 


36 


33 


30 




DAVID CROWDER BAND . :mii 






The Lime CO 


37 


23 






DANIEL O'DONNELL ■ . |h| 






Faith & Insoiraliofl 


38 




26 




GINNY OWENS .ccu-um.^muBM |H| 






Beautiful 


m 








RANDY TRAVIS e ■•■.■ifl!: ri.pRWAF\Fi.EBr.s ifj.ifc..vnFaf:iBH 






Rise And Shine 


40 


40 


40 




VARIOUS ARTISTS • iMtr.B7> sji&wnFc cush 






iWorsh'p: A Total Worship Experience 



Billboaid TOP GOSPEL ALBUMS 



• » Nielsen 

SoundScan 



M'^.Nt a NUMBEIlOtSTRiautING LABEL 



VARIOUS ARTISTS i 



CECE WINANS 



i GREATEST GAINER 

ll.SONVWJilE 



15 Weeks At Niimber 1 
WOW Gospel 2004 



Throne Room 



SOUNDTRACK _ 
SMOKEY ROBINSON 



The Fighting Temptations 



VARIOUS ARTISTS 
RIZE N J 
SMOKIE NORFUL e 



Food For The Spirit 



G«IUH«w6«ea«ll 



BYRO N CAGE 
VICK IE WINANS 
MARTHA MUNIZZI 
VICKI YOHE 
DONNIE MCCLURKIN 



INo«il.yiiiLBta«_ 

_ Byroii Cage 

Bringing It All Tugiithei 

The Best Is Ytf I To Come 



SMOKIE NORFUL 



I Jiisl Want You. 

Donnie McClurkin . Again 



RICKY OILLARD t "NEW G" [NEW GENERATION CHORALE) c.si>l«osi»i. 



Smokie Norful: Limited Edilion (EP) 



VARIOUS ARTISTS A 



mSHOP PAUJ. S. MORTON » THE FGBCF MASS CHOIR 
LYNDA>ANDLE .i.-..-, ■ ...:.... |hi 



Unplugged - Tbe Wa y Church Used To Be 
WOW Gosper2<im 



A Tribute To Mahalia Jackson 



KEITH "WONDERBOY " JOH NSON 
MICHELLE WILLIAMS ■ .. ....l. 



THE BROOKLYN T ABERNACLE CHOIR 
EDDIE RUTH BRADFORD _ .-. nai 



Live... This Is Vour House 



Too Close To The Mirror 



KAR EN CLARK-S HEARD 
SHIRLEY CAESAR , 
SIliRLEY CAESAR 



Tile H eaven s Are Telling 



TONY HIBBERT II 
MARVIN SAPP 
SOUNDTRACK 



_Grealesl Gospel Hits 
Shirley Caesar And Fnends 



In His Presence 



Diary Of A Psalmist 



NEW DIRECTION 

THE CANTON SPIRITUALS 

THE WILLIAMS BROTHERS 



TlnL«<yfilll»i» 



WmliinQButTliaHHs 



Still Hero 



TURKS & CAICOS MAS S CHOI R wt.«ii 
FRED HAMMOND vn ■ - . , 



Behold! Lhre In Chicago 



DEITR ICK HAD DON •.scD-.,tKirYLiift:oi.is* IHI 



Nothing But The Hits 



SHARROND KING_ 
REBECCA EAGLIN 



Utst And Found 



MARY MARY • .... .. , .^v 

HEZEKIAH WALKE R S. fHE LOVE FELLOWSHIP CRUSADE CHOIR .wmiszam. m 



Incredible 



7 SONS OF SOUL sn.ji fto(i.ij\'fB.T hj»iom8a 



Faaily Mlair It Uve Al Radie City Misic Hall 



7 Sons Of Soul 



VARIOUS ARTISTS 



■■4-! HOT SHOT DEBUT lV3i 



LEE WILLIAMS AND THE SPIRITUAL QC'S 



Celebrate The Heritaoe Of Gospel III 



Right On Time 



w Album witti tbe graatiil ules gains ttiii weet • ftaeordrng Induiuv Aun 01 America IfllAAl caniFicstiun ioi Mt ihsiiiFam ol KO :i: 
syinbal indicalas album's muRi-plaDnijri leval. Foi baaed lata, and double aRiuma wdb a running tane ol 100 minuiea u moie, Ilie niAA n.. 
units IMuai-Plelinol 'Aster^s aidicstes LP Is available Greateil Gainer sOoMS chan t largeu unn release Heaiseetei Impaci shows a:.. 



f # ftlAA ceititicatiDfi lor naiiJiipaiant ot lOmillien units IQianiond) Numeral tollotwirra PlaDntae oi Chsmortd 
an Ioi net slHpment at 100.000 un4slOiol . Cerettcation ol 100:000 umts IPIatinol Cerolicatioti ot tUJlOO 
IF T.20IM VNLt Business Mann. IriF anti Nielsen SoundScan inc All r.ijhts reserved 
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BILLBOARD MAY 22. 2004 



- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country S'mgles); Hioo (Hot too Singles); IT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher • Licensing Org.) Sheet Music D/sf., Chart, Position. 



100 YEARS (CMl Blackwood. BMI/rnv For nghting. 
BM0.HL.HiOO 28 

4.-5oA««(F,I.RP..BMl/EMIA(>ril.ASCAP)LTio 

Sm WORLD WONDER (Shankel Sofl^s. ASCAP/]«ab- 
sons. ASCAP/BEEBop Music. SOCAN r 6BC Woddwidr, 
SOCAN/Curb Songs. ASCAP). WBM. Hioo 

99 PROBLEMS (CopyrtRhl Conlrol,'Cdrr«rS'BWO, 
BMI/BMG SonRS, ASCAP/Spifit Two. ASCAP/Sooss Of 
The Knight. BMIi'Universai-PDlyGram IniemalionaL 
ASCAP/Rhyme Syndicate, ASCAP /WB. ASCAP/ Ammo 
Dump, ASCAP/Caramba. ASCAP /American M Turwi. 
ASCAP/Sony/ATV Tunes, ASCAP). HL/WBM. Hioo 69; 
RBH33 

-A- 

ABRAZAR LAVIDA (Defuse Rich Songs. BMI/I^lo. 
ASCAP /Wamer-Tamertane. BMI/Perez Soto. BMI/WB. 
ASCAP) LT I 

Aa A FOOL OP Boy?. BMI/WhiteRhno, BMI) RBH 77 
ALL FALLS DOWN (Sony/ ATVSonss. BMI/EMI Black- 
wood. BMI/Pteasc Gimme Publishing. BMO. HL. Htoo 
7; RBH 4 

ALWAYS WArrriNG MORE (BREATHLESS) (Maiof Bob. 

ASCAP. Creale KCD Music, BMI/I Want To Hold Your 
Songs. BMI;Big Moulage Music, ASCAP| CS 56 

AMAR COMO TE AME (Edimusa. ASCAP;Vander. 
ASCAP) LT 30 

ARE YOU GONNA BE MY GIRL (Get-let. BMI) Hioo 50 
AUMQUE HO TE PUEDA VER (WB. ASCAP) LT 16 

-B- 

BA0Y I LOVE U (Sony/ATV Songs, BMI/Nuyorican, 
BMI/Cori nnani. BMI/Dan Shea. BMI/EMI U Catalog. 
ASCAP/Barwin, ASCAP/Zomba Sonjv BMI/R.Kell>\ BMI). 
HL/WBM,RBH98 

BACK OF THE BOTTOM DRAWER (Sony/ ATV Timber. 
SESAC/Hilbbofo Valtey, SESAC/Painted Red. BMI). HL. CS 
40 

BARAIA DE ORO [Zomba. ASCAF^ LT 15 

BEER MAN (EMI Aprrl. ASCAP/S«a Oayle. 
ASCAP/Sony/ATV AcuN Ro4e. BMO. HL, CS 31 

BLAME IT ON MAMA (Blame Mama. ASCAP/Hywn 
Walker. BMI) CS 38 

BLOW IT OiTT (Ludacns. ASCAP/EMI ApriL 
ASCAP/8row7, BMI/The Royatty Network. BMI). HL. RBH 
71 

THE BOOGIE MAN (Blackened, BMI/BJoe Sky Ridet. 
BMDCSsi 

BREAK DOWN HERE (EMI AprM, ASCAP/Willcrw Lake, 

ASCAP), HL, CS jt, 

BRING IT BACK (Money Mack. BMI) RBH 68 
BULEHIA (Kike Sar^lander. BMI/Sanlander Melodies, 

ASCAP,-' FamooS. ASCAP) LT 50 

BURN (Sh^nlah Cymorw. ASCAP/EMI A{>ril. 

ASCAP/Babyboy-s LItlle, SESAC/fioorttlnie Souih, 

SESAC/WBM, SESAC/U.R. IV. ASCAP). HL/WBM. Hioo 1; 

RBHz 

-C- 

CAJfTAR HASTA MORIR (BMO Sor*gs. ASCAP) LT 40 

CERCA DE n (Thaly 5or>gs. BMI/Peermusic III. 
BMl/Warner.Tjmertane, BMli'Million Dollar Sieve. 
BMI/Gerina Oi Marco, 6MI .'lumping Bean, BMI/Sony/ATV 
Latin. BMI), WBM.LT45 

CH-CHECK IT OUT (Brooklyn Oust. ASCAP/ Ur*h*fSal- 
PolyGram InlernjIionaU ASCAfl HiOO 74 

COLO HARD BITCH (Get-|et. BMI) H10055 

COME CLEAN {Kay's TuH, BMI /WB, ASCAP/Oylan Jack- 
son, ASCAP/EMI Blackwood. BMO, WBM. H10098 

COMO PUDE ENAMORARME DETI (Universal Muslca, 
ASCAP/Lf* Musical. SACM) LT 19 

CONFESSIONS PART II (Shaniah Cynwne. ASCAP/EMI 
April. ASCAP/ Babybcr/s Utile. SESAC/Noontirrw South. 
SESAC/WBM, SESAC; U.R. IV, ASCAP). HL/WBM, Hioo 14: 
RBKS 

CREO EN EL AMOR (Piloto. ASCAP/ Universal Muska. 
ASCAP'WB. ASCAP! Hi 

CRUZ 0£ OtVlOO (Zomba GoWeo Sands. ASCAP) LT 9 

CU1DARTE EL ALMA (Songs Of Castllk). BMI/WB. 
ASCAP/Umv*fMl-Musica Unka, BMI) LT 7 

CUU> (Dia? Bfothers Musk. BMI/Abood. 
8MI/Gfeenslee«es. PRS; Kings Of Kings. BMI/Marimbero. 
ASCAP) Hioo 57: RBH 58 

-D- 

OALO POR HECHO (Designee. BMQ LT 47 
OE|A(Lhit. ASCAP/Sony/ATV Discos, ASCAP/jKMC 

A5CAP/Unlwr«l Muslca. ASCAP) LT 35 

DESEOS D€ COSAS IMPOSIBLES (Sony/ATV Discos. 

ASCAP) LT 22 

DESNUDATI MUJER (Warnet-Tameflai>e. BMQ LT 48 
DESPERATELY fTiilawbirl. BMI/Moon KKs. BMI) CS 7: 

Hioo 44 

DIARY a*llow, ASCAP/EMI ApriL ASCAP/BookOf 
OanieL ASCAP), HUR8H 57 

DIP UlOW ^i Paul. BMI/SpenCow, BMI/Songs Of 
Unrversat, BMI/Hxvsna Brown. BMI). WBM. Hioo 70; RBH 
7B 

DIRT OFF YOUR SHOULDER [EMI April. ASCAP/Carter 
Boys. ASC-AP.'Virgima Beach. ASCAP/WB. ASCAP). HU 
HiOOl}^ RBH 11 

A DONDE ESTABAS? (Ser-Ca. BMi) LT il 

DOtn SAY NUTHIN (Giand Nega;, BMI/Careefs-BMG, 
BMI.'Sf Ott Storch. ASCAP; Tuff lew. ASCAP), HL RBH 80 

DONT TAKE YOUR LOVE AWAY (Toff Huff. BMWomba 
Songs, BMIi'Grindlin^e. BMQ, WBM. Hioo sn RBH 14 

00»n TEU ME (Almo. ASCAP/Avfll Lavigne, 
SOCAN/Evan Taubenfetd, ASCAP/EMI April, ASCAP). 
HL/WBM, Hioo 39 

DOS LOCOS (JSN. ASCAP) LT 17 

DUDE (EMI Blackwood. BMI). HL. Hioo 38; RBH 16 



EJ. (RElHVtNTlOM) (Jackie frost. ASCAP/BMG Songs. 

ASCAP/Crump Tight, AS CAP/ Universal. ASCAP/|ay E^S 

Basement. ASOVP/D2 Pro, ASCAP) RBH 73 
ESO (WB. ASCAP/Gazul. ASCAP) LT 31 
EVERYT1ME CZomba Songs. BMI/Britney Spears, 

BMI/Notting HiM. BMI/Sea Nymph, BMI/Andrlan Adams. 

BMI). WBM. Hioo 61 

-F- 

FEEL rT (Child Support. ASCAP/Notting Hill. ASCAP/Sy 
Scott Sypremacy Music. ASCAP/Songs CH UnlwrsaL 
BMI/Tony Kelly. ASCAP/EMI April, ASCAP/WB. 
ASCAPr'Wamer ChappelL PRS], HC'WBM, RBH 93 

FIGURED YOU OUT (Warwr-Tamerlane. BMl/A»mYour 
Oi\to. SOCAN/Zero-G, SOCAM,'eiack Diesel. 
SOCAN/Udekiu, SOCAN). WBM. Hioo 92 

THE FIRST CIJT IS THE DEEPEST (Mainstay; 
BMI/Salsfa. ASCAP/Uniwrsal-MCA. ASCAP). WBM, Hioo 
14 

FUES ON THE BUTTER (YOU CANT GO HOME AGAIN) 

(Wacissi River. BMl/Built On Rock. ASCAP/ ICG. 
BMI/Famous. ASCAP; Song Matters. ASCAP/BP) Adminis- 
tration. ASCAP), HL CS so 



FREEX-A-LEEK (Zomba. ASCAP/Kumb»ya. 
ASCAP/Walch t*f fMusk. ASCAP/Lil >on 00017 Music. 
BMI). WBM. Hioo »: RBH 7 

FRtDAYNIGHTrroungChrts.ASCAP/VoungNeef. 
ASCAP/F.O.B.,ASCAP/Rabass«,ASCAP/Riish Groow. 
ASCAP/The Robinson Musk Group, BMI/WB, ASCAP), 
WBM. RBH 55 

-G- 

GAME OVER (FUP) (Net*. SESAC/Luck^ BMI) Hioo 
16; RBH 9 

GET NO BETTER (Lafsinvi BMI/Swi22 BeaU. 
ASCAP/Uncle Bobby^ Musk. BMI/EMI Blackwood. 
BMI/Karima. BMl/Wamer-Tamertane. BMI /Universal, 
ASCAP/EMI April. ASCAP/Dead Game. ASCAP), HL/WBM, 
Hioo 88; RBH 51 

THE GIRL'S GONE WILD (Sony/ATV Tree. BMI/Love 
Monkey. BMI/ Universal. ASCAP/Memphersfield, ASCAP). 
WBM.C548 

GIRLS UE TOO (EMI April. ASCAP/Lrtlle Cricket 
ASCAP/OidnT Haw To Be, ASCAP /Wamer-Tamertanc. 
BMI).HL.'WBM,CS26 

GOT IT TWISTED (BMG Sor>gs. ASCAP/luvenile Hell. 
ASCAP/Careers-BMG. eMI,'P. Noid. BMI/A. Maman Music, 
ASCAP/Bienslock. ASCAP/Lost Toy People Musk. 
ASCAP). Hl/WBM. Hioo 80; RBH 

-H- 

HAPPY PEOPLE (R.Kelly. BMl/2omba Songs. BMI), 
WBM. Hioo 2^; RBH 12 

HAY QUE CAMBIAR (Rubet. ASCAP/ Univenal Muska, 
ASCAP) LT 46 

HAZME OLVtDARLA (Vender. ASCAP) LT 14 

HEAVEN (Either Or Music. BMQ Hioo 62 

HERE WITHOUT YOU (Escalawpa. BMI/Songs Of Uni- 
versal. BMI), WBM. Hioo 29 

HEYMAMA(wilLi.am. BMI/Ustmoney; 
PRS/Greensle«ves, PRS/MCPS. PRS/Cherry Rivei. BMI). 
CLM. Hioo 32 

HEY YA! (Gnat Booty; ASCAP/Chrysalis, ASCAP), 
HL/WBM. Hioo 0 

HOLD ON (BliKk)lre.A5CAP/FanKHJS.ASCAP/Blue 
Erro SouL ASCAP/EMI April, ASCAP/Tehuti. ASCAP/Ye 
World Music, ASCAP/Modat, ASCAP/Get Ya Frog On, 
BMI). ML RBH 6« 

HONEYSUCKU SWEET (WB, ASCAP/ Wrensong, 
ASCAP), WBM.CSSJ 

MORA ENAMORAOA (Sony/ATV Latin. BMI/CD Elvis. 
BMI) LT 41 

HOTEL (Larsiny, BMI/EMI April. ASCAP/R.KHIy. 
BMl/Zomba Songs, BMI/Warner-Tameriane, 
BMI.>' Sorry /ATV Songs. BMI/EMI BUckwood. BMI/Oe»d 
Game. ASCAP/BerMrd^ Other, BMI/Universat, 
ASCAP; $wii7 6eat7. ASCAP), H L/WBM. Hioo 33; RBH 28 

HOW AM I DOIN- (Skronk Bonk Tunes, BMI/Sony/ATV 
Cross Keys, ASCAP), HL, CS 55 

HOW FAR (EMI ApriL ASCAP/EMI Blackwood. 
BMI/Shaye SmilK BMI /Careers -BMG, BMI /Sagra beaux 
Songs, BMO.Ht.CS37 

I CANTSLEEP (Es(Nrtu deLeon. BMI/Songs Of Univer- 
sal. BMI/My Mulligan, BMI). WBM. CS 14: Hioo 7S 

I CANTWAIT (Organized Noi»,BMI/6igSexy, 
ASCAP;EMI April. ASCAP/Gnal Booty, ASCAP/Chrysalis. 
A5CAP1.HL.RBH 59 

I DOfTT WANNA KNOW (Marsk^ BMI/lanke Combs. 
BMI/EMI BLackiMKKj. BMI/Ho( Heat. ASCAP/] ustin 
Combs, ASCAP/EMI ApriL ASCAP/ Donceno. ASCAP/ 33 7. 
ASCAP), HL,Hi0O2;RBH5 

IF I AINT GOT YOU (lellow. ASCAP/EMI April. ASCAP). 
HLHioo9;RBHi 

IF NOBODY BEUEVED IN YOU (Cobum. BMI/Hftrtey 
Allen MuSM-. BMI), WBM, CS 19 

IF YOU EVER STOP LOVING ME (Sony/ATV Tree, 
BMI/Love Monkey, BMI/Werwnga. BMl/Unlv«rsal. 
ASCAP/Memphislo, ASCAP), HLVWBM. CS 8; Hioo 49 

I GO BACK (Sony/ATV Mltene.ASCAP/lslandsool, 
ASCAP). HL CS 30 

I GOTAFEEUN'(Mj)Dr Bob,ASCAP/Unlversal-SonBS 
Of PoIyCram Iniefoalwrwl, BMI /Everything I Love. 
BMI/Socy/ATVTree. BMO, HL;V/8M. CS 17 

I MEANT TO (WB, ASCAP /Warner Tamerlane, 
BMl/1808 Musk. BMI/BP), BMI), WBM. CS 42 

I MISS YOU (EMI April, ASCAP/Fun With Goats. 
ASCAP ,'Beal Poet. ASCAP; Universal. ASCAP). HL/WBM. 
Hioo 45 

I'M RIDIN'BKiYO (Pastor Troy. BMI/Toompstone, 
BMI) RBH 100 

I'M Snii IN LOVE wrm you (Sparta Florida. 
PRS/EMl Blackwood, BMI/EMI April, ASCAP). HL Hioo 
17; RBH 27 

IN A REAL LOVE (EMI April. ASCAP/VassarSongs. 
ASOW/BMG Songs. ASCAP/fbtfs. Lumpkins Poodle. 
ASC«^.HLCS41 

rr ONLY HURTS WHEN I'M BREATHING (Un'rversal- 
Songs Of F>otyGram Intennational. 6MI/U>on Echo. 
BMI/Out Of Pocket, ASCAP/Zomba, ASCAP). WBM. CS 18; 
Hioo 71 

1 WAN HA MAKE YOU CRY (Big Red Tractor. 
ASCAP /Wamer-Tamertane, BMI/Smith Haven. BMI). 
WBM. CS 28 

I WANTTO LIVE (Memphisto. ASCAP/OiUay. 
ASCAP/Unlversal. ASCAP/Sony/ATV Crass Keys. ASCAP). 
HL'WBM.CS >o 

I WANT YOU (Uncle BobbyS Musk. BMI/EMI Black- 
wood. BMi; New Hidden Valley ASCAP/WB, ASCAP/Casa 
David. ASCAP/Songs Of LJnIversal. AMI /Mirl mode, BMO. 
HL,'WBM.Hioo84;R8H 31 

-J- 

JESUSWALK5 (EMI Blackwood, BMI/Please Gimme 
My Publishing. BMI), HL Hit» 52; RBH 15 

JOOK OAL (WINE WINE} (Gii^ensleeves, PRS/Llv- 
ingslon. ASCAP;Drugstore,ASCAP;Lil (on 00017 Musk. 
BMI/Slayin High Music, ASCAP.'EMI April, ASCAP/Bor>e 
Crusher, ASCW/Abood. BMI/Mochrie. ASCAP/EMI Virgin 
Songs. BMI/Cal Gene. BMO. HL HiooSj; RBH 34 

JUST FOR YOU <\.BR. ASCAP /Metrophonk, ASCAP) 
Hioo 93 

-L- 

LASOSPECHA (Univision. ASCAP) LT 49 

LAST ONE STANDING (Chi-Boy. ASCAP/ Feesongs, 
BMI). WBM. CS 21; Hioo 89 

LAST TRAIN HOM E (Goonies Never Say Die. 
ASCAP/EMI ApriL ASCAP). HL Hioo 90 

LEAN BACK (Scott Storth. ASCAP/TVT. ASCAP/Tuff 
Jew. ASCAP; Hemynisce Music. ASCAP/loey And Ryan 
Music. BMO RBH n 

L£AVE (GH OUn (Full Of SouL BMI/EMI Blackwood. 
BMI/Souhong. BMI/Godfly. BMI/Songs Ot DteamWoriis, 
BMI/Smooth As Silk. ASCAP/ Plaything. ASCAP). HL Hioo 
60 

L£rS BE US AGAIN (Sony/ATV Ti«e. BMI/Crilerion. 
ASCAP/Slill Woriung ForThe Man. BMI/Tommy Lee fames. 



BMl/ICG. BMI), HLCS 9. Hioo 47 

LETS GCT AWAY 1 Do-na 1 1 And Ya fAajtsty's Music. 
ASCAP/Bubba Gee. BMI; NoDnlime Tunes. BMI/Wanw'- 
TamefHiine, BWI Springtirre. BMi;, WBM, RBH 87 

LETS KlU SATURDAY NIGHT (EMI longitude. 
BMI/Songs 04 OreamWorVs, BM< Cherry River. BMO. 
CLM/HLCS57 

LfTTERS FROM HOME 1 Famous. ASCAP Ed And 
Lucille Songs. ASCAP/ BMG Songs. ASCAP), HL, CS 4: 
Hioo 27 

LLORE LLORE (VMR. ASCAP. F I P.P. BMI) LT 33 

LOCKED UP (fioka Inlernatlonal. ASCAP/Famous. 
ASCAP), HL RBH 79 

LOCO (Old Desperados. ASCAP MjD.ASCAP. WB, 
ASCAP/Scott And Soda, ASCAP;6eechtree.ASCAP). 
WBfA. C5i2: Hioo 63 

THE LOHEUNESS (ECAf. BMI/Sony/ATV Songs. BMO. 
HLRBH82 

LOOK AT US (Sony/ATV Songs. EiMi inplc Shoes, 
BMI/Sony/AtVCiossKevs.ASCAP/BHIN Bud, ASCAP). 
HLCS 46 

LOVrS DtVINE (Periecl Songs. BMi Ba; Future. BMI) 
HiooBi 

LOVE SONG (HctionSoflSS. ASCAP BMG Songs. 
ASCAP). HL Hioo 78 

LUCHARE POR TU AMOR (Peermusk III, BMI) LT 36 

LUV ME BABY (Young Dude. ASCAP; Universal, 
ASCAP/Bubba Gee. 6Mi;F*oontime lurws, BMI/Watw 
Tameriane. BMI), A'BM. RBH 94 

LYING FROM YOU './!jf-it>.),ASCAP/Ch«sier(h.)/, 
ASCAP/Big Bad Mr. H.iMn. BMi/Nondisclosure Agreement. 
BMI/Rob BourdCHi. bMl/Kenji Kobayashi. BMI/Pancakey 
Cakes, BMl/Zomba Songs, BMO, WBM. Hioo $9 

-IW- 

MAKE FT ALRKiHT (Mike City; BMI W.Kr^- Tameflafte. 

BMI). WBM. RBH 46 

MAKE rrUPWITH LOVE (Zomba. ASC AP/Food Stamp 

Mu/ik, ASCAP/Slrange Motel, AS( AP D.^uid McPtier- 

songs. BMI). WBM. RBH 67 

MAPS (Chrysalis Songs, BMI). HL. H:oo 100 
MAS QUE TU AMIGO (Crisma. S£ SAC) LT 3 
MAYBERRY (Good Of Delta Bov, SESACi CS 1; Hioo 2i 
ME ACOROARE (EMI Blackv.aad. BM<) LT42 
MEAND EMILY (Castle Street. ASCAP 'Singinrach 

Songs, ASCAPj'Create Real. ASCAP). WBM.CS 25 

MEANTTO LIVE , Vii- jtJowgieen. ASCAP'Sugar Pele, 

ASCAP) H:oo 46 

ME EQUIVOCyJE (Copyright Control) LT 43 

ME. MYSELF AND I (Beyonce. ASCAP/Mi:co South, 

ASCAP; Music Of Windswept. as:ap, TVT. ASCAP/ Scot! 

Slorch. ASCAP/Tuff Jew. ASCAP/Black Owr^d Musik. 

ASCAP; Motling Dale, ASCAP). WBM. RBH ;^ 

MEN DONT CHANGE (fMosak Music. BMI ; Hold fack, 

BMI). HLCS ij 

Ml PEOR ENEMKKJ (5er-Ca. BMO LT 35 

MOVE YA BODY (Twoenj. ASCAP Elijah Wells The 3rd 

Music. ASCAP/Gpha Sounds Music. ASCAP/Uonel 

Bermingham Music. ASCAP/Abood. BMI ZoTiba Songs. 

BMI;Molco(umb4. BMI). WBM. Hioo 26; RBH 18 
MUSICOiOGY (ControvefSK ASCAP,' Unn^mal, 

ASCAP). HLRBH49 

MY BAND (Deny Works. ASCAP/EMI Apt.l, 

ASCAP/Swifty f»t(Vey, ASCAP /Fullproof, BMi;Runyon Ave, 

BMI/ldiolk Bl7. ASCAP/Eighl Mile Style. BMI/Ensigrt, 

BMI/EMI BlackMOOd. BMl/faceff. ASCAP,'Reslo World. 

ASCAP) Hioo 10; RBH 36 

MY IMMORTAL (Zombies Ale My Publishing. 

BMI/Forthefallen, BMI/Dwight Frye. BMI/EMI Blackwood, 

BMO, HL/WBM. Hioo 15 

-N- 

NADIE ES ETERMO (Edimusa. ASCAP Vandef. ASCAP) 
LT29 

NAUGHTY GIRL (Beyonce. ASCAP; Hitca South, 
ASCAP/ Musk Of WirKJswept. ASCAP TVT. ASCAP/Scott 
Storch, ASCAP/BUrk Owned Mus k. ASCAp. Angela Bey- 
Ince. ASCAP WB.ASCAP; Summer Nlghl Mi.sic. 
BMI/Kidada.BMi/Shug.texu'.. BMi;Warner-Iameriane, 
BMl/Rubber Hacrtl, BMI ;Unrver sal Songs Of PolyGram), 
WBM. Hioo 4: RBH 10 

NEW DAY (Paltonium. BMI ^Tipfv^-s Own Musk, 
BMI/The Loving Company, ASCAP; Karlos Jr., BMI/Say 
What Soy Huh, BMI/Wilkinson Ave.. BMl/LiessCs Fkst 
Bom Musk, BM l/Ptermusic III, BMO. H L RBH 50 

THE NEW WORKOUT PLAN (Please Gimme My Pub- 
lishing. BMI,'EMI Blackwood, BMI). HL RBH 65 

NO LOVE (BEAUTIFULUFE] (Money Mack. 
BMI/Bubba Gee. BML'Moontime Tunes, BMI 'Warrwr- 
Tan»eriane. BMI) RBH 95 

NO ME QUIERO ENAMORAR ISony ATV Latin, BMO LT 

37 

NO TIENE LA CULPA EL IHDH3 (TN Edicionf^, BMO LT 

38 

NOT YOUR AVERAGE PEdttlP Mahkyas, 
ASCAP;Mrssing Link. ASCAP lPil'/s lams. ASCAP/Joseph 
Cartagena, ASCAP/Songs of llnrvpi'ial, BMl/Zomba, 
ASCAP;563, ASCAP; EMI Full KeeL ASCAP). HL/WBM, 
RBH 91 

NUMB (Zomba Songs. BMI/Che^Ietcria;. ASCAP/BIg 
Bad Mr. Hahn. BMI /Nondisclosure Agreement. BMI/Rob 
Bourdon. BMI/Kenji Kobayashl. BMI ; Pancakey Cakes, 
BMO, WBM. Hioo 40 

-O- 

OCEAN AVENUE (Bromuda. ASCAP/ BMG Sor>gs. 
ASCAP), HL Hioo 66 

THE ONE (God Given. BMI.'Bubba Gev. BMt/Noonlime 
Tunes. BMI.'Ya'Maiesty*s Musk, ASCAP; EMI April. 
ASCAP; Reach Global. BMI/Songs Of Uniwrsal. 
BMI/Warret-Tameriane. 8MI), HL RBH 

ONE CAU AWAY (Almo, ASCAP/Trak Stan. ASCAP/lrv- 
ing. BMIi'ldckpot-ASCW/Chin? Cheng. 6MII. HL Hioo 

ly. RBH }9 

ON RRE (Lloyd Banks. ASf AP Uniwrvil. ASCAP/50 
Cent, ASCAP/Emhass^ BMI/Bros. Gilmni. ASCAP/Elght 
Mile Style. BMI/laceff. ASCAP/Resto World. ASCAP). 
HLWBM. Hioo 56; RBH 17 

OOCHIE POP (Zomba. ASCAP/The Braids. ASCAP/Pis- 
capo, ASCAP/Black Mob. ASCAP/Rock Pop. BMI), WBM, 
RBH 83 

THE OUTSIDER fTransfUed Musk. ASCAP /Harry 
Mefkin. ASCAP.' EMI April. ASCAP). HL Hioo 85 

OVERNIGHT CELEBRITY [Slayin High Music. 
ASCAP,'EMI April. ASCAP/Ye Worid Musk. ASCAP/ Miri- 
mode. BMI/Songs Of Universal BMI/l£n-lon. BMI/Stone 
Diamond. BMI/Abno. ASCAP), HL/WBM. Hioo 6; RBH 3 

-P> 

PAINT ME A BIRMINGHAM (Songs Of DreamWorks. 
BMI/Phnce«a. BMI/Mama's House. BMI/Cherry River, 
BMO.CLM. CS 6: Hioo 42 

PARATODA LAVIDA (LGA. BMI) LT 34 

PASSENGER SEAT (En>et1o, ASCAP/EMI April. 
ASCAP/Liftle Crkkt-t, ASCAP), HL CS 15; HlOO 77 

PERFECT (Sony/ATV Tree, BMI/Wenonga. BMI/Gold 



Watch. BMO. HL /WBM. HiOO « 

PERO QUE TALS1 TE COMPRO (Cornelio Reyna. 

BMI. Rightsong. BMI) LT32 

PROTOTYPE (Gnat Booty. ASCAP/Chrysalis. ASCAP), 
HLI*flH97 

PUU UP (Mudslide. BMI/Abood. BMI] RBH 91 
PUSH (D.Trotman.BMI/SEarks, BMI/Rkh Kid, 

BMI/Pteasure Musk. BMI) RBH 63 

PUT YOUR BEST DRESS ON fWB. ASCAP/Songs Of R. 

Joseph, ASCAP /Warner- Tamerlane. BMI/ Platinum Plow. 

ASCAP), WBM. CS 58 

-Q- 

QUE LLORO (Sony/ATV Discos. ASCAP) LT 8 
QUESTIONS (Zomba Songs. BMI/R.Xelly. BMI). WBM. 
RBH 44 

-R- 

THE REASON (Sp«ead Your Cheeks And Push Out The 
Music, ASCAP/WB. ASCAP), WBM. H1008 

REDNECK WOMAN (Sony/ATV Cross Keys. 
ASCAP/Gracie Girl. ASCAP/WB, ASCAP). HL/WBM. CS 2; 
Hioo 22 

RIDE WTT U (Universal ASCAP /Tetragrammaton, 
ASCAP/Nivrac Tylce, ASCAP/|ess« |aye. ASCAP/BIG 
!AMES.ASCAP/Famous.ASCAP/soCenl,ASCAP/HighOn 
Life, ASCAP/Moirth Full 0' Gold. ASCAP). HL/WBM, Hioo 
79; RBH 45 

ROSES (Gnat Booty. ASCAP/Chrysalrs, ASCAP;'Scven 
Sax. ASCAP/Notting Dale. ASCAP). HL Hioo 18; RBH 21 

HOUGH & HEADY (BMG Songs. ASCAP,' Mrs. Umpkins 
Poodle. ASCAP/BMG. PRS/Multrsongs BMG. SESAC) CS 
37 

HOUND HERE (Val^S Child. ASCAP/FO B.. 
ASCAP; Domani Aid Ya Majesty^ Music. ASCAP/Copy- 
right Control ; Firs". And Gold, BMI I Universal. 
ASCAPi'lahpae Jciints, SESAC /Warner-Tamerlane, 
BMI.'WB. ASCAP) RBH 81 

RUBBER BAND MAN (Oomani And Ya Majesty's Music. 
ASCAP/Crump Tight. ASCAP) Hioo 86; RBH 40 

-S- 

SABAHAS FRIAS (Tulum. ASCAP/EMI April. ASCAP) LT 

SALT SHAKER (TVT. BMI/ColDPark. BMI/EWC. 8MI/Da 
Crippler, BMh'C'A/nore, 8MI/Me& Uarq. ASCAP/EMI 
April, ASCAP/EMI Blackv.ood. BMI). HL RBH 43 

SAVE A HORSE (RIDE A COWBOV) (Big Love, 
ASCAP;WB. ASCAP). WBM. CS 3$ 

SAY AY AY AY (Meid/d. BMl/Dutty Hock, PRS/EMl 
April, ASCAP;,HLRBH 89 

SCANDALOUS |EMI April. ASCAP/Sony/ATV Tur>es. 
ASCAP;Ur<versal, ASCAP), HL Hioo 82 

SELFISH [Donut Bo^. BMI/EMI ApriL ASCAP/Zhifi. 
ASCAP;Please Gimme My PuKishing. BMI/EMI Black- 
wood. BMI/Springtime, 8IVI1. HL Hioo 99; RBH 53 

SE ME HIZO TARDE LA VIDA (Musinda, ASCAP) LT 34 

SENTADAAQUI EN Ml ALMA (World Oe^ 
BMI/Sony/ATV Latin. BMI) LT 28 

SHE THINKS SHE NE£DS ME (Songs Of DreamWorks. 
BMI/API Country Musk, BMI/E Hcket. BMI/Cherry River. 
BMI/Still Woriiing For The Woman, ASCAP/MXC, 
ASCAP; ICG, BMI/EMI Blackwood. BMI; Shane Minor, 
BMI).CLMi'HLCS23 

SHE WANTS TO MOVE (The Waters Of Nazareth. 
BMI/EMI Blackv.ood.BMI/Care«rs-BMG.BMi;Raynchas- 
er, BMI). HI. RBH 69 

SHOULDA KNOWN BEHA (Baby Spike. ASCAP/Beat 
Wise. BMI/I Cool Musk. ASCAP/Starks. BMI/Rkh Kid, 
BMI/EMI AprIL ASCAP) RBH 96 

StCK ANDTIREO (ShanCan. BMO CS ^ 

SIDE SHOW (Ghetto Pop 2000. ASCAP/EMI April. 
ASCAP), HL. RBH 99 

SI TU ESTUVIERAS (LG. ASCAP) LT 44 

SUTHER fVeWel Revohw. ASCAP) H10065 

SLOW MOTION (Money Mack. BMO H]0043: RBH 20 

SMILE (so Cent ASCAP/Lloyd Banks. ASCAP/Untver- 
saL ASCAP/Nq I.D.. BMI/Jobete, ASCAP/Chrysalis Songs. 
BMO.HL RBH 84 

SMOKIN' GRASS (Extreme Writers. ASCAP/Easel. 
ASCAP/WB. ASCAP/Wamer- Tameriane. BMI/Green Ivy. 
BM0.WBM,CS53 

SOLfTAlRE (EMI JemauL. ASCAP/EMI April, 
ASCAP/SIL RSI Sor»s Company ASCAP/Lastrada, 
ASCAP/Welbeck. AS CAP /Sony /ATV Tunes, ASCAP/EMI 
Sosafia, BMI). HL. H10097 

SOMEBODY (WB. ASCAP /Gravit ton. SESAC). WBM. CS 

16 

SOMEBODY^ SOMEONE (Sony/ATV Tree, BMO, HL 
CS60 

SOMEDAY (Wamer-Tamertane. BMI/Arm Your Dillo. 
SOCAN/Zero-G. SOCAN/Black Diesei SOCAN), WBM. 
Hioo 31 

SOMEONE TO SHARE IT WITH (Mike Curb. BMI/Curb 
Songs. ASCAP), WBM. CS 47 

SON OF A PREACHER MAN (Sony/ATV Tree, BMO, HL 
CS 59 

SORRY 3004 (First Avenue. ASCAP/ BMG Songs. 
ASCAP/Demis Hot Songs. ASCAP/EMI ApriL ASCAP/Ein- 
nor, ASCAP/Ainonio Dixon's Mu2ik. ASCAP/E.D. Du2-lt, 
BMI/Anthory Hance Mu7ik. ASCAP/ETwo. ASCAP/Not- 
ttngDale,ASCAP).HL RBH jj 

SO SEXY (R-Kelty. BMI ,'Zomba Songs. BMI/Stayin 
HigbMiisk,ASCAP/Almo,ASCAP).HLi'WBM.ftBH52 

SOUTHSIDE (Hale Yeah. SESAC /Peertunes. 
SESAC /Tabuious. ASCAP/Hitco South, ASCAP/Unlversal 
Lingo, ASCAP/ Aragom Songs, ASCAP/DJ in. BMO HiOO 
73: RBH 35 

SPLASH WATERFALLS (Ludacrls. ASCAP/EMI April. 
ASCAP/ Alruby, ASCAP/Almo. ASCAF^, H L, Hioo 41; RBH 
>9 

STAND UP IN IT (High Votlage, BMI/Musk Golry, BMI) 
RBH 90 

STEP IN THE NAME OF LOVE (Zomba Songs. 
BMI/R.Kelly. BMt), WBM, RBH 38 

STILi IN LOVE (Aliarose Music. BMI/I(ving. BMI/AI 
Green, BMI). HL RBH 26 

SUDS IN THE BUCKET (Mike Curb. BMI /Songs 04 
Mofainc, BMI/(.urb Songs ASLAP/Moialne. ASCAP), 
WBM,CS44 

SWEH SOUTHERN COMFORT (Wanwr-Tamerlarte. 
BMI/Writers Extreme. BMI/EMI April. ASCAP/Brad To The 
Bone, ASCAP), HL/WBM, CS 13; Hioo 68 

SWEET SUMMER RAIN (Universal-MCA. ASCAP/Hal- 
hana. ASCAP/Warr>er-Tamerlane. BMI /Makeshift, BMI). 
WBM.CS49 

-T- 

TAKE MY BREATH AWAY (Famous. ASCAP/WB. 
ASCAP). HL.'WBM, Hioo 20 

TAKE YA CLOTHES OFF fflone Crusher. ASCAP/BMG 
Songs. ASCAP/Lliwellyn, ASCAP/ Southern Crunk. 
ASCAP ,'PM HI. ASCAPi'EWC. BMI/Oa Cripplcr, BMI/Colll- 
Paik. BMI/EMI Blackwood. BMO. HL RBH B6 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing, BMI/EMI Blackwood. BMI/UiKle Bobby's Music. 
BMIi'Mar^rilL ASCAP), HL Hioo 67; RBH 23 

TANTO LA QUERIA (WB. ASCAP) LT 23 

TARDE5NEGRAS(Curci. ASCAP) 11 27 

TEAR IT UP (Difliesi Thirstiest. ASCAP/Dark Society. 
ASCAP/L. Matos, ASCAP/Boomer X. ASCAP/Dead Game. 



ASCAP/EMI April. ASCAP/Crump Tight, ASCAP/EMI Black- 
wood. BMI/Stone Diamond. BMI/Cyptron, BMi;jobete, 
ASCAP/Zomba. ASCAP. 'Soundtron Tunes. BMl/Zomba 
Songs. BMI/TCF,ASCAP;Fo* nim. BM). HL/WBM. Hioo 
76; RBH 42 

TE LIAME (Rubet. ASCAP/Universdl Musica. 
ASCAP/2000 Amor. ASCAP/Sony/ATV Discos, ASCAP) LT 
36 

TENGO GAHAS (VMR. ASCAP/FI RR, BMI) LT 6 
TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 18 
TE QUISE TANTO (Doble Acuarela Songs. ASCAP) LT 4 
THANK GOD I'M ACOUNTRY BOY (Cherry Lane. 
ASCAP; DreamWorks Songs. ASCAP), CLM. CS 32 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony/ATV 
Tree. BMI/Showbllly. BMI /Warner- Tamerlane. BMI), HL 
CS II. Hioo 58 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April, 
ASCAP/Ghost Manor. BMO. HL RBH 30 

THIS LOVE (Careers-BMG. BMI /February Twenty Sec- 
ond. BMl/Valenllne Valentine, ASCAP), HL H1005 

THIS WAY (Chappell & Co^ ASCAP/Double Vinyl. 
BMI/Triclops Media. BMl/Oilated |unky.ASCAP/LltIleA 
Music. BMI/EMI Blackwood, BMI/Please Gimme My Pub- 
lishing. BMI). HL/WBM, RBH S4 

TlMrS UP1 aae'wons. ASCAP/lustin Combs. 
ASCAP/EMI ApriL ASCAP/Nate Dogg. BM!/Scott Storch, 
ASCAP;'TVT. ASCAPi'Tuff jew. ASCAP). HL HiOO 91; RBH 
48 

TIMES UP! REMIX Ode-wons. ASCAP/lustin Combs, 
ASCAP; Scott StO«h. ASCAP/TVT. ASCAP/Tuff few, 
ASCAP). HL RBH 74 

TIPSY gerrell )ones, ASCAP/Iaipo. ASCAP/No<ti(« 
Dale, ASCAP/EMI ApriL ASCAP), HL Hioo ii; RBH 13 

TOUGHER THAN NAILS (Songs Of Daniel Musk. 
BMI/Tanasi island Music. BMI/Sony/ATVTree. BMI/Big 
Yellow Dog, BMl/Elta Baby Musk. BMI/CopyrigN Solu- 
tions. BMI), HLCS 22 

TOXIC (Colgems-EMI. ASCAP/Muriyn. ASCAP/Unrvef- 
sal-PolyGram International. ASCAP). HL /WBM, Hioo 37 

TU DE QUE VAS (WB. ASCAP/Mu£iekuilgev«ris 
Artemis BV. BMO LT 5 

TU FOTOGRAFIA (Estefan. ASCAP ,'F.IP,P, BMI) LT 30 

TURN ME ON (EMI April, ASCAP/Beane Tribe. 
ASCAP/Justin Combs. ASCAP.'Da 12. ASCAP/C.Sills, 
J^CAP/EMI. PRS/Spragga Benz. BMI) Hioo 94: RBH 76 

-U- 

U SAVED ME (Zomba Songs, 6MI/R.KellK BMI). WBM. 
RBH 61 

U SHOULDVE KNOWN BETTER (MonDeenise, 
ASCAP/Shaniah Cymone. ASCAP/EMI ApriL ASCAP/Uncle 
Bobby's Music. BMI/EMI Blackwood, BMO, HL RBH 41 

-V- 

VHAMIN S (EMI Blackwood. BMI/Mad House. BMO. 
HLRBH88 

VIVO Y MUERO EN TU PIEL (Rubet, ASCAP/Unlversal 
Muska. ASCAP) LT 13 

-W- 

WANNA GETTD KNOW YOU (^o Cent. ASCAP/Lloyd 
Banks, ASCAP/Mouth Full 0' Gold, ASCAP/ UniversaL 
ASCAP; Webstyle. BMl;BeHer half, ASCAP/Leon War*. 
ASCAPJ. WBM. Hioo 64; RBH 29 

TK E WAY YOU MOVE (Gnat Bootvi ASCAP/Chrysalis 
Songs. BMI/Carl Mo. BMI/Organi^ed Nol», BMI/HltCO. 
BMI). HL/WBM, Hioo 19; RBH 33 

WHAT IF (First Avenue. ASCAP/BMG Songs. 
ASCAP/Detnis Hot Songs. ASCAP/E One, BMI/EMI April, 
ASCAP/LO. Ouz-11. BM(/Antonio Dixon's Muzik, 
ASCAP/ Bfownville. BMi;E Two. ASCAP/EMi Blackwood, 
BMI/Anthony Nance Mu^ik, ASCAP). HL RBH 60 

WHAT fT AINT (SorT//ATV Cross Keys. 
ASCAP/Shmcnonga.ASCAP/Sony/ATVTrce. BMI.'Wenoo- 
ga. BMI). WBM, CS4S 

WHAT'S HAPPEN IN" (Pinky Phat Phat. BMI/BMG. 
BMI/Ensign, BMI/TounanMusik,ASCAP/Saregarrta 
India). HL RBH 70 

WHATS KAPPNIN! (EMI Blackwood. BMI/ Co tli Park, 
BMI/EWC, BMI;D3Crlpp(«r.BMI/FirstAi>dGoaL 
BMI/Trick N' Rick, BMI). HL Hioo 96; RBH 61 

WHAT'S rr LI KE (EMI April, ASCAP/AIr ControL 
ASCAP;Tnem Djirn Tus.ns, ASCAP-'EMI Blackwood. 
BMI/MC Infinir.!. BMI], HL RBH 64 

WHEN SOMEBODY KNOWS YOU THAT WELL (Melanie 
Howard. ASCAP/Coburn, BMI/Hariey Allen Music. BMO. 
WBM.CS 39 

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys. 
ASCAP/Onaly. BMi). HL CS 5; Hioo 34 

WHISKEY GIRL (Tokeco Tunes. BMI/Sony/ATV Tree. 
BMI/6lg VellOA OOR. BMI), HL CS lO; HlOO 53 

WHISKEY LULLAffY (Sony/ATV Tree, BMI/Mr. Bubba, 
BMl/Reynsong. BMI/Wha Ya Say Music, BMI/Wrensong. 
BMO.HL CS 19 

WHfTE FLAG (Warner ChappeM. PRS/W6. 
ASCAP/Future Furniture. ASCAP/EMI Apn\ ASCAP/BMG 
Songs. ASCA;^. hi /WBM. HlOO 3$ 

WMOKHOWS (Soutchitd. ASCAP/ UniversaL 
ASCAP/Hivrac Ty*e. AS CAP/ Tetragrammaton. 
ASCAP; Jesse laye. ASCAP). WBM. Hioo 72; RBH 24 

WHY CANT WE AU )UST GET A LONG NECK? (Of 
Music. ASCAP/Song Catchers, ASCAP) CS 36 

wrm YOU (lesska Simpson. ASCAP/Worid Of Andy 
Music, ASCAP ,'Un«ersdl. ASCAP/Sony/ ATV Timber. 
SESACTurtle Victory; SESAC/EMt April. ASCAP). 
HL/WBM. Hioo 36 

THE WRONG GIRL (Sony/ ATV Timber, SESAC/Hills- 
boro Valley. SESAC/Sony/ATV Tree. BMI/Cake Taker. 
BMI/Co<n Counlr^^ BMQ. HL CS 24 

-Y- 

YEAH1 (TVT. BMI/UI Jon 00017 Music BMI/Christo- 
pher Garrett. ASCAP/ H<tco South. ASCAP/Mosic 0< 
Windswept ASCAP/Chrislopher PAathew. BMI/Ludacris, 
ASCAP;EMI April. ASOtP). HL;WaM, Hioo 3; HBM 6 

YEAH. YEAH. YEAH (Not Listed) RBH 75 

YOU ARE (Nashville DreamWorks Songs, 
ASCAP; Papei Angels. ASCAP/Sunchaser.ASCAP/Cherry 
Lane. ASCAP; Monkf y Feet, ASCAP/ Careers- BMG, 
BMI/Silverkiss. BMI/Warrver-Tamerlane. BMI). 
CLW/HL/WBM, CS 43 

YOU DONT KNOW MY NAME (Leilow. ASCAP/EMI 
April. ASCAP/Ye World MuSk. ASCAP/Uncl* BobbyS 
Musk. BMI/EMI Blackwood. BMI/A- Dish-Of-Tunes, BMO. 
HL RBH 47 

YOU DONT WANT DRAMA (U Vegas. ASCAP/AU IMy 
Publishing. BMI/AI1 My Own Publishing. BMI/EMI Aprfl, 
ASCAPJ. ML RBH 56 

YOU'U THINK OF ME (Almo. ASCAP /Original Btiss, 
ASCAP; EMI April, A5CAP/Ty Me ARww, ASCAP/kiKw. 
ASCAP), HLCS 3; HiOD 30 

YOU RAISE ME UP (Peermusk. BMI/Unhwrsal. 
ASCAPJ, HL;WBM. HlOO 87 

Y QUE ISongLibfa. ASCAP) LT 39 

Y TODO QUEOA EN NAOA (Worid Deep^ 
BMI 'Sony/ATV Lalin. BMI/Blu«ptatinum, 
ASCAP/Sony/ATV Discos. ASCAP) LI 11 
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Charts 



Usher Stays Hot With 'Burn' At The Top 



USHER: BROAD SCOPE 



Usher's "Burn" makes a sizzling 
3-1 jump to No, 1 on The Billboard 
Hot 100, bypassing "I Don't Wanna 
Know" by Mario Winans Featuring 
Enya & P. Diddy, which stalls at No, 
2. Usher becomes the second artist 
this year, following OutKasL to 
replace itself at No, 1 as "Yeah!" tum- 
bles 1-3 l.see Chart Beat, page 49). 

On Hot R&B/Hip-Hop Singles & 
Tracks. "Bum" holds at No. 2 behind 
/Micia Keys' "If 1 Ain't Got You. " With 
"Yeah! " holding at No. 6 and "Con- 
fessions Part H " moving 12-8. Usher 
is the first lead artist to chart three 
singles simultaneously in the top 10 
of the Hot R&B/Hip-Hop Singles & 
Tracks chart during the era of 
Nielsen SoundScan and Nielsen 
Broadcast Data Systems. 

"Confessions" racks up 44 million 
in audience impressions at R&B/ 
hip-hop outlets which, when cou- 
pled with his two other tracks, gives 

him an 

overall out- 
reach of 
more than 
168 million 
listener 
impressions. 
The last 
artist to 
have such a 
wide audi- 
ence scope among charted titles in a 
week was 50 Cent, who tallied 169.5 
million impressions in the July 12, 
2003, issue, 

50 Cent's total, however, included 
twice as many chart entries (six) as 
Usher has this week. 

TUBE TOPS: For the second time in 
12 months, exposure on USA Net- 
work's "Nashville Star " accounts for 
a new debut benchmark for an 
artist's first entry on Hot Country 
Singles & Tracks. 

Brad Cotter, the winner of the 
show's second sea.son. bows at No. 42 
with " I Meant To" and is the highest 
entry for a new artist's debut single 
in the 14 years since the inception of 
Nielsen Broadcast Data Systems- 
monitored airplay data in 1990. 

Exactly one year ago, ""Star" win- 
ner Buddy Jewell set the prior 
record when " Help Pour Out the 
Rain (Lacey's Song)" blew in at No. 
44 in the May 24, 2003, issue. 

For the first time in the better 
part of a year, a group tops the coun- 
try list as Rascal Flatts' " Mayberry" 
rises 3-1, its second chart-topper. 
This marks the first No. 1 by a group 
to lead the chart since Lonestar's 
" My Front Porch Lxx)king In " 
reigned in the July 26, 2003, issue. 

'NAUGHTT NOTES: Beyonce lands 
her third Rhythmic Top 40 No. 1 
from her multi-platinum "Danger- 
ously in Love" album, as "Naughty 
Girl " leaps 4-1. She previously 
topped the chart with "Crazy in 
Love " last August and "Baby Boy" 



in September. 

Beyonce is only the second artist 
to place three songs from one album 
at No. 1 on the Rhythmic chart, fol- 
lowing Mariah Carey, whose 1995 
album " Daydream" spawned 
"Fantasy," "One Sweet Day" and 
"Always Be My Baby. " 

Beyonce now has a total of four 
solo No. 1 songs at the format 
(including a featured appearance on 
Ji^Z's ■" "(13 Bonnie & Clyde") to go 

along with three 

chart-toppers as 
a member of 
Destiny's Child. 
The seven com- 
bined No. Is 
trump Carev. 
Nelly, P. Diddy 
and TLC, who 
are tied at the 
top of the list 
with five No. Is. 



They probably would have had 
other top 10 hits in their portfolio if 
a chart existed at the time, as five of 
the album's more popular tracks are 
now modem rock staples, with " (You 
Gotta Fight) For Your Right (To 
Party) " pulling 220 detections this 
past week. 

DOUBLE TIME: In accordance with 

Billboard policy, two versions of 
Jadakiss' "Time's Up" are counted 



Single Minded 



Silvio Pietroluongo 

sjlvio@billboard.com 

Minal Patel 

mpatel@billboard.com 

WadeJessen 

wJessen@blllboard.com 











f 





BEASTIES ... OUT: Beastie Boys 

match the highest Modem Rock 
chart position of their career, as "Ch- 
Check It Out " moves 14-4. The 
group's only other top 10, "Inter- 
galactic, " needed 14 weeks to reach 
No. 4 in September 1998. 

The Beasties have had eight tracks 
hit the Modern list since the chart's 
inception in 1988, which was one 
year after the group first hit the air- 
waves with a host of tracks from 
their nine-times-platinum "Licensed 
to 111. " 



Tol^ MAINSTREAM; 



as separate chart entries since they 
vary significantly from each other 
lyrically and musically. 

The original version advances 
54-48 in its sixth week on the Hot 
R&B/Hip-Mop Singles & Tracks 
chart, while the remixed version 
debuts at No, 74, 

(\lso debuting this issue is Terror 
Squad, which makes its first chart 
showing a double do.se as "Lean 
Back" enters at No. 72 and "Yeah, 
Yeah, Yeah" comes in at No. 75. Con- 
sisting of Fat Joe. Ittny Sunshine, 
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Praspect. Armageddon Remy Martin 

an(J the late Big Pun, the crew previ- 
ously released "The .■Mbum" in 1999. 
with new set "True Stor>'" scheduled 
for July 20. 


CONNEaiON: Sony Connect has 
been added to Nielsen Sound- 
Scan's data providers for 1 lot 
Digital Tracks and other Billboard 
sales charts. 
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MADONNA *4* 

Bom Madonru Louse Ciccore on a'1&'56 m Bay City, Ucnigan 
troupe Member ol me Breaktasl Club m 1979 Formed her own E 
198^-89 Acted n menwvies Deapemlely Seeking Susan. Dick } 
SM«pr Amay. among offre's AppeareO in Broadwa/s fipeetf-TTie 
Oarein 1901 Ralsscod he* gnphic and oroM book Smm 1992 
Madorvxa e ihe m lemale vocalist ot ihe enive rock era. Also see 
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Introducing our latest artist-by-artist discography of every"Hot 100" 
hii.With key info and data now in red so it's easier than ever to spot. 
All ihe"Hot 100" chart stats. All the"Hoi 100" 
artist facts. Gct'cm while they're red hot ^^s^jjj^j^; 
at vi/ww.recordresedrch.com 
or call 262-251-5408. . 
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TIPSY o J-Kimii V 
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DIRT OFF YOUR SHOULDER 0 Jay-Z V 
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HEAVEN Los Lonely Boys V 
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LOCO David Lee Murphy 
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WANNA GET TO KNOW YOU G-Unit Featuring Joe 
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SLITHER Velvet Revolver v 
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OCEAN AVENUE Vellowcaril 
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I'M STILL IN LOVE WITH YOU O S«an Paul Fsaluring Sasha V 
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TALK ABOUT OUR LOVE O Brandy Featuring Kanye West . 
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SWEET SOUTHERN COMFORT Buildy Jewell . 
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THE WAY YOU MOVE A OuWast Featuring Sleepy Brown V 
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99 PROBLEMS O Jay-2 
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TAKE MY BREATH AWAY Jessica Simpson « 
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MAYBERRY Rascal Flatts 
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IT ONLY HURTS WHEN I'M BREATHING Shanil Ttwain v 
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THE FIRST CUT IS THE DEEPEST Shcryl Crow ■? 
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HAPPY PEOPLE O R. Kelly 
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1 CAN'T SLEEP ClayWilkef V 


75 


& 


45 
35 


58 
34 




MOVE YA BODY O Nina Sky Featuring Jabda V 
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TEARITUPO Vung Wini Featuring DMX, UI' Flip & David Banner 
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LETTERS FROM HOME John Michael Momgoineiy V 
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100 YEARS Five For Fighting V 
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HERE WITHOUT YOU 3 Doors Down v 
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YOU'LL THINK OF ME KsMi Urban ■? 
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SOMEDAY Nickelback ^ 
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HOTEL O Cassidy Fcaruring R. Kelly ? 
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JOOK GAL (WINE WINE) o EladnMMmv 
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WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker v 
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1 WANT YOU Janet Jackson •■' 
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THE OUTSIDER A Perfect Circle . 
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WITH YOU O Jessica Simpson . l-l 
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RUBBER BAND MAN O T.I. v 
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YOU RAISE ME UP Josh Groban 


73 


& 


38 


47 




DUDE 0 Beenie Man Featuring Ms Thmo ■ 
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GET NO BETTER O Cassidy Featuring Mashonda 
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DON'T TELL ME Awril Uvigne v 
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LAST TRAIN HOME Lostprophets ^' 
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SPLASH WATERFALLS O Ludacm 9 
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TIME'S UP! O Jadakiss Featuring N.ilu Dogg ■ 




43 


43 




PAINT ME A BIRMINGHAM Tracy Lawrence v 
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FIGURED YOU OUT Nickelback . 
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SLOW MOTION Juvenile Featuring Souija Slim 
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JUST FOR YOU O Lionel Richie 
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DESPERATELY George Strait 
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1 MISS YOU Blinlc182 -v 
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PERFECT Sara Evans . 
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MEANT TO LIVE Switchloot ■? 
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WHATS HAPPNINI O Ying Yang Twins Featuring Trick Daddy v 
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LET'S BE US AGAIN Loneslar 
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HEY YA! A OutKast 
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COME CLEAN Hilary DuH v 
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IF YOU EVER STOP LOVING ME Montgomery Gentry v 
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SO 


47 41 




ARE YOU GONNA BE MY GIRL Jot V 
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Racy 
Tours 

Contimed from piqe S 

Btcker guarantees that artists con- 
tinue to have control over their per- 
formances. The FCC, he points out has 
no jurisdiction over concert;. 

"As to whether we have had conver- 
sations bet\\«en our entertainment divi- 
sion and radio regarding policies, we 
have not" Becker assures. 

Tour organizers express confidence 
that CCE will allow concert content to 
be heard uncensored. 

Further, they expect artists and fans 
to continue attending concerts no mat- 
ter how they feel about Clear Channel's 
hardline stance on radio. 

For the most part, tour organizers 
say, fans see shows because of the 
name on the marquee, rather than 
the name of a promotion company 



listed on their tickets. 

"The youth of America, I don't know 
how aware or unaware they are of 
[Clear Channel)," artist manager Steve 
Feinberg says. 

"For big packages like the Warped 
tour, a kid might hate Clear Channel 
but will have to go. The acts are bigger 
than Clear Channel," says Feinberg, 
who manages Warped tour act Good 
Charlotte. 

Similarly, No Doubt manager Jim 
Guerinto of Rebel Waltz says, "1 can't 
see No Doubt fans saying, 'Cod, they 
took Howard Stem offl I'm not going 
to see No Doubt' " 

STERN'S STANCE 

Stern, who continues to work for 
Infinity Broadcasting and airs on 18 
of its stations, has been railing 
against what he perceives to be the 
FCC's and Clear Channel's role in his 
censorship. 

Stern recently said on-air that he 
was boycotting a concert by Van 
Halen — fronted by his pal Sammy 
Hagar — because of CCE's participa- 



tion in the band's tour. 

On April 13, Stern said he hoped 
concert-goers would "crush" CCE by 
boycotting its summer shows. 

Nevertheless, Peter Grosslight, 
worldwide head of music at the William 
Morris Agency — which counts Van 
Halen as a client — says he has not 
received any calls fi-om acts hoping to 
avoid CCE. 

"I think the real issue here has to do 
with the FCC and their position regard- 
ing decency, which may be irKonsistent 
Clear Channel was fined and needed to 
make a decision as to how to proceed," 
Grosslight says. 

Tour organizers also note that 
artists are compelled to stick with 
CCE because of its expansive touring 
network. 

In the United States alone, CCE 
either owns, partially owns and oper- 
ates or exclusKiely books nearly 1 0() the- 
aters, amphitheaters and arenas. 

Yet Charlie Brasco, manager for the 
band Styx — also going out on a largely 
CCE-promoted summer tour — fears 
some backlash. 



'If Clear Channel continues to be this 
vocal and go this way with this thing, I 
think they will run into problems with 
artists," he says. "Clear Channel is not 
standing up to the FCC. They got fined. 
So what? It's not like they aren't mak- 
ing the money to afford it." 

However, CCE's Becker believes that 
artists and concert fans alike will 
increasingly accept the radio division's 
position on indecency. 

'The same thing is going to apply to 
Infinity. And to NBC and all the TV net- 
works. We are all going to have to do 
the same thing — understand where the 
parameters are." Becker says. 

He sa)« it is "silly and ridiculous" for 
Stem and others to take out their frvs- 
trations on Clear Channel and the acts 
it presents. Instead, he .says government 
officials who influence FCC policy 
should be held accountable. 

"If artists and citizens believe [FCC 
polic>'| is inappropriate, then what they 
need to do, and what we all need to do, 
is make sure that elected representa- 
tives reflect that opinion with the FCC," 
Becker says. 



Buzz 

Continued from page 8 



and Ludacris (No. 22), as well as 
R&B's Destiny's Child and rockers 
Simple Plan and Hoobastank. 

Hoobastank is making great 
inroads at top 40, no doubt helping 
its No. 17 Buzz position this 
month. It also makes the biggest 
leap, rising 60 positions from No. 
77 last month. 

It's no surprise that Aerosmith 
(No. 11), Faith Hill (No. 19),Shania 
Tvvain (No. 21), Elton John (No. 22) 
and Sarah McLachlan (No. 23) are 
exclusively listed on the 13-50 chart. 

Incubus enjoys the biggest move 
on the 13-50 chart, rising 48 posi- 
tions to No. 25 (paralleled by a 
commendable 36-slot move to No. 
19 on the 13-29 breakout). 

The band has two current rock 
hits with "IMegalomaniac" and "Hilk 
Show on Mute." 



52nd Annual BMI Pop Awards Winners 



The 52nd annual BMI Fop Awards, which honor the most- 
pcrtbnncd S(mgs in the BMI repertoire during the past year, wx-re 
held May 1 1 in Beverly Hills. Below is a complete list of winners, 
with their songwriters and publishers (see story, page 6). 

"All I Have, " Ronald Bo\\'ser. Jennifer Lopez. David McPhereon. Curtis 
Richardson: David McPhersongs, Eagle Note Publishing. EMi-Blackvv'ood 
Masic. Nuwrican Publishing. Ron G Music. 

■All My Life." Daw Grrtlil. Nate Mendel. Chris Shiflett: EMIA irgin Songs. 
Flying Earform Music, I Ukc the Punk Rock Music, Ml Twelve Masic. 

' Are Yiju Happy Now;'" Michelle Branch; I'm Still With Uie Band Music, 
\Vamer-*nimerlane Publishing. 

"Ilie Bm-s of Summer," \)on Henle\^ \V(Xxl>' Creek Music. 

"Bring Mf to Life." l)avid Hi tdges. .Amy l>;t. Ben MixkK^ lAvight Frye 
Music, Forthefallen I*ubli.shing. Zombies Ate My Publishing. 

"Bump, Bump. Bump." R. Kell>'; R. Kelly Publishing, Zomba Songs. 

"By the Way." Flea. John Frusciante, Anthony Kiedis. Chad Smith; Moe- 
betc)l>lame Music. 

"Complicated. ' l^iiren Christ)'. Scott Spock: Mr. Speck Music, Rainbow 
Fish Kiblishing, Warner-Tamerlane Publishing. 

■ Crazy in [jove." Rich I larrison, Kugene Record; Dam Rich Music, EMI- 
Blackwood Music. IJnichappell Music. 

"Cr\\" Angie .Vparo; EMI-Blackwood Music. Potty Mouth Publishing. 
Rtiunded Music. 

"Dilemma. " Kenneth Gamble, Walter "Bunny" Sigler; Warner- 
Tamerlane Publishing. 

"Disease." Rob Thomas; Bidnis. EMI-Blackwood Music 

"Don't Know Why." Jesse Harris; Beanly S«ngs, Sony/AT\' Songs. 

"Fine .Again,"' Shaun Morgan, Dale Stev\-art: Dwight Frye Music. Seether 
l\iblishing. 

"Fore\'er and for Alwaj-s."' Shania TVvain: Loon Echo. Universal-Songs 
of Pob-Gram International. 

"The Game of Love." Gregg Alexander; Keepin" It Real How 'Bout 



You Music Publishing. 

"Gangstd Lovin'." Jonah Ellis. Lonnie Simmons, AHsa Peoples 
Varbrou^; Taking Care of Basincss Masic. 

"Gotta Get Thru This." Daniel Bedingfield (PRS); Reverb .America Music 

"Heaven," Bryan Adams; Adams Communications (SOC.AN), 
Irving Music. 

"Hey Ma," Cam Ron; Killa Cam Music 

"I'm Gonna Getcha Good!" Shania Twain; Loon Echo, Universal-Songs 
of Pol>'Gram International. 

Tm With ^'ou. " Uuren Christy. Scott Spock; Mr. Spock Music, Rairibovv 
Fish Publishing. Wamer-Tlimerlane Publishing. 

"Ignition." R. Kens'; R. Kelly hihlishing, Zombii Songs. 

"In a Little W^ile," Uncle Kracker; Gaje Music, Wamer-ltunerlane 
Publishing. 

"Intuition." Lester Mendez; Apollinaire Music, EMI-Blackwood Music. 

"Jenny From the Block." Jennifer Lopez. Michael Ian Oliver (PRS), 
Poke; EKOP Publishing, EMMInart Catalog, Nuyorican Publishing, 
Sony/AT\' Songs. 

"Just Like a Pill." Dallas Austin; C\ptron Music. EMI-Blackwood Music 

"Landslide." Stev-ie Nicks; Welsh Witch Music 

"Like a Stone," Tim Commerford, Tom Morello. Brad Wllk; LBV Songs, 
Me Three Publishing. Melee Sawy Music. 

"Like I Love You," Pharrell Williams; EMI-Blackwood Music. Waters of 
Nazareth Publishing, 

"Ixise Yourself," Jeff I. Bass, Eminem; Ei^t Mile Style Music 

"Mesmerize." Thom Bell. Linda Creed. In- Gotti, Ja Rule; D J Irv 
Publishing. Ensign Music. Slaver>' Music. Songs of Universal, Warner- 
Tamerlane Publishing. 

"Miss Independent," Christina Aguilera, Matt Morris; Careers-BMG 
Music Publishing. Li^grhythm Music Xtina Music 

"Miss You," Teddy Bishop; Ntwntime Times, October Eighth Music. 
Wamer-T^merlane I\iblishing. 

"A Moment Like This." Jorgen Elofsson (STIM), John Reid: 



Careers-BMG Music Publishing, Sony/AT\" Songs. 

"No One Knows," Josh 1 lomme, Mark l^egan. Nick Oltveri; Board Stiff 
Music. EMI-BlackwYxxl Music. Natural Light Music 

"One I Just Breath." Scott Stapp. Mark Tremonii; Dwight Frye Music, 
TVemonti Stapp Music 

"Picture."' Sher^'l Crow. Kid Rock: Old Crow Music. Thirty-T\TO Mile 
Music, Wamer-Tamerlane Publishing. 

The Remed>' (I Won't Worry].'" Lauren Christy, Scott Spock; Careers- 
BMG Music Publishing, Rainbow Fish Publishing. Scott Spock Songs, 
Wamer-'Himerlane Publishing. 

"Rock Your Body," Phan^ll Williams; EMI-Blackwood Music. Waters of 
Nazareth Publishing. 

"Seein" Red." Pat Kim; UM2 Music 

"Soak Up the Sun. " Sberyl Crow; Old Crow Music Wamer-TVnerlane 
Publishing. 

"Somewhere I Belong," Chester Bennington, Rob Bourdon, Brad Del- 
son, Dave Farrell, Joe Hahn. Mike Shinoda; Big Bad Mr. Hahn Music 
Chesterchaz Publishing, Kenji Kobayashi Music, N(Midi.sclosure^\gn;ement 
Music, I*ancakey Cakes Music Ron Bourdon Music, Zomba Songs. 
"Still Fly," Mannie Fresh. Br^-an "Bab>'" Williams; Mone>' Mack Music 
"A Thousand Miles," Vanessa Carlton; Rosasharn .Music, Songs of 
Universal. 

"Times Like The.se," Dave Grohl. Nate Mendel. Chris Shiflett; EMI- 
Virgin Songs. Flying Earform Music, I Love the Punk Rock Music, MJ 
TU'elve Music 

"Underneath It All," Dave Stewart (PRS); Careers-BMG Music 
Publishing. 

"Unwell," Rob Thomas; Bidnis, EMI-Blackwood Music 
"W^n I'm Cione." Brad Arnold, Todd Harreil, Chris Henderson. Malt 
Roberts; Escatawpa Songs. UnK-ersal -Songs of Pob-Gram International. 
"W'ork It." Paul Simon; Paul Simon Music 



BMI Film/TV 

Continued from page 36 

neth Gamble, "The Apprentice"; Josh CK>ld- 
smith, "The King of Queens"; Andrew 
Gross, "The King of (Jueens"; Leon Huff, 
The Apprentice": Anthony Jackson, "The 
Apprentice": William Janovitz, "Yes, Dear"; 
John M. Keane. "CSI; Crime Scene Inves- 
tigation "; Kevin Kiner, "CSI; Miami"; Chris 
Link. "Scrubs"; Jeff Lippencott, "The 
Apprentice*'; Chuck Lorre. "TWo and a Half 
Men"; Darr>'l Phinnessee, "Frasier"; Mike 
Post, "Law & Order." "Law & Order Crim- 
inal Intent" and "Law & Order: Special 
Victims Unit"; Graeme Revell, "CSI: 
Miami"; Peter Manning Robinson, "With- 
out a TVace"; David Russo, "CSI: Miami"; 



Jan Stevens, "Scrubs '; Pete Townshend 
(PRS), "CSI: Crime Scene Investigation" 
and "CSI: Miami"; W.G. "Snuff>'" Walden. 
•The West Wing"; Mark T. Williams. "The 
Apprentice"; Allee Willis, "Friends"; Cathy 
Yuspa, "The King of (Jueens." 

Emmy Award Winners: Jeff Beat, 
"Monk"; Chris Biondo, "National Geo- 
graphic Explorer: Hornets From Hell"; 
Christopher Cerf, "Sesame Street"; Glen 
Daum, "Sesame Street"; David Foster, 
"Aren't They All Our Children" from "The 
Concert for World Children's Day "; AJ. 
Gundell. "All My Children"; John Henry 
Kreitler, "Forever Near" from "Passions": 
Gary Kuo, "All My Children"; EKmiinic Mes- 
senger, "All My Children"; Thomas New- 
man, "Six Feet Under"; Kim Oler, "All My 
Children"; Jeny Pilato, "All My Children"; 
Linda Thompson. "Aren't They All (Xir Chil- 
dren" from "The Concert for World Chil- 



dren's Day": Lenny Williams. "National Geo- 
graphic Explorer Hornets From Hell." 

Cable Awards: David Bergeaud, "Strong 
Medicine"; Charlie Brissette, "Jimmy 
Neutron"; Brian C^use>'. "Jimmy Neutron"; 
Stewart Copetand. "The .Amanda Show"; 
Douglas Cuomo, "Stx and the City"; Jeff 
Fair, "The Division"; Brian S. Friedman, 
"Punk'd ■; Rick A Friedman II. "Punk'd""; 
Butch Hartman, "Fairly Oddparents" and 
"Danny Phantom"; Jim Johnston, "'WWF 
Monday Night RAW; Ron Jones. "Fairly 
Oddparents"; Christopher A. Lee, "Drake & 
Josh"; Peter Lurye. "My Life As a Teenage 
Robot"; Guy Moon, "Fairly Oddparents" 
and "Danny Rwitom"; Bob .Mothershaugh, 
"All Grown Up": Mark Mothershaugh, "All 
Grown Up"; Starr Parodi, "The Division"; 
Danny Pelfrey. "Strong Medicine"; James 
Venable, "My Life As a Teenage Robot"; 
Howtin' Wolf, "The Sopranos." 



BMI Awards 

Continued from page 6 



broadcast performances during the 
awards' eligibility period of Oct. 1, 
2002, to Sept. 30, 2003. 

With 11 songs cited, Warner/ 
Chappell Music Group was awarded 
the pop publisher of the year honor. 
BMI presents the award to the com- 
pany with the highest percentage of 
copyright ownership among the 
awarded songs. 

Other multiple publishing honorees 
were EMI Music Publishing. Careers- 
BMG Music Publishing/Zomba Songs, 



Universal Music Publishing, Dwight 
Frye Music, Mr. Spock MusicyScott 
Spock Song.s, Rainbow Fish Publishing 
and Sony/ATV Songs. 

BMI determines the winners by 
their number of feature broadcast 
performances on U.S. radio and TV 
during the eligibility period. Outgo- 
ing BMI president/CEO Frances W. 
Preston and VP/GM of writer/pub- 
lisher relations Barbara Cane handed 
out the evening's awards. 

A complete list of the 2004 BMI Pop 
Avrard winners appears above. 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 
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Zimbabwe's Mugabe: Above Criticism 



Since the 2002 elections in Zimbabwe, musicians dar- 
ing to criticize the regime of prime minister Robert 
Mugabe have been increasingly subject to persecution. 

Thomas Mapfumo. the nation's best-known artist, 
moved to the United States in 2002 over securit\' concerns, 
after criticizing Mugabe in his songs. 

The gov-emment has carefully avoided using its consti- 
tutional powers to ban Mapfumo's songs. Officials merely 
let it be known that they are not to be heard on the radio. 

"DJs kncnv well that the>' can lose their jobs or lace phys- 



ical harm if they offend the sensitivities of the ruling party," 
Freemuse reports. 

The irony is that Mapfiimo's music was also banned by 
the former white Rhodesian regime, which jailed him for 
subversion for three months in 1977. 

In 2001, the Broadcasting .Authority of Zimbabwe set 
up a fund to support musicians prepared to write propa- 
ganda songs in support of Mugabe. Mapfumo says that is 
every bit as unacceptable as the ban on songs opposing the 
prime minister. 



Banned 

Continued from page 1 



The report, "Shoot the Singer!— 
Music Censorship Today," asserts that 
governments, corporations and reli- 
gious authorities are all guilty of 
attempting to silence musicians who 
express views that they oppose. 

"We're not only talking about gov- 
ernment-imposed bans. Censorship 
of music can come from retailers, 
corporate interests and lobbying 
groups," says Marie Korpe, director 
of Freemuse, a Copenhagen-based 
international organization formed 
in 1999. 

REPRESSING MUSIC 

The organization, funded largely 
by the Danish and Swedish govern- 
ments, documents violations of the 
United Nations' declaration of 
human rights, as it applies to musi- 
cians and composers. 

'It's striking how different soci- 
eties worry enormously about music 
and use a broad range of techniques 
to repress it," Korpe says. "And in 



In Mexico, a controversial 
musical style has developed 
that chronicles the deeds of 
the drug-smuggling under- 
world: the narcocorrido. or 
"drug ballad." 

Mexico's constitution guaran- 
tees freedom of speech, and so 
the national government has 
been wary of imposing a ban. 

But in states where the drug 
business is strong, such as Baja 
California. Sinaloa and Michoa- 



most cases they violate internation- 
al conventions on human rights." 

""Shoot the Singer!" is due to be 
released at a one-day conference 
May 18 in London that will include 
academics, human rights cam- 
paigners and musicians. 

Among the speakers will be 
Thomas Mapfumo, the most popu- 
lar artist in Zimbabwean music for 
the past 20 years (see sidebar). 

He has been forced to move to 
the United States after bans and 
death threats followed his criti- 
cism of prime minister Robert 
Mugabe's regime. 



can, narcocorridos are not 
heard on the radio. 

"There is a system of "auto- 
regulation.' whereby broadcast- 
ers 'voluntarily' agree not to 
play the music." says Elijah 
Wald. author of "Narcocorrido: 
A Journey Into the Music of 
Drugs. Guns, and Guerrillas." 

Los Tigres del Norte, arguably 
the most popular band in Mexi- 
co, is among the acts that have 
been effectively banned. 



"In Zimbabwe they've tried again 
and again to censor my music and 
my ideas," he says. "But all over the 
world there are authorities who 
will go to great lengths to silence 
musicians." 

Korpe, who edited the report, 
draws attention to two images 
included in its pages. 

One shows a Taliban bonfire of 
music and videocassettes in 
Afghanistan. 

The other depicts the smashing of 
Dixie Chicks CDs at a "destruction 
rally " organized in 2003 by a U.S. 
radio station. 

"The two photographs offer a 
poignant reminder that the same 
mechanisms apply to vastly different 
parts of the world with very differ- 
ent ideologies," she says. 

Freemuse is anxious to point out 
that musical censorship goes be- 
yond Islamic countries and that all 
sides of the political and ideological 
divide are involved. Further exam- 
ples highlighted in "Shoot the 
Singer!" include: 

• Iran: The country's regime may 
have liberalized .somewhat since the 
1979 revolution, but a 1997 ban on 
women singing in public remains 
in force. 

• Lebanon: Singer Marcel Khal- 
ife has twice been prosecuted for 



blasphemy after he set verses from 
the Koran to music. 

• Turkey: All-female group Koma 
Asmin was recently tried in the 
Istanbul State Security Court for 
singing a 60-year-old banned Kur- 
dish anthem. 

• Palestine: Israeli authorities 
have placed wide-ranging restric- 
tions on the free movement of musi- 
cians traveling to and from the West 
Bank (see sidebar). 

• Mexico: The popular ballads 
known as narcocorridos are cen- 
sored to varying degrees on the 
grounds that they glorify drug 



As relations have deteriorated 
between Israel and the Palestinian 
.Authority, musiciaas have found them- 
selves unwittingly caught up in the 
political fallout 

Daniel Barenboimwas prevented b)' 
Israeli troops from traveling to the 
West Hank l( > leach a cla.ss of Palestin- 
ian .students in Itimiilah. 

The Vienna-based Palestinian oud 
player Marwan ;\bado was booked to 
perform in Jerusalem, and then 
detained for 48 hours at Ben Gurion 



bandits (see story, below left). 

• Cuba: Carlos Calafell. director 
of radio station Nueva Cerona, was 
sacked for playing a rap song 
mildly critical of Fidel Castro's 
regime. Gorki Luis Aguila Carras- 
co of the much-censored punk 
group Porno Par Ricardo was sen- 
tenced to four years in prison last 
year on drug trafficking charges 
without evidence. 

• United States: In addition to the 
well-publicized uproar over Dixie 
Chicks singer Natalie Maines' criti- 
cism of President Bush, Freemuse 
cites the refusal of visas for Cuban 
musicians to attend this year's 
Grammy Awards. 

Freemuse. which has received 
donations from such prominent 
bands as Oasis and the Pet Shop 
Boys, also actively campaigns on 
behalf of musicians anywhere in 
the world, regardless of political or 
religious affiliation, who are per- 
secuted because someone in 
authority doesn't like the noise 
they make. 

Further information is available 
from freemuse.org, and case studies 
are highlighted by Index on Censor- 
ship (indexonIine.org). 



.Airport He Wiis told he had been black- 
listed and \a& deported to .Aastria. 

Suhail Khoury. tlie director of the 
Palestinian National Consen'ator^' of 
.Music, spent several months in prison 
after being arrested at a checkpoint for 
carrying cas.settes of Palestinian free- 
dom .songs. 

"We shall continue to sing for our 
freedom, but we believe that our cul- 
tural heritage is being targeted as it 
a-presents the essence of a nation." says 
Kh<Hir\''s wife. Rania F.lias-Klioury. 



Drug-Free Radio 



Music No Respite 



Lavigne 

Continued from page 1 



as she phones in from the last 
mall stop. 

"It was more than I expected. The 
crowds ranged from a few thousand 
to 10,000. Some of [the events] were 
moved outside. It's been great." 

Lavigne's mal 1 tour kicked off March 
4 in Minneapolis. Accompanied by gui- 
tarist Evan Tiubenfeld, she performed 
acoustic sets that included five new 
songs as well as previous hits "SkSer 
Boi " and "Complicated." 

The tour — sponsored by AOL 
Broadband and Sbarro/LidRocks — 
included stops in Dallas; Atlanta: Indi- 
anapolis: Florence. Ky.: Bellingham. 
Wash.: Mesa, Ariz.: and Lancaster, Pa. 

"We couldn't think of a better place 
to connect with that amount of fans in 
this fashion, and the tour was a great 
way to leverage interest from radio," 

For breaking news, analysis, 
jobs and newsletters visit: 
WWW. billboard, biz 



says Richard Ellis, head of tour pro- 
duction firm 12 to 20. 

Local radio stations b^an announc- 
ing I.avigne's appearances 48 hours 
before her mall arrivals, then broad- 
cast live remotes from the events. 

Staging was a challenge, because 
Lavigne is a far bigger draw than the 
typical mall-tour attraction. 

"The big issues were having 
enough security and making sure we 
had enough bicycle barriers," says 
Ellis, who specializes in promotional 
tours targeting malls, schools and 
other alternative venues. 

BLASTING OFF 

Arista VP of marketing Adam 
Lowenberg is pleased with the 
results of the tour, which he des- 
cribes as "the cornerstone of our ini- 
tial reintroduction." 

""Under My Skin" was pre-sold dur- 
ing the mall events. Lowenberg says 
Arista racked up thousands of orders 
from the dates: he would not release an 
exact number. 

The label is sending e-mail blasts to 
275,000 consumers. Lavigne will have 
a strong presence on the Internet The 
new single, "Don't Tell Me, " is already 
on Sessioas@AOL, and the album will 



be streamed on mtv.com the week 
before street date. 

Lavigne also has TV appearances 
scheduled on "Today," " The Tonight 
Show With Jay Leno" and "Late 
Night With David Letterman," 
among others. 

For the album's international push. 
Arista is sharing Lavigne's time with 
BMG staffers in other territories. She 
already has done a promotional tour of 
Europe for the new album and will 
return there the first week of June for 
another round. 

Lavigne is a particularly strong 
seller in Japan, where "Under My 
Skin" was released May 11. She 
begins a Japan visit July .30. 

"Everybody needs to have a piece of 
her," Lowenberg says. 'The challenge 
is maximizing every single day with- 
out killing the girl. She still is only 19." 

SINGING A NEW SONG 

Lavigne's 2002 debut disc. "Let 
Co. " spawned three hit singles on The 
Billboard Hot 100: "Complicated" 
(which reached No. 2), ""SkSer Boi" (No. 
10) and "I'm With You" (No. 4). 

Driven by those hits, the album 
sold more than 6 million units in the 
United States, according to Nielsen 



SoundScan, and 14 million world- 
wide, according to Arista. (Canadian 
sales are at 882,000, according to 
SoundScan.) 

"Don't Tell Me"— currently No. 39 
on the Hot 100 — was written by Lav- 
igne and T^ubenfeld and produced by 
Arista artist Butch Walker of Mar- 
velous 3. 

Raine Maida and Don Gilmore also 
produced tracks on the album. 

Lavigne co-wrote much of the new 
set with Canadian singer/songwriter 
Chantal Kreviazuk. 

"She's one of my best friends." 
Lavigne says. "We understand the 
same stuff, and writing with another 
girl is easier." 

Lavigne "didn't want to feel pres- 
sured" as she began working on the 
new album. 

Her game plan was to "to keep the 
music to myself. I told people I didn't 
want them listening to the music right 
away. So I didn't give anybody any- 
thing for a while, because I didn't want 
to hear anybody's opinions. 1 wianted 
to be able to focus. 

"With the new album I've changed 
and growa I'm a really deep person aixl 
in touch with myself and my feelings. 
You can tell I'm older. I think, lyrically. 



fvB kind of stepped up a notch," she says. 

A maverick whose spunky attitude 
struck a chord with young people who 
did not identity witli liritney Spears or 
Christina Aguilera, Lavigne prides 
herself on being her own person. She 
also does not appreciate the press try- 
ing to label her. 

"It was definitely annoying when 
they tried to label me punk, because 
I'm not." she says. ""That the most 
annoying thing." 

Public opinion was not the only 
thing Lavigne had to contend with 
as she readied "Under .My Skin." 
Arista Records was in transition 
because of the reorganization of 
BMG's labels (Billboard, March 20) 
and the departure of presiJcnt/CEO 
Antonio "LA. " Reid. 

IConlinued on page 61) 



FOR THE RECORD 

ASCAP continues to use data 
from Nielsen Broadcast Data Sys- 
tems. A story in the May 15 issue. 
"BMI Boosts Its Data." incorrectly 
characterized the relationship 
between ASCAP and Nielsen BDS. 
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Getting Their Cut 

How Will Acts Fare With Ringtone Revenue? 



SAN FRANCISCO— While master 
ringtones hold the promise of a rev- 
enue windfall for labels, it remains 
unresolved what share will go to 
recording artists. 

A key question Is whether a mas- 
ter ringtone is deemed to be a license 
or a sale. 

"Everybody's trying to protect 
their source of income and get as 
much as possible. " says attorney Jay 
Cooper of Manatt. Phelps and 
Phillips in l^s Angeles. 

If ringtones are deemed to be 
licenses, artists are entitled to an even 
split with the label. Thus, if a label 
receives 40% of a $3 ringtone sale, the 
artist and label each keep 60 cents. 

When ringtones are viewed as a 
sale, labels credit artists with a royal- 
ty' based on their contractual rate. If. 
for example, an artist has a 1!5% roy- 
alty rate, he or she is credited with 6% 
of gross retail, or 18 cents on a S3 sale. 

That's the reality in most cases, since 
few artists hast the leverage to gain the 
more fa\>orable licensing terms. 



But Cooper says the standard 
remains unresolved and could end 
up in court. 

"The royalty statements are just 
coming out. Unless it's an approval 
issue in the artist contract, it's going 
to be an accounting issue, " Cooper 
concludes. 

"When the first [master ringtones] 
came out, clearly this was viewed as 
licensed." savs entertainment lawyer 
Milt Olin of .Altschul <fi Olin LLP in 
Los .Angeles. "But now there's a mo\'e 
toward iTunes' model to treat these 
as sales, which is a better royalty 
treatment for labels." 

.viore important to Jay Rosenthal, 
counsel to the Recording Artists' 
Coalition, is determining whether 
digital royalties are paid directly to 
artists or credited against their 
recoupable accounts. That too can be 
subject to negotiation. 

"You can't keep running back to 
the label every time a new format 
pops up." Ro.senthal says. 

scon BANERIEE 



Ringtones 

Continued from page 1 



to The Economist. In the United States, 
it's about a S200 million industry, 
according to Fabrice Grinda, CEO of 
content aggregator Zingj'. 

But Boston-based market research 
firm the Yankee Croup predicts that 
U.S. business will grow to $1 billion 
by 2008. 

Last July, master ringtones demon- 
strated their sales potential when 
Sprint PCS users flocked to the down- 
loadable Beyonce clips "Baby Boy " and 
"Crazy in Low" for $250 a pop. By Jan- 
uary, the clips had sold 500.000 units, 
generating $1.25 million in revenue, 
according to New York-based market 
research firm ConsecL 

Slicing up this new chunk of revenue 
was easier when it imwlved only mono- 
phonic and pohphonic tones that were 
generally studio reproductions of mem- 
orable songs. On the repertoire side, 
these required only the payment of 
mechanical and performance royalties 
to publishing-rights holders. 

However, the more expensive mas- 
ter ringtones — which are 30-second 
samples of original works — also require 
licensing from the mmers of the mas- 
ter recordings. 

NO STANDARD YET 

No consistent model has yet 
emerged for dividing the proceeds of a 
master ringtone sale, and as technol- 
ogy changes, the deals are changing. 
But various deals have followed stan- 
dards established by polyphonic ring- 
tones and such online music stores as 
Apple's iTUnes. 

To begin with, the major wireless car- 
riers — Sprint. Verizon. CIngular. T- 
Mobile and AT&T — handle billing and 
collection. The\' keep WN , to 40% of the 
gross rewnue. Some industry sources 
peg the number at abt)ut 20%. 

The carrier's share partially depends 
on whether it hosts and serves the ring- 



tones and whether it does its own 
billing verification (matching cell 
phones to existing accountsl. General- 
ly, a third party, such as Qualcomm or 
QPa-sji, handles the verification process. 
These agents get W% to 16'Xi of retail 
for their efforts. 

Next are the aggregators, who bridge 
the gap between wireless carriers and 
the repertoire owners. The "big three " 
players in the U.S. market are Zingj'. 
Faith \Ve.st and Moviso. 

For polyphonic ringtones. aggre- 
gators earn 35%to 65% of retail. 
From this, they typically pay the pub- 
lishing share. 

When dealing in master ringtones, 
however, the aggregators can get 
squeezed, typically down to 15% to 



The Mobile Music Pie: 
Two Scenarios 



POLyPHONICRINCTONES 




Note: These charts represent hypothetical 
scenarios based on industry practices. 

' Indudes medianiat and p&imnme royalties 
" Includes procwds to Ik paid lo artists 



20%. but sometimes the cut can drop 
all the way down to zero. 

That's because major labels, which 
see master ringtones as an important 
new revenue source, are asking for 
about 50% of retail in most cases. The 
label share includes the artist's cut. and 
in some cases, the publishing share, 
industry sources say. 

Although the aggregators get a 
smaller share of the revenue when 
it comes to master ringtones. they 
recognize that the overall pot is get- 
ting bigger. 

'The margins will go dawn, but the 
price points are increasing, so the dol- 
lar profit usually remains the same, " 
Zing\''s Grinda saw. 

That's if the aggregator stays in the 
deal at all. In some cases, major labels 
are able to directly license their 
repertoire to a carrier, bypaiising the 
aggregator. 

Sony Music in particular has inter- 
nalized much of the mobile de\'elop- 
ment and distribution process through 
its Run Tones solution. Sony has direct 
deals with some of the carriers but also 
liceases content to the aggregators. 

THE PUBUSHING PIECE 

Whatever type of ringtone is in- 
volved, the use and sale of the music 
triggers mechanical and performing- 
rights fees. 

The performing-rights organizations 
have different rates lor ringtone use. 
BMI collects 2.5"ii of gross: .ASCAP col- 
lects 2%. SESAC tees vao' depending 
on the number of ringtones .sold. 

"We feel that e\'ery application wv're 
licensing is a performance, and our 
customers haw signed on and are pay- 
ing as such. " says Richard Conlon. VP 
of marketing and business develop- 
ment with BMI. 

"We're licensing the performance 
rights both in download and Web site 
preview's, as well as the performance 
rights in tile streaming product." Con- 
lon .says. "We did do a broad grant to 
keep it easy and remove a layer of 
comple.xities." 

On the mechanical side, some pub- 



lishers have made direct deals for ring- 
tones and are collecting a minimum of 
10 cents or 10% of gross per track, 
whichcv'er is higher. This exceeds the 
statut(ir\' mechanical rate of 8.5 cents. 

When a direct deal is not in place, the 
Harry Fox Agency handles the mechan- 
ical licensing. UFA collects 10 to 12 
cents per download, plus an initial "'tlx- 
alion"" I'ce of up to S.5fl to include the 
composition in a ringtone .service. 

Some in the wireless business are 
critical of the rales being established for 
music u.se. Ralph Simon, chairman of 
the Mobile Entertainment Forum. sa\"S 
the music industry is asking for too 
much, too soon. 

" In the early stages of the develop- 



ment of this new medium, participat- 
ing parties shouldn't be too greedy," 
Simon says. "People are too proprietary 
about these new initiatives: it needs a 
cooperation to grow this new revenue 
channel to ever\'body's benefit" 

Faith West's Schloeder thinks the 
master ringtone model will gravitate 
toward a 40/40/20 split for the carriers, 
repertoire owners and aggregators, 
respectively. 

Grinda sa>'s the "big three " aggrega- 
tors w"ill weather the master ringtone 
storm because they have developed 
such other clas.ses of mobi le content as 
wallpaper, voice ringers and voicemail 
greetings. Revenue models for these 
new masic uses are .still developing. 



Lavigne 

Continued from page 60 



The changes did not bother Lavngne. 
because her management 'has taken 
care of eveolhing and is making sure 
it doesn't haw an effect on me." 

Others outside Lavigne s camp feel 
the change could pose problems. 

""L.A. Reid was at the helm when 
she debuted, and he took a personal 
and very visible interest and actually 
spearheaded her release and the 
media hype asscKiated with it," .says 
Brian Smith. VT of store operations 
for Value Central Entertainment. 

But Lowenberg stresses the label's 



continued commitment. 

" This is the first major release 
since the transition, so it's made 
everj'one step up their efforts. Every- 
one is saying. We really have to 
deliver on this one.' " 

FINDING THE HOOK 

Though the midtempo "Don"t Tell 
Me" is also No. 13 on the Mainstream 
Top 40 chart, some feel its ascent has 
been somewhat slower than e.xpected. 

Top 40 WRVW (the Riverl Nashville 
PD Rich Davis says the song is "really 
hook\' " but presented a challenge for 
call-out research. 

"When you pick the hook of the 
song to put into research, sometimes 
it's the part of the song where the 
song title is in." he notes. "Some- 



times that's not the part the audi- 
ence connects with the most. 

""WTiat we"re seeing on that record is 
e^'erj'body put the ■Don"t Tell Me" part 
into research, and that wasn't the part 
that uas becoming most familiar to the 
audience." Davis obsewes. 

""It wasn"t scoring as well as another 
line of the song is now, but i think the 
song is still going to do fine. People are 
realizing what hook to use in call-out. 
and that's going to change the profile of 
the record. " 

Lavigne admits to being concerned 
about how radio .sounds these days. 

'"R&B and hip-hop jare] taking over 
the charts."" she says. " It's where music 
is at today, and I m not R&B and rap 
... but I don"t want to stress myself out 
There's no point in d\wlling on it and 



thinking about it. because what hap- 
pens will happen. I just hope that peo- 
ple like it" 

Still, with the changing radio land- 
scape, it is generally viewed as a daunt- 
ing task for Lavigne to match her pre- 
vious .sales success. 

" My gut tells me that without the 
initial single blowing everyone away 
upon release, which it hasn't, coupled 
with a clear shift at radio to a more 
urban-based .sound, she will be hard- 
pressed to sell those kind of numbers." 
Smith predicts. 

USA Today correspondent Brian 
Mansfield agrees Lavigne may have 
trouble topping her previous sales, 
but he sees her as an artist with a 
solid future. 

"It's almost unheard-of for an act 



with a ntulti-platinum debut to match 
those numbers the second time 
around. No reasonable person could 
e.\pet1 any act to maintain those kind of 
numbers. " he sa\"s. 

However, Mansfield adds, "Every 
one of .^Vvril s singles has impressed 
me. and for different reasons. They"re 
a pretty solid foundation to build a 
career on. .Avril's core audience may 
be a veo' young one. but she strikes 
me as the type of artist that a wide 
range of people respect and hope to 
.see succeed. Those are the kind of 
artists who have long careers." 
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'Working With Artists On Their 
First Album Is What I Thrive On' 



BY EMMANUEL LEGRAND 

LONDON — In the competitive world of A&R, few U.K. execu- 
tives have earned as much respect as Sony veteran Mervyn 
"Muff Winwood. 

Sade. Wham! and Jamiroquai are among the acts he signed 
or helped develop who achieved fame worldwide. More recently, 
he was involved with the U.K. breakthroughs of the Coral and 
Big Brovaz. 

After steering the artistic direction of CBS Records and then 
Sony Music in the United Kingdom for more than two decades, 
Winwood retired as president of the major's domestic repertoire 
division at the end of March, 

Winwood's career stretches back to the early 1960s, when he 
was a founding member of the Spencer Davis Group with his 
younger brother Steve. But while Steve Winwood built a leg- 
endary performing career as a member of Traffic, Blind Faith 
and as a solo artist, Muff Winwood chose the executive route. 

Throughout his career, the elder Winwood won respect for 
his integrity and his commitment to artists. 

"Muff has been successfully involved in so many areas of the 
growth of the British music industry that even spending 10 
minutes with him, you feel you are learning," Sony Music U.K. 
chairman Rob Stringer says. "It has been an honor and a priv- 
ilege, as well as a great deal of fun, to work so closely with him." 

Stringer's predecessor Paul Burger says: "When Muff spots 
talent, he works with it and signs it. Only later does he begin 
to worry about how best to craft and mold that talent into a 
commercially viable proposition. " 

Winwood reveals little about his post-retirement plans. Now 
that he has time on his hands, he says he might go see his 
brother perform. 

Steve "no longer thinks in terms of career," Winwood says, 
"He just wants to play great music." 

Typically, until his last day at Sony, Winwood continued 
attending shows to see new acts. "That's what A&R people do, 
don't they?" 

Ql So, have you really retired? 

Al I am retiring from the corporate world; I am not retiring 
from music. There are plenty of opportunities to do lots of 
things, and I still have lots of energy. I can't retire from 
music. That's what keeps me going. 

Ql What drew you to work in the industry after the 
Spencer Davis Group, rather than canning on as an artist 
like your brother Steve? 

Al The Spencer Davis Group's manager was Chris Black- 
well. When my brother and I decided to leave the band, 
Blackwell asked me if I'd go with him to work for that indie 
label [Island] he was launching. And I said yes. 

We were just four people, working from a little room with 
Chris in 1968. That's where I learned a lot about the business. 
I did A&R, I booked venues for our bands, I did plugging, I 
was press officer at times — I didn't keep the books, though. 

I had the choice to go with my brother |to join Traffic], 
stay with Spencer Davis or go with Blackwell. I chose with- 
out a second thought. 

I was getting into an exciting enterprise. I could still be 
involved in music, without all this traveling that was taking 
its toll on me. But I still managed to continue to work with 
my brother, as Traffic were signed to Island. 

Ql You also became a producer. How did that happen? 

Al It was never intentional. I started producing because I 
couldn't find one for an act I'd signed to Island — and that 
was Sparks. With Blackwell, I learned a tremendous amount 
of things in the early years of my career. Then I became a 
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Muff Winwood: Career Highlights 

2002: Named president of U.K. repertoire division at Sony Music U.K. 
2001: Adds stripes as scniorVP of A&R at Sony Music U.K. 
1991: Named managing director of Sony Musk U.K.'s S2 label 
1990: Promoted to managing director of Sony Musk U.K. ASR/musk division 

1978: toins CBS Reaxds U.K. as director of A&R 
1974-78: Produced recordings by Sparte, ttie Bay Gty Rolle5. Dire Straits 
and other ads 
1967: Joins Island Records' A&R depaitmcnt 
1963: Co-founds tile Rhythm and Blues Quartet, later renamed the Spencer 
Davis Group, with his brother Steve 



producer for a while. 

Q * You co-wrote the Spencer Davis Group hit "Gimme 
Some Lovin'." Do you still make money from it? 

Al Remember that the business in those days was nothing 
like it is today. We had terrible deals. So, although money 
still comes through, it's a very small amount compared to 
what current artists would get. 

But we lived with it! In a way, we were lucky — at least we 



got something; some didn't get one penny. And today it pays 
for a nice holiday each year. 

Ql How did you end up at CBS? 

A: I produced Russ Ballard for CBS, and [the label] loved 
the record we made. It caught the attention of the then- 
chairman of the company, Maurice Oberstein. He asked me If 
I wanted to take charge of the A&R department. 

At the time, I was producing back-to-back albums and 
didn't have time for my family. I was offered this job and I 
told my wife that with it, I did not have to work every week- 
end. I planned to do it for a couple of years and go back to 
producing. I don't know what went wrong! 

Well, what went right? 

A I I enjoyed A&R. I always enjoyed the record-making 
process. Working with artists when they are making their 
first album, trying to help them, is what I thrive on. I always 
got inspired by new and young artists. Whenever I was con- 
templating moving out. I looked at the roster and said to 
myself that I couldn't leave them. They were my babies. And 
Sony always looked after me. 

Ql Has the A&R role changed through the years? 

Al The job has not changed — we just have to operate in 
an environment with fewer sales. But we're still selling 
more records now than in the '60s. It is a vibrant industry, 
and I'm convinced record companies will be able to pull 
themselves together. 

There are fewer people working in the industry, [but] they 
tend to be the better people. You put much more care into 
the signing process, and you carefully monitor your invest- 
ment. It's just like a fat person becoming thinner. 

Ql Any executives you've worked with who stand out? 

Al Probably Obie [Oberstein], then Paul Russell [chairman 
of Sony Music U.K.] in the late '80s, early '90s. I got involved 
with them when their influence was most obvious. 

I was also impressed by [former Sony Music president) 
Walter Yetnikoff. He was always fun to work with. There are 
lots of stories about him, but there's a character in between 
who was far more sensible and rational than history has it. 

Q * Why didn't you ever launch your own label? 

Al I might still do that. I was tempted in the past, but the 
momentum must have passed by. 

I'd never been unhappy enough at CBS or Sony to really 
want to change and do my own thing. I could have been far 
wealthier, but it doesn't bother me. I purposely rock myself 
into "no man's land. " One thing I know for sure — I won't 
become an artist manager. 

Ql what do you make of the current British scene? 

Al Overall, there's a much healthier scene in the U.K. right 
now than five years ago. Music in Great Britain is at its best 
in probably 10 years. There are so many good guitar bands 
around. And there are more venues, more interest from the 
audience to go see these acts live. 

Q Are you going to stay in touch with some of the artists 
with whom you've worked? 

Al I viewed myself more as a doctor than a friend — I never 

believed you could be friends with artists. But I was always 
there when they needed me, and that's what matters. 
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HONORING 
ARTISTIC ACHIEVEMENT 

Motown Recording Artist 

SCIENTIFIC ACHJEVEMENT 

Chairman and CEO, Novartis AG 

HUMANITARIANS OF THE YEAR 
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the Fprty-first President o£ihe Uni|^ States 



Thursday, May 27, 2004 
Reception 6:30 pm / Dinner 8:oo pm 

HILTON NEW YORK 
1335 Avenue of the Americas, New York City 
Festive Attire 

Featuring Special Musical Performances by 
Michael McDonald, India.Arie, KEM and Gavin DeGraw. 

For more information, please call 
the T.J. Martell Foundation at 212-833-5444. 

www.TJMartellFoundation.org 




KATIE MELUA 

HER EXTRAORDINARY NEW ALBUM 

CALL OFF THE SEARCH 



#1 UK ALBUM 
4X PLATINUM 

***** 

'...on the brink of worldwide fame..." 

- EVENING STANDARD 
***** 

"...this album is as good 
as all the hoop-la suggests." 

- DAILY EXPRESS 
***** 

"a gorgeous, grown-up voice, 
like Norah Dones 
but with a slice of Ella Fitzgerald." 

-THE TIMES 
***** 
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www.katiemelua.com 



IN STORES D'UNE 8 



ON TOUR: 

DUNE 8: SAN FRANCISCO 
DUNE 10: LOS ANGELES 



DUNE 12: SEATTLE 
DUNE 13: DENVER 
DUNE 15: CHICAGO 
DUNE 19: BOSTON 



DUNE 21: PHILLY 
DUNE 22: WASHINGTON 
DUNE 24: NYC 
DUNE 26: ATLANTA 



